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Ford is spreading some good,
old-fashioned Detroit muscle
around the world, and that’s
something worth celebrating
during the COVID-19 global shut
down.
The 2020 Mustang Day on April

17 – the nameplate’s 56th birth-
day – let Ford celebrate two glob-
al sales crowns, earning world’s
best-selling sports car and its
fifth straight best-selling sports
coupe title. Mustang is also
America’s best-selling sports car
of the last 50 years, said Ford
spokesman Jiyan Cadiz.
“We’re proud of our growing

Mustang stable and performance
variants,” said Jim Farley, chief
operating officer, Ford Motor
Company. “From Sweden to
Shanghai, more and more driving
enthusiasts are enjoying the feel-
ing of freedom and the American
open road in these new Mus-
tangs. We are honored to serve
our owners, enthusiasts and fans
for 56 years and counting.”
Fueled by its greatest-ever per-

formance lineup, Mustang sold
102,090 units, according to the
most recent new vehicle registra-
tion data from IHS Markit, making
it the best-selling sports car in
the world in 2019.
During this period, Mustang

sales in Germany increased 33
percent, in Poland sales rose
by nearly 50 percent, and in

France, they nearly doubled,
Cadiz said.
The year 2019 also marks the

fifth consecutive year that Mus-
tang was the best-selling sports
coupe in the world.

Sports coupes, as defined by
IHS Markit, include two-door and
convertible model vehicles,
Cadiz said. In addition to contin-
ually adding personalization and
technology options, Ford keeps

up the Mustang momentum with
the nameplate’s greatest-ever
performance lineup, Cadiz said.
With up to 12 enthusiast models
globally, there’s a new golden age
of Mustang performance.

Ford Mustang Day Celebrated Without Crowds

FCA’s construction of a new plant on Mack in Detroit is part of the company’s recent $4.5 billion investments.

Ford Motor Company is not
sitting idle during the COVID-19
crisis.
The company is making both

leadership and organizational
changes to its global automotive
operations to accelerate its Cre-
ating Tomorrow Together trans-
formation plan.
The reorganization, said Ford

spokeswoman Lori Arpin, is the
result of a 10-week deep dive led
by Ford COO Jim Farley. The
move is aimed at sharpening
Ford’s focus on product and
launch execution; fully leveraging
smart, connected vehicles and
big data to better serve cus-
tomers; improving quality and
lowering costs, and creating a
dedicated commercial vehicle
business in the U.S. and Canada.
“Under Jim Farley’s leadership,

we are empowering a talented
and diverse group of leaders –
from inside and outside the com-
pany -- to continue to drive our
transformation into a higher-
growth, higher-margin business,”
said Ford CEO Jim Hackett.
“We are moving with a re-

newed sense of urgency,” Farley
said, “to improve the fitness of
the business and improve our
launches, while at the same time

New Ford Plans
To Continue

Transformation
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GM efforts help teachers and students get together during the crisis.

by Jim Stickford

It’s as simple as helping out
during a crisis because it’s possi-
ble to.
That’s why General Motors has

launched a series of programs to
help out families with children at
home who can’t go to school,
said Terry Rhadigan, executive
director, Communications Oper-
ations and Corporate Giving for
General Motors.
Among the programs designed

to help families is DonorChoose
Kids Keep Learning, Rhadigan
said. The $1 million donation
provides $1,000 credits to 1,000
teachers in high-need school dis-
tricts to help send basic re-
sources like books, pencils, note-

books, food and cleaning sup-
plies to students’ homes.
An additional $1.65 million in

grant funding is being deployed
to GM facility communities
across the country. Each facility
dedicates funds to nonprofits
providing critical services to
their communities like food and
housing assistance, small busi-
ness support and at-home learn-
ing resources for parents, teach-
ers and students.
Additionally, more than 2,100

GM employees have also volun-
teered to join the effort, Rhadi-
gan said. This includes 931
salaried employees who have
volunteered to help manufacture

GM Seeks to Help Local Communities
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This 1964 Mustang kicked off an automotive heritage that is still being celebrated by fans 56 years later.

While the world is coping with
the COVID-19 virus, FCA is
preparing for the future.
In 2019, FCA took the decisive

steps to lay the groundwork for
its future growth, to take a lead-
ing role in shaping the future of
global mobility and to continue
its commitment to value creation
for all of its stakeholders, said
FCA spokeswoman Kaileen Con-
nelly.
The 2019 Sustainability Re-

port, released on April 16, pro-
vides details for FCA's stakehold-
ers on the most relevant social,
economic and environmental
achievements and long-term tar-
gets expressed by the company,
Connelly said.
FCA works to manage the soci-

etal and environmental impacts
of its activities and products and
to develop innovative solutions
to reduce its total environmental
footprint, she said.
The company, said Connelly,

embraces its operational respon-
sibility to contribute to the rele-
vant Sustainable Development
Goals (SDGs) supporting the
United Nations 2030 Agenda.
In 2019, the company further

reduced its environmental foot-
print on a per-vehicle-produced
basis at its plants around the
world. Compared with 2010, FCA
accomplished a nearly 40 percent
reduction in water use, a 27 per-
cent reduction in carbon foot-
print and a 64 percent reduction
in waste generated. said Connelly.

FCA has committed to key
projects that are fundamental to
a sustainable future and will fur-
ther strengthen the business,
Connelly said. In Brazil, FCA
started a significant new invest-
ment cycle of approximately
€(euros).4 billion, which will see
a renewed product lineup for the
Fiat and Jeep brands and add a
new state-of-the-art flex-fuel en-
gine plant, which will become the
largest powertrain hub in Latin
America. (As of April 17, a single
euro is worth $1.09).

In China, FCA launched the
new Jeep Commander PHEV, the
first electrified vehicle of the
global Jeep family, which also

FCA Report Details Future Investment Plan
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modernizing Ford in a way that
plays to our strengths.

“That means putting the right
team of global leaders in place,
streamlining the way we work,
embracing the power of connec-
tivity, data and AI, and turning our
leadership in commercial vehicles
into a dedicated growth busi-
ness.”

Kumar Galhotra, 54, takes on an
expanded role as president,
Americas & International Markets
Group, and continues to report to
Farley. The North America, South
America and International Mar-
kets Group business units will re-
port to Galhotra.

In this new role, Galhotra is re-
sponsible for the P&L of the busi-
ness units, including a newly es-
tablished commercial vehicle
business for the U.S. and Canada.
Galhotra’s new organization, said
Arpin, will drive faster enterprise-
wide decision-making and further
efficiencies to better serve cus-
tomers and adapt to changing
market conditions.

Lyle Watters, 54, takes on an ex-
panded role as president, South
America & International Markets
Group, reporting to Galhotra.

Mark Ovenden, 55, continues in
his current role as president, In-
ternational Markets Group. He
will report to Watters.

Lisa Drake, 47, is named chief
operating officer, North America,
reporting to Galhotra. In this new-
ly created role, Drake will bring
enhanced focus to product
launches, warranty cost reduc-
tion, and material cost improve-
ments, said Arpin.

Drake will help lead the push to
return the North American busi-
ness back to a 10 percent EBIT
margin, Arpin said. With Drake’s
deep operational knowledge, she
will further accelerate the trans-

formation of the North American
business through cash conserva-
tion and profit actions.

Ted Cannis, 53, is appointed
general manager, Commercial Ve-
hicles, for the U.S. and Canada, al-
so reporting to Galhotra. In this
newly created position, Cannis
will bring together dedicated re-
sources needed to drive the Com-
mercial Vehicle business forward.

This new business aligns func-
tional areas to deliver holistic
customer solutions and optimizes
operations to improve alignment
with potential partners, Farley
said.

As leaders in the commercial
vehicle space, the company is ac-
celerating its plans to create solu-
tions that help businesses run a
better business. Cannis joins

Hans Schep, general manager,
Commercial Vehicles, Ford of Eu-
rope.

With two accomplished com-
mercial vehicle leaders in these
key roles, Ford is better placed to
help make customers’ businesses
thrive, Hackett said.

Retired Col. Gil Gur Arie, 44,
joins the company from a distin-
guished career in the Israeli Mili-

tary Intelligence Corps as chief,
Global Data Insight and Analytics,
reporting to Farley.

Gur Arie brings vast and unique
experience to Ford in big data and
AI, information technology, digi-
tal-age human-machine aspects
and multi-domain large-scale ana-
lytics, Arpin said. In this position
he will lead the Ford team
through the digital revolution and
develop Ford’s big-data and AI
strategy in the coming years.

Burt Jordan, 53, is appointed
vice president, Global Purchasing
Operations, reporting to Hau
Thai-Tang, chief product develop-
ment and purchasing officer. In
this role, Jordan is responsible for
Global Purchasing Operations,
program delivery, purchasing
strategy and supply chain diversi-
ty to drive strategic transforma-
tion, growth and efficiencies.

Stuart Taylor, 48, is appointed
executive director, Enterprise
Connectivity, reporting to Thai-
Tang. In this newly created role,
Taylor is responsible for develop-
ing and implementing a suite of
connectivity solutions that will
support all areas of Ford's busi-
ness.

Alex Purdy, 36, joins the compa-
ny as director of Business Opera-
tions, Digital Experience and Con-
nectivity, reporting to Taylor. In
this newly created role, Purdy will
be responsible for delivering
Ford's connectivity product port-
folio strategy.

Purdy was most recently direc-
tor of Deere Labs at John Deere
and brings to Ford an extensive
background in technology and
connectivity products. This new
consolidated organization will
provide Ford’s internal and exter-
nal customers with exciting new
digital experiences leveraging
end-to-end connectivity.

All appointments are effective
starting on May 1.

and deliver critical PPE from
GM’s Warren facility to area hos-
pitals, and 178 employees who
have donated more than $14,000
to support United Way’s local
COVID-19 Community Response
and Recovery Funds and the
DonorsChoose Keep Kids Learn-
ing program.

Also, 1,051 employees and
their friends and families have
pledged to the American Red
Cross SleevesUp campaign,
Rhadigan said.

When asked when the compa-
ny decided to get involved in
these programs, Rhadigan said
“pretty much right away after we
realized that, at least for the near
future, many of our employees
will have to be working from
home.”

Many students in the commu-
nities where GM has facilities de-
pend on school food programs to
get nutritious meals, Rhadigan
said.

“Now they have no schools to
go to,” Rhadigan said. “When you
learn about this, it just tugs your
heart.”

In order to serve the communi-
ties where facilities are located,
Rhadigan said that GM staff real-
ized they didn’t have to reinvent
the wheel.

In Southeast Michigan, for ex-
ample, GM staff have relation-
ships with organizations like the
United Way of Southeast Michi-
gan, Gleaner’s Food Bank and
Forgotten Harvest.

“Obviously, GM has facilities
across the country and around
the world,” Rhadigan said. “But
we are concentrated in Michigan,
Southeast Michigan particularly,
where we have our headquarters
and many of our production facil-
ities. So by working with these
organizations, we can help them
do their jobs.”

By partnering with groups that
are already up and running and
really know what they’re doing,
GM avoids wasteful duplication
of efforts, and people are helped
right away.

Organizing these efforts for
GM has required some adjust-
ments, Rhadigan said.

“We can’t do things like we did
in the old days, which was a
month ago,” Rhadigan said. “We
use Skype for our meetings, so
people working from home can
communicate with each other.
It’s easier when you can just call
a meeting and have everyone
meet in a conference room, but I
think we’ve gotten pretty good at
getting the right people into our
virtual meeting room via Skype.”

Rhadigan had particular praise
for the work that teachers do
every day. That’s why GM gave

DonorChoose Kids Keep Learn-
ing the $1 million grant.

“I have newfound respect for
teachers,” Rhadigan said. “It’s re-
ally hard to keep seven-year-olds
engaged. Imagine having to do it
in a class room full of seven-year-
olds.

“So through DonorChoose
Kids Keep Learning, we are able
to fan out across the country to
provide help.”

Additionally, GM has set up a
program that can allow teachers
to provide tutoring to those who
need it.

“What is really interesting is
that we’ve received feedback
from teachers thanking us for
what we’re doing” Rhadigan said.
“I find that humbling because the
teachers are the ones who
should be thanked, and they’re
thanking us.”
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Virus Doesn’t Stop Ford’s Transformation Efforts
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represents the brand’s entry into
China’s rapidly growing New En-
ergy Vehicle market, Connelly
said.

In Italy, FCA is executing an am-
bitious €5 billion plan, centered
around electrification, with key
new products and a new Battery
Hub located inside the historic
Mirafiori complex in Turin, that
will assemble batteries for a
growing lineup of electric mod-
els.

For Maserati, FCA is executing
a major product-led transforma-
tion plan, including the launch of
new whitespace products, as well
as several full battery electric
and hybridized models, Connelly
said.

In the United States, FCA in-
vested $4.5 billion to expand the
capacity of facilities in Michigan
and to build a new state-of-the-art

plant in Detroit that will open lat-
er this year producing electrified
Jeep models.

It’s a commitment that will add
6,500 new jobs in Southeast
Michigan, Connelly said.

FCA also enriched the vitality
and welfare of the communities
where its employees live and
work by giving back through em-
ployee volunteering and provid-
ing financial support of approxi-
mately €28 million through chari-
table initiatives.

As it releases this report, FCA
supports a wide range of COVID-
19 community initiatives across
the globe, including helping to in-
stall field hospitals, providing
food services to school-age chil-
dren, and supporting the techni-
cal, logistical and manufacturing
activities for the development of
healthcare products, such as ven-
tilators and personal protective
equipment (PPE), Connelly said.

FCA’s Future Plans Reported
CONTINUED FROM PAGE 1

GM’s Charity Helping Local Communities
CONTINUED FROM PAGE 1



A desire to help out during the
COVID-19 crisis is driving Ford
Motor Company to work even
harder.

Ford is expanding its efforts to
design and produce urgently
needed medical equipment and
supplies for health care workers,
first responders and patients
fighting coronavirus, said Ford
spokeswoman Kelly Felker.

In addition to the current pro-
duction of more than 3 million
face shields in Plymouth, Ford-
designed powered air-purifying
respirator production began
April 14, Felker said. Ford also is
now producing face masks and
leading an effort to scale produc-
tion of reusable gowns for health
care workers.

Lastly, Ford started providing
manufacturing expertise to help
scientific instrument provider
Thermo Fisher Scientific quickly
expand production of COVID-19
collection kits to test for the
virus.

“We knew that to play our part
helping combat coronavirus, we
had to go like hell and join forces
with experts like 3M to expand
production of urgently needed
medical equipment and sup-
plies," said Jim Baumbick, vice
president, Ford Enterprise Prod-
uct Line Management.

“In just three weeks under
Project Apollo, we’ve unleashed
our world-class manufacturing,
purchasing and design talent to
get scrappy and start making
personal protection equipment
and help increase the availability
and production of ventilators.”

Since late March, Ford manu-
facturing, purchasing and supply
chain experts have been embed-
ded at 3M manufacturing facili-
ties to help increase production
of urgently needed products.

With this additional help, 3M
and Ford were able to increase
the output of PAPRs and N95 res-
pirators at 3M’s U.S.-based manu-
facturing facilities. Felker said.

“3M is dedicated to helping to
protect our heroic health care
workers and first responders
globally, including sharing our
scientific expertise to increase
supply of needed PPE,” said
Bernard Cicut, vice president, 3M
Personal Safety Division.

“We are proud to stand togeth-
er with Ford in this effort, as they

have helped us increase manu-
facturing of existing 3M PPE
products and, together, we have
rapidly designed a new PAPR to
help protect these heroes.”

Ford will start producing an all-
new PAPR design to help protect
health care professionals on the
front lines fighting COVID-19,
Felker said. Rapidly designing
components and prototyping in
accordance with federal guide-
lines and with 3M expert support
and guidance, Ford teams re-
duced PAPR development time to
less than four weeks.

“By working collaboratively
with 3M to quickly combine more
than 100 years of Ford manufac-
turing and engineering expertise
with personal protection equip-
ment design and expertise, we’re
getting much-needed technology
into the hands of frontline med-
ical workers to help when they
need it most,” said Marcy Fisher,
director of Ford's Global Body
Exterior and Interior Engineer-
ing.

Approximately 90 paid UAW
volunteers will assemble PAPRs
at Ford’s Vreeland facility near
Flat Rock, with the ability to
make 100,000 or more.

The newly designed PAPR in-

cludes a hood and face shield to
cover health care professionals’
heads and shoulders, while a
high-efficiency (HEPA) filter sys-
tem provides a supply of filtered
air for up to 8 hours. The air
blower system – similar to the
fan found in F-150’s ventilated
seats – is powered by a recharge-
able, portable battery, helping
keep the respirator in constant
use by first-line defenders.

The development team ex-
pects the respirator design will
meet the pending National Insti-
tute for Occupational Safety and
Health's (NIOSH) limited-use pro-
tocol to respond to the COVID-19
public health emergency, with
approval anticipated by the end
of April.

Pending approval, 3M will dis-
tribute the newly designed PA-
PRs through its U.S. network to
help bring these technologies
quickly and efficiently to health
care workers who urgently need
them. 3M and Ford will donate
any profits they earn from the
sale of the PAPR to COVID-19-
related nonprofit organizations,
Felker said.

Meanwhile, Ford is now manu-
facturing face masks at its Van
Dyke Transmission Plant for in-

ternal use globally and pursuing
certification for medical use.
Face masks can help slow the
spread of the virus and help peo-
ple who may have the virus and
do not know it from transmitting
it to others.

The CDC is now encouraging
all U.S. residents to use masks to
curb the spread of the virus, Felk-
er said. Ford’s global manufactur-
ing and purchasing teams quick-
ly sourced the necessary materi-
als and equipment from its net-
work of equipment manufactur-
ers around the world. Production
began earlier this week.

Approximately 30 UAW paid
volunteers will start making
masks in the plant’s ISO Class 8
cleanroom, which is a controlled
environment with extremely low
levels of pollutants, enabling the
safe production of face masks for
medical use. Eventually, approxi-
mately 80 UAW paid volunteers
will make masks as production
increases.

“UAW Ford members continue
to step up and volunteer to work
during this difficult time as we
expand at the facility across from
Flat Rock to make respirators
and at the Van Dyke Transmis-
sion Plant to make face masks for
medical use,” said Gerald
Kariem, vice president, UAW
Ford Department.

To help further protect health
care workers, Ford is leading ef-
forts to manufacture reusable
gowns with airbag supplier
Joyson Safety Systems. The go-
fast project has created reusable
gowns manufactured from mate-
rial used to make airbags in Ford
vehicles.

Production was to reach 75,000
gowns a week by April 19 and

scale up to 100,000 gowns for
that following week and beyond.
By July 4, Ford supplier Joyson
Safety Systems will cut and sew
1.3 million gowns, which are self-
tested to federal standards and
are washable up to 50 times.

Ford worked with Beaumont
Health in Metro Detroit to quick-
ly design the gown pattern and
test for sizing during fit-and-
function trials, Felker said. More
than 5,000 gowns have already
been delivered to the hospital.

“The need to protect our med-
ical teams is heightened – Ford’s
gown production could not come
at a better time during this cri-
sis,” said David Claeys, president
of Beaumont Health hospitals in
Dearborn and Farmington Hills.

Ford is helping scale produc-
tion of collection kits for COVID-
19 tests at Thermo Fisher Scien-
tific.

Thermo Fisher’s engineering
team at the company’s site in
Lenexa, Kan., realized their ex-
pertise, combined with the man-
ufacturing expertise of Ford’s
nearby Kansas City Assembly
Plant engineering team, could
help set up additional collection
kit production machinery.

The Ford team also helped
Thermo Fisher adapt machinery
that currently runs glass vials for
other products to run plastic
vials required in drive-through
coronavirus test collection.

“Ford’s engineers brought a
fresh perspective to production
expansion, and together, we'll
more than triple the number of
collection kits we can deliver
each week starting April 20,” said
John Reuss, senior director, Mi-
crobiology Business for Thermo
Fisher. “It’s great to see different
industries coming together to
solve a common problem.”

“We are doing all we can to ex-
pand production and availability
of personal protective equipment
to help keep the true heroes –
medical personnel – and our
communities safe in the fight
against COVID-19,” said Adrian
Price, Ford's director of Global
Core Engineering for Vehicle
Manufacturing.

Ford also is continuing to man-
ufacture transparent full-face
shields for medical workers. As
of April 13, Ford had produced
more than 3 million face shields
for medical personnel and first
responders. Besides the U.S.,
face shield production also has
started globally at Ford facilities
in Canada and Thailand and with
Ford joint venture partner Mahin-
dra & Mahindra in India.

Work at Rawsonville Compo-
nents Plant is under way to trans-
form part of the plant to manu-
facture a third-party ventilator, in
collaboration with GE Health-
care, with production expected
to start the week of April 20.
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by TOM KRISHER
AP Auto Writer

DETROIT (AP) – Interstates and
city streets are empty and cars
are quarantined in their owners’
garages, so consumer advocates
argue that it only makes sense for
auto insurance rates to reflect
that.
In the states of Washington and

New York, the number of traffic
crashes reported to state police
fell about 30 percent in March
compared with a year ago, as the
states were on lockdown for part
of the month to stop the spread
of coronavirus.
Other states are reporting simi-

lar declines in traffic and crashes,
and consumer advocates are call-
ing on insurance companies to
cut premiums or give refunds by
a like amount.
Some companies have respond-

ed, but the Consumer Federation
of America reports that discounts
may be too small and aren't being
applied evenly.
Many insurance premiums are

based on driving 1,000 miles per
month, but customers may be
driving only one-tenth of that, the
federation said.
“The risk exposure is not nearly

the same now as when the policy
was first priced," Doug Heller, an
insurance expert with the federa-
tion, said April 13.
Companies that sell 82 percent

of the auto policies in the U.S.
have announced refunds or cred-
its to drivers worth more than
$6.5 billion during the next two
months, the federation said.
Some, like State Farm, the coun-

try’s largest auto insurer, are giv-
ing credits starting in June that
amount to a 25 percent reduction
in bills from March 20 through
May 31. That’s about $20 per
month per vehicle, the company
said.
That’s the kind of immediate re-

lief that all companies should of-
fer because so many people have
lost their jobs due to stay-at-
home orders from state govern-
ments, according to the federa-
tion. Yet many are offering only 15
percent discounts and one, Geico,
won’t get the money to cus-
tomers until their policies are re-
newed.
Along with American Family In-

surance, the federation gave State
Farm an “A" for its credit pro-
gram.
But Geico got a “D-minus." Mes-

sages were left last week seeking
comment from Geico.

The only company ranked
worse was Erie Insurance, accord-
ing to the federation. Erie only
promised to reduce rates in the
future, the federation said.
Erie Insurance said its rate re-

ductions equate to a 5 percent
discount on premiums for at least
12 months when policies are re-
newed. The federation’s report,
the company said, is based on an
immediate impact for consumers.
The lower rates are “designed to
offer more impactful relief to cus-
tomers – now and in the future,"
the company said in a statement.
But that doesn’t help drivers

“who are paying premiums and
need the relief now,” said Heller.
Many smaller insurers aren't of-

fering any discounts or credits,
especially those that target lower-
income or minority drivers, Heller
said. The federation called on
state insurance regulators to
force insurers to cut rates or give
refunds.
The federation suggests calling

your insurer and asking for a re-
duced rate because you are driv-
ing less, and raising questions
about discounts on social media.
In both New York and Washing-

ton, the governors issued orders
for people to stay at home rela-
tively late in March, so it’s likely
that crashes and traffic will drop
even further during April when
the orders are in effect for a full
month.
That’s why the federation said

discounts should be even higher
than the 25 percent offered by
State Farm in future months as
lockdowns continue. The federa-
tion suggests 40 percent or higher
and says consumers have lever-
age by threatening to switch to
other companies with better dis-
counts.
Insurers and the federation

don’t recommend canceling your
insurance if your company won’t
offer credits or discounts. In
many states, companies can raise
rates if there’s a gap in insurance
coverage.
Liberty Mutual Insurance says

that it’s unwise to cancel because
most states require minimum lia-
bility insurance, and even if you
use the vehicle only to go to the
store or other essential errands,
you’ll still need coverage.
“Comprehensive coverage pro-

vides insurance for things like
theft and weather, so you will
want to retain that coverage as
well even if the car is garaged at
home," a company statement
said.

Michigan Drivers Seeing
Break on Car Insurance

BEIJING (AP) – Renault SA said
April 14 it will shut down its main
China business and focus on
electric and commercial vehi-
cles.
The French automaker’s 7-

year-old joint venture with state-
owned Dongfeng Motor Corp. al-
ready was suffering from lacklus-
ter sales before the outbreak of
the coronavirus crushed Chinese
demand.
China is the auto industry’s

biggest global market but compe-
tition is intense and total sales
have fallen since their 2017 peak.
First-quarter sales this year fell

45.4 percentto 2.9 million cars,
SUVs and minivans after Beijing
closed dealerships and told con-
sumers to stay home to stop the
virus’s spread.
Renault’s factory is in Wuhan,

the central Chinese city where
the outbreak began in December.
Renault plans to “maintain a

long-term presence’’ in the Chi-
nese markets for electric and
commercial vehicles, a company
statement said.
Electric development will be

through two joint ventures in-
cluding eGT New Energy Auto-
motive Co., Ltd. with Nissan Mo-

tor Co. The two companies are
part of a global alliance.
Renault says it is seeking bil-

lions in state-backed loans, can-
celling its dividend for 2019 and
its chairman is taking a pay cut,
as the French automaker tries to
weather the coronavirus crisis.
The Associated Press reported

on April 10 that global manufac-
turing is at a standstill because
social distancing has shut down
factories.
Toyota Chief Executive Akio

Toyoda promised on May 10 that
the Japanese auto industry will
protect jobs. Toyoda, speaking
as head of the Japan Automobile
Manufacturers Association, said
that the group that brings to-
gether Japanese automakers in-
cluding Nissan Motor Co. and
Honda Motor Co., as well as
parts makers, will set up a spe-
cial fund to help people who
have lost jobs find employment.
French automaker Renault

cancelled 300 million euros ($325
million) in dividend payments
for 2019 and its chairman is tak-
ing a pay cut. Jean-Dominique
Senard’s pay will be cut by 25
percentfor the second quarter of
2020.

Global Auto Industry Hurting



General Motors Co. has begun
mass production of the Ventec
Life Systems V+Pro critical care
ventilator under contract to the
U.S. Department of Health and
Human Services.
“Thousands of men and

women at GM, Ventec, our sup-
pliers and the Kokomo commu-
nity have rallied to support their
neighbors and the medical pro-
fessionals on the front lines of
this pandemic,” said GM Chair-
man and CEO Mary Barra.
“Everyone wants to help turn
the tide and save lives. It is in-
spiring and humbling to see the
passion and commitment people
have put into this work.”
Said White House Assistant to

the President Peter Navarro:
“GM has moved swiftly in Trump
time to manufacture one of the
most critical lifesaving devices
in America’s war against the
coronavirus. GM’s rapid mobi-
lization of America’s manufac-
turing might in defense of our
country is a proud salute to the
ingenuity of its engineers, the
true grit of its UAW workers on
the line, and America’s doctors,
nurses, and other healthcare
professionals fighting for our
lives at the front lines.
“As these lifesaving ventila-

tors roll off GM’s assembly line
as fast as tanks once did in an
earlier World War, they will be
rapidly deployed to the hospi-
tals of Gary (Ind.), Chicago, and
far beyond.”
In less than a month, Ventec,

GM’s supply chain and its manu-
facturing, logistics, legal, and
talent acquisition teams were
able to marshal support to deliv-
er a 30,000-unit order from the
U.S. Department of Health and
Human Services, said GM
spokesman Jim Cain.
“Until there is a vaccine, criti-

cal care ventilators give medical
professionals the tools they
need to fight this pandemic and

save lives,” said Ventec Life Sys-
tems CEO Chris Kiple. “This
partnership is an historic effort
and a great reminder of what
can be accomplished with the
power of American innovation
and American manufacturing
skill uniting together around a
singular mission to save lives.”
Cain said the effort involved

sourcing hundreds of parts and
assemblies from suppliers; the
design of a new manufacturing
process; the transformation of
GM’s Kokomo factory; the ongo-
ing hiring of more than 1,000
manufacturing team members;
and the implementation of ex-
tensive health and safety proto-
cols in the workplace.
Throughout the effort, GM

had strong support from the
leadership of the United Auto
Workers, including the UAW-GM
Department and UAW Local 292,
community groups and elected
officials in Kokomo, the U.S.
Food and Drug Administration,
the U.S. Department of Health
and Human Services and the
White House Office of Trade and
Manufacturing Policy.
More than 600 ventilators will

be shipped this month, almost
half the order will be filled by
the end of June and the full or-
der will be completed by the
end of August. GM has the ca-
pacity to build more ventilators
after August if needed.
A strong sense of urgency was

present from the beginning, Cain
said. GM and Ventec executives
had their first conference calls
on March 17 and Wednesday,
March 18 to explore how GM
could help Ventec increase ven-
tilator production.
The next day, a GM team flew

to Seattle to meet with the Ven-
tec team and rolled up their
sleeves to help, Cain said.
On March 20, GM engaged its

global supply base and within 72
hours, they had developed

plans to source 100 percent of
the necessary parts.
The UAW’s national and local

leadership embraced the proj-
ect and on March 25, crews be-
gan preparing the Kokomo site
for production.
On April 8, the U.S. Depart-

ment of Health and Human Serv-
ices awarded GM a contract un-
der the Defense Production Act
to build 30,000 Ventec V+Pro
critical care ventilators.
General Motors and Ventec are

committed to providing ongoing
progress updates, photos, and
videos to document the work of
this partnership at a new mi-
crosite, VentecGM.com, Cain said.
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#42333 #21552#44296

475 SUMMIT DRIVE • 248-292-2502 • 5825 HIGHLAND RD. (M59) • WATERFORD

CALL
BRUCE LITVIN
– 24/7 & 365 –

OVER 40 YEARS
OF QUALITY SERVICE

CELL# 1-586-405-5175
blitvin@lunghamer.com

brucelitvin100@gmail.com

1-888-665-5438

Please call with the vehicle you desire
and you will be delighted with the payment.

##22 IINN MMEETTRROO DDEETTRROOIITT
##55 NNAATTIIOONNAALLLLYY
TTHHEE BBEESSTT DDEEAALLSS!!

AANNDD
CCUUSSTTOOMMEERR CCAARREE
MMUUSSTT BBEE TTHHEE RREEAASSOONN!!

Auction Co.&Coffee County Realty

Come to Tennessee & Relax -
Clean Air, Lakes, Mountains & Streams.

Look intoManchester, Tullahoma,
Rock Island andMcMinnville.
Houses at local Tennessee prices,

NO STATE INCOME TAX,
low property taxes.

Let Coffee County Realty Help You!
Contact Jimmy Jernigan

for more information
Office: 931.728.2800 • Cell: 931.409.7653

www.coffeerealty.com

LLC

MANCHESTER/
TULLAHOMA

GM employees at the company’s manufacturing site in Kokomo, Ind., are now making ventilators.

GM Proceeds With Efforts to Manufacture
Ventilators to Help COVID-19 Sufferers

RED WINGS
Where Fit
Comes

First…

RED WING SHOE STORE
M-F 10-8; Sat. 10-5; Sun. 12-4

33289 Mound Rd.
Just North of 14 Mile Rd. in Stober Plaza – on the west side of the street

586-264-4500

• Safety Toes

• Professional
Fitting

• Wide Widths
In Stock

The Preferred
Brand

of Detroit’s
Auto Industry
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*All prices and payments include GM rebates. Pictures may not represent actual vehicle. Pricing subject to change per GM incentives. Prices and payments
are inclusive of active GM employee discount (unless otherwise stated). All leases are 10,000 miles per year with approved A Tier credit. All Vehicles shown
are $999 down unless otherwise stated. Disposition Fee may be required at vehicle turn in.Must have lease loyalty or lease conquest vehicle in household
on certainmodels. Prices and payments are plus tax, title, plate, doc fee, refundable security deposit required on certain vehicles – to be determined by lender.
**$3,500 trade in is valid on 2008 or newer vehicles w/ under 115k miles in drivable condition, no branded titles, reconditioning determined by appraiser.
Certain restrictions may apply, see dealer for complete details. Free appraisals on vehicles see salesman for details ** Exp date: 4/30/2020. All down
payments include Card top Off.

All prices and payments include GM rebates. Pictures may not represent actual vehicle. Pricing subject to change per GM in-
centives. Prices and payments are inclusive of active GM employee discount (unless otherwise stated. All leases are 10,000
miles per year with approved A+ Tier Credit. Equinox and Traverse are both former courtesy vehicles. Disposition fee may be
required at vehicle turn in. Must have lease loyalty vehicle in household. Prices any payments are plus tax, title, plate, doc fee,
refundable security deposit required on certain vehicles – to be determined by lender Certain vehicles have no zero first pay-
ment due please see salesperson for more details. Expiration date 4-30-2020

/ HURRY, OFFER ENDS 4/30/20

2020 BUICK ENVISION PREFERRED
PURCHASE FOR

$27,859*

STOCK# B501858

2020 BUICK REGAL TOUR X
PREFERREDPURCHASE FOR

$26,669*

$439*PER
MONTH

36
MONTHS

$999DOWN

LEASE FOR
STOCK# XBTSVK

2020 BUICK ENCLAVE ESSENCE
PURCHASE FOR

$33,979*

$349*PER
MONTH

$0
LEASE FOR

STOCK# B502072

100 Years Of Business

2020 BUICK ENCORE PREFERRED
PURCHASE FOR

$20,249*

STOCK # B501332

2020 BUICK ENCORE GX PREFERRED
PURCHASE FOR

$22,529*

$229*PER
MONTH

36
MONTHS

$999DOWN

LEASE FOR
STOCK# B503076

2020 BUICK REGAL SPORTBACK PREFERRED
PURCHASE FOR

$21,679*

$369*PER
MONTH

36
MONTHS

$999DOWN

LEASE FOR
STOCK# XBDB90

0% for up to 84 months on certain vehicles!

2020 GMC ACADIA SLE1

STOCK #G501946PURCHASE FOR

$28,449*

2020 GMC SIERRA

STOCK #XMGNF0PURCHASE FOR

$36,959*

2020 GMC SIERRA

STOCK #G503241PURCHASE FOR

$36,499*

2020 GMCTERRAIN SLE1
$239*PERMONTH

$0DOWN36MTHS

LEASE FOR

$0

STOCK #G503549PURCHASE FOR

$22,749*
2020 GMC CANYON DENALI

STOCK #G500448PURCHASE FOR

$39,119*

1500 DBL CAB
ELEVATION

2020 GMCYUKON SLE
$429*PERMONTH 36MONTHS

LEASE FOR

$999DOWN

STOCK #G503343PURCHASE FOR

$48,109*

1500 CREW CAB
ELEVATION

LEASE FOR

$249*

PURCHASE FOR

$22,169*

$0DOWN 36MTHS
$0PAYMENT

STOCK# 400035

2020 CHEVROLETMALIBURS

PER
MONTH

LEASE FOR

$159*

PURCHASE FOR

$22,389*
FORMER COURTESY
VEHICLE

$0DOWN 24MTHS
$0PAYMENT

STOCK# 500192

2020 CHEVROLETEQUINOX 2FL

PER
MONTH

LEASE FOR

$259*

PURCHASE FOR

$28,629*

36MONTHS
$999DOWN

STOCK# 400083

2020CHEVROLETBOLT 2LT

PER
MONTH

LEASE FOR

$169*

PURCHASE FOR

$27,629*
FORMER COURTESY
VEHICLE

24MONTHS
$999DOWN

STOCK# 500015

2020 CHEVROLETTRAVERSELS

PER
MONTH

LEASE FOR

$229*

PURCHASE FOR

$28,719*

36MONTHS
$999DOWN

STOCK# 502667

2020CHEVROLETBLAZER 2LT

PER
MONTH

LEASE FOR

$309*

PURCHASE FOR

$32,309*

$0DOWN 36MTHS
$0PAYMENT

STOCK# XNRQW9

2020 CHEVROLET
SILVERADO 1500CREWCAB CUSTOM

PER
MONTH

FIRST

FIRST

FIRST

LEASE FOR

$259*

PURCHASE FOR

$31,599*

$999 24MTHS
$0PAYMENT

STOCK# 503476

2020 CHEVROLET
SILVERADO 1500DBL CAB CUSTOM

PER
MONTH

LEASE FOR

$249*

PURCHASE FOR

$29,219*

36MONTHS
$999DOWN

STOCK# 503348

2020 CHEVROLETCOLORADOCREWCAB
WT

PER
MONTH

FIRST

LEASE FOR

$179*

PURCHASE FOR

$17,619*
$0DOWN36MONTHS

$0PAYMENT

STOCK# 500620

2020 CHEVROLET TRAX LS

PER
MONTH

FIRST
PAYMENT

$269*PERMONTH
$0DOWN36MTHS

LEASE FOR

$0FIRST
PAYMENT

$269*PERMONTH
$999DOWN39

LEASE FOR

$0FIRST
PAYMENT

$319*PERMONTH
$0DOWN36MTHS

LEASE FOR

$0FIRST
PAYMENT

$309*PERMONTH
$0DOWN36MTHS

LEASE FOR

$0FIRST
PAYMENT

$0
DOWN

36
MONTHS

FIRST
PAYMENT

$209*PER
MONTH

$0
LEASE FOR

$0
DOWN

39
MONTHS

FIRST
PAYMENT

$289*PER
MONTH

$0
LEASE FOR

$0
DOWN

84
MONTHS

FIRST
PAYMENT

0% for up to 84 months on certain vehicles!

100 YEARS OF BUSINESS
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