
by Jim Stickford

Tesla is taking orders for its
latest vehicle – which is sup-
posed to go on sale in late 2017.

According to the Associated
Press, Tesla CEO Elon Musk
debuted the Tesla Model 3 at the
company’s design studio near
Los Angeles on March 31. In addi-
tion to showing off the vehicle,
Tesla also started taking orders
for the car.

Basically, people were plunk-
ing down $1,000 to reserve a ve-
hicle that Musk said won’t go on
sale until the end of 2017, said
Mike Wall, director of Automo-
tive Analysis at IHS Automotive.

“I really don’t know what that
means,” Wall said, “except that
Tesla has a lot of brand cache.
Give them credit, the last num-
ber I heard was that, as of April 4,
276,000 people have reserved a
Model 3 Tesla by putting down
$1,000. Now, they can terminate
that reservaton, but it’s a huge

cash infusion for Tesla. And it
shows that the company has
been able to captivate an audi-
ence larger than just ‘fanboys’ of
electric technology.”

But, Wall said, captivating an
audience and being able to deliv-

er the product on time as prom-
ised are two different things.

“When they released the figure
of 276,000 people reserving a
Model 3, I thought to myself that

Ed Welburn, vice president of
General Motors Global Design,
told employees April 7 he will re-
tire effective July 1, following a
44-year career with the company.

Michael Simcoe, a 33-year vet-
eran of GM Design and vice presi-
dent of GM International Design,
based in Australia and Korea, has
been selected to succeed Wel-
burn. He will be the automaker’s
seventh design leader and begins
transitioning into his new role on
May 1. His replacement has not
been named, said GM spokes-
woman Robyn Henderson.

Former GM Chairman Ed
Whitacre, who ran GM as its CEO
in 2009 and 2010, said after hear-
ing of Wellburn’s retirement that
he respected Wellburn’s abilities.

“Ed was a favorite of mine,”
Whitacre said. “He is a very capa-
ble guy, and didn’t knuckle un-
der. He had his own thoughts and
kept his own mind. I also want to
say that I know Mike Simcoe. He
is a sharp guy who also knows
his own mind.”

Whitacre said that design is
very important these days for
automakers because “it is step
one in getting people to look at
your car.”

If people won’t give a car a first
look, then they won’t buy it,
Whitacre said.

“If a design won’t attract the
public, then forget it,” Whitacre

said. “Design is incredibly impor-
tant.

“My first thought, when I heard
the news was that they are going
to need someone who is very
good to replace Ed, who has
done such a wonderful job. When
I heard that it was Mike Simcoe, I
thought that was a smart move.
He was someone I relied on dur-
ing my time at GM.”

Welburn, 65, has been celebrat-
ed inside and outside the indus-
try for his extraordinary achieve-
ments. He has led GM Design
since 2003, and globally since
2005, the first African American
from any automaker to do so.

“GM Design is among the most
respected and sought-after or-
ganizations in the industry be-
cause of Ed’s leadership. He nur-
tured a creative, inclusive and
customer-focused culture among
our designers that has strength-
ened our global brands,” said
Mary Barra, GM chairman and
CEO.

Under Welburn’s leadership,
GM built a network of 10 GM de-
sign centers in seven countries.
His team of more than 2,500 cre-
ative men and women – based in
the U.S., Germany, South Korea,
China, Australia, Brazil and India
– collaborate on the design de-
velopment of every GM concept
and production car, truck and
crossover globally.

Mark Reuss, executive vice
president, Global Product Devel-
opment and Global Purchasing
and Supply Chain, announced
Simcoe’s promotion and com-
mended Welburn.

“Given his deep global experi-
ence and passion for break-
through design, Michael is the

right person to lead GM Global
Design,” said Reuss. “He is
known for his ability to take
diverse ideas and mold them into
great products that surprise and
delight our customers.”

Reuss recognized Welburn for
his creative imprint on four
decades of iconic vehicles and

his leadership in identifying and
developing world-class talent.

“Ed’s team turns out one
award-winning product after an-
other . . . . and his strong bench
will keep GM Design on top for
years to come,” Reuss said.
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GM’s Legendary Designer Ed Welburn to Retire

Ed Welburn introduces the 2013 Cadillac XTS at the 2011 LA Auto Show.

A Detroit streetcar on Woodward Avenue in 1910

New Plan for Streetcars
Goes Back to the Past

Everything old is new again.
The last Detroit streetcar shut

down on April 8, 1956 – 60 years
ago.

But construction is now under-
way for the QLINE, a streetcar
line that will run on Woodward in
Detroit between Grand Boule-
vard and Congress.

According to Dan Lijana,
spokesman for M-1 RAIL, the
group is a nonprofit organization
formed in 2007 to lead the de-
sign, construction, and future op-
eration of a 3.3-mile circulating
streetcar.

M-1 RAIL is the first major tran-
sit project being led and funded
by both private businesses, phil-
anthropic organizations, in part-
nership with local government,
the State of Michigan, and the
U.S. Department of Transporta-
tion.

Construction will be complet-
ed this year, at which time
testing and safety certification
will begin. Passenger operations
are expected to commence in

the spring of 2017, Lijana said.
The M-1 RAIL Woodward Av-

enue Streetcar project is envi-
sioned to be one element of a
future modern, world-class re-
gional transit system where all
forms of transportation, includ-
ing rail, bus, vehicle, bicycle and
pedestrian, are considered and
utilized to build a vibrant, walk-
able region. It’s expected to gen-
erate up to $3 billion in econom-
ic development over the next 10
years.

That’s the future of streetcars
in Detroit. The history of the
streetcar in Detroit predates the
development of the automobile
industry. According to the Web
site Detroit Transit History (de-
troittransithistory.org), the first
streetcars made their appear-
ance in the city back in the
1860s. They were horse-drawn.

Ownership of that line and
other lines remained in private
hands until 1901, when all the

CONTINUED ON PAGE 2New Tesla Model 3, scheduled for sale in late 2017

Tesla Reveals Bold Strategy for Model 3

The first retail production 2017
Chevrolet Corvette Grand Sport
Collector’s Edition was auc-
tioned off on Friday, April 8, in lot
#3003 at the Barrett-Jackson
Palm Beach, Fla., Auction. One
hundred percent of the sale price
from the auction will benefit the
Barbara Ann Karmanos Cancer
Institute.

The auction extends General
Motors’ long-standing support of
the Karmanos Cancer Institute,
one of only 45 National Cancer In-
stitute-designated comprehensive
cancer centers in the country,
said GM Foundation spokeswoman

First Corvette Grand Sport Sold for Charity

2017 Chevrolet Corvette Grand SportCONTINUED ON PAGE 4
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systems were placed under the
control of one privately-owned
company called Detroit United
Railway (DUR).

But in May of 1922, all city
streetcar operations were taken
over by the City of Detroit under
its newly formed Department of
Street Railways – better known
as the DSR. Shortly thereafter,
the City of Detroit also entered
into the transit bus business
when the DSR’s Motorbus Divi-
sion began operations in January
of 1925.

After January, 1932, all public
transportation within the city
limits would be operated solely
by the DSR.

During the DSR era, the City of
Detroit operated one of the
largest municipally owned and
operated transportation systems
in the world. During its heyday,
the city-owned system operated
a fleet of well over 2,800 vehicles,
including streetcars, electric-
trackless trolley-coaches, and
motorbuses, according to the de-
troittransithistory.info.

Starting in 1937, the rail cars
underwent a transformation. It
was under the leadership of gen-
eral manager Fred A. Nolan when
the DSR first began its “steel
wheels to rubber tires” campaign
to convert its mostly street rail-
way operation over to an “all
bus” operation by 1953.

In 1936, the DSR began pur-
chasing hundreds of small-size
Ford Transit coaches, many of
which would be used to help car-
ry out this rail abandonment pro-

gram. The first abandonment of
the rail lines by the DSR began in
1937, only to be interrupted
briefly by World War II. However,
the conversion of streetcars over
to buses would begin to acceler-
ate after the war.

Although the “Roaring Twen-
ties” are often viewed as a period
of economic boom for most
Americans, things weren’t so up-
beat at the time for the nation’s
streetcar industry, which was al-
ready in the process of losing
passengers to buses. Not only
were buses replacing streetcars
in many cities across the coun-
try, but the increasing popularity
of the automobile was also begin-
ning to take a toll on ridership
numbers. Many now considered
streetcars to be old, noisy and,
most of all, slow.

In an attempt to reverse this
decline in ridership, a group of
executives representing a num-
ber of electric and street railway
companies, along with represen-
tatives from the various streetcar
manufacturers, founded a com-
mittee in 1929 to design a new,
modern, standard-designed
streetcar that could successfully
fight off the increasing competi-
tion arising from the rubber-tired
transportation industry.

Heavily involved in this ven-
ture was Dr. Clarence F.
Hirschfield who was Chief of Re-
search at the Detroit Edison
Company. Hirschfield had been
hired by Dr. Thomas Conway, Jr.
(chosen head of this new com-
mittee) to lead the research ef-
fort behind the design of an en-
tirely new streetcar.

Although he had no prior expe-
rience in electric railway trans-
portation, Conway felt that
Hirschfield could enter the job
without any preconceived ideas.

The formation of this commit-
tee, known as the Electric Rail-
way Presidents’ Conference Com-
mittee (or the ERPCC), would re-
sult in the successful develop-
ment of a new modern high-per-
formance streetcar. This new
type of streetcar would later
prove that it could effectively
hold its own against buses and
automobiles, and would turn out
to become one of the most reli-
able and better designed street-
car ever built.

This new type of streetcar
would later prove that it could ef-
fectively hold its own against
buses and automobiles, and
would turn out to become one of
the most reliable and better de-
signed streetcars ever built.

It was much quieter, larger and
roomier than buses, more com-
fortable riding, and offered a
smooth and rapid acceleration,
compared with the jerky motion
of the older streetcars that actu-
ally accelerated faster than the
automobiles of that day.

These newly designed street-
cars would also successfully
eliminate three major streetcar
complaints from riders – exces-
sive noise, vibration, and poor

ventilation. The newly designed
under-truck would help to ab-
sorb bumps along the tracks,
while the heating, ventilation,
and braking were much im-
proved over the old streetcars.

However, the operation of
these new “one-manned” cars
would cause friction between the
DSR and its car men’s union, be-
cause the older streetcars re-
quired two men to operate them.
The new streetcars would cause
a loss of jobs.

Then, in 1950, GM Truck &
Coach introduced king-sized
buses, which would prove to be
the final nail in the coffin for
streetcars.

By April 8, 1956, it was over
for the streetcars. They were
eventually sold to Mexico and a
tradition that went back almost
100 years ended – until 2017.
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– New Construction –
DELRAY HOMES

BERKSHIRE ESTATES IN HERITAGE VILLAGE

30074 Trailwood - 1,750 sq. ft.
$254,900

30800 Trailwood - 2,100 sq. ft.
$263,900

$5,000 SIGNING BONUS Before April 30th
• Ceramic tile in kitchen, nook, foyer, hallway & laundry room
• Granite countertops
• Air conditioning
• Daylight basements
• Sod, sprinklers & landscaping
• Appliances

For further information contact
Larry Ciaramitaro (586) 457-3040
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Arlington Manor Apartments
Welcomes GM Expansion to Warren.

Conveniently located 2 miles East of the GM Tech Center
Arlington Manor Apartments
31250 Schoenherr • Warren, MI

586-294-6220

• Spacious one & two bedroom
• Short & long term leases
• Kitchens including:
built-in microwave, dishwasher
& frost free refrigerators

• Central air and heating.
• Washers & dryers
in each building.

• 11x15 foot storage unit

Leasing Hours
M-F 9-5:30

Sat 10-4
Sun 12-4

Ask for
Chris or

Jody

WANTED
Classic Car
1930-1995

Kelly
Cell 248.338.0852

– Private Party –

Detroit’s New Plan for Streetcars Goes Back to the Past
A Detroit streetcar in operation during the 1950s A Q-1 Station rendering of what the new streetcars will look like

Rising spoken-word star Prince
Ea teamed up with Chevrolet to
write, record and film a new
piece inspired by the new 2016
Cruze.

The New York Times defines
the spoken-word movement as
combining poetry, performance
art and stand-up comedy, has
now been catapulted to national
attention. For this collaboration,
the writer-performer penned
lyrical imagery depicting a paral-
lel he sees between the Cruze
and his own work ethic, both as
representations of what it means
to hustle, said GM spokesman
Craig Daitch.

“I am really excited to have the
opportunity to be involved in
launching a product that breaks

new ground in connecting peo-
ple,” Prince Ea said.

With more than 500,000 follow-
ers on his YouTube channel and
more than 57 million total video
views, Daitch said Prince Ea is a
proven boundary-breaking artist.
This pairs him well with the
Cruze, a cutting-edge car within
its segment that is built for an im-
passioned driver, Daitch said.

As to the question, “Why the
Chevrolet Cruze?” Daitch said be-
cause the Cruze is the right op-
tion at an affordable price for any
hard-working up-and-comer, with
leading technologies such as 4G
LTE to stay connected, Android
Auto and Apple CarPlay to keep
favorite apps at the fingertips,
and an estimated 40 MPG.

“This tremendous work from
Prince Ea is a way for us to have
a meaningful conversation with
an increasingly influential audi-
ence, and demonstrate that our
Chevy values align with theirs,”
said Paul Edwards, Chevrolet’s
U.S. vice president of marketing.

With the Prince Ea project,
Chevrolet continues its commit-
ment to taking different ap-
proaches to marketing, Daitch
said. This builds off a history of
finding new ways to engage cus-
tomers, he said, whether writing
an entire press release in emojis
or encouraging everyone to
#DayItForward by using their ex-
tra 24 hours from leap day to do
something nice.

“The new generation of con-

sumers is cutting their own path
and seizing opportunity in inno-
vative and unique ways – we see
that and we are reaching out to
them in the places and with cre-
ative that they are more likely to
embrace,” Edwards said.

To display the spoken word
piece to the world, Chevrolet will
be the first automotive company
to use Twitter First View, Daitch
said.

“To integrate messages for my
audience that parallel what is go-
ing on in the real world, particu-
larly encouraging people to
achieve their goals,” Ea said,
“and live their lives by using
their own determination to suc-
ceed was an important factor for
me to join this project.”

GM Reaches Out to the Youth Market with Prince Ea

DETROIT (AP) – An exploding
Takata air bag has claimed an-
other life, this time a 17-year-old
girl whose car crashed near
Houston.

The girl is the latest victim of
malfunctioning air bag inflators
that have killed 10 people in the
U.S. and another in Malaysia,
touching off the largest automo-
tive recall in U.S. history. More
than 100 people have been hurt
by the inflators, which can ex-
plode with too much force, blow-
ing apart a metal canister and
sending shards into drivers and
passengers.

The girl was driving a 2002
Honda Civic in Fort Bend County,
Texas, when the car crashed and
the air bag activated on March
31, according to the National
Highway Traffic Safety Adminis-
tration.

So far 14 automakers have re-
called 24 million U.S. vehicles to
replace the inflators, which are
powered by the chemical ammo-
nium nitrate. Scientists hired by
a consortium of automakers
have determined that prolonged
exposure to airborne moisture
and high temperatures can
cause the chemical to deterio-
rate. The inflator canisters also
can allow moisture to enter in ar-
eas with extreme humidity.

Completion of the recall re-
pairs have been slowed by a lack
of replacement parts. Takata and
Honda have recruited other
manufacturers to make replace-
ment inflators, but still, only 7.1
million, or about a quarter of the
28.8 million recalled inflators
have been replaced.

NHTSA says the Civic collided
with another car, setting off the
air bags. The vehicle was first re-
called in 2011, but despite six re-
call notices, repairs were never
completed, the agency said.
Honda said in a statement that it
mailed multiple notices to sever-
al registered owners.

NHTSA says the crash shows
how important it is for people to
get Takata recall repairs made as
quickly as possible.

Takata Air Bag
Explosion Causes

Another Death

Fans of Detroit’s famed Pe-
wabic Pottery may not want to
miss the opportunity to learn
about its history at a special lec-
ture to be held in the Warren
Public Library’s Civic Center
branch on Thursday, April 14,
beginning at 6 p.m.

“Pewabic Pottery, a ceramic
studio and school, was founded
in Detroit in 1903,” said Warren
librarian Jennifer Lund. “This
pottery is known for its irrides-
cent glazed tiles, which grace
notable buildings through the
United States.” The presentation
will cover its founders and histo-
ry, along with a tour of the dis-
play in the library’s showcases.

Space is limited, so call 586-
574-4564 to reserve a spot for
the lecture, Lund said.

Warren Public
Library Holds
Pewabic Class

http://www.techcenternews.com
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Simcoe has been in his current
role since 2014, overseeing
GM’s production and advanced
studios in Korea, Australia and
India.

He is known for applying glob-
al design excellence and creativi-
ty to the company’s distinct
brands, said Henderson.

Simcoe joined General Motors
in 1983 as a designer at Holden in
Australia, and is Holden’s brand
champion.

In 1995, Simcoe received a pro-
motion and became director of
Design for General Motors Asia
Pacific.

And in 2003, Simcoe was
named executive director of Asia
Pacific Design and led the devel-

opment of the new General Mo-
tors Korea design operations un-
der Welburn’s leadership, Hen-
derson said.

The following year, Simcoe be-
came executive director of North
American Exterior Design, and
was responsible, Henderson
said, for critical and commercial
successes like the GMC Terrain,
Buick LaCrosse, Chevrolet Ca-
maro and Equinox and Cadillac
CTS.

More recently, Henderson said
that Simcoe led the team respon-
sible for the award-winning Buick
Avenir Concept. Last month, he
introduced the Chevrolet Col-
orado Xtreme and Trailblazer
Premier show cars at the
Bangkok International Motor
Show.

Michael Simcoe Replacing
Retiring Designer Welburn

Cadillac and the Council of
Fashion Designers of America
(CFDA) have launched the Retail
Lab, an innovative program pro-
viding tangible value to design-
ers who are driving the fashion
industry forward.

The main component of Retail
Lab will be a custom retail shop
located on the ground floor of
Cadillac’s global headquarters in
New York.

Participating designers, select-
ed through a competitive ap-
plication process, will gain valu-
able retail experience under the
tutelage of fashion industry ex-
perts, said GM spokesman Eneuri
Acosta.

Six designers will be part of
the 2016/2017 team, each open-
ing their respective retail shop
for three months while under the
mentorship program.

The inaugural fashion designer
is Timo Weiland, whose shop will
open to the public in early July.

Since Weiland launched the
venture with Alan Eckstein and
Donna Kang in 2010, the collec-
tion, which is built around the
ethos of clothes to live in, has de-
veloped a following with celebri-
ties like Kerry Washington, Eliza-
beth Banks, Elijah Wood and An-
drew Garfield, Acosta said.

“Our ongoing partnership with
the CFDA represents Cadillac’s
unwavering commitment to the
fashion community and its
growth,” said Melody Lee, direc-
tor, Brand Strategy & Planning at
Cadillac.

“Retail Lab will give designers
a space in the heart of Cadillac’s
headquarters, along with the
tools, training and inspiration to
take their business to the next
level.”

The Retail Lab program is
funded by the Cadillac brand and
features key elements integral to
success in retail sales, including
business development, market-
ing and public relations, Acosta
said.

In addition to covering costs
associated with a retail space,
such as real estate, display units,
mannequins, signage and point-
of-sale system, Cadillac will pro-
vide each designer with a $75,000
grant to put toward wholesale
buys, sales support and market-
ing.

The CFDA and Cadillac have
assembled a team of experts
across fashion, retail, business
and technology to comprise the
Advisory Board, who will curate
the program curriculum, develop
a Retail Lab handbook and pro-
vide valuable mentorship guid-
ance throughout, Acosta said.

The Advisory Board consists
of Billy Reid; Bobby Schuessler,
Who What Wear; Darcy Penick,
Shopbop /East Dane; Jan-Hendrik
Schlottmann, Derek Lam; Jay Sil-
ver, CBiz; Josh Peskowitz, Maga-
sin; Julie Gilhart; Kelli Adams,
Redscout; Liz Rodbell, Hudson
Bay Company; Marigay McKee,
MM Luxe Consulting; Matt Mar-
cotte; Melody Lee, Cadillac;
Rachel Besser, Market Editor, Re-
finery29; Rachel Shechtman,
STORY; Reed Krakoff; Robin
Kramer, Kramer Design Group;
Robin Zendell, Robin Zendell
LLC; Simon Doonan, Barneys
New York; Stacey Bendet Eisner,
Alice + Olivia, and Steven Alan.

“The CFDA is always looking
for meaningful programs that
help strengthen the impact of
American Fashion,” said Steven
Kolb, president and CEO of the
CFDA.

“Every designer aspires to a
freestanding retail experience
that allows them to tell their
brand story and connect directly
with consumers. Cadillac’s com-
mitment to the industry will help
the selected designers make this
a reality.”

The Retail Lab application
process will be open from April 6
through May 6.

Five designers will be chosen
by the Advisory Board and an-

nounced at the end of May for
the 2016/2017 term.

Eligible designers, Acosta said,
will need to meet the following
criteria:

• Must be 18 years of age or
older;

• Be American or have estab-
lished a primary design business
in the United States;

• Be in business for a mini-
mum of 3 years;

• Be a designer of demonstra-
ble talent, i.e., have garnered
substantial editorial coverage;

• Have support (orders) from
notable wholesale retailers;

• Be able to demonstrate sales
growth during their time in busi-
ness;

• Do not have current stand-
alone retail location;

• Be able to occupy the Retail
Lab space for a maximum of 3
months, inclusive of producing
and providing inventory for the
store;

• Open to womenswear,
menswear, or accessory design-
ers;

• Open to both CFDA and non-
CFDA members.
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Newly Renovated Hotel
located across from the GM Tech Center

OVERALL RATING
�����

Choice Guest Rating 4.5 / 5

100% Smoke Free

Free Hot Breakfast

Business & Fitness Center

Free Shuttle Services • Free Parking & Local Calls

30900 Van Dyke Rd. Warren, MI 48093
PH 586-574-0550 • Fax 586-574-0750

We’re not the same old Quality Inn…
“Come see our Vision”

Room Rates
Starting At

$74
Per Night

Our chefs create something exciting every day…

Best Corned Beef In Town • Full Line Deli
Fresh Baked Goods • We Deliver

View our complete menu at: www.cjscompanystore.com

6177 Chicago Road
(586) 825-0067

HOURS:
M-Sat. 10-3
Closed Sun.

$2 OFF
of your

$10 purchase
with this ad

House
RoyaltyBanquet Facility

Seating Accommodations
for 80-1200

“Experience the Elegance with Royalty”
(586) 264-8400
www.royaltyhouse.com • royalty@royaltyhouse.com

Proudly
Family

Owned for
40 Years

From left: Kolb, Acosta, Lee, famed designer Diane von Furstenberg, Weiland, Kang and Eckstein

Cadillac Invests in Vehicle Fashion by
Forging Relationships with Designers

Ed WelburnMichael Simcoe

CONTINUED FROM PAGE 1
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*Tax, title, license and dealer fees extra. No security deposit required. Excess mileage charge of $.25 per mile over leased miles. Lessee pays for excess wear
and tear charges and a disposition fee of $595.00.All applicable rebates to dealer. Photomay not represent actual vehicle.ATS Coupe/Sedan,SRX & XTSmust
show proof of current GM Lease. CTS must show proof of ownership or lease of 2003 or newer Cadillac CTS. MRSP’s: ATS $38,240, ATS Coupe $45,515, CTS
$48,555,XTS $46,290,SRX $ 44,635.Due at signing: ATS $1,924,ATS Coupe $2,409,CTS $3,209,XTS $2,299,SRX $2,129 See dealer for details.Take delivery by
4/30/2016.

TIRE SALES EVENT
Wewill match any tire quote
Up to $100.00 Tire rebate promotion
Same Day service
Expires 4-30-16

CERTIFIED SERVICE

Prestige Cadillac
8333 E. 11 Mile Rd.
Warren,MI 48093
PrestigeCadillac.com

Sales - 586.782.4137
Mon.& Thurs. 8:30-8
Tues.,Wed., & Fri 8:30-6,
Sat. 10-4

Service
586.782.4173
Mon. - Fri. 7:30-6
Sat. 9-2

PRESTIGE TECH CENTER CADILLAC
Coming Soon!
Downtown Warren across from the General Motors Tech Center.

We expect the
new facility
to be open
for business in
June 2016.

ATS 2016
2.0L TURBO AWD SEDAN
STANDARD COLLECTION

$269Employee
Pricing

/Month

24 MONTH/10K PER YEAR

Our facility
renovations are
coming along!
The new building
will be opening
June 2016.

SRX 2016
FWD
STANDARD COLLECTION

$289Employee
Pricing

/Month

24 MONTH/10K PER YEAR

Our Facility
will look great
when we finish
construction in
June 2016.

ATS 2016
2.0L TURBO AWD COUPE
STANDARD COLLECTION

$329Employee
Pricing

/Month

36 MONTH/10K PER YEAR

Our new facility
is almost
complete,
have you seen it?

CTS 2016
2.0L TURBO
STANDARD COLLECTION

$389Employee
Pricing

/Month

36 MONTH/10K PER YEAR

Future home
of Prestige
Cadillac
new location
opening soon!

XTS 2016
FWD
STANDARD COLLECTION

$419Employee
Pricing

/Month

36 MONTH/10K PER YEAR

Tech Center Cadillac

CERTIFIED SERVICE

100% Customer
Satisfaction
Guarantee
OPEN SATURDAY 9AM-2PM
Complimentary Pickup and Delivery!

was a lot of people,” Wall said.
“But the question of whether

they can commercialize that
number and produce the cars re-
quired using mass production
techniques is another question
altogether.

“In the past, Tesla has had
problems meeting deadlines. But
I must say that in terms of gin-
ning up the hopes of consumers
and building enthusiasm for the
product, Tesla is second to
none.”

For Tesla, Wall said, being able
to use mass production tech-
niques to build cars in numbers
enough to meet the demands
that go beyond a niche market
has been the company’s Holy
Grail. He said the company de-
serves credit for building such
cache that it has been able to
drive the market.

But now Tesla faces real com-
petition in the market segment of
the Model 3 – roughly $35,000 for
a vehicle that has a range of 215
miles per charge, which is far
more than most people drive
each day, Wall said, adding, and
that competition has a name –
the Chevrolet Bolt.

“The Bolt will be on sale in a
few months, not a few years,”
Wall said. “It has been proven to
get about 200 miles to a single
charge and it costs about the
same.”

And, Wall said, as Tesla sells
more electric vehicles, the
chances of customers being able
to take advantage of a $7,500 fed-
eral tax credit diminish. AP said
that according to current tax
laws, this credit phases out when
a manufacturer hits 200,000 in
U.S. sales.

Tesla won’t say how many of
the orders came from the U.S.,
but Musk says in tweets that
a production ramp-up should
let large numbers of Model 3

customers get the tax credit.
That could take some shine off

the rose, Wall said.
“Really, the Bolt will hit the

market first and be made by a
company with considerable man-
ufacturing experience that al-
ready has its factory up and run-
ning,” Wall said.

“The one big difference I see
besides the time difference is the
look of the Model 3 and the Bolt.”

Wall called the Bolt a solid-look-
ing car. He noted that Tesla Mod-
el 3 is being marketed as a slick, so-
phisticated-looking vehicle.

“What we’re talking about now
is personal opinion,” Wall said.
“But I do think GM suffers from
something of a perception gap. A
lot of people tend to think of GM
as the company that produced
the Aztek. And the company has
come a long way from that. Look
at the latest Corvettes and Ca-
maros or even the Malibu. These
are sharp-looking cars. But can
they get the public to perceive
this reality?”

Wall believes that as Tesla
moves into being a mass-market
car manufacturer, they will have
to learn to navigate the market in
a whole new fashion than what
they’ve been doing so far.

“Say what you will about GM,
but the company does have in-
frastructure in place to handle
the sales of hundreds of thou-
sands of any particular model in
a year,” Wall said. “Tesla doesn’t
have a dealer network in place to
handle sales, to handle repairs,
to handle recalls.

“What are they going to do
when the company has to take
care of a recall that involves
500,000 vehicles? What are they
going to do to handle the repairs
that go with having a million ve-
hicles out there? It really be-
comes tougher to be in the car
business when you have the
higher volumes that come with
mass-market manufacturing.”

Tesla Offers New Model 3
For Late 2017 Delivery

CONTINUED FROM PAGE 1

Genna Young. Last year, the auc-
tion raised $200,000 by auction-
ing the first Cadillac CT6 luxury
sedan at Barrett-Jackson.

Chevrolet is donating the first
retail production, VIN #001 – of
the new Corvette Grand Sport
Collector’s Edition – in support
of Karmanos Cancer Institute’s
34th Annual Dinner, which will be
held Saturday, April 16, at Michi-
gan Motion Picture Studios in
Pontiac. In addition, the GM
Foundation has once again made
a significant grant of $400,000 to
also fund cancer research at Kar-
manos.

This year’s Annual Dinner
Chairs are Paula and Steve Kiefer,
vice president, Global Purchas-
ing and Supply Chain at General
Motors. This is the sixth consec-
utive year General Motors has
been a major sponsor for this
signature fundraiser, with a GM
executive chairing the event.

The Karmanos Cancer Insti-
tute is a unique, integrated cen-
ter of research, patient care and
education, dedicated to the pre-
vention, early detection, treat-
ment and eventual eradication of
cancer, Young said. Based in De-
troit, Karmanos is at the fore-
front of developing new cancer
treatments that will benefit can-
cer patients around the globe.

Grand Sport, the latest mem-
ber of the Corvette lineup, com-
bines signature Corvette DNA
with engineering to create a stun-
ning, track-ready aerodynamic
sports car, Young said. The
Grand Sport Collector Edition is
a limited production edition and
features a Watkins Glen Gray
Metallic exterior with Tension
Blue hash-mark graphics, satin

black full-length stripes, black
wheels and an exclusive Tension
Blue full leather and suede-
wrapped interior.

The Tension Blue color is
meant to be a bold, modern
take on the hue historically as-
sociated with the Grand Sport,
Young said. Inside, a three-di-
mensional representation of an
original Grand Sport race car is
embossed in the headrests and
that shape is also used on an in-
strument panel plaque that car-
ries a unique build sequence
number.

The 2017 Grand Sport features
a 6.2L LT1 V8 engine, capable of
460 horsepower and 465 lb.-ft. of
torque. The compact design low-
ers the hoodline, providing opti-
mal weight balance.

A dry-sump oil system delivers
oil flow through the most extreme
cornering, helping Grand Sport
deliver a consistently high level of
performance. The coupe and con-
vertible go on sale this summer in
the U.S. and in the fall in Europe.
The Collector’s Edition will be of-
fered later in the model year in the
U.S. and Europe.

Those unable to attend the
Palm Beach Collector Car Auction
were able to bid online at
www.barrett-jackson.com. Since
this is a charity sale, Barrett-Jack-
son waived all buyer and seller
fees. The winning bidder will re-
ceive a letter of authenticity.

For more information about
Karmanos Cancer Institute’s 34th
Annual Dinner on April 16, to
purchase tickets or to make a do-
nation, contact Kelly at 313-576-
8108 or smileyk@karmanos.org,
Young said. You may also visit
www.karmanos.org/annualdin-
ner. Benefactor tickets are $750
and Patron tickets are $525.

Corvette Sold for Charity
CONTINUED FROM PAGE 1



General Motors earned its fifth
U.S. Environmental Protection
Agency ENERGY STAR Partner of
the Year award for leadership in
protecting the environment
through superior energy efficien-
cy.

The company received the
award, said GM spokeswoman
Colleen Oberc, because it contin-
ues to find ways to cut energy
each year and reduced energy by
5.6 percent per vehicle in 2015 at
its U.S. manufacturing plants.

Energy savings mean financial
savings as well, Oberc said. GM
avoided $237 million in energy
costs and reduced 1.8 million
metric tons of carbon emissions
by engaging 73 of its facilities in
an EPA ENERGY STAR energy-re-
duction challenge since 2010.
The company has also earned
ENERGY STAR certification at 11
facilities, meaning those sites
perform more efficiently than
similar buildings.

The resulting bottom-line sav-
ings ultimately benefit customers
through new product innova-
tions and offerings.

“GM reinvested $7.4 billion to
develop safer and more fuel-effi-
cient vehicles with reduced emis-
sions last year,” said Jim DeLuca,
GM executive vice president of
Global Manufacturing. “We’re
continually in pursuit of innova-
tive technologies to reduce the
environmental impact of driving,
as well as practices that lessen
the carbon footprint of manufac-
turing those vehicles.”

GM has a robust energy man-
agement system integrated into
its business plan, engages its
suppliers in ENERGY STAR prac-
tices and honors dealerships
committed to reducing environ-
mental impact, DeLuca said. In
total, these activities helped the
company win the highest distinc-

tion of the award: Partner of the
Year – Sustained Excellence, for
the fourth consecutive year.

Collaboration drives contin-
ued progress at GM, DeLuca said.
The company joined EPA ENER-
GY STAR as a partner over 20
years ago and uses several of its
programs.

GM recently became an EPA
Green Power Partner, working to-
gether to advance clean energy
use, Oberc said. The company’s
Fort Wayne Assembly plant is a
top 30 generator of onsite green
power, powered 30 percent by
methane captured from decom-
posing trash at a nearby landfill.

GM also uses EPA SmartWay to
redesign shipping routes.
Through mode changes, optimiz-
ing drop-off locations and alter-
ing delivery frequency, GM and
its logistics suppliers avoided
116,000 tons of carbon emissions
in 2015. This is equivalent to the
carbon emissions from over 13
million gallons of gasoline
burned.

“By continued collaboration
with ENERGY STAR, GM is help-
ing Americans save money, save
energy and do their part to re-
duce our nation’s greenhouse
gas emissions that exacerbate
climate change,” said EPA Admin-
istrator Gina McCarthy.

GM, Oberc said, spreads the
word year-round on the benefits
of energy conservation, from en-
abling young visitors at the com-
pany’s headquarters to make an
environmental pledge during
“Take Your Child to Work Day” to
arranging lunchtime energy in-
formation events for employees.

Last year, the company hosted

three #CleanEnergyU Twitter
chats to encourage millennials to
take action on climate change.
GM also became one of the first
13 companies to sign the White
House American Business Act on
Climate Pledge.

GM’s customers and other
stakeholders can learn more
about its ongoing energy efficien-
cy initiatives on its new website,
generalmotors.green. With ENER-
GY STAR’s help, DeLuca said, the
company is making progress in
its commitment to reduce energy
and carbon intensity by 20 per-
cent by 2020.
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WE DO HOUSE CALLS OR COME SEE US…
Before You Trade-In or Sell Your Car

Buyer & Seller of Clean Vehicles Since 1975!

248.332.8326
1153 Baldwin Rd • Pontiac • www.jimdouglasautosales.com

You’ll Get Your Tax Break
Plus 100’s if not 1,000’s More

WARREN URGENTCARE

“We Care”
URGENT CARE FOR ACCIDENTS AND INJURY

ADULT & PEDIATRIC ILLNESS
Digital X-Rays, EKG and Lab Work, On-Site Lab Service, Strep, Mono,
Pregnancy & Urine Testing, Vaccinations, Sports & School Physicals,

Occupational Medicine, Work-Related Injuries,
Pre-Hire Physicals (BAT & Urine Screening)

SPECIAL ON SPORTS PHYSICAL $25.00 State-of-the-Art Facility

8am-10pm • 7 Days a week • 365 Days a Year
“Bringing Quality Urgent Care To Your Neighborhood”

586-276-8200
31700 Van Dyke • Warren, MI 48093

On Van Dyke Rd., between 13 & 14 Mile in
St. John’s Windemere Park

OTHER CONVENIENT LOCATIONS:

ATTENTION
Chrysler, GM, Ford

Employees, we’re within
2 miles of your plants

HAP & BCN
NO Referrals Needed!
www.warrenurgentcare.com

FLU SHOTS

Woodland Urgent Care
22341 W. 8 Mile Road

Detroit

313-387-8700

N. East Macomb Urgent Care
43900 Garfield, Suite 121

Clinton Township

586-868-2600

A film on robots will be seen on the new Henry Ford giant screen theater.

Starting April 4, guests will get
a reinvented cinematic experi-
ence complete with new 4K digi-
tal state-of-the-art projection sys-
tem, sound, screen and seating
when The Henry Ford Giant
Screen Experience opens.

The Henry Ford Giant Screen
Experience will feature unique
programs, including a venue for
the Cinetopia International Film
Festival in June, a Thursday
Night Flix series and feature films
that further explore the people,
places, themes and ideas that
bring the American experience
to life, said Henry Ford Museum
spokeswoman Wendy Metros.

“This new digital platform with
a state-of-the-art projection sys-
tem provides our guests with the
most stunning and lifelike cine-
matic experiences out there,”
said Patricia Mooradian, presi-
dent of The Henry Ford.

“It also provides a more versa-
tile venue where we can expand
on the type of innovative pro-
gramming and mission-fit films
we can offer.”

To kick off the opening of the
Giant Screen Experience, The
Henry Ford will be showing
MacGillivray Freeman Films’ Na-
tional Parks Adventure 3D, an im-
mersive film that takes audi-
ences soaring up exposed rock
faces, hurtling down steep moun-
tain cliffs and exploring other-
wordly realms found within
America’s most legendary out-
door places, Metros said.

Narrated by Academy Award
winner Robert Redford, the film
is an action-packed celebration
of the 100-year anniversary of
the U.S. National Park Service.

The upgrades to the Giant
Screen Experience were de-
signed by D3D Cinema, who in-
stalled the new dual Christie 4K
digital projection with MasterIm-

age 3-D technology, the QSC
audio system and new MDI pre-
mium silver screen for excep-
tional resolution and brightness,
Metros said. The system features
the first museum-based ultra-
high resolution 4K projection
system in the greater Detroit
area.

When the Giant Screen Experi-
ence opens, members of The
Henry Ford will now have the
added benefit of seeing tradition-
al documentary films for free, in-
cluding new films – National
Parks Adventure and James
Cameron’s Deep Sea Challenge
3D. Members will also receive
discounts to any special pop-up
programming, classic feature-
length films and more moving
forward.

Tickets for the Giant Screen
Experience have been available
for purchase since March 25. For
upcoming programming informa-
tion, visit https://www.thehenry-
ford.org/visit/giant-screen-
experience/.

Henry Ford Museum Builds
New Giant Screen for Films

ANN ARBOR, Mich. (AP) – Toy-
ota says it will open a research
site in Ann Arbor where 50 peo-
ple will work on artificial intelli-
gence, robotics and autonomous
cars.

Two engineering professors
from the University of Michigan
will join the Toyota Research In-
stitute, which should open in
June.

Gill Pratt, chief executive of
the institute, says Toyota has
“deep roots” in the Ann Arbor
area, a reference to a company
technical center that Toyota op-
erates in the city.

Pratt made the announcement
April 7.

It will be Toyota’s third re-
search site, following others in
Palo Alto, Calif., and Cambridge,
Mass.

David Munson, the University
of Michigan’s dean of engineer-
ing, says research on autono-
mous vehicles “will fundamental-
ly transform the transportation
landscape.”

Toyota Opening
Research Site in

Ann Arbor

Going Green Earns GM Big Energy Savings

DEARBORN, Mich. (AP) – AAA
Michigan says gas prices
statewide have risen by about 11
cents a gallon in the last couple
of weeks.

The Dearborn-based auto club
said early April 4 that the aver-
age price for self-serve regular
unleaded gasoline was about
$2.07 per gallon.

That’s about 33 cents less than
it was at the same point last
year.

The lowest average price was
about $2.02 per gallon in the
greater metro Detroit area, while
the highest average was about
$2.14 per gallon in the Jackson
area.

AAA Michigan surveys daily
fuel prices at 2,800 gas stations
spread out across the state of
Michigan.

AAA Reporting
Small Gas

Price Increase



A little-publicized proposal by
Google to allow its driverless
cars to detour U.S. auto safety
laws threatens public safety and
security, Consumer Watchdog
said in a letter sent April 7 to Sec-
retary of Transportation Foxx
and the National Highway Traffic
Safety Administration (NHTSA),
said Consumer Watchdog
spokesman Harvey Rosenfield.

Noting Google’s consistent re-
fusal to disclose information
about its driverless cars’ crash-
es, how its software algorithms
will make life and death deci-
sions, its vulnerability to hackers
and collection of personal data,
Rosenfield said that the nonprof-
it advocacy group urged the De-
partment of Transportation and
NHTSA to require Google to an-
swer 10 questions about the safe-
ty of its robot car program within
30 days.

Though the agency has ap-
peared to be promoting driverless
cars in recent months, NHTSA
was scheduled to hold its very first
public hearing on the subject April
8, in Washington, D.C. Consumer
Watchdog’s Privacy Director John
Simpson was slated to testify at the
hearing, as was former NHTSA
head Joan Claybrook and Clarence
Ditlow, executive director of the
Center for Auto Safety.

“At the same time that Google
wants to blow past federal safety
requirements, the company has
refused to provide detailed infor-
mation that would enable the
public, the press and policymak-
ers to assess the safety and secu-
rity of its autonomous cars,” said
Rosenfield.

“NHTSA’s job is to make sure
the nation’s streets and high-
ways are safe for motorists and
pedestrians, not to promote ro-
bot cars or help Google’s lobby-
ists circumvent the law. Before
jumping on board the Google ex-
press, NHTSA should initiate a

serious and careful public inves-
tigation into autonomous vehi-
cles that begins with requiring
Google to publicly answer ques-
tions about what its autonomous
car technology can and cannot
do.”

Federal law requires that auto-
mobile manufacturers demon-
strate the safety of their vehicles
to NHTSA through a formal regu-
latory process that enables
American taxpayers and con-
sumers to monitor and partici-
pate in the agency’s decision-
making process, Rosenfield said.
A series of recent proclamations
by NHTSA suggest that the
agency is considering abandon-
ing its statutory responsibility to
set federal safety standards, Con-
sumer Watchdog’s letter ex-
plains. In a move to pressure the
agency, Google sent a letter to
Foxx and Rosekind on March 11,
2016, requesting their support
for congressional legislation that
would allow the company to
avoid compliance with the law.

Rosenfield said that Consumer
Watchdog urged NHTSA to op-
pose Google’s efforts to skirt U.S.
safety protections, and require
Google to provide public an-
swers to ten critical questions:

1. We understand the self-dri-
ving car cannot currently handle
many common occurrences on
the road, including heavy rain or
snow, hand signals from a traffic
cop, or gestures to communicate
from other drivers. Will Google

publish a complete list of real-life
situations the cars cannot yet un-
derstand, and how you intend to
deal with them?

2. What does Google envision
happening if the computer “dri-
ver” suddenly goes offline with a
passenger in the car, if the car
has no steering wheel or pedals
and the passenger cannot steer
or stop the vehicle?

3. Your programmers will liter-
ally make life and death deci-
sions as they write the vehicles’
algorithms. Will Google agree to
publish its software algorithms,
including how the company’s “ar-
tificial car intelligence” will be
programmed to decide what hap-
pens in the event of a potential
collision? For instance, will your
robot car prioritize the safety of
the occupants of the vehicle or
pedestrians it encounters?

4. Will Google publish all video
from the car and technical data
such as radar and lidar reports
associated with accidents or oth-
er anomalous situations? If not,
why not?

5. Will Google publish all data
in its possession that discusses,
or make projections concerning,
the safety of driverless vehicles?

6. Do you expect one of your
robot cars to be involved in a fa-
tal crash? If your robot car caus-
es the crash, how would you be
held accountable?

7. How will Google prove that
self-driving cars are safer than to-
day’s vehicles?

8. Will Google agree not to
store, market, sell, or transfer the
data gathered by the self-driving
car, or utilize it for any purpose
other than navigating the vehi-
cle?

9. NHTSA’s performance stan-
dards are actually designed to
promote new life-saving technol-
ogy. Why is Google trying to cir-
cumvent them? Will Google pro-
vide all data in its possession
concerning the length of time re-
quired to comply with the cur-
rent NHTSA safety process?
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Free shuttle service to home, office or shopping.

buff whelan chevrolet
WHERE THE DEALS MAKE THE DIFFERENCE, EVERY DAY SINCE 1970!

Van Dyke • South of 18 Mile • Sterling Heights
Jeff Caul

586-274-0396
PEP QUOTES BY PHONE OR EMAIL: JEFF CAUL AT JCAUL@BUFFWHELAN.COM

☺ We guarantee the lowest price or it’s free! ☺ We guarantee the lowest price or it’s free!

☺ We guarantee the lowest price or it’s free! ☺ We guarantee the lowest price or it’s free!
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*See dealer for details. All Rebates/Incentives have been deducted from sale price/payment and are subject to change by
manufacturer without notice. GM Employee discount required unless otherwise noted. The Silverado lease includes GM Lease
Loyalty or Lease Conquest. The Traverse and Equinox leases assume that you qualify for lease conquest. To qualify for Lease Conquest you must have a
NON-GM Lease in the household that terminates within 365 days. All lease payments are based on 10,000 miles per year. 1st payment, tax, title and plate fee due
at signing on all leases unless otherwise noted. All deals expire 05/02/16.
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18 MILE RD.

SINCE
1989

Stk.# 62649

2016 EQUINOX 1LT

7” Touch Screen, OnStar/XM Satellite Radio
MYLink Touch Screen Radio, Remote Keyless Entry

Rear Vision Camera, Alum. Wheels & More…

24 Month Lease/10,000 Miles

NO SECURITY DEPOSIT REQUIRED

Stk.# 62980

2016 TRAVERSE 1LT

Power Locks, Power Windows, Power Mirrors
Keyless Entry, Remote Start, Captain Seats, Heated
Seats, Back-Up Camera Onstar, XM Radio, & More…

24 Month Lease/10,000 Miles

NO SECURITY DEPOSIT REQUIRED

Stk.# 62227

2016 SILVERADO 1LT
DOUBLE CAB

ALLSTAR
4X4

NO SECURITY
DEPOSIT
REQUIRED

$245*+Tax with$0 Down

NO SECURITY
DEPOSIT
REQUIRED

$164*+Tax with$0 Down

ALL STAR EDITION, Power Window & Locks
7” Touch Screen Radio, Trailer Tow, Remote Start

Alum. Wheels, Back Up Camera & More…

24 Month Lease/10,000 Miles

NO SECURITY DEPOSIT REQUIRED

$199*+Tax with$0 Down

NO SECURITY
DEPOSIT
REQUIRED

CONVENIENT HOURS: MON. & THURS. 8:30AM-9PM / TUES., WED. & FRI. 8:30AM-6:30PM /
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OVER 1,000
New Chevrolets in Stock!

WE GUARANTEE THEWE GUARANTEE THE
LOWEST PRICES OR IT’S FREELOWEST PRICES OR IT’S FREE☺☺

586-274-0396

buff whelan
chevrolet

SPRING has sprung,
the grass has RIZZ,

ISWHERE THE DEALS IS!!!

LOCATED RIGHT OFF I-75 ON M-24

Wally Edgar
1-866-906-0279

*2015 Silverado and Traverse sale prices at GM Employee Discount Price plus tax, title, plate and doc. fees due
at signingwith all rebates including GMCompetitive Lease Conquest Private Offer (customers qualifying com-
petitive lease must have a scheduled end date within 365 days of the delivery date of the new vehicle)as-
signed to dealer. **2015 SS sale price plus tax, title, plate and doc. fees due at signing with 15% of MSRP Cash
Back Rebate assigned to dealer. Due to advertising deadlines, prices subject to change. See dealer for details.

JAY CHAISER x117
Fax: 248-391-0189
Cell: 248-821-8026

Email:
jchaiser@wallyedgar.com

Located right off I-75 on M-24, 2 minutes N. of the Palace of Auburn Hills

SALES HOURS:
MONDAY - THURSDAY 8 AM - 8 PM • FRIDAY 8 AM - 6 PM

SATURDAY 9 AM - 3 PM • SUNDAY CLOSED

3805 LAPEER RD., LAKE ORION

Wally Edgar
45 MPG 2015 SILVERADO

CREW CAB 4X4
MSRP $45,145
SALE PRICE

$31,559*

45 MPG2015 TRAVERSE LTZ
MSRP $45,705
SALE PRICE

$35,878*

45 MPG 2015 SS
MSRP $49,440
SALE PRICE

$38,996**

From April 6 through May 31,
2016, Chevrolet, Buick and GMC
will expand their military dis-
count programs for all 21 million
U.S. military veterans and their
spouses, in honor of National
Military Appreciation Month.

“These brave men and women
have done so much for our coun-
try,” said Steve Hill, GM vice
president of U.S. sales and serv-
ice. “Making sure all veterans can
take advantage of our military
discount to celebrate Military
Appreciation Month is one small
way we can express our grati-
tude.”

GM offers the industry’s most
comprehensive automotive mili-
tary discount program, said GM
spokesman Tom Rippinger. The
program is typically available to
U.S. military veterans within one
year of separation, active-duty
personnel, reservists, retirees
and their spouses. In honor of
May’s National Military Apprecia-
tion Month, the program ex-
pands to include all veterans –
regardless of their separation
date – and their spouses.

The discount is available for
popular models, including the
all-new Chevrolet Malibu, GMC
Sierra and Buick Encore. Because
the discount can be combined
with most current incentives,
veterans could save thousands
of dollars on some vehicles. For
details, visit gmmilitarydis-
count.com.

“The Military Discount is one
of many GM efforts to say thank
you to U.S. military families,”
said Ken Barrett, GM chief diver-
sity officer and a former U.S.
Navy captain. “Through our
strong partnerships with Build-
ing for America’s Bravest, Hiring
Our Heroes and the Achilles
Freedom Team, we are commit-

ted to hiring and helping veter-
ans.”

GM has supported the U.S. mil-
itary since 1917, when 90 percent
of GM’s truck production was di-
rected towards WWI manufactur-
ing, Rippinger said. During WWII,
GM converted all its plant facili-
ties in support of President
Franklin D. Roosevelt’s call for an
“Arsenal of Democracy,” and has
produced more U.S. military ve-
hicles than any manufacturer in
history.

GM is hiring and helping the
latest generation of veterans as
they return home, Rippinger
said. As a national partner of Hir-
ing Our Heroes, GM joined other
military-friendly employers to
help the campaign find jobs for
more than 500,000 veterans since
2012.

In 2016, GM was the only au-
tomaker named a "Best for Vets"
employer by Military Times and
a "Military Spouse Friendly" em-
ployer by Military Spouse maga-
zine.

GM Honors Nation’s Veterans

DETROIT (AP) – A Chicago-
based firm has been selected to
develop a plan to further rede-
velop an eastern portion of the
Detroit riverfront.

The Detroit RiverFront Conser-
vancy and Detroit's planning de-
partment say Skidmore, Owings
& Merrill is taking on the work
with help from six local firms.

The first public meeting for
the East Riverfront District plan
is scheduled for April 12 in De-
troit.

Those interested in attend-
ing may register online at
http://www.detroitriverfront.org.

Riverfront Project
Talks Coming

Consumer Group Questions Google Move

“NHTSA’s job
is not to promote

robot cars... ”
– Harvey Rosenfield,
Consumer Watchdog
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#42333 #21552#44296

475 SUMMIT DRIVE • 248-292-2502 • 5825 HIGHLAND RD. (M59) • WATERFORD

CALL
BRUCE LITVIN
– 24/7 & 365 –

40 YEARS
OF QUALITY SERVICE

CELL # 1-586-405-5175
blitvin@lunghamer.com

1-888-665-5438

AAPPRRIILL
IISS HHEERREE……
AANNDD TTHHEE
DDEEAALLSS
RREEMMAAIINN
FFAABBUULLOOUUSS
CCAALLLL FFOORR
DDEETTAAIILLSS

Please call with the vehicle you desire 
and you will be delighted with the payment.

VYLETEL

*GM Employee Pricing Plus Tax, Title, Lic. and Doc. No Security Deposit Required. Programs subject to change. Photos may not repre
Price is subject to change without notice. See dealer for details. Expires 4/30/16.

VISIT OURWEBSITE TO SEARCH FORMORE VEHICLE SELECTIONS ATWWW.VYLETEL.NET

40755 Van Dyke • Sterling Heights •586.977.2800
WWW.VYLETEL.NET SALES: Sun CLOSED; M, TH 8:30am-9pm; T, W, F 8:30am-6pm; SAT 10am-3pm

SERVICE: Sun CLOSED; M, TH 7am-8pm; T, W, F 7am-6pm; Sat 8am-1pm

ALL NEW 2016
BUICK ENCLAVE
FWD • CONVENIENCE

2244 MMOONNTTHH BBUUIICCKK EEXXPPEERRIIEENNCCEE LLEEAASSEE
FREE Maintenance • FREE XM Radio • FREE OnStar

Stock #4769-16 • Deal #58594 
GM pricing plus tax, title & lic. 

GM pricing figured with 
Buick/GMC lease loyality rebate.

NO SECURITY DEPOSIT REQUIRED!

36 MONTH/
10K PER YEAR

LEASE
FOR ONLY

$289*
$1,945 DUE AT SIGNING

ALL NEW 2016
BUICK REGAL

FWD

2244 MMOONNTTHH BBUUIICCKK EEXXPPEERRIIEENNCCEE LLEEAASSEE
FREE Maintenance • FREE XM Radio • FREE OnStar

Stock #4498-16 • Deal #59036 
GM pricing plus tax, title & lic.

GM price must have Non GM in household 
set to expire 365 days from delivery.
NO SECURITY DEPOSIT REQUIRED!

24 MONTH/
10K PER YEAR

LEASE
FOR ONLY

MANAGER
DEMO 
SPECIAL

$169*
$1,699 DUE AT SIGNING

SPRING CLEAN UP!
2015 REBATES INCREASED FOR THE MONTH OF APRIL.

PLUS…DEALER CASH OR PRICING BELOW EMPLOYEE ON ALL 2015 MODELS!

Stk. #4434-16 • Deal# 58593. 
8,702 Total miles allowed for lease term.

GM pricing plus tax, title & lic. 
GM pricing must have Non GM in household 

set to expire 365 days from delivery.
NO SECURITY DEPOSIT REQUIRED!

ALL NEW 2016 BUICK VERANO
1SG • CONVENIENCE • LOADED

ATTENTION LEASE CONQUEST CUSTOMERS

2016 GMC

ACADIA
FWD • SLE-1

Stock #8913-16 • Deal #58510
$1652 total due at signing. 

GM pricing plus tax, title & lic. 
GM price figured with lease conquest rebate. 

Must have a Non-GM Lease in household 
set to expire within 365 days of new delivery. 

NO SECURITY DEPOSIT REQUIRED!

$199*36
MONTH
LEASE 

FOR ONLY

10K PER YEAR

2016 GMC

TERRAIN
FWD • SLE-1

Stock #9037-16 • Deal #58070
$1629 total due at signing. 

GM pricing plus tax, title & lic. 
Must have a Non-GM Lease in household 

set to expire within 365 days.
NO SECURITY DEPOSIT REQUIRED!

$159*24
MONTH
LEASE 

FOR ONLY

10K PER YEAR
DEMO SPECIAL

2244 MMOONNTTHH BBUUIICCKK EEXXPPEERRIIEENNCCEE LLEEAASSEE
FREE Maintenance • FREE XM Radio • FREE OnStar

24 MONTH/
8,702* 

Total miles
LEASE FOR

$129*
$1004 DUE AT SIGNING

ALL NEW 2016
BUICK ENCORE

FWD

2244 MMOONNTTHH BBUUIICCKK EEXXPPEERRIIEENNCCEE LLEEAASSEE
FREE Maintenance • FREE XM Radio • FREE OnStar

Stock #4760-16 • Deal #57906 
GM pricing plus tax, title & lic. 

GM pricing must have Non GM in household 
set to expire 365 days from delivery.
NO SECURITY DEPOSIT REQUIRED!

24 MONTH/
10K PER YEAR

LEASE
FOR ONLY

$129*
$1,62870 DUE AT SIGNING

ALL NEW 2016
BUICK LACROSSE

1SL • LEATHER

2244 MMOONNTTHH BBUUIICCKK EEXXPPEERRIIEENNCCEE LLEEAASSEE
FREE Maintenance • FREE XM Radio • FREE OnStar

Stock #4617-16 • Deal #58498 
GM pricing plus tax, title & lic. 

GM pricing figured with 
Buick/GMC lease loyality rebate. 

NO SECURITY DEPOSIT REQUIRED!

24 MONTH/
10K PER YEAR

LEASE
FOR ONLY

$269*
$1,848 DUE AT SIGNING

2016 GMC

SIERRA
DEANALI • 1500 • 4WD • CREW CAB

Stock #8943-16 • Deal #59971
$1841 total due at signing. 

GM pricing plus tax, title & lic. 
GM price figured with 

Buick/GMC lease loyality rebate.
NO SECURITY DEPOSIT REQUIRED!

$395*
W/$995 DOWN

24
MONTH
LEASE 

FOR ONLY

10K PER YEAR

2015 GMC

CANYON
4WD • SLE • EXT CAB

Stock #8323-15

Must own ‘99 or newer Non-GM to qualify.
GM employee price plus tax of $174408, plus title, lic.

$27,568*
WAS
$33,045

SAVE OVER
$5,400 OFF MSRP

2016 GMC

YUKON
4WD • SLT • LOADED

Stock #9006-16 • Deal #59972
$3205 total due at signing. 

GM pricing plus tax, title & lic. 
GM price figured with 

Buick/GMC lease loyality rebate.
NO SECURITY DEPOSIT REQUIRED!

$675*27
MONTH*

LEASE 
FOR ONLY

10K PER YEAR
*GM EMPLOYEE LEASE SPECIAL DEMO 

SPECIAL

*Pictures may not represent actual sale vehicle. All applicable incentives including competitive lease and/or loyalty offers have been deducted from Sale Prices/Payments and
are subject to change by the manufacturer without notice and are plus title, tax, plate and CVR fees and were valid at time of printing. GM employee discount is required on
all vehicles except Cruze and Malibu. Leases are 10,000 miles per year and a disposition fee may be required at lease turn in. Trade-in guarantee of $3500 when you lease/
purchase new Cruze, Equinox, Malibu or Silverado and $2500 on all others is for 2004 or newer vehicles with under 150,000 actual miles. No bad Carfax or branded titles. Certain restrictions apply, see dealer for complete
details on all incentives/offers. Sale ends 4/29/2016 @ 6:00PM.

2016MALIBU “LT”
• Chevrolet Complete Care INCLUDED!
• 1.5L Turbo DOHC Engine! • Ambient Interior Lighting!

• OnStar w/4G LTE w/built-in Wi-Fi hotspot! • 17” Aluminum Wheels!
• 7” Color Touch Screen MyLink Radio!

• 8 Way Power Driver’s Seat!
• Rear Vision Camera

Stock#G28987

NO SECURITY
DEPOSIT REQUIRED.

TAX, TITLE AND
PLATE FEES EXTRA!

2016SILVERADO “LT”
• Chevrolet Complete Care INCLUDED!
• Ecotec3 4.3L V6! • Automatic Transmission! • GM Bedliner Included!

• Color Screen Mylink Radio with USB Ports! • AluminumWheels!
• OnStar w/4G LTE w/Built in Wi-Fi Hotspot!

• SteeringWheel Radio Controls!
• Remote Keyless Entry!

Stock#G27077
NO SECURITY

DEPOSIT REQUIRED.
TAX, TITLE AND

PLATE FEES EXTRA!

Get Great Deals on EVERY 2016 Chevy Car Truck & SUV in Stock!*

2016CRUZE “LT”
• Chevrolet Complete Care INCLUDED!
• 1.4L Turbo DOHC Engine! • Automatic Transmission!

• OnStar with 4G LTE with built-in Wi-Fi hotspot!
• 7” Color Touch Screen MyLink Radio!

• Remote Keyless Entry!
• Bluetooth for Phone!
• Rear Vision Camera

Stock#G29006

NO SECURITY
DEPOSIT REQUIRED.

TAX, TITLE AND
PLATE FEES EXTRA!

2016EQUINOX “LT”
• Chevrolet Complete Care INCLUDED!

• 2.4L DOHC VVT Engine! • Rear Vision Camera!
• 7” Color Touch Screen MyLink Radio! • Bluetooth for Phone!

• OnStar with 4G LTE with built-in Wi-Fi hotspot!
• Remote Keyless Entry!

• Aluminum Wheels
Stock#G28965

NO SECURITY
DEPOSIT REQUIRED.

TAX, TITLE AND
PLATE FEES EXTRA!

24 MONTH LEASE:

4X4 DBL CAB

$164*
$0DOWNW/LEASECONQUEST

Was $27,680 Sale Price $21,017

$164*
$999DOWNW/LEASELOYALTY

OR

24 MONTH LEASE:
Was $25,895 Sale Price $21,633

Was $21,995 Sale Price $19,999 Was $39,975 Sale Price $33,754
24 MONTH LEASE:

$137
$999DOWN

24 MONTH LEASE:

ALL NEW

ALL NEW

$199
$999DOWN

$165
$999DOWN

GM just earned its fifth U.S. En-
vironmental Protection Agency
ENERGY STAR Partner of the
Year award for leadership in pro-
tecting the environment through
superior energy efficiency.

This commitment to being
green doesn’t just end at the cor-
porate level. GM also has a pro-
gram in place for its dealers. Just
ask Lee Davis, said GM spokes-
woman Colleen Oberc.

When he became the fourth-
generation owner of Davis
Chevrolet in Lexington, N.C., he
used his expertise as an environ-
mental scientist to upgrade the
dealership, Oberc said. From
heating the service department
and body shop with used vehicle
oil to buying lunch for employ-
ees with money from recycling
soft drink cans, he is integrating
sustainable practices into daily
operations.

Davis is among 420 Chevrolet,
Buick, GMC and Cadillac dealers
in the U.S. – 10 percent of GM’s
dealer network – who are partici-
pating in environmental steward-
ship activities through the Gen-
eral Motors Green Dealer pro-
gram.

General Motors has awarded
38 Green Dealer certifications
since its launch in 2015, Oberc
said.

These dealerships implement-
ed energy reduction, renewable
energy, water conservation,
waste-to-landfill reduction and
community outreach practices –
efforts that not only deliver cost
savings, but differentiate dealers
from their competition and im-
prove employee work environ-
ments, Oberc said.

“I didn’t upgrade our dealer-
ship just to be green, I did it be-
cause it makes business sense,”
Davis said.

“Although there are clear
environmental benefits, there’s
an equal boost to our bottom

line and our workplace culture.”
Michael Payne, owner of

Mountain Chevrolet in Glenwood
Springs, Colo., powers his dealer-
ship with 40 kilowatts of solar en-
ergy from a rooftop array and so-
lar canopy over an EV charging
station. Another planned 50-kilo-
watt array will allow his store to
achieve net-zero energy use dur-
ing some months of the year.

General Motors provides re-
sources to help dealers earn
Green Dealer certification:

• A General Motors Green
Dealer website that enables deal-
erships to share how they
achieved environmental and op-
erational gains;

• A General Motors Dealer
Equipment digital catalog high-
lighting products that save ener-
gy, conserve resources and re-
duce waste, such as high-efficien-
cy paint booths and high-speed
garage doors that also help drive
operational efficiencies;

• Opportunities to connect
with schools on environmental
education activities.

“General Motors has long been
committed to being a leader in
environmental stewardship, and
we’re proud that our dealers
share this commitment to serve
and improve the communities
where we live and work,” said
Kurt McNeil, General Motors vice
president of United states Sales
Operations.

EPA Gives GM Green Award

GM Green Dealer certificate
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SERVICE HOURS: Monday & Thursday 6:30am-9:00pm; Tuesday, Wednesday & Friday 6:30am-6:00pm • Shuttle at 6:30am - Pick-up Both Ways • All Day starting at 6:30am.

$2395
Fluid Level, Brake & Alignment Check Included.

Open Mondays & Thursdays until 8:30pm

Excludes synthetic, Diesel & Med. Duty Trucks.
Most GM cars & trucks. One coupon per customer.
Must present coupon with order. Plus tax. Expires 4-30-16.

We use Genuine GM Oil & Filter
No additional or hidden charges.
Out the door pricing.

Quick Oil Change EXPRESS
LANELUBE OIL FILTER

Up to 5 qts.

BODY SHOP
586-754-7000

ext 1231

INSURANCE
WRECK

AMENDED

WE REPAIR
ALL MAKES
& MODELS FREE OIL CHANGE

With Each Major Repair

TRANSPORTATION AVAILABLE
During Scheduled Repairs

GM SERVICE CENTER
MICHIGAN’S LARGEST

•SERVICE DEPT. •PARTS •BODY SHOP

866-452-1547
26125 Van Dyke @ 101/2 Mile

Center Line, MI 48015

EDRINKE • FAST • FRIENDLY • DISCOUNTS

Jim
Pfeifle

jpfeifle@edrinke.com

See us for your GM employee purchases.

1-877-451-7707
26125 VAN DYKE AT 10 1/2 MILE ROAD

Now looking for experienced salespeople to join our team!

ED RINKE

2

Dennis
Thacker

dthacker@edrinke.com

Paul
Makowski

pmakowski@edrinke.com

SHOWROOM HOURS: MON. & THURS. 8:30AM-9PM / TUES., WED. & FRI. 8:30AM-6PM /

*All applicable rebates including lease/conquest offers have been deducted from sale price/payment. Pictures may not represent actual vehicle. Prices subject to change per GM incentives. Prices and payments are
inclusive of active GM Employee Discount (Unless otherwise stated). Equinox, Cruze, Malibu, Trax, Traverse, Silverado, and Camaro are 24 month leases. Impala is a 39 month lease. All leases are 10k miles per year w/
approved S Tier credit w/ $999 due at signing. Prices & payments are plus tax, title, and plate fees with acquisition fee up front. Deposition Fee may be required at vehicle turn in. Refundable security deposit required
on certain vehicles –to be determined by lender. **$3500 trade-in is valid on 2003 or newer vehicles with under 115k miles in drivable condition, no branded titles, less reconditioning determined by appraiser. Certain restrictions may apply, see dealer for complete details.**
Expiration Date – 4/30/16.

NO DOC FEES
Find Us on
FACEBOOK

Nicole
Dodge

nhuminski@edrinke.com

VISIT OURWEBSITE:
edrinke.com

*All prices and payments include GM rebates. Pictures may not represent actual vehicle. Prices subject to changeper GM incentives. Prices andpayments are inclusive of activeGMemployee discount (unless otherwise stated).All leases are 10,000miles per yearwith approvedSTier credit.All leases
are 24months except for theGMCYukon,Enclave,which are 36month leases andCascada and Lacrosse is a 39month lease.AllVehicles shownare $999 down. Deposition Feemaybe required at vehicle turn in.Must have lease loyalty or Buick/GMC lease loyalty and/or conquest.Must have closing competitive
lease. Prices and payments are plus tax, title, plate feew/ acquisition fee up front, refundable security deposit required on certain vehicles – to be determined by lender. For Sierra,Acadia,Terrainmust be trading in a non gmvehicle. **$3,500 trade in is valid on 2003 or newer vehiclesw/ under 115kmiles in dri-
vable condition,no branded titles, reconditioning determined by appraiser. Certain restrictionsmay apply, see dealer for complete details. ** Exp date:4/30/2016.

We’ll give you a $3,500 minimum for your 2003 or newer trade in.
See us for your GM employee purchases.

1-866-452-1300
26125 VAN DYKE AT 10 1/2 MILE ROAD

Now looking for experienced salespeople to join our team!

SHOWROOM HOURS:
MON. & THURS.
8:30AM-9PM

TUES., WED. & FRI.
8:30AM-6PM

VISIT OURWEBSITE: edrinke.com

Stk. #SXHDF6 Stk. #SXHDF6

2016 BUICK ENCORE

PURCHASE
FOR

$21,189*24
MO.

LEASE FOR

$99*
$999 DOWN

Stk. #B461051 Stk. #B461051

2016 BUICK VERANO

PURCHASE
FOR

$21,109*24
MO.

LEASE FOR

$89*
$0 DOWN

1SH – SPORT
TOURING

Stk. #TFDHHJ Stk. #TFDHHJ

2016 BUICK LACROSSE

PURCHASE
FOR

$28,779*39
MO.

LEASE FOR

$229*
$0 DOWN

1SH - SPORT
TOURING

Stk. #B461036 Stk. #B461036

2016 BUICK CASCADA

PURCHASE
FOR

$32,859*39
MO.

LEASE FOR

$339*
$999 DOWN

Stk. #B460887 Stk. #B460887

2016 BUICK REGAL

PURCHASE
FOR

$25,519*
24
MO.

LEASE FOR

$129*
$999 DOWN

Stk. #TFTJZ2 Stk. #SZWNBK

LEASE FOR

$999 DOWN

24
MONTHS

$229* PURCHASE FOR

$28,879*

2016 GMC ACADIA
SLE-1

LEASE FOR

$999 DOWN

24
MONTHS

$139*
PURCHASE A 2015 1500
4WD • DBL CAB • SLE

$33,419*

2016 GMC SIERRA
4WD • DBL. CAB
1500 • SLE

Stk. #TFCD0Z Stk. #TDJD1F

LEASE FOR

$999 DOWN

24
MONTHS

$129* PURCHASE FOR

$22,995*

2016 GMC TERRAIN
SLE-1

Stk. #G561721 Stk. #G561776

2016 GMC YUKON
SLE • 4WD

PURCHASE FOR
$15,533*

LEASE FOR
24 MONTHS
$59*

$999DOWN

2016

CRUZE2016

TRAVERSE

PURCHASE FOR
$26,689*

LEASE FOR
24 MONTHS
$189*

$999DOWN

2016

EQUINOX

PURCHASE A LS
$20,979*

LEASE A LT
24 MONTHS
$119*

$999DOWN

2016

CAMARO2016

AWD LS1LT
TRAX

LS

VOLT

Stk. #TCHK0R

Stk. #TFXB6P

Stk. #561926Stk. #470003

Stk. #460564

Stk. #470003

2017

Stk. #561749Stk. #TDTCSW

Stk. #560534

LEASE A LT
24 MONTHS
$259*

$999DOWN

ED RINKE
WE’LL GIVE YOU A $3,500 MINIMUM FOR YOUR 2003 OR NEWER TRADE IN.

– NO APPOINTMENTS NECESSARY FOR OIL CHANGES –

PREMIUM 1SP

Stk. #G560599 Stk. #G560599

LEASE FOR

$1,999 DOWN

36
MONTHS

$359* PURCHASE FOR

$47,999*

PREMIUM II

Stk. #560534Stk. #TFXB6P

PURCHASE FOR
$31,639*

PURCHASE FOR
$25,489*

LEASE FOR
24 MONTHS
$279*

$999DOWN

Stk. #460564

SILVERADO2016

1500 •4WD
1WT
DBL

Stk. #561133

PURCHASE FOR
$29,849*

LEASE FOR
24 MONTHS
$99*

$999DOWN

Stk. #561133

MALIBU2016

Stk. #460977

PURCHASE A LS
$20,879*

LEASE A LT
24 MONTHS
$149*

$999DOWN

Stk. #461044

NO GM EMPLOYEE
DISCOUNT
REQUIRED

PURCHASE A LS
$18,279*

LEASE A LT
24 MONTHS
$129*

$999DOWN

NO GM EMPLOYEE
DISCOUNT
REQUIRED

Chalk this one up as a win for
Detroit. GM recently made the
decision to keep exporting to
Korea the Chevrolet Impala
assembled at the company’s
Detroit-Hamtramck plant.

GM announced in July of 2015
that it had begun taking pre-
orders for the American-made
Impalas for export to Korea.

“We are thrilled to have the
iconic flagship sedan complete
Chevrolet’s passenger car port-
folio in Korea,” said Sergio
Rocha, president and CEO of GM
Korea in 2015. “We are confident
that its bold styling, comfort,
safety, powerful performance
and technology will make it a
leader in the highly competitive
upper-medium sedan segment.”

To meet an array of customer
needs, Rocha said that the Im-
pala will be offered in Korea with
two engine choices: a 2.5L SIDI
L4 engine and a 3.6L SIDI V6 en-
gine. Korea-only convenience
features include power folding
side mirrors, an electronic toll
collecting system, fuel-fill cap
locking, rain-sensing wipers, a
unique cluster, standard naviga-
tion, a unique antenna, a 220V
power outlet, rear audio controls
and rear heated seats.

GM spokesman Randal Fox
said that the American-made Im-
pala “has been well-received by
the Korean customers for its
market-leading product values
and price competitiveness.”

There was talk, Fox said, of
eventually making the Impala at
one of GM’s facilities in Korea, ef-
fectively ending its export from
the United States.

Currently, GM employs about
17,000 people in Korea and main-
tains four plants that manufac-
ture products for Cadillac and
Chevrolet, as well as vehicles for
GM’s Damas and Labo minivan
operations.

The company also maintains a
design center, which was opened
in 2014, in Korea.

In total, GM manufactured
about 600,000 vehicles in Korea
in 2015.

But, Fox said, followng a
thorough and comprehensive
research on the feasibility of
localizing production of the
Impala, the company has decid-
ed that it is more appropriate to
continue to import the sedan to
satisfy consumer demand.

Overall, Fox said, the Impala
has sold about 10,000 vehicles in
Korea since its official debut in
the market six months ago.

Detroit-Made
Impalas Still
Sold in Korea

LANSING, Mich. (AP) – Michi-
gan is offering a temporary sys-
tem for handling online motor
vehicle and watercraft registra-
tions.

A link to the Online Renewal
Service is posted on the Michi-
gan Secretary of State’s website.

Officials say anyone having
difficulty renewing vehicle tabs
or watercraft registration on Ex-
pressSOS.com is encouraged to
try the Online Renewal Service.
The Detroit Free Press reports
the old website had been locking
out some who tried to access
services.

Secretary of State Ruth John-
son says in a statement her of-
fice is “committed to finding a
permanent solution that meets
our customers’ needs.’’

The temporary system comes
after Michigan last year termi-
nated a multimillion-dollar con-
tract with Hewlett-Packard.

HP has worked since 2005 to
replace the computer system
used at offices where vehicles
are registered. The deadline was
2010.

Secretary of State
Creates Online

Registration
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