
by Jim Stickford

It was full STEAM ahead last
week at the annual Macomb
Community College student tech-
nology and manufacturing re-
view.

Now known as Auto STEAM
(Science Technology Engineering
Arts Mathematics) Day, the
event originally got its start 14
years ago as MCC’s Robotics and
Technology Day, said Tim
Pawlowski, dean of MCC's Ap-
plied Technology - Automotive
and Technical Education.

“We changed the name and for
the last three years we have
brought in about 3,000 high
school and middle school stu-
dents from schools across metro
Detroit,” Pawlowski said. “For
two days, we hold events at our
Warren campus to demonstrate
what kinds of STEAM careers are
out there for students interested
in jobs in the auto industry.”

This year MCC was able to get
seven different manufacturing
and tech companies -- Ford, FCA,
Kuka, Siemens, AAM, Magna and

Magna -- to set up demonstra-
tions at MCC’s Sport Expo Center.

Pawlowski said that MCC has a
working relationship with GM’s
clay modeling department. So

students were able to see a video
that showed how GM creates full-
size clay models of proposed ve-
hicle designs.

The FCA demonstration showed

how designers create the first pa-
per vehicle designs and then trans-
fer the design from paper to a
computer.

The Ford display showed how

a computer renderings can be
transformed into 3D Virtual Real-
ity (VR) computer designs using

GM’s efforts to improve and in-
troduce EV technology to the
public continues.

So said GM spokesman Tom
Henderson, noting that General
Motors and LG Chem have
agreed on plans to mass-produce
battery cells for future battery-
electric vehicles.

Together, the companies will
invest up to $2.3 billion through
a new, equally owned joint ven-
ture company, said Henderson.

The joint venture will establish
a battery cell assembly plant on
a greenfield manufacturing site in
the Lordstown area of Northeast
Ohio that will create more than
1,100 new jobs, Henderson said.

The state-of-the art plant will
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Ford and McDonald’s are using coffee bits to make automotive parts.

GM and LG Chem have joined forces to produce EV batteries in Ohio.

GM Building New Lordstown Battery Plant

by TOM KRISHER
AP Auto Writer

DETROIT (AP) – The United
Auto Workers and Fiat Chrysler
reached a tentative agreement
Nov. 30 on a new four-year con-
tract, which includes a total of $9
billion in investments but still
needs final approval from work-
ers.

Both sides declined to offer de-
tails on the deal, but it includes a
$9,000 bonus for workers when

the agreement is ratified, a prom-
ise not to close any factories
where vehicles are assembled for
the next four years, and a com-
mitment to keep making vehicles
at a plant in Belvidere, Ill., ac-
cording to a person briefed on
the matter. The person spoke on
condition of anonymity because
the talks are confidential.

Fiat Chrysler is the last compa-
ny to settle on a new contract
with the union. GM settled Oct.
31 after a bitter 40-day strike that

paralyzed the company’s U.S. fac-
tories, but Ford reached a deal
quickly and settled in mid-No-
vember.

Talks have focused on Fiat
Chrysler for almost two weeks,
and both sides negotiated into
the early morning hours earlier
last week before taking a break
for the Thanksgiving holiday.

The Illinois factory west of
Chicago now makes the Jeep

UAW Starts Voting on FCA Pact

Ford’s latest project isn’t so
much food for thought as it is
food for auomotive (Mc)parts.

Ford Motor Company and Mc-
Donald’s USA will soon be giving
vehicles a caffeine boost by us-
ing part of a familiar staple in the
morning routine, coffee beans, in
vehicle parts such as headlamp
housing.

Every year, millions of pounds
of coffee chaff – the dried skin
of the bean – naturally comes

off during the roasting process.
Together, Ford and McDon-

ald’s can provide an innovative
new home to a significant por-
tion of that material, Ford
spokesman John Cangany said.
The companies found that chaff
can be converted into a durable
material to reinforce certain ve-
hicle parts. By heating the chaff
to high temperatures under low

Ford Thinking Outside Box,
Creates Parts From Food
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2020 Ram 1500

While attending a recent MCC STEAM event, students had the opportunity to see vehicles go from the initial design to actual product.

The verdict is in – the 2020
Chrysler Pacifica and the 20202
Ram 1500 are a great buy.

At least that is what Consumer
Guide says.

The Chrysler Pacifica and Ram
1500 are celebrating Consumer
Guide Automotive Best Buy
Awards in the Minivan and Large
Pickup categories, extending im-
pressive win streaks in their re-
spective segments, said FCA
spokesman Darren Jacobs. Con-
sumer Guide editors select the
winners after analyzing, compar-
ing, evaluating and extensively

testing all major models avail-
able in the United States.

“As the winner of the Best Buy
crown for the fourth year in a
row, the Pacifica offers class-
leading horsepower and fuel
economy, excellent road man-
ners and ride quality, and an un-
matched array of family-friendly
features … all wrapped up in a
stylish package,” said Tom Ap-
pel, publisher of Consumer Guide
Automotive. “The 2020 Ram 1500
offers an unbeatable ride/han-
dling combination along with a
high level of refinement, premi-

um cabin appointments and
unique features.”

Chrysler Pacifica is the mini-
van category winner for the
fourth year in a row, claiming the
Consumer Guide Automotive Best
Buy award in the Minivan seg-
ment each year since its debut,
Jacobs said.

New for 2020, the Chrysler Paci-
fica Red S Edition brings a new
look and a huge burst of attitude
and color to Pacifica’s already
class-leading functional interior,

Pacifica, Ram 1500 Are Consumer Friendly

MCC STEAM Program Shows Area Students Possible Automotive Careers
CONTINUED ON PAGE 4

CONTINUED ON PAGE 3
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2020 BUICK ENCLAVE PREFERRED

Art Moran
Welcomes Dennis Thacker,

who brings
25 years
Serving

GM Employees
in Metro Detroit.

HOURS
Mon. & Thur. 8:30am-9pm • Tues., Wed. & Fri. 8:30am-6pm

248.353.9000
29300 Telegraph Road

Southfield, MI
www.artmoranbuickgmc.com

HOLIDAY
Sales Event

2020 GMC ACADIA SLE1

$274*PERMONTH

36MTHS
10,000 MILES

$999DOWN

LEASE FOR

STK#T8094G

Dennis
Thacker

*GM Employee plus tax title plate and doc fee. Lease loyalty in household $1710 total due at signing with A1 credit.

*GM Employee plus tax title plate and doc fee. Lease loyalty in household
$1690 total due at signing with A1 credit.

2020 GMC YUKON SLE 4WD

$399*PERMONTH

36MTHS
10,000 MILES

$1999DOWN

LEASE FOR

STK#T9004G

*GM Employee plus tax title plate and doc fee. Lease loyalty in household
$2979 total due at signing with A1 credit.

2020 GMCTERRAIN SLE
GM EMPLOYEE PRICING TO ALL!!!!

$158*PERMONTH

24MTHS
10,000 MILES

$999DOWN

LEASE FOR

STK#T2050G

*Plus tax title plate and doc fee. Competitive lease in household
$1506 total due at signing with A1 credit.

2020 GMC CANYON DENALI AWD

$309*PERMONTH

36MTHS
10,000 MILES

$999DOWN

LEASE FOR

STK#T1019G

*GM Employee plus tax title plate and doc fee. Lease loyalty in household
$1729 total due at signing with A1 credit.

$349*PER
MONTH

36
MONTHS

LEASE FOR

10K
MILES

$999DOWN

2019 BUICK ENCORE PREFERRED

*Plus tax title plate and doc fee. Lease loyalty in household $1494 total due at signing with A1 credit.

$126*PER
MONTH

24
MONTHS

LEASE FOR

10K
MILES

$999DOWN

GM EMPLOYEE
PRICING
TO ALL!!!!

2020 BUICK ENVISION PREFERRED

*GM Employee plus tax title plate and doc fee. Lease loyalty in household $1555 total due at signing with A1 credit.

$269*PER
MONTH

36
MONTHS

LEASE FOR

10K
MILES

$999DOWN

STK# B3332f

STK# B7525g

STK# B12530g

by Jim Stickford

For Briana Mohan, donating a
kidney to a stranger was not a
difficult decision to make.

Mohan works for GM and is
Marketing lead for the Forward
Marine Team developing an EV
pontoon boat at the Milford Prov-
ing Ground.

She said she has dealt with
some health issues since her
childhood. So when a distant
Facebook friend put out the word
about the friend’s father needing
a kidney transplant, Mohan paid
attention.

While she did not end up do-
nating a kidney to the Facebook
friend’s father, she did learn
about how she could donate a
kidney to save someone’s life.

“I started doing research on
what is called a non-directed kid-
ney donation,” Mohan said.

“What that means is that a per-
son like me can approach any
hospital that does kidney trans-
plants and volunteer to donate a
kidney.”

A non-directed donation is dif-
ferent from a directed donation,
which might be a parent donat-
ing a kidney to a child or hus-
band a husband donating to his
wife.

“I learned that there are only
between 150 and 250 non-direct-
ed kidney donations on any given
year,” Mohan said. “I believe the
reason for that is a lack of infor-
mation out among the public.

“Every year, about 100,000
people will need kidney dona-
tions. I also found out that basi-
cally any kidney donated by a
healthy person will be accepted
for a non-directed donation.”

These types of donations are
different from donations that
come from organ donors, which
are made after someone has
died, Mohan said.

Because there is a timetable in-

volved harvesting a kidney from
the recently deceased, organ
donors can’t cover the total de-
mand for kidney donations.

The overall donation process
took about four months, Mohan
said. She started the process in
June of this year, and the kidney
donation was completed on Oct.
8.

“That’s actually pretty fast for
this kind of thing,” Mohan said. “I
was told when I started that the
process usually takes about six
months. I have met the person
who got my kidney. He is a 17-
year-old boy from the Cleveland
area. This was his second dona-
tion. His first happened when he
was three. The kidney came from
his mother.”

It’s not unusual for second do-
nations like this, Mohan said. As
children grow, their immune sys-
tems change and organ rejection
becomes a problem. The boy will
have to be on anti-rejection
drugs for the rest of his life.

In order to be accepted as a
donor, Mohan had to undergo nu-
merous medical tests and exami-
nations.

“I had blood tests, CAT scans,
X-rays, and, of course, a lot of
urine tests,” Mohan said. “I had
no problems with those. The on-
ly test I was afraid of was the
psych test. I reverted to being an
engineer and even looked up the
technical papers written by the
woman psychiatrist who admin-
istered the psych test. That was
the only test I was afraid that I
could fail.”

A lot of people wondered why
she needed to take a psych test
and asked her about it, but the
reason for the psych test is sim-
ple, Mohan said.

It’s to make sure the donation
is voluntary. In many cases, rela-
tives will put pressure on a mem-
ber of a family to donate a kid-
ney.

“Family will say things like, ‘I
know you and dad haven’t talked
in years, but if you donate this
kidney, things will be all right,’”
Mohan said. “This kind of emo-
tional pressure is unacceptable.”

When Mohan announced to
her friends and family her plan to
donate a kidney, she got a lot of
questions from people who want-
ed to know more about the
process.

“One thing I heard a lot was
people telling me the idea of do-
nating a kidney sounded danger-
ous,” Mohan said. “I can under-
stand that. It’s a surgical proce-
dure after all. But I learned that
donating a kidney is statistically
no more dangerous than giving
birth.”

That fact proved useful when it
came time to actually donate the
kidney.

Mohan said that her sister
Tara gave birth to their father’s
first grandchild about the same
time she donated her kidney.

“My dad chilled with my sister
giving birth, but said he was

afraid for me,” Mohan said. “I
said that was normal, if he was
going to be afraid for me, he’d
have to be afraid for Tara be-
cause we were facing the same
odds.”

Mohan’s research also re-
vealed that she could live a per-
fectly normal life with just one
kidney.

She doesn’t have to eat any
special kind of diet and the odds
of her having to go into dialysis
because of some kidney problem
she could develop later in her life
are so small as to be inconse-
quential.

“It’s really important that peo-
ple understand this process,”
Mohan said. “There’s really no
national kidney donation list.
Hospitals can’t ask people to do-
nate, and if someone needs a kid-
ney, if can be difficult to ask
friends and family members to
donate.

“I just want people to know
that they can help save some-
one’s life and the process is not
something to be afraid of.”

General Motors Employee Donates a Kidney to Stranger

Mohan got to meet the 17-year-old Cleveland youth who got her kidney.

New diesel options now avail-
able for consumers in America’s
most popular selling vehicles –
pickup trucks – are delivering
more benefits for their owners to
include fuel savings and per-
formance gains that turn into en-
ergy savings and clean air bene-
fits across the economy, said
Allen Schaeffer, executive direc-
tor of the Diesel Technology Fo-
rum.

According to new research
from IHS Markit, consumers
choosing a diesel engine option
in full-size half-ton pickup trucks
can achieve on average 33 per-
cent more miles per gallon (24
mpg diesel vs. 18.1 gasoline,
combined fuel economy) saving
about 200 gallons of gasoline
every year.

Beyond the fuel savings, the
diesel options have greater vehi-
cle driving range before refueling
at 550 miles per tank for a diesel
compared to 420 miles for gaso-
line.

Additional performance gains
for diesel come in the form of
higher torque, 450 lb.-ft for
diesel compared to 394 lb.-ft for
gasoline.

If all full-size pickup trucks in
the United States were to be
powered by a diesel engine, the
research found that we would re-
alize a savings of approximately
500 million gallons of fuel for one
model year; an amount equiva-
lent to 15 percent of the U.S. car
fleet switching entirely to EVs,
Schaeffer said.

“New diesel engine options
now available in full size/half-ton
pickup trucks, including those
from Chevrolet, GMC, and Ram
Trucks, now bring important
new fuel savings opportunities
to America’s most popular sell-
ing vehicles, ” said Schaeffer.

Diesel-Powered
Trucks Offer
Fuel Savings
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the latest 3D computer rendering
equipment.

The idea. said Pawlowski, is to
show the automotive design
process that moves a design
from paper to full-size three-di-
mensional models that can be
viewed in real space.

On the second day of the
event, a special evening gather-
ing is held where people from
MCC and the sponsor organiza-
tions answer questions about
how students can create an edu-
cation path toward STEAM ca-
reers in the auto industry.

“The parents really like the
evening event,” Pawlowski said.
“They’re able to learn about what
is out there for students.”

This year, AAM of Detroit set
up a demonstration of how differ-
ent vehicles use different drives.

Greg Woodside, engineering
manager at AAM, said the
demonstration was created using
remote control models. One was
an All-Wheel Driver (AWD), one
was a Rear-Wheel Drive (RWD)
and one was Front-Wheel Drive
(FWD).

“During the demonstration, it’s
not so much that students ask us
questions,” Woodside said.
“Rather, we ask them questions
like which drive system will ac-
celerate faster and which one
can go up a slope faster. We then
show which drive systems per-
form best under different circum-
stances and explain why.”

In addition to having RC mod-

els, AAM brought an actual vehi-
cle -- a Jaguar that uses the com-
pany’s I-Pace EV powertrain.

“When we get to the question
part of the program, we do get a
lot of questions about electric ve-
hicles,” Woodside said. “Being
able to show them an actual EV
powertrain in a car is something
they really enjoy.”

Bringing full-sized vehicles to
the event is important, Pawlows-
ki said. It makes STEAM Day a
more interactive experience be-
cause students have the chance
to see what was once theoretical
is now a reality.

“We were very happy that FCA
and Ford brought vehicles that
were not only on display but
were also able to be touched and
explored by our students,”
Pawlowski said. “It makes the
whole day much more interac-
tive.

“The kids get to see how de-
signs are made, but they also get
to explore the vehicles by going
inside them and this lets them
see how design works in the real
world. It’s very exciting.”

Getting schools to attend the
event isn't difficult, Pawlowski
said.

The event is designed to be ed-
ucational and not put pressure
on students to make a life-alter-
ing decison right on the spot,
Pawlowski said.

That’s something schools, par-
ents and students really appreci-
ate, Pawlowski said.

“This isn’t a job fair,” Pawlows-
ki said. “Students can feel real

pressure at job fairs. But the idea
is to offer students ideas on
where they can go with their edu-
cation. They don’t have to make
a decision ‘right away’ and they
are able to see what’s out there
in a more low-pressure atmos-
phere.”

Pawlowski said that MCC has a
strong working relationship with

local school districts as well as
technology and manufacturing
companies that operate in Michi-
gan.

Planning for the 2020 STEAM
Day began right after the conclu-
sion of the 2019 event.

“This takes a lot of work,”
Pawlowski said. “But it’s worth
it.”

Woodside agreed, saying that
the next generation of engineers
and designers are today’s stu-
dents and getting them interest-
ed in the business matters.

“Our future depends on stu-
dents, so anything we can do to
let them know just what kinds of
careers await them is to the
good,” Woodside said.

It Was Full STEAM Ahead at MCC Auto Technology Event

Woodside shows a scale model to demonstrate torque in front a Jaguar that uses AAM’s new EV power train.
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by Jim Stickford

Detroit’s defense corridor just
got a little more crowded with
the addition of a new player com-
ing to Michigan.

Cintel Inc., a Huntsville, Ala.,
defense company is opening up
offices in metro Detroit to work
with U.S. Army Tank Automotive
and Armaments Command
(TACOM) in the development of
the latest technologies to go into
ground vehicles for the U.S. mili-
tary.

Paul Curtis, a consultant on
military development matters
will serve as Detroit operations
lead.

In addition to his work for Cin-
tel. Curtis has previously acted
as an advisor to the Michigan De-
fense Corridor Center for Collab-
oration and Synergy. The organi-
zation’s purpose is to promote
collaboration between defense
businesses in Southeast Michi-
gan.

It was started by Ron Lam-
parter, founder of RAVE Comput-
er in Sterling Heights.

The company provides com-
mercial off-the-shelf and custom-
engineered solutions to meet the
specific needs of its customers,
which includes the United States
military.

“This is important to Detroit
because it’s an out-of-state mili-
tary company coming here to set
up shop and develop new tech-
nology here in Michigan,” said
Curtis.

“The company isn’t going to
do the work in Alabama and then
just send it up to a small office in
Detroit. All the work they do will
be done here.”

Curtis said Cintel was founded
in 2013 and the company works
in data science and analytics,

software development, tactical
systems solutions, hardware and
software integration and cyber
security.

This is important because the
U.S. military is seeking to devel-
op a new generation of ground
vehicles, which are currently be-
ing developed at TACOM’s
Ground Vehicles Systems Center
(GVSC) in Warren.

The military is concentrating
on developing technology in four
specific categories, Curtis said.
This tech will be integrated in
the next generation of ground ve-
hicles.

The four core areas of develop-
ment are data science and ana-
lytics, modeling simulation and
software development, tactical
systems and cyber security.
These technologies will make up
a major part of military vehicles
in the future, Curtis said.

“Leveraging our capabilities in
modeling and simulation, soft-
ware development, machine
learning and AI, cybersecurity,
power systems and tactical inte-
gration, we aim to be a force mul-
tiplier for TACOM, the U.S. Army
GVSC and the entire community
of Warren,” said Dale Jobes, pres-
ident and CEO of Cintel.

Curtis said that another advan-
tage to developing this technolo-
gy here in Michigan is that the
state is the heart of the domestic
car industry.

Today’s military technology
can become tomorrow’s automo-
tive technology.

“We will also have the oppor-
tunity to expand our presence in-
to the auto industry,” Curtis said.

The company’s offices will be
located on Sterling Ponds Court
in Sterling Heights, Curtis said. It
will be Cintel’s first office outside
of Alabama.

Defense Contractor Cintel
Comes to Macomb County

http://www.detroitautoscene.com
mailto:info@techcenternews.com


Cherokee small SUV and employs
about 3,700 union workers on
two shifts.

Of the $9 billion in total invest-
ments included in the deal, half
were newly announced, and the
other $4.5 billion are invest-
ments announced earlier this
year.

The $9,000 ratification bonus
isn’t as much as the $11,000 that
GM workers got, but it’s equal to
the money paid to Ford workers.
Both companies gave workers a
mix of pay raises and lump-sum
payments, ratification bonuses,
an end to a two-tier pay scale for
full-time workers and a clear
path for temporary workers to
go full-time.

The union also got commit-
ments for new vehicles to be
built at several GM and Ford fac-
tories.

Even if union leaders approve
the deal, ratification isn’t guaran-
teed. In 2015, workers voted
down the first deal reached with
Fiat Chrysler but approved a sec-
ond one.

Fiat Chrysler apparently is
agreeing to the “pattern” agree-
ment reached with GM and Ford
even though the company’s CEO
said earlier this month that all of
the companies are in different la-
bor circumstances.

Following the same deal would
cost Fiat Chrysler more because
the makeup of its workforce is
different. FCA has more tempo-
rary workers than either General
Motors or Ford, and it also has
more so-called “second tier”
workers hired after 2007 who
now make less than longtime
workers.

The deal with Ford and GM
gives pay raises to workers hired

after 2007, so they reach top
UAW production wages of more
than $32 per hour within four
years. It also gives temporary
workers a path to full-time jobs
within three years.

Ford has about 18,500 workers
hired after 2007 who will get big
pay raises with the new contract,
compared with GM’s 17,000. Fiat
Chrysler has over 20,000 union
employees hired after 2007.

In addition, about 11 percent
of Fiat Chrysler’s UAW workforce
is temporary, while Ford has a
cap at 8 percent and GM is
around 7 percent.

Fiat Chrysler in past years has
enjoyed a labor-cost advantage
compared with Ford and GM.
FCA’s labor costs, including
wages and benefits, amounted to
$55 per hour going into the con-
tract talks, while they were $61
at Ford and $63 at GM, according
to the Center for Automotive Re-
search, an industry think tank.
That compares with an average
of $50 per hour at U.S. plants
owned by foreign-based au-
tomakers.

General Motors last month
filed a federal racketeering law-
suit against FCA, alleging that the
company bribed UAW officials to
get more favorable contract
terms than GM. Fiat Chrysler has
called the lawsuit “meritless.”

General Motors alleges that
the move, which it contends cost
it billions of dollars, was aimed
at forcing a merger with Fiat
Chrysler that was desperately
sought by FCA CEO Sergio Mar-
chionne, who died in 2018.

Last month, Fiat Chrysler an-
nounced plans to merge with
France’s PSA, which will create
the world’s fourth-largest auto
company worth an estimated $50
billion.

CONTINUED FROM PAGE 1
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RED WINGS
Where Fit
Comes
First…

RED WING SHOE STORE
M-F 10-8; Sat. 10-5; Sun. 12-4

33289 Mound Rd.
Just North of 14 Mile Rd. in Stober Plaza – on the west side of the street

586-264-4500

• Safety Toes

• Professional
Fitting

• Wide Widths
In Stock

The Preferred
Brand

of Detroit’s
Auto Industry

SERVICE PICK-UP & DELIVERY TO DOWNTOWN EMPLOYEES

YYoouurr OOnnllyy
VVaalleett GGMM DDeeaalleerr
Only 6 Blocks From Downtown & GM RenCen

GM
Hamtrack Plant

SHOWROOM HOURS:   MON. & THURS. 8:30AM-8PM / TUES., WED. & FRI. 8:30AM-6PM /

�

FAST CAR BLOWOUT
PLUS JEFFERSON BUCKS = BIG SAVINGS!!*

2019 CORVETTE Z06 COUPE 

2019 CORVETTE Z06 COUPE  BASED ON GM EMPLOYEE PRICEING.  JUST ADD TAX,TITLE,
PLATE AND DOC FEE.

LT4 6.2L SUPERCHARGED V8
8SPD PADDLE SHIFT 

AUTO TRANS
MEMORY PACKAGE
CURB VIEW CAMERAS
REMOTE START
CHROME ALUM WHEELS

*

866-225-1775
www.jeffersonchevrolet.com

2130 E. JEFFERSON AVENUE
6 Blocks East of the GM RenCen • Detroit

SERVICE HOURS: Mon-Fri 7am-6pm CLOSED SATURDAY & SUNDAY

$3995
OIL CHANGE
& TIRE ROTATION

Includes up to 
5 qts. of Dexos Oil

VALET PICK-UP OR
SHUTTLE PICK-UP/DELIVERY

SAVE $14,311WAS $92,910
NOW

$78,599

2019 CAMARO ZL1 CONVERTIBLE

2019 CAMARO ZL1 CONVERTIBLE BASED ON GM EMPLOYEE PRICEING. JUST ADD
TAX,TITLE, PLATE AND DOC FEE.

6.2L SUPERCHARGED V8
LEATHER 

*
SAVE OVER $8,055WAS $72,850

NOW

$64,795
STOP IN

AND
SEE THE
2020’s

BLAZER

EQUINOX

UAW Rank and File Voting
On FCA Tentative Deal

2020 Chrysler Pacifica

Jacobs said. The exclusive Red S
interior features Rodèo Red pre-
mium Nappa leather two-tone
seats accented by Light Diesel
Grey stitching and piping and an
“S” logo on the seatbacks. Silver
Metal Brush hydro bezels embel-
lish the instrument panel and door
trim.

The Pacifica Red S Edition
rides on 20-inch wheels (18-inch
on Pacifica Hybrid) with a Black
Noise finish.

The package is rounded out by
standard Advanced SafetyTec,
featuring more than 100 safety
and security features as well as
20-speaker Harman Kardon pre-
mium audio and KeySense, Ja-
cobs said.

The Ram 1500 was designed to
be benchmark for durability,

technology, efficiency and con-
venience with features never be-
fore offered in a pickup, Jacobs
said. The truck is celebrating its
12th straight win in the Large
Pickup category, dating back to
2008.

The Ram 1500 features up to
12,750 pounds of towing capabili-
ty and 2,300 pounds of payload.
The eTorque mild hybrid system
delivers improved fuel efficiency
in both V6 (standard) and V8
configurations.

For model year 2020 the Ram
1500 has become America’s most
powerful half-ton diesel pickup
truck with 480 lb.-ft. of torque
power and is the most capable
light-duty diesel, with towing ca-
pability up to 12,560 pounds, Ja-
cobs said.

The new third-generation 3.0-
liter V6 EcoDiesel engine propels

the 2020 Ram 1500 to an indus-
try-leading range, exceeding
1,000 miles on a single tank of fu-
el.

Consumer Guide Automotive
editors analyze, compare and
evaluate numerous different
types of vehicles by extensively
testing all major models avail-
able in the United States, Appel
said.

According to Consumer Guide
Automotive, a vehicle does not
become a Best Buy based solely
on objective ratings; Best Buys
also distinguish themselves as
good values compared to other
vehicles in their class.

For more information on the
2020 Consumer Guide Automotive
Best Buy Award winners, Appel
said that readers should visit the
magazine’s Web site consumer-
guide.com.

Pacifica, Ram 1500 Are Consumer Friendly
CONTINUED FROM PAGE 1

oxygen, mixing it with plastic
and other additives and turning
it into pellets, the material can
be formed into various shapes.

The chaff composite meets the
quality specifications for parts
like headlamp housings and oth-
er interior and under-hood com-
ponents. The resulting compo-
nents will be about 20 percent
lighter and require up to 25 per-
cent less energy during the mold-
ing process.

Heat properties of the chaff
component are significantly bet-
ter than the currently used mate-
rial, according to Ford experts,
Cangany said. This is the first
time Ford has used coffee bean
skins to convert into select vehi-
cle parts.

“McDonald’s commitment to
innovation was impressive to us
and matched our own forward-
thinking vision and action for
sustainability,” said Debbie
Mielewski, Ford senior technical
leader, Sustainability and Emerg-
ing Materials Research team.
“This has been a priority for Ford
for over 20 years, and this is an

example of jump-starting the
closed-loop economy, where dif-
ferent industries work together
and exchange materials that oth-
erwise would be side or waste
products.”

McDonald’s is expected to di-
rect a significant portion of its
coffee chaff in North America to
Ford to be incorporated into ve-
hicle parts.

“Like McDonald’s, Ford is com-
mitted to minimizing waste and
we’re always looking for innova-
tive ways to further that goal,”
said Ian Olson, senior director of
McDonald's Global Sustainability.
“By finding a way to use coffee
chaff as a resource, we are ele-
vating how companies together
can increase participation in the
closed-loop economy.”

The collaboration with Ford
and McDonald’s is the latest ex-
ample of the innovative ap-
proaches both companies take
to product and environmental
stewardship, Cangany said. The
project also involves Varroc
Lighting Systems, which supplies
the headlamps, and Competitive
Green Technologies, the proces-
sor of the coffee chaff.

Ford Makes Auto Parts From Coffee
CONTINUED FROM PAGE 1



use the most advanced manufac-
turing processes all under one
roof to produce cells efficiently,
with little waste, and will benefit
from strong economies of scale
throughout the value chain, Hen-
derson said. The plant will be ex-
tremely flexible and able to adapt
to ongoing advances in technolo-
gy and materials, he said.

The collaboration also in-
cludes a joint development
agreement that brings together
two leaders in battery science to
develop and produce advanced
battery technologies, with the
goal of reducing battery costs to
industry-leading levels.

This agreement, along with the
recent sale of GM’s manufactur-
ing complex in Lordstown, Ohio,
to Lordstown Motors Corp. for
the production of battery-elec-
tric trucks, positions Northeast
Ohio and the Mahoning Valley as
a major hub for technology and
electric vehicle manufacturing.

“With this investment, Ohio
and its highly capable workforce
will play a key role in our journey
toward a world with zero emis-
sions,” said GM Chairman and
CEO Mary Barra. “Combining our
manufacturing expertise with LG
Chem’s leading battery-cell tech-
nology will help accelerate our
pursuit of an all-electric future.

“We look forward to collabo-
rating with LG Chem on future
cell technologies that will contin-
ue to improve the value we deliv-
er to our customers.”

In addition to vertically inte-
grating the manufacturing of bat-
tery cells in the U.S., LG Chem
will gain access to an experi-
enced workforce, Henderson
said. It will also benefit from a
dedicated production stream of
future EVs from GM’s next gener-
ation of battery-electric vehicles,
including an all-new battery-elec-
tric truck coming in the fall of
2021.

“Our joint venture with the No.
1 American automaker will fur-
ther prepare us for the anticipat-
ed growth of the North American
EV market, while giving us in-
sights into the broader EV
ecosystem,” said LG Chem Vice
Chairman & CEO Hak-Cheol Shin.
“Our long-standing history with
General Motors has proven our
collective expertise in this space,
and we look forward to continu-
ing this drive for zero emissions.”

This investment builds on
GM’s $28 million investment in
its Warren battery lab an-

nounced late last year. It is also
in addition to manufacturing in-
vestments in Ohio announced
earlier this year totaling approxi-
mately $700 million that will cre-
ate about 450 jobs in Toledo, Par-
ma and Brookville, Ohio.

Groundbreaking is expected to
take place in mid-2020.

“Our joint venture with the No.
1 American automaker will fur-
ther prepare us for the anticipat-
ed growth of the North American
EV market, while giving us in-
sights into the broader EV
ecosystem,” said LG Chem Vice
Chairman & CEO Hak-Cheol Shin.

“Our long-standing history with
General Motors has proven our
collective expertise in this space,
and we look forward to continu-
ing this drive for zero emissions.”

This investment builds on
GM’s $28 million investment in
its Warren battery lab an-
nounced late last year. It is also
in addition to manufacturing in-
vestments in Ohio announced
earlier this year totaling approxi-
mately $700 million that will cre-
ate about 450 jobs in Toledo, Par-
ma and Brookville, Ohio.

Groundbreaking is expected to
take place in mid-2020.

CONTINUED FROM PAGE 1
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BRAKE SPECIAL

$22995
Most F.W.D. U.S. Cars • In-store offer ends 12-31-19

Check Our Price on
Tune Ups, Water Pumps,

Heater Cores & Other Repairs

DELUXE OIL
CHANGE
SPECIAL

Up To 5 Qts. Of
Oil Lube & Filter

•
No Disposal Fee

Includes topping off fluids

12-31-19

MMMMAAAAKKKKEEEE UUUUSSSS YYYYOOOOUUUURRRR FFFFIIII RRRRSSSSTTTT CCCCHHHHOOOOIIIICCCCEEEE

WARREN • 586-757-7203

$2336

MUFFLER & BRAKE SERVICE
23252 VAN DYKE

3 Blocks North of 9 Mile
HOURS: Mon.-Fri. 7:30am-5pm; Sat.-Closed

• Front Premium Disc Brake Pads

• 2 New Front Rotors

• Labor Included

RRAADDIIAATTOORR PPOOWWEERR
FFLLUUSSHH && FFIILLLL CCOOOOLLAANNTT SSYYSSTTEEMM

$7995
12-31-19

Extended Life
Coolant 

& G05 Extra

by Jim Stickford

Warren firefighters were called
to put out a fire at the landmark
Chicago Deli in Warren at 3:12
a.m. on Nov. 27, the day before
Thanksgiving.

The Warren landmark is locat-
ed on Old Chicago Road near the
Tech Center and has provided
meals to GM employees since it
first opened its doors in 1983.

Warren Fire Marshall David
Evans said that neighbors and
people driving by called in to re-
port flames coming from the
restaurant.

Damage to the restaurant
showed that a large portion of
the roof collapsed into the interi-
or of the building.

“At this time (Dec. 2) the cause
of the fire remains under investi-
gation,” Evans said. “We will not
be commenting on the fire until
our official report is issued at a
later date.”

Evans said that Warren Station
Four on Chicago Road was the
first station to send responders
to the fire. Engine Five from War-
ren’s Hoover fire station also
sent units.

All in all, the city of Warren
sent a total of eight vehicles, in-
cluding fire engines, a ladder

truck and two squad vehicles
were sent to help put out the
blaze, Evans said.

“We were at the scene for
about three-and-a-half hours,”
Evans said. “We had the fire un-
der control within 40 minutes of
our arrival.”

Mike Antoski, co-owner of
Chicago Deli, along with his wife
Jackie, said that the restaurant
was opened up and run by his fa-
ther back in 1983 and has re-

mained family-run since that time.
He said it was being run by his
son Matty at the time of the blaze.

“We are just a small family
place,” Antoski said. “Our cus-
tomers come from the neighbor-
hood and from the Tech Center. I
don’t follow social media, but my
wife does and she said that we
have received so many condo-
lence posts on Facebook. I must
say that hearing from so many
people is overwhelming.”

Antoski said that once the
investigation is completed and
the cleanup begins, it’s very like-
ly that the entire building will
have to come down due to the
extenisve damage caused by the
Nov. 27 fire.

“We plan on reopening as
soon as possible,” Antoski said.
“When depends on when the
investigation is finished and
what our insurance company
says.”

GM Tech Center Neighborhood Landmark Wrecked in Fire

The Chicago Deli, a restaurant frequented by GM Tech Center employees for decades, caught fire Nov. 27.

LG Chem, GM Building New Battery Plant

DETROIT (AP) – A retired vice
president at the United Auto
Workers pleaded guilty Dec. 4 to
corruption charges, admitting he
received a $250,000 kickback af-
ter arranging a contract for
58,000 watches.

Joe Ashton, who led the
union’s General Motors depart-
ment until July 2014 and also
had a seat on the automaker’s
board.

Ten people with ties to the
UAW have been charged in the
corruption investigation; eight
have pleaded guilty, including
the widow of a union vice presi-
dent.

Separately, three people who
worked at Fiat Chrysler have
been convicted.

Ashton, 71, of Ocean View,
New Jersey, appeared in Detroit
federal court. He pleaded guilty
to conspiracy charges and faces
roughly three years in prison at
his March 3 sentencing.

Ashton declined to comment
outside court. He awarded a $3.9
million contract from the UAW-
GM training center for thou-
sands of watches that remain in
storage.

UAW Official
Makes Guilty Plea

in Court

DETROIT (AP) – BMW is telling
owners of some older 3-series
cars to stop driving them after
another recall of dangerous Taka-
ta air bag inflators.

A driver in Australia was killed
by an airbag malfunction, while
another Australian and a driver
in Cyprus were injured, accord-
ing to government documents.

Bankrupt Takata is now recall-
ing about 1.4 million more front
driver inflators in the U.S. be-
cause they could explode and
hurl shrapnel.

Included are more than
116,000 BMW 3-Series cars from
the 1999 to 2001 model years.
About 8,000 definitely have faulty
inflators and should be parked,
BMW said. The rest can still be
driven. In addition, certain Volk-
swagen, Honda, Toyota and Mit-
subishi vehicles made from 1995
to 2000 also are being recalled,
but information on which models
was not available Dec. 4.

Unlike previous recalls, the
non-azide inflators do not use
volatile ammonium nitrate to fill

the air bags in a crash. But the
air bag propellant can still deteri-
orate over time when exposed to
moisture and explode too fast,
blowing apart the inflator body.
They also might not fully inflate
to protect people in a crash.

Takata says in government
documents that it made about
4.5 million of the inflators world-
wide but only a portion are still
in use because the vehicles are
so old. The faulty inflators have
problems with insufficient seals.

In the recalls, BMW is recom-
mending that people stop driving
certain 1999 323i and 328i sedans
made from July of 1998 through
January of 1999. Spokesman Oleg
Satanovsky said those cars have
inflators that were made at a
Takata factory and are known to
be faulty because they were man-
ufactured before production im-
provements.

BMW also is recalling another
34,000 323i and 328i sedans from
1999-2000 and 323Ci and 328Ci
coupes from the 2000 model
year.

Takata Troubles Force BMW Recall



It’s official. Buick will discon-
tinue making the Regal for the
North American market.

In a statement to the media,
GM spokesman Stuart Fowle said
that “Buick continues to be
ahead of the consumer shift to-
ward SUVs. In fact, nearly 90 per-
cent of Buick sales to date this
year have been crossovers and
sales have outpaced key com-
petitors including Lincoln, Acura
and Infiniti.

“Our lineup of premium SUVs
will expand in the coming
months when the Encore GX will
become the fourth SUV in our
portfolio, joining well-estab-
lished nameplates such as En-
core, Envision and Enclave.

“Combined, these four premi-
um SUVs give customers a great
range of size, performance and
innovative technologies in the in-
dustry’s largest and fastest-grow-
ing segments, all connected by
the strong design statement core
to the Buick brand.”

Although the Regal will no
longer be offered in the U.S. and
Canada, it will be sold in China
where demand for sedans re-
mains significant, Fowle said.

The latest edition of the Buick
Regal GS was known in other
parts of the world as the Holden
Commodore VXR and the Opel
Insignia GSi.

The vehicle is built in Ger-
many. Writer Steph Willems
wrote in the blog, “The Truth
About Cars,” in October that “the
Regal’s origins lie in the German-
built Opel Insignia, with the cur-
rent generation going on sale for
the 2018 model year. Arriving as
a five-door liftback and off-road-
themed TourX wagon, the Regal
is not accumulating sales in the
same manner as Buick’s
crossover lineup.”

Willems also noted that Buick
was able to continue to sell the

Regal even after GM sold Opel to
Peugeot, thanks to a production
contract.

But sales did not justify contin-
uing to sell the Regal. Sales in the
U.S. were down 19.6 percent
through the end of September.
This contrasts with the fact that
overall, Buick sales have risen 1.4
percent since the start of the
year.

Willems said that these sales
figures come at a time when
younger car buyers have
switched from buying sedans to
buying SUVs and CUVs.

Regal sales truly reflected this
trend, Willems said. In 1999 Buick
sold 74,000 Regal sedans. During
the first three quarters of 2019,
only 8,849 Regals were sold.

The history of the Regal goes
back to 1973. It shared its front
and rear styling with the Buick
Century and used the same
“Colonnade” pillared hardtop.
What made the Regal standout
was the use of frameless doors,
unusual for a sedan.

The Regal’s interior was con-
sidered more luxurious than
models like the Century.

The iteration of the Regal last-
ed for about five years without
significant change. The Regal
was powered by Buick’s 350 V8
engine and starting in 1975, Regal
coupes came standard with
Buick’s revivied 231 cubic inch
3.8L V6 engine.

The second generation of the
Regal was launched in 1978, and
could be equipped with a tur-
bocharged V6 engine with auto-
matic transmission. The turbo
versions were offered with ei-
ther two- or four-barrel carbure-
tors.

The third-generation Regal was
launched in 1988 and was the ve-
hicle built on GM’s new W plat-
form. By1990 changes in the per-
sonal luxury market, the Regal

was also offered in four-door edi-
tions along with the Cutlass
Supreme and Grand Prix.

In 1997 the fourth-generation
Regal was launched. The version
of the Regal was based on GM’s
revised W platform, which was
also used by the Oldsmobile In-
trigue, the Pontiac Grand Prix,
the Chevrolet Lumina and the
Chevrolet Monte Carlo.

Differences between the Regal
and the Century was considered
mostly cosmetic, but the upmar-
ket version of the Regal was of-
fered with larger engines and
more expensive trim. It also
came with the option of the new
3.8L V6.

This generation of the Buick
Regal GS came supercharged, in
stead of turbocharged. This
made the GS Buick’s fastest vehi-
cle since the 1991-1996 Roadmas-
ter.

The Regal GS was titled “the of-
ficial car of the supercharged
family.” The fourth-generation
Regal ended its run in 2004.

Buick did not launch the fifth-

generation until 2008. The new
Regal was a four-door, five pas-
senger mid-sized sedan with a
front engine and a front-wheel
drive layout.

It was based on GM’s Epsilon II
platform was very similar to the
Opel Insignia. It was produced in

Russelheim, Germany in 2008.
Another version was produced in
Shanghai for the Chinese market.

The Regal received an update
in 2014. It had several new fea-
tures, including forward collision
warning, lane-departure warning
and blind-spot monitoring.
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INDUSTRIAL FOOTWEAR
USAMADE – All Widths and Sizes

CHOICES - Over 28 Brands and a Wide Selection of Men's and Women's Styles
SAFETY, Non-Safety & MET GUARDS
EH, ESD and CSA Approved Footwear

WE'RE A LOCAL Company and Located in the North Pointe Shopping Center
30833Hoover Road (Hoover & 13Mile)Warren

Hours: Monday through Friday 10 am – 5 pm • Saturdays 9 am – 2 pm
*Mobile Shoe Store Available For Company-Sponsored Shoe Programs

On Your Site - Your schedule!

586-578-0996

Free shuttle service to home, office or shopping.

buff whelan chevrolet
WHERE THE DEALS MAKE THE DIFFERENCE, EVERY DAY SINCE 1970!

Van Dyke • South of 18 Mile • Sterling Heights
Jeff Caul

586-274-0396
PEP QUOTES BY PHONE OR EMAIL: JEFF CAUL AT JCAUL@BUFFWHELAN.COM
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METRO PKWY.

18 MILE RD.

*See dealer for details. Photos may not represent actual sale vehicle. All rebates and incentives, including GM loyalty & Conquest
incentives have been deducted from the price and are included in the lease payments, and are subject to change by the manufac-
turer without notice. Leases are through GM Financial and are based on A1 approval. There is a $395 disposition fee, if you do not release or purchase thru GM
Financial at lease termination. GM Employee discount is required unless otherwise noted. All leases are for 10 k miles per year. GM Lease Loyalty requires a Buick,
GMC or Chevrolet lease in the household. Silverado or Sierra loyalty requires a 2014 Silverado or Sierra lease in the household. Those leases do not have to
terminate. 1st payment, tax, title, plate fee and $24 CVR fee are due at signing. All prices are plus tax, title and plate fee, and $24 CVR fee. See dealer for complete
details on all incentives and offers. All deals are only good while supplies last. Deals good thru 12/31/2019

Thanks for making Buff Whelan Chevrolet the
#1 DEALER IN THE U.S.A. 2 years in a row

OVER 1,000
New Chevrolets

in Stock!

CALL
JEFF CAUL

586-274-0396

• Touch Screen
• Back Up Camera
• AluminumWheel
• Deep Tinted Glass
• Cruise Control
• & More

2020 TRAX LS 2020 EQUINOX 2FL

• 8 passenger
• AluminumWheels
• Keyless Entry
• XM Radio
• & More

36 MTH LEASE • 10,000 MILES

$318MTH $0DOWN
WITH GM LEASE LOYALTY

2020 TRAVERSE LS
• Power Locks/Power Windows
• Cruise
• Remote Start
• 20” Rims
• Trailer Package
• & more

2020 SILVERADO CREW CAB CUSTOM

DRIVER CONFIDENCE PKG
• EnhancedSafetyFeatures
• 7”ColorTouchScreenMyLink
•RadiowithXMSateliteRadio
•OnStarw/4GLTEwith
•Built InWifFiHotspot
• 1.5TurboEngine
•AluminumWheels
•KeylessEntry
•DeepTintedGlass

24 MTH LEASE • 10,000 MILES

$179MTH $0DOWN
WITH GM LEASE LOYALTY • GM EMPLOYEE TO ALL

+ TAX
24 MTH LEASE • 10,000 MILES

$189MTH + TAX
WITH COMPETITIVE LEASE

$0
DOWN

36 MTH LEASE • 10,000 MILES

$341MTH $0DOWN
WITH SILVERADO OR SIERRA LEASE LOYALTY

+ TAX +TAX

4X4

24 MTH LEASE • 10,000 MILES
$229MTH + TAX

WITH GM LEASE LOYALTY
GM EMPLOYEE TO ALL

$0
DOWN

#42333 #21552#44296

475 SUMMIT DRIVE • 248-292-2502 • 5825 HIGHLAND RD. (M59) • WATERFORD

CALL
BRUCE LITVIN
– 24/7 & 365 –

OVER 40 YEARS
OF QUALITY SERVICE

CELL # 1-586-405-5175
blitvin@lunghamer.com

1-888-665-5438

Please call with the vehicle you desire
and you will be delighted with the payment.

DDEECCEEMMBBEERR
IISS HHEERREE
CCHHRRIISSTTMMAASS
PPRRIICCIINNGG
IISS HHEERREE

IINN AA

BBIIGG WWAAYY
GGMM EEMMPPLLOOYYEEEE

FFOORR AALLLL
OONN MMAANNYY VVEEHHIICCLLEESS &&
AA CCOOSSCCTTOO GGIIFFTT CCAARRDD

UUPP TTOO $$770000

LLOOWW LLOOWW LLOOWW
LLEEAASSEE PPAAYYMMEENNTTSS OONN EEQQUUIINNOOXX

AANNDD TTEERRRRAAIINN AARREE UUNNBBEELLIIEEVVBBLLEE..
CCAALLLL FFOORR DDEETTAAIILLSS

Buick Regal Ending Its Run in the North American Market

The Buick Regal’s history stretches back to the 1970s, and versions of it were made in Germany and China.
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2020 BUICK ENCORE
PREFERREDPURCHASE FOR

$19,979*

GM EMPLOYEE
PRICING TO ALL

$149*PER
MONTH

24
MONTHS

$999DOWN

LEASE FOR

STOCK # B500957

*All prices and payments include GM rebates. Pictures may not represent actual vehicle. Pricing subject to change per GM incentives. Prices and payments
are inclusive of active GM employee discount (unless otherwise stated). All leases are 10,000 miles per year with approved A Tier credit. All Vehicles shown
are $999 down unless otherwise stated. Disposition Fee may be required at vehicle turn in. Must have lease loyalty or lease conquest vehicle in household
on certain models. Prices and payments are plus tax, title, plate, doc fee, refundable security deposit required on certain vehicles – to be determined by lender.
**$3,500 trade in is valid on 2008 or newer vehicles w/ under 115k miles in drivable condition, no branded titles, reconditioning determined by appraiser.
Certain restrictions may apply, see dealer for complete details. Free appraisals on vehicles see salesman for details ** Exp date: 12/31/2019.

*All prices and payments include GM rebates. Pictures may not represent actual vehicle. Pricing subject to change per GM
incentives. Prices and payments are inclusive of active GM employee discount (unless otherwise stated). All leases are 10,000
miles per year with approved A Tier credit. All Vehicles shown are $999 down unless otherwise stated. Disposition Fee may be
required at vehicle turn in. Must have lease loyalty or lease conquest vehicle in household on certain models. Prices and
payments are plus tax, title, plate, doc fee, refundable security deposit required on certain vehicles – to be determined by
lender. Tahoe is a former courtesy vehicle. **$3,500 trade in is valid on 2008 or newer vehicles w/ under 115k miles in drivable
condition, no branded titles, reconditioning determined by appraiser. Certain restrictions may apply, see dealer for complete
details. Free appraisals on vehicles see salesman for details ** Exp date: 12/31/2019.

/ HURRY, OFFER ENDS 12/31/19

2020 GMC ACADIA SLE1
$269*PERMONTH 36MONTHS

LEASE FOR

$999DOWN

STOCK #G501740PURCHASE FOR

$28,879*

LEASE FOR

$159*

PURCHASE FOR

$22,389*
GM EMPLOYEE
PRICING TO ALL

24MONTHS
$999DOWN

STOCK#500207

2020 CHEVROLETEQUINOX2FL

PER
MONTH

LEASE FOR

$199*

PURCHASE FOR

$37,859*
FORMER COURTESY
VEHICLE

24MONTHS
$999DOWN

STOCK#500584

2020 CHEVROLET
SILVERADO 1500CREWCAB CUSTOM

TRAIL BOSS

PER
MONTH

LEASE FOR

$259*

PURCHASE FOR

$36,189*

24MONTHS
$999DOWN

STOCK#595381

2019 CHEVROLETBLAZER RS

PER
MONTH

LEASE FOR

$229*

PURCHASE FOR

$22,389*

24MONTHS
$999DOWN

STOCK#501729

2020CHEVROLETCOLORADO EXTCABWT

PER
MONTH

LEASE FOR

$269*

PURCHASE FOR

$26,879*

36MONTHS
$999DOWN

STOCK#501684

2020 CHEVROLETTRAVERSELS

PER
MONTH

2020 GMC SIERRA
$299*PERMONTH 24MONTHS

LEASE FOR

$1,999DOWN

STOCK #501655PURCHASE FOR

$37,169*

2020 GMC SIERRA
$299*PERMONTH 24MONTHS

LEASE FOR

$999DOWN

STOCK #G501655PURCHASE FOR

$33,929*

LEASE FOR

$129*

PURCHASE FOR

$16,429*
GM EMPLOYEE
PRICING TO ALL

24MONTHS
$999DOWN

STOCK#593747

2019 CHEVROLETTRAXAWD LT

PER
MONTH

LEASE FOR

$119*

PURCHASE FOR

$14,689*

24MONTHS
$999DOWN STOCK#500589

2020 CHEVROLETTRAX LS
GMEMPLOYEE PRICING TO ALL

PER
MONTH

2020 BUICK ENVISION
PREFERREDPURCHASE FOR

$28,609*

$259*PER
MONTH

36
MONTHS

$999DOWN

LEASE FOR

STOCK # B501805

2020 BUICK ENCLAVE
PREFERREDPURCHASE FOR

$34,059*

$349*PER
MONTH

24
MONTHS

$999DOWN

LEASE FOR

STOCK # B500805

2020 GMCTERRAIN SLE1
$159*PERMONTH 24MONTHS

LEASE FOR

$999DOWN

STOCK #G501297PURCHASE FOR

$22,639*

GM EMPLOYEE
PRICING TO ALL!

2020 GMC CANYON SLE EXT CAB

$249*PERMONTH 36MONTHS

LEASE FOR

$999DOWN

STOCK #500697PURCHASE FOR

$30,239*
1500 DBL CAB
ELEVATION

2020 GMCYUKON SLE
$439*PERMONTH 36MONTHS

LEASE FOR

$999DOWN

STOCK #G501668PURCHASE FOR

$46,949*

1500 CREW CAB
ELEVATION

LEASE FOR

$349*

PURCHASE FOR

$42,959*

36MONTHS
$999DOWN

STOCK#595733

2019 CHEVROLETTAHOE LS

PER
MONTH

LEASE FOR

$139*

PURCHASE FOR

$31,129*

24MONTHS
$999DOWN

STOCK#XBCWXF

2019 CHEVROLET
SILVERADO 1500DBL CAB LIMITED

PER
MONTH
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