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GM Using Solar Power for Its Spring Hill Green Initiative

GM has not let the COVID-19
crisis slow down its plans to con-
vert to clean, green power. Over
the past several weeks, the com-
pany has launched several green
energy initiatives.

On May 14, the company un-
veiled its plans for the Spring
Hill, Tenn., facility. General Mo-
tors’ Spring Hill Manufacturing
plant is expected to be powered
by 100 percent solar energy be-
ginning in late 2022, said GM
spokeswoman Jessica James.

This green tariff agreement
with the Tennessee Valley
Authority is expected to supply
up to 100 megawatts of solar
energy per year, or the amount of
electricity consumed by 18,000
United States households annual-
ly, James said. The energy will
be supplied by a solar farm in
Lowndes County, Miss., currently
under development by Origis
Energy.

The commitment is made pos-
sible through the Tennessee Val-
ley Authority’s Green Invest pro-
gram, which is the federal elec-
tric utility’s green tariff solution.

This project is expected to in-
crease GM’s use of renewable en-
ergy to more than 50 percent of
its sourced electricity by 2023,
moving GM closer to its goal of
sourcing 100 percent of electrici-
ty from renewables at GM-owned
sites in the U.S. by 2030, James
said.
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The Cadillac XTS5, Cadillac XT6
and GMC Acadia SUVs® are all
assembled at Spring Hill

*Cadillac XTS, XT6 and GMC Acadia built in Tennessee from U.S: and globally-sourced parts. “*According to the EPA Greenhouse Gas Equivalencies Calculator

Spring Hill Assembly’s solar power program will help power the plant cleanly and make it a green site.

“Our commitment to renewable
energy is part of our vision of a
world with zero emissions,” said
Dane Parker, GM chief sustainabil-
ity officer. “We’re committed to
using our scale and relationships
to increase renewable energy de-
mand and availability.”

Green tariff solutions are a key
component of GM’s renewable en-
ergy strategy and allow the com-
pany to work with utilities to pro-
vide renewable energy solutions
near its facilities, Parker said.

GM'’s CDC-approved program embraces prevention for auto dealers.

GM Uses CDC Guidelines For
Its New CLEAN Processes

As part of an ongoing commit-
ment to enhance and improve
the entire customer experience
from shopping to delivery, Gener-
al Motors has launched an initia-
tive inviting U.S. dealers to par-
ticipate in a program embracing
Centers for Disease Control and
Prevention guidelines in the op-
erations of their businesses.

Dealers who enroll in the
CLEAN program have agreed, up-
on enrollment, to follow CDC
guidelines and to use Environ-
mental Protection Agency-ap-
proved cleansers in connection
with the cleaning of their facili-
ties, including high-traffic areas,
and the cleaning of new, used
and serviced customer vehicles,
said GM spokesman Patrick
Sullinvan.

“With all of the uncertainty in
today’s world, we know that our
customers’ expectations have
changed and that more will need
to be done to meet those expec-
tations,” said Barry Engle, execu-
tive vice president and president,
GM North America.

“As a result, our engineering,
service and sales teams have
worked closely with our dealer
network to develop a program
that follows best practices re-
garding the delivery of new, used
or serviced vehicles.”

Participating dealers will com-
municate their enrollment in the
CLEAN initiative to customers
through point-of-sale materials
and other customer-facing mes-
saging, Sullivan said.

The CLEAN initiative is just the
latest in a series of dealer pro-
grams and tools aimed at enhanc-
ing the GM customer experience.

Other programs include online
shopping tools such as Shop.
Click. Drive., optional home de-
livery where available and ex-
tended connectivity services.

For more information on the
Chevrolet, Buick, GMC and Cadil-
lac CLEAN program at participat-
ing dealers, please visit:

e Chevrolet.com;

e Buick.com;

e GMC.com;

e Cadillac.com.

Spring Hill Manufacturing is the
largest GM facility in North Amer-
ica, totaling 2,100 acres. Seven
hundred of those acres are dedi-
cated to farming, with an addi-
tional 100 acres dedicated to
wildlife habitat — wetlands and na-
tive grasses.

The wildlife area has received
Gold recognition and certification
from the Wildlife Habitat Council.
The plant builds the GMC Acadia
and the Cadillac XT5 and XT®6, as
well as several engines.

“We'’re excited that GM chose
Green Invest because TVA's
ability to meet the renewable
energy needs of our customers
will drive vital investment
and jobs across our seven-state
region,” said Jeff Lyash, TVA
president and CEO. “Moving
forward, large-scale solar instal-
lations provide the best value
for our customers to help meet
their sustainability goals, which
makes Green Invest a win for
everyone.”

Ford Campaign
Talks About
Starting Up

Again Safely

As Ford readies its U.S. plants
to start producing vehicles again
on May 18, the company started
highlighting the importance of
American manufacturing and is
celebrating the flexibility and re-
solve of its workers with a televi-
sion and social media campaign.

“The auto industry is the back-
bone of America’s economy, and
we're proud of our workers’ re-
solve and dedication to quickly
pivot and produce life-saving per-
sonal protective equipment dur-
ing the coronavirus, making a real
difference when the country
needed us,” said Kumar Galhotra,
Ford president of Americas and
International Markets Group.

“Now Ford is ready to lead the
way in safely restarting our U.S.
factories, reopening other facili-
ties essential to delivering the ve-
hicles our customers need and
doing our part to help restart the
country.”

The new campaign, featuring
three new ads and social media
content, underscores how Ford’s
workforce quickly shifted gears to
develop urgently needed medical
supplies during the pandemic,
said Ford spokesman Said Deep.

CONTINUED ON PAGE 2

FCA Names 2020 Student Design Winners

As the saying goes, the show
must go on.

So FCA has named the winners
of the company’s annual Drive
for Design contest, which was
launched before the COVID-19
crisis took off.

Three students from Michigan
and California have taken the top
spots in this year’s FCA Drive for
Design contest, said FCA spokes-
woman Dianna Gutierrez.

Entries submitted from high
school students in grades 10-12
from across the country were re-
viewed virtually by FCA’s auto-
motive design team and special
guest judge Josh Welton, own-
er/operator of Brown Dog Weld-
ing LLC fabrication and art stu-
dio in Detroit.

This year’s 10-week competi-
tion asked students to sketch a
Ram truck of the future.

“All of the entries were impres-
sive, the work was very focused
with a notable attention to detail,
as well as their thought process —
these are characteristics we look
for when we go to hire designers
to work for FCA,” said Mark Tros-
tle, head of Ram Truck and
Mopar Exterior Design for FCA -
North America.

“Automotive design is a grow-
ing field and often overlooked by
parents and students, our goal is
to inspire and change that per-
spective. There are many career
paths available within automo-
tive design where young design-
ers will have the opportunity to

create some of the most exciting
and technologically advanced
products on the road today, as
well as create what’s possible for
the future.”

Trostle said he knows firsthand
what it’s like to be given an op-
portunity to excel in this field. In
2013, he introduced Drive for De-
sign, which is based on a contest
he won as a high school student.

He credits that experience as
something that led him to his
current professional role, head-
ing the design efforts for some of
the most desired vehicles on the
road. Today, he’s giving a nod to
three promising automotive de-
signers.

CONTINUED ON PAGE 2

First place winner in the FCA 2020 Drive for Design contest is Job Skandera, 12th grade, Santa Clara, Calif.

view this week’s edition at DetroitAutoScene.com
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We are pleased to announce that in accordance
with current recommendations, we are expanding
our services and business hours!

® Our Showroom remains closed for face-to-face
sales in May, but Online Sales are OPEN and
Curbside Delivery is available by appointment
only!

e Sales Assistance Hours are 9am - 6pm, Monday
through Friday and Curbside Delivery Appoint-
ment Hours are 9am - 5pm, Monday through
Friday.

Saturdays will be closed until further notice.

e Service 1s now OPEN for Full Repairs! Hours
are 8am - 6pm, Monday — Friday.

e Parts is OPEN for Full Service! Hours are
8am - 6pm, Monday — Friday.

e Body Shop is now OPEN for Full Repairs!
Hours are 8am - 5:30pm, Monday — Friday.

In the best interest of our valued guests and our
staff, we will be strictly adhering to safety guide-
lines and taking proper precautions. Our entire staff
will be wearing masks at all times, maintaining
regular cleaning and sanitizing schedules, and fol-
lowing social distancing measures! We ask that if
you are visiting the dealership you come prepared
in your own masks and follow all signage regard-
Ing open and waiting areas.

Visit our website for all vehicle sales
and promotional details!

All Departments Scheduled to Return
to Regular Business Hours on
Monday, June 1st, 2020

FIND NEW ROADS"  CHEVROLET =iy

64200 Van Dyke
Washington, Ml
586.623.5684

Visit us Online at:
www.romeochevy.com

HEIDEBREICHT

CHEVROLET /7

Ford is putting Americans back to work safely and cleanly.

Ford Campaign Emphasizes
Employees Working Again

CONTINUED FROM PAGE 1

The campaign — produced by
Wieden + Kennedy with voiceover
by Bryan Cranston - highlights
Ford workers’ strong values and
solid work ethic while honoring
the resilience of a nation ready to
face the challenges of returning to
work.

Ford is gearing up for a phased
restart to its North America oper-
ations beginning next week, in-
cluding restarting vehicle produc-
tion at key plants and bringing
back approximately 12,000 em-
ployees who are not able to do
their jobs off-site, Deep said.

Ford parts distribution centers
resumed full operations in North
America this week, supporting
Ford dealers in providing service
to keep cars and trucks - includ-
ing first responders’ vehicles — on
the road.

“Ford chooses to invest more in
America than any other automak-
er in part because of its rich histo-
ry here. There are a lot of parallels
between how the company and
the country face and ultimately
overcome challenges,” Galhotra
said.

“It’s not easy, and it’s not always
comfortable, but we don’t back
down. We will work hard to come
back - aiming to be even stronger
than before.”

Ford employs more hourly
workers in the United States than
any other automaker and assem-
bles more vehicles in America
than any other automaker.

Last year, Ford assembled ap-
proximately 492,000 more vehi-
cles in the U.S. than the next high-
est-producing automaker. The
Dearborn-based automaker also
exports more vehicles from the
U.S. than any other automaker,
which helps it stay globally com-
petitive, Deep said. A strong U.S.
manufacturing base helps Ford
support its markets across the
world.

Since the beginning of the pan-
demic, Ford has focused on the
safety and health of its workforce,
implementing robust safety and

care protocols, including health
assessment measures, personal
protective equipment provisions
and facility modifications to in-
crease social distancing at all its
facilities.

Initially, the company’s commu-
nications focused on being “Built
to Lend a Hand,” offering payment
relief for existing customers. Ford
then shifted to an initiative for
new customers that allowed up to
six months of payment relief with
the purchase of a new vehicle - all
while working with volunteer au-
toworkers to produce and deliver
life-saving medical and personal
protective equipment from its au-
to factories.

“Our initial communications fo-
cused on assistance and reassur-
ance,” said Matt VanDyke, Ford di-
rector of U.S. Marketing. “The next
phase of communications is about
recovery. Ford is America’s car
company. We're looking toward
the future and staying committed
to our customers — what they
want, what they need - each step
of the way.”

Ford has developed new pow-
ered air-purifying respirators ap-
proved by the U.S. Centers for Dis-
ease Control and Prevention’s Na-
tional Institute for Occupational
Safety and Health. Ford has pro-
duced more than 400,000 reusable
surgical gowns manufactured
from material used to make
airbags and other durable fabrics,
and shipped them around the
U.S., Deep said.

In addition, the company makes
more than 1.5 million face shields
a week and has shipped more
than 14 million shields to all 50
states, Puerto Rico and Guam.

Now, Ford is preparing to safely
restart factories that have been
closed since March and helping
boost the American economy:.

An estimated 10 million work-
ers in America are employed by
automakers, their suppliers, deal-
ers and related businesses. Vehi-
cle sales and service, plus in-
comes and government revenue
generate $953 billion annually in
the country.

FCA Student Design Contest Goes On

CONTINUED FROM PAGE 1

The three student winners of
the 2020 Drive for Design compe-
tition are: First place — Job Skan-
dera, 12th grade, Santa Clara,
Calif.; Second place — Vincent Pi-
askowski, 11th grade, Birming-
ham, Mich.; Third place - Alex
David Kirschmann, 11th grade,
Auburn Hills, Mich.

Second-place winner Vincent
Piaskowski is also a second-time
winner, placing third in last year’s
competition, Gutierrez said.

“I'm a truck guy, so [ was espe-
cially stoked to see what this
year’s competitors would bring to
the table. They did not disap-
point! The three winners each
showed off sky-high potential in
technical skill and imagination
without sacrificing what makes a
Ram a Ram - functionality,” said
Welton. “If it’s going to be 'Built to
Serve' it needs to first be 'de-

signed to serve.' I'll be first in line
to rock any of their drawings
should they come to life.”

Due to recent circumstances,
awards for the annual contest
were changed to include a more
hands-on experience that will in-
clude virtual networking and de-
sign sketching demonstrations
with members of the FCA design
team, along with electronic cre-
ative tools of the trade, Gutierrez
said.

The prizes are First place - Wa-
com MobileStudio Pro 16; Second
and third places - Apple iPad Pro
and Apple Pencil; Virtual net-
working and design sketching
demonstrations with FCA design-
ers will be planned for all winners.

“While we were not able to car-
ry out our award ceremonies this
year, we do want to give special
thanks to our partners EyesOn
Design and College for Creative
Studies,” said Trostle.
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Ford E-Mustang Updates Using New Technology

When you’re stuck at home,
Fear Of Missing Out (FOMO) is a
real thing, and Ford is doing
something about that problem.

Owners of the new all-electric
Mustang Mach-E won’t need to
worry about keeping up with
the Joneses, thanks to over-the-
air updates that work to contin-
uously improve the SUV over
the vehicle’s life without leaving
home, said Ford spokeswoman
Emma Bergg.

And unlike some vehicles that
require owners to wait while a
software update takes place,
Ford has developed a way to al-
low secure updates to download
in the background, and, in some
cases, be completed in under
two minutes, Bergg said.

“The beauty of the Mustang
Mach-E is that what our
customers experience on Day
One is just the beginning - it
will evolve to add even more
features and capabilities over

time," said John Vangelov,
Ford's Connected Services man-
ager.

“Our clever over-the-air up-
dates also minimize downtime
through incredibly fast activa-
tion and ensure your Mustang
Mach-E is always getting better,
even when you’re asleep.”

These improvements go well
beyond SYNC updates, Vangelov
said. Nearly all Mustang Mach-E
computer modules can be up-
dated wirelessly, meaning Ford
can provide performance en-
hancements and entirely new
features that might not exist

Ford engineer tests over-the-air development from a static prototype Mustang Mach-E while working at home.

when customers first take deliv-
ery of their vehicles.

Some installations will be vir-
tually invisible to customers,
who can select a regular time —
such as the middle of the night —
for updates while their Mustang
Mach-E is parked.

Many updates will be complet-
ed almost instantly after a cus-
tomer starts the vehicle, while in-
vehicle alerts will tell them what

improvements have been in-
stalled, Vangelov said. Many can
be completed in under two min-
utes, and more complex updates
that might require the vehicle to
be parked for longer can be sched-
uled to take place when cus-
tomers find it most convenient.
Ford expects to deliver its first
updates within six months after
the first Mustang Mach-E vehi-
cles are in the hands of cus-

tomers, Bergg said. Owners will
receive notifications detailing
software updates when they are
available, which can then be ap-
plied using either Wi-Fi or cellu-
lar connections, depending on
the update.

Mustang Mach-E is just the
start when it comes to this tech-
nology, Vangelov said. In 2020,
Ford will begin equipping most
redesigned vehicles in the U.S.

with advanced over-the-air up-
date capability for quick and
easy wireless upgrades that can
help enhance quality, capability
and improve the ownership expe-
rience over time while reducing
dealer trips.

To ensure Mustang Mach-E
launches with this advanced ca-
pability as planned, Ford’s engi-
neering team has found new
ways to develop and test over-
the-air updates in the midst of
the coronavirus pandemic, Van-
gelov said.

Previously, teams would have
to get together in the same physi-
cal space to access all the differ-
ent vehicle modules needed to
test over-the-air capabilities -
but work-from-home require-
ments mean engineers needed to
think fast to change the way they
operate.

Vangelov said the team moved
swiftly to set up remote access to
all of the vehicle modules, even
wiring them with tools enabling
engineers to quickly reprogram
modules from their homes. What
initially took five hours to pro-
gram remotely can now be done
in under 10 minutes.

“By quickly implementing re-
mote access to our vehicle
components, we're ensuring our
Mustang Mach-E customers can
enjoy the great capabilities
they’ve been looking forward to
from the start, while providing
the accommodations our engi-
neers need to continue innovat-
ing from the safety of their
homes,” said Vangelov.
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