
GM has taken some steps to
assure its financial security dur-
ing the COVID-19 crisis.
The Detroit automaker has ex-

tended $3.6 billion under its
three-year revolving credit agree-
ment to April 2022, to further
strengthen its liquidity position,
said GM spokeswoman Juli Hus-
ton-Rough.
This complements the exten-

sion of the $2 billion 364-day re-
volving credit agreement to April
2021 that GM and GM Financial
renewed earlier this month, Hus-
ton-Rough said.
In addition, the company has

suspended the quarterly cash
dividend on its common stock,
suspended its share repurchase
program and has taken other sig-
nificant austerity measures to
preserve near-term available
cash.
“We continue to enhance our

liquidity to help navigate the un-
certainties in the global market
created by this pandemic,” said
GM Chief Financial Officer
Dhivya Suryadevara. “Fortifying
our cash position and strength-
ening our balance sheet will posi-
tion the company to create value
for all our stakeholders through
this cycle.”
GM remains committed to its

capital allocation framework,

which is focused on reinvesting
in the business at pretax returns
equal to or greater than 20 per-
cent; maintaining a strong invest-
ment-grade balance sheet; and
returning capital to shareholders
after the first two objectives
have been met.
This move by GM comes at a

time when auto production and
sales have dropped tremendous-
ly.
Cox Automotive issued a re-

port on April 27 stating that his-
toric lows are expected in April
as the full effects of COVID-19 are
felt across the U.S. auto market
for the entire month.
Cox spokesman Mark Schirmer

said that, according to a forecast
released by Cox Automotive,
new light-vehicle sales volume is
expected to finish near 620,000
units, down 53 percent com-
pared to last April and down 37
percent compared to last month.
After incorporating seasonal

adjustments, the annual vehicle
sales pace in April is expected to
finish near 7.5 million, down sig-
nificantly from last month's 11.4
million and far below last April's
16.5 million level.
The auto industry has consis-

tent, reliable data reaching back
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The first quarter of 2020 pre-
sented Ford with difficulties no
one saw coming.
Ford Motor Company

spokesman T.R. Reid said the
first-quarter 2020 financial results
were significantly reduced by ef-
fects of the coronavirus pandem-
ic, as protecting people and help-
ing society respond to the crisis
became primary measures of cur-
rent success alongside balance-
sheet management and opera-
tional excellence.
“Ford people are keeping each

other safe, limiting the spread of
the virus, safeguarding healthcare
workers and first responders, and
taking care of customers,” said
CEO Jim Hackett. “The imagina-
tion, initiative and execution of
our team is helping save lives to-
day, and those qualities will allow
Ford to emerge from this as a
stronger company.”
Ford’s first-quarter adjusted

free cash flow was negative $2.2
billion. Ford reported quarterly
revenue of $34 billion and a net
loss of $2.0 billion, or a loss of 50
cents per share, Reid said. Ad-
justed EPS was negative 23 cents.
Ford reported an adjusted loss
before interest and taxes of $632
million; the estimated negative ef-
fect of the virus on adjusted EBIT
was at least $2 billion.
The company recorded a vol-

ume-driven Automotive EBIT loss
of $177 million, as $346 million in

positive EBIT from North America
wasmore than offset by Auto loss-
es in other regions. The quarterly
loss in Mobility was expected, as
Ford continues to invest in growth
from related services, as well as in
autonomous vehicles and the un-
derlying business model.
Ford Credit delivered $30 mil-

lion in first-quarter earnings be-
fore taxes, down $771 million
from the same quarter a year ago.
Strong portfolio performance

was offset by about $600 million
from increased credit-loss re-
serves, and higher depreciation
on off-lease vehicles awaiting sale
and anticipated operating lease
defaults – all reflecting estimated

impact of the coronavirus in fu-
ture periods, Reid said.
To protect the health and well-

being of its employees, Ford in
mid-March began instructing peo-
ple to work remotely wherever
possible and suspending compo-
nent and vehicle production in
North and South America, Eu-
rope, India, South Africa and
Southeast Asia, including Thai-
land and Vietnam.
These actions were taken even

as the company was cautiously
restarting operations in China,
where coronavirus risks occurred
and started moderating earlier.

Ford Affected by the Coronavirus Outbreak

Ford CEO Jim Hackett

CONTINUED ON PAGE 3

GM Borrows Cash to Protect
Future During Virus Crisis

DETROIT (AP) – Fiat Chrysler is
backing off a planned May 4
restart at its North American fac-
tories because some U.S. states
still will have stay-home orders in
place.
The move likely means that fac-

tories of all three Detroit au-
tomakers will be idled for at least
another two weeks as they negoti-
ate reopening terms with the
United Auto Workers union.
“In light of the updated state

stay-in-place orders, the company
is re-evaluating its plans to re-
sume its North American opera-
tions and will communicate new
restart dates in due course,” FCA
said last week in a statement.
Ford, General Motors and FCA

factories have been idled for over
a month due to fears of spreading
the coronavirus.
In a statement sent to the De-

troit Auto Scene on April 29, FCA
declared, “FCA is continuing to
work diligently to implement the
safety measures across its North
American operations that will re-
assure our employees of their
health and well-being in their
workplace. As a global FCA family,
we are sharing best practices that
have enabled the restart of opera-
tions at our plants in China and
this week, with the support of the
unions, at our Italian plants.
“These robust protocols,

aligned with CDC and WHO rec-
ommendations, include confirm-
ing the daily wellness of our work-
force and temperature monitor-
ing, redesigning work stations to
maintain proper social distanc-
ing, expanding the already exten-
sive cleaning protocols at all loca-
tions and making the wearing of
masks mandatory. “It is

important that our employees
feel confident that all precautions
have been taken to ensure our fa-
cilities are safe, secure and sani-
tized when production resumes.
In light of the updated state stay-
in-place orders, the company is
re-evaluating its plans to resume
its North American operations
and will communicate new restart
dates in due course.”
In Michigan, where FCA has

multiple factories, Gov. Gretchen
Whitmer is taking a “hard look” at
whether to let industrial sectors
like manufacturing reopen in the
next phase of loosening restric-
tions.
The Democratic governor also

said she will ask the Republican-
led Legislature to lengthen her
emergency declaration by 28
days before it expired late April
30.
Brian Rothenberg, a UAW

spokesman, said the union hasn’t
heard of any restart dates from
the automakers. GM said it hasn’t
announced a start date, while
Ford said a date hasn't been de-
termined.
The companies have pledged

to monitor workers’ tempera-
tures, redesign work stations and
stagger shifts to minimize contact
with others, require masks,
gloves and other protection
equipment, and frequently sani-
tize factories in an effort to keep
workers safe.
But the union wants companies

to consider testing workers be-
fore they enter factories.
Detroit auto companies employ

about 150,000 factory workers
mainly in the industrial Midwest,
but there are factories from New
York to Tennessee and Texas.

Coronavirus Still Keeping
FCA Plants Closed Down

The COVID-19 virus has had a
huge impact on the global auto-
motive industry and GM’s GMC
brand is no exception.
In February, GMC announced

that it was going to unveil the new
EV Hummer on May 20.
But on April 30, GMC released a

statement to the media and the
public stating that while “we can-
not wait to show the GMC HUM-
MER EV to the world, we will
reschedule the May 20 reveal
date. In the meantime, the team’s
development work continues on
track and undeterred. We invite all
to stay tuned for more stories on
this super truck’s incredible capa-
bility leading up to its official de-
but.”
When GMC originally an-

nounced the unveiling of the EV
Hummer, the brand stated that
the goal was to make the vehicle
available in the Fall of 2021.

The February announcement
revealed some information about
the EV Hummer. The vehicle will
have up to 1,000 horsepower and
up to 11,500 pound-feet of torque.
It will have the ability to go from
zero to 60 mph in three seconds.
The EV Hummer and its unveil-

ing was going to be an important
part of GM’s efforts to reach CEO
Mary Barra’s goal of “zero emis-
sions, zero crashes and zero con-
gestion.”
This goal was first announced

in 2018 when Barra spoke at the
CERAWeek energy conference in
Houston.
During her speech, Barra said

that GM was already on its way to
the zero emissions portion of the
company’s goals.
She said GM was “moving fast.

Last year in the U.S., our own
ground-breaking Chevrolet Bolt
EV, Chevrolet Volt plug-in hybrid,

and Cadillac CT6 Plug-in account-
ed for nearly a quarter of industry
EV and plug-in sales. And in China,
where plug-in electric sales are ris-
ing, we introduced the Buick
Velite 5 and Baojun e100 along
with the CT6 Plug-in.
“And this is just the beginning.

We are well on our way to bringing
at least 20 new all-electric models
to market by 2023 – our next step
toward a zero-emissions world.
“We are optimistic about EVs

because last year (2017), au-
tomakers sold 1.2 million plug-in
electric and plug-in hybrids
around the world.”
GM spokeswoman Tara Kuhnen

said that GMC will announce
when the EV Hummer will be un-
veiled at a future date when it will
be appropriate. But given the un-
predictability of the COVID-19 cri-
sis, no one knows right now when
that date will be.

GM Delays the Unveiling of the EV Hummer
GMC was going to unveil the new EV Hummer on May 20, but the debut has been delayed due to COVID-19.
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to 1976, Schirmer said. In that
timeframe, the single lowest
sales month was marked in Janu-
ary 2009, in the depths of the
Great Recession.

Total sales fell to 655,000, and
the seasonally adjusted annual
rate (SAAR) fell to 9.6 million.
The lowest sales pace in the past
40-plus years was 8.8 million,
which occurred in December
1981 during the “Double Dip” re-
cession period. Given the mas-
sive impact of this pandemic, it
seems very likely that the result-
ing market response in April
2020 will be history-making.

Though this forecast is dis-
heartening, there is a silver lin-
ing, Schirmer said.

According to Charlie Ches-
brough, senior economist at Cox
Automotive, “April is likely to be
the sales bottom for the vehicle
market during this crisis. Recent
sales data suggests demand is
starting to recover modestly af-
ter the initial shock in March and
early April.

“Year-over-year daily declines,
while still high, are consistently
showing improvement over re-
cent weeks. Some people want to
buy a vehicle or need to buy a
vehicle, even in a pandemic.”

Dealership closures, which be-
gan in mid-March in many parts
of the country, are now being lift-
ed, and sales are slowly improv-
ing, Schirmer said. Sales should
continue to show modest im-
provement in May as the country
gradually reopens, and dealer-
ships implement new strategies
to sell and deliver vehicles in
ways that are consistent with so-
cial-distancing guidelines.

For example, more than 10,000
dealers in the U.S. have signed
up for Dealer Home Services
from Autotrader and Kelley Blue
Book, both Cox Automotive com-
panies. And more dealers are
choosing to use advanced digital
retailing tools, similar to those
offered by Cox Automotive, to
help customers buy vehicles
without visiting a dealership.

Although the national U.S. auto
market is expected to fall 53 per-
cent, geography is a considera-
tion this month because sales
vary greatly across the country.
Some places face much more se-
vere infection rates, and con-
sumers are very reluctant to go
outdoors.

Policy responses from state
and local officials also vary, with

many states on lock-down for
weeks, and dealerships closed in
large portions of the country.

Sales are down everywhere,
but some markets are more nega-
tively impacted than others.

As a result of the diverse geo-
graphic impact in April, it is like-
ly luxury and vehicles from the
Japanese brands are taking a big-
ger hit, as those products are
stronger in the Northeast and
West, regions that have been
most impacted by COVID-19,
Schirmer said.

Also, high-priced products like
luxury vehicles are under threat
as consumers delay spending
during the crisis. Conversely, full-
size pickups are doing relatively
well thanks to the Southern and
Plains states remaining open for
much of this crisis.

Also, worth noting, aggressive
0 percent financing offers, which
were mostly led by the Detroit
brands, have attracted buyers to
the market. By mid-April, nearly
20 percent of new-vehicle sales
were being financed with a zero-
percent interest deal, up from
less than 3 percent in January.
Pickup trucks are showing a
strong share of these purchases.

In addition to declines in retail
demand from consumers, it is ex-
pected that fleet activity will de-
cline significantly in April as well.
Strong fleet sales have been a pil-
lar of support for the light vehi-
cle market in recent years as re-
tail demand eroded from high ve-
hicle prices.

However, COVID-19 has
stopped business and leisure
travel, and this will impact the
rental car agencies' need for ve-
hicles. Commercial fleet is likely
to decline as well as the new eco-
nomic realities settle in. Since
fleet is about 20 percent of the
retail auto market, the likely de-
cline will exacerbate this histori-
cally weak sales month.

In April, new light-vehicle
sales, including fleet, are forecast
to fall to 620,000 units, down
nearly 770,000 units, or 53 per-
cent compared to April 2019,
Schirmer said. Compared to
March 2020, sales are expected
to fall over 370,000 units, or near-
ly 37 percent.

The SAAR in April 2020 is esti-
mated to be 7.5 million, far below
last year's 16.5 million level, and
a big drop from last month's 11.4
million pace.

There are 26 selling days in
April 2020 versus 25 in March
and April 2019.

GM Borrows Cash to Protect
Future During Virus Crisis
CONTINUED FROM PAGE 1

LANSING, Mich. (AP) – Gov.
Gretchen Whitmer and a top
state regulator said April 28 that
drivers will save more on car in-
surance than is required under a
bipartisan overhaul of Michi-
gan’s auto insurance law.

Proposed rates filed by insur-
ers, which will start taking effect
in July, will be cut more than is
mandated, according to the
Whitmer administration. She
called it “great news.”

“It’s great to see that it’s pay-
ing off for Michiganders, espe-
cially during a time when drivers
may need extra money in their
pockets,’’ the Democrat said in a
statement.

The 2019 law will let drivers
opt out of what has been manda-
tory, unlimited medical coverage
for crash injuries. There will be
six levels of personal injury pro-
tection, the portion of a premium
that covers medical treatment
and rehabilitation expenses. It al-
so covers lost wages and assis-
tance with things like cooking
and cleaning.

Under the law, insurers must
reduce statewide average PIP
medical premiums for eight

years. PIP can account for half of
a premium.

The state Department of Insur-
ance and Financial Services said
it has approved six initial rate fil-
ings covering a quarter of the
market. People who stick with
unlimited benefits and buy poli-
cies from those companies will
see an average 16.5 percent re-
duction on PIP instead of the 10
percent savings that is required.

Those with $500,000 in cover-
age will save 36.3 percent rather
than 20 percent. At the $250,000
level, the cut will be 41.9 percent,
above the 35 percent spelled out
in law.

Motorists enrolled in Medi-
caid, and who therefore can buy
$50,000 in coverage, will see 54.3
percent savings rather than 45
percent.

Anita Fox, director of the in-
surance department, said con-
cerns that PIP reductions would
be negated by the law’s mandat-
ed increases in bodily injury lia-
bility coverage limits have not
borne out. Drivers will save sub-
stantially even when the bodily
injury coverage is factored in,
she said.

Michigan’s residents Will Save More
Cash From New Car Insurance Law



®TechCenterNews®

MAY 4, 2020 PAGE 3DETROIT AUTOMOTIVE MANUFACTURING AND TECHNOLOGY INDUSTRIES

William Springer II, publisher
Lisa A. Torretta, operations
Jim Stickford, editor
Detroit Auto Scene and Tech Center News
are registered trademark and property of
Springer Publishing Co., a Mich. corporation.

Info@TechCenterNews.com
www.DetroitAutoScene.com

586-939-6800

Deadline: Thursday 5:00 p.m.
for the next edition of Monday

Auction Co.&Coffee County Realty

Come to Tennessee & Relax -
Clean Air, Lakes, Mountains & Streams.

Look intoManchester, Tullahoma,
Rock Island andMcMinnville.
Houses at local Tennessee prices,

NO STATE INCOME TAX,
low property taxes.

Let Coffee County Realty Help You!
Contact Jimmy Jernigan

for more information
Office: 931.728.2800 • Cell: 931.409.7653

www.coffeerealty.com

LLC

MANCHESTER/
TULLAHOMA

#42333 #21552#44296

475 SUMMIT DRIVE • 248-292-2502 • 5825 HIGHLAND RD. (M59) • WATERFORD

CALL
BRUCE LITVIN
– 24/7 & 365 –

OVER 40 YEARS
OF QUALITY SERVICE

CELL# 1-586-405-5175
blitvin@lunghamer.com

brucelitvin100@gmail.com

1-888-665-5438

Please call with the vehicle you desire
and you will be delighted with the payment.

##22 IINN MMEETTRROO DDEETTRROOIITT
##55 NNAATTIIOONNAALLLLYY
TTHHEE BBEESSTT DDEEAALLSS!!

AANNDD
CCUUSSTTOOMMEERR CCAARREE
MMUUSSTT BBEE TTHHEE RREEAASSOONN!!

In addition to optimizing its
current business despite the pan-
demic, Ford has turned its skills
and efforts to helping address ur-
gent virus-related needs of peo-
ple and communities who rely on
the company.

Where customers are con-
cerned, Ford has provided up to
six months of “Built to Lend a
Hand” deferred payments on new
vehicles in the U.S.; enhanced on-
line shopping, test drives, financ-
ing and purchasing; made avail-
able no-contact pickup and deliv-
ery of vehicles for service; disin-
fected vehicles; and furnished
roadside and other services
through the FordPass app.

Ford also has collaboratively
developed digital marketing,
sales and service tools; coun-
seled on how to manage liquidity
to operate through the crisis;
and enhanced connected-car da-
ta to anticipate and plan for cus-
tomer requirements.

For healthcare professionals
and first responders, Ford has
prioritized production of 1,500
ambulances by JMC, a Ford joint-
venture partner in China; engi-
neered and made more than 8
million face shields so far, as
many as 100,000 respirators with
3M, and about 1 million face
masks per day, all in partnership
with the United Auto Workers;
and has produced up to 100,000
washable isolation gowns a week
with Joyson Safety Systems.

For patients and communities,

Ford will manufacture 50,000 life-
saving ventilators by July 4 in the
U.S. in collaboration with the
UAW and GE Healthcare, and
tens of thousands more in other
countries; and is contributing
millions of dollars in vehicles and
cash.

Additionally, Ford is assisting
3M, Thermo Fisher Scientific and
other companies with streamlin-
ing and increasing their own out-
put of PPE and medical equip-
ment.

“People in other industries
have come to us during a time
when we all need to help each
other,” said Hackett. “Nimble
and crisp execution – even ap-
plied to product areas that are
new to us – remains one of Ford’s

defining qualities and will always
differentiate our business.”

Weathering today while creat-
ing tomorrow to maximize cash
and preserve financial flexibility
through and beyond the pandem-
ic is a Ford priority, Hackett said.

So Ford is lowering operating
costs, reducing capital expendi-
tures and deferring portions of
executive salaries, Reid said.

The company recently bor-
rowed more than $15 billion from
existing lines of credit, and this
month issued $8 billion in unse-
cured bonds, and suspended its
regular quarterly dividendand
antidilutive share repurchase
program.

Incremental cash enables the
company to navigate temporary
adverse effects on working capi-
tal caused by the coronavirus-re-
lated production and supply
chain shutdowns.

At the end of the first quarter,
Ford and Ford Credit had $35.1
billion and $28.0 billion in liquidi-
ty, respectively. Ford Credit re-
mains an important source of
support for customers and deal-
ers, with a strong, inherently liq-
uid balance sheet. The financing
unit is generating liquidity as its
balance sheet size declines with
lower consumer demand for ve-
hicles. As of April 24, Ford had a
cash balance of $35 billion, Reid
said.

“We’ve taken decisive actions
to lower our costs and capital ex-
penditures and been opportunis-
tic in strengthening our balance
sheet and optimizing our finan-

cial flexibility,” said Ford CFO
Tim Stone. “We believe the com-
pany’s cash is sufficient to take
us through the end of the year,
even with no additional vehicle
wholesales or financing actions.”

While Ford shut down its
plants around the globe in
March, cash use has remained
high because production suppli-
er payables are about 45 days.
The company’s cash outflow will
be substantially lower after early
May as Ford pays down those
payables.

In the meantime, Ford remains
sharply focused on operational
excellence, with a bias for action,
agility, and transparency to
stakeholders, Reid said.

Those qualities have been on
display in managing business
continuity: mapping the compa-
ny’s multilevel supply chain –
creating a unique logistics portal
to track shipments of materials
and components; securing
scarce air-freight capacity to
keep critical safety equipment
and production parts moving
around the globe; and providing
high-quality services.

“We quickly zeroed in on tak-
ing care of customers and con-
trolling costs,” said Ford COO
Jim Farley. “Our team in China
did a very good job managing
through the crisis and provided
us with a valuable template for
bringing back up operations in
the rest of the world.”

Saying “there is no grace peri-
od for transforming Ford,” Farley
two weeks ago announced lead-

ership changes to help fix, accel-
erate and grow the company’s
automotive business. Central to
the plan is renewing and continu-
ally refining effectiveness in
product development and launch
execution, including of increas-
ingly smart, connected vehicles.

Starting in early May in Eu-
rope, the company will begin a
phased restart of its production
outside China that has been halt-
ed because of coronavirus-relat-
ed safety risks, with enhanced
safety standards in place to pro-
tect workers.

As it brings up manufacturing,
Ford will resume its ambitious
cycle of new-product introduc-
tions. In the U.S., for example,
the company is in the process of
lowering the average age of Ford-
brand vehicles from more than
five years in 2017 to about three
years by 2023.

Among forthcoming launches
are the all-electric Mustang
Mach-E, which was unveiled last
November; a redesigned F-150,
America’s top-selling vehicle for
43 years, featuring a hybrid-elec-
tric version; a small, rugged off-
road utility vehicle; and continu-
ation of a multiyear series of mar-
ket-specific Ford and Lincoln ve-
hicles in China, many of which
will be electric.

Additionally, the Dearborn au-
tomaker will produce electrified
versions of the Lincoln Corsair
and Ford Escape and Kuga in Eu-
rope, as well as the much-antici-
pated return of the legendary
Ford Bronco in 2021.

Virus Slams Brakes on Ford Financial Progress
CONTINUED FROM PAGE 1

“Ford people
are keeping

each other safe,
limiting the spread

of the virus,
safeguarding

healthcare workers
and first responders,

and taking care
of customers,”

– Jim Hackett,
Ford CEO

http://www.detroitautoscene.com
mailto:info@techcenternews.com
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*All prices and payments include GM rebates. Pictures may not represent actual vehicle. Pricing subject to change per GM incentives. Prices and payments
are inclusive of active GM employee discount (unless otherwise stated. All leases are 10,000 miles per year with approved A+ Tier Credit. Equinox and
Traverse are both former courtesy vehicles. Disposition fee may be required at vehicle turn in. Must have lease loyalty vehicle in household. Prices any
payments are plus tax, title, plate, doc fee, refundable security deposit required on certain vehicles – to be determined by lender. Certain vehicles have no
zero first payment due please see salesperson for more details. Certain vehicles require an Costco membership prior to May 1st, 2020. Expiration date
5-31-2020

*All prices and payments include GM rebates. Pictures may not represent actual vehicle. Pricing subject to change per GM in-
centives. Prices and payments are inclusive of active GM employee discount (unless otherwise stated. All leases are 10,000
miles per year with approved A+ Tier Credit. Equinox and Traverse are both former courtesy vehicles. Disposition fee may be
required at vehicle turn in. Must have lease loyalty vehicle in household. Prices any payments are plus tax, title, plate, doc fee,
refundable security deposit required on certain vehicles – to be determined by lender. Certain vehicles have no zero first
payment due please see salesperson for more details. Certain vehicles require an Costco membership prior to May 1st, 2020.
Expiration date 5-31-2020

/ HURRY, OFFER ENDS 5/31/20

2020 BUICK ENVISION PREFERRED
PURCHASE FOR

$27,859*

STOCK# B501858

2020 BUICK REGAL TOUR X
PREFERREDPURCHASE FOR

$26,669*

$429*PER
MONTH

39
MONTHS

$999DOWN

LEASE FOR
STOCK# XCVPJ9

2020 BUICK ENCLAVE ESSENCE
PURCHASE FOR

$35,959*

STOCK# B502029

100 Years Of Business

2020 BUICK ENCORE PREFERRED
PURCHASE FOR

$19,629*

STOCK # WZVD9R

2020 BUICK ENCORE GX PREFERRED
PURCHASE FOR

$22,099*

$229*PER
MONTH

24
MONTHS

$999DOWN

LEASE FOR
STOCK# B503104

2020 BUICK REGAL SPORTBACK PREFERRED
PURCHASE FOR

$21,629*

$359*PER
MONTH

39
MONTHS

$999DOWN

LEASE FOR
STOCK# XDCV0Q

0% for up to 84 months on certain vehicles!

2020 GMC ACADIA SLE1

STOCK #G502246PURCHASE FOR

$28,449*

2020 GMC SIERRA

STOCK #XPXVV0PURCHASE FOR

$37,869*

2020 GMC SIERRA

STOCK #XJNF63PURCHASE FOR

$36,499*

2020 GMCTERRAIN SLE1

$0%84 $0
STOCK #G503549PURCHASE FOR

$22,999*
2020 GMC CANYON DENALI

STOCK #G502840

PURCHASE FOR

$39,139*

1500 DBL CAB
ELEVATION

2020 GMCYUKON SLE
$429*PERMONTH 36MONTHS

LEASE FOR

$999DOWN

STOCK #G503422PURCHASE FOR

$48,349*

1500 CREW CAB
ELEVATION LEASE FOR

$219*

PURCHASE FOR

$22,169*

24MONTHS
$999DOWN

STOCK# 400035

2020 CHEVROLETMALIBURS

PER
MONTH

LEASE FOR

$189*

PURCHASE FOR

$22,389*

24MONTHS
$999DOWN

STOCK# 500444

2020 CHEVROLETEQUINOX 2FL

PER
MONTH

LEASE FOR

$259*

PURCHASE FOR

$28,629*

36MONTHS
$999DOWN

STOCK# 400083

2020CHEVROLETBOLT 2LT

PER
MONTH

LEASE FOR

$269*

PURCHASE FOR

$29,129*

36MONTHS
$999DOWN

STOCK# 503350

2020 CHEVROLETTRAVERSELS

PER
MONTH

LEASE FOR

$229*

PURCHASE FOR

$30,599*

24MONTHS
$999DOWN

STOCK# 503473

2020 CHEVROLET
SILVERADO 1500DBL CAB CUSTOM

PER
MONTH

LEASE FOR

$249*

PURCHASE FOR

$28,969*

36MONTHS
$999DOWN

STOCK# 503348

2020 CHEVROLETCOLORADOCREWCAB
WT

PER
MONTH

LEASE FOR

$149*

PURCHASE FOR

$17,619*$0PAYMENT

36MONTHS
$999DOWN

STOCK# 500605

2020 CHEVROLET TRAX LS

PER
MONTH

FIRST
PAYMENT

0% for up to 84 months on certain vehicles!

100 YEARS OF BUSINESS

$219*PERMONTH 24MONTHS

LEASE FOR

$999DOWN

FOR

M
T
H
S

$0%84 $0FIRST
PAYMENTFOR

M
T
H
S

$239*PERMONTH 36MONTHS

LEASE FOR

$999DOWN

$0%84 $0FIRST
PAYMENTFOR

M
T
H
S

$0%84 $0FIRST
PAYMENTFOR

M
T
H
S

$259*PERMONTH 36MONTHS

LEASE FOR

$999DOWN
$279*PERMONTH 36MONTHS

LEASE FOR

$999DOWN

$319*PERMONTH 36MONTHS

LEASE FOR

$999DOWN

$0%84 $0FIRST
PAYMENTFOR

M
T
H
S

$0%84 $0FIRST
PAYMENTFOR

M
T
H
S

0% 84

$169*PER
MONTH

24
MONTHS

$999DOWN

LEASE FOR

M
T
H
S

$259*PER
MONTH

36
MONTHS

$999DOWN

LEASE FOR

0% 84M
T
H
S

$329*PER
MONTH

39
MONTHS

$999DOWN

LEASE FOR

0% 84M
T
H
S

0% 84M
T
H
S

0% 84M
T
H
S

FIRST

0% 84MTHSFOR

$0PAYMENT
FIRST

$0PAYMENT
FIRST

LEASE FOR

$229*

PURCHASE FOR

$32,299*

24MONTHS
$999DOWN

STOCK# 503629

2020 CHEVROLET
SILVERADO 1500CREWCAB CUSTOM

PER
MONTH

LEASE FOR

$229*

PURCHASE FOR

$28,719*

36MONTHS
$999DOWN

STOCK# 502667

2020CHEVROLETBLAZER 2LT

PER
MONTH

0% 84MTHSFOR

$0PAYMENT
FIRST

0% 72MTHSFOR

0% 84MTHSFOR
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