
DETROIT (AP) – Vice President
Joe Biden, an avowed “car
junkie,” said Jan. 16 that the U.S.
auto industry’s resurgence since
the 2009 federal bailout provides
a strong basis for a Motor City re-
covery.

Biden delivered a speech and
toured the North American Inter-
national Auto Show in Detroit,
which showcases vehicles and
hosts visitors from around the
world. He promised an “Ameri-
can century in manufacturing” af-
ter the bankruptcies and near-in-
dustry meltdown about five
years ago.

“We bet on American ingenu-
ity, we bet on you and we won,”
Biden told the audience, flanked
by a half-dozen General Motors,
Ford and Chrysler vehicles.

All three Detroit automakers
have made billions in the recov-
ery following the Great Reces-
sion. Ford expects to post an $8.5
billion profit before taxes for
2013, while GM made $4.8 billion
pretax through the first nine
months. Chrysler, the smallest
and least-profitable of the three,
made $1.4 billion pretax through
September.

All have rolled out strong new
cars and trucks to catch the rise
in auto sales from a low of 10.4
million in 2009 to 15.6 million last
year.

Biden, the son of a car dealer
and proud owner of a 1967
Chevrolet Corvette Stingray, said
the industry revival also means

good things for Detroit, which is
undergoing the nation’s largest
municipal bankruptcy – four
years after General Motors and
Chrysler emerged from their own
restructurings.

He said the automakers’ suc-
cess comes in large part from sig-
nificant hiring, adding that they
aren’t “just jobs, these are mid-
dle-class jobs – jobs upon which
you can raise a family.” There’s
also the psychological boost to a
region whose primary industry is
regaining market share, making
award-winning vehicles and host-
ing an auto show that draws
about 800,000 people.

“Just like the automobile in-
dustry came back, Detroit is go-
ing to come back,” Biden said.
“It’s not only an important city
but it’s an iconic city. It symbol-
izes the manufacturing might of
the United States of America.”

Biden was introduced by new
Detroit Mayor Mike Duggan, with
whom the vice president dined at
an Italian restaurant the evening
before.

The White House hasn’t prom-
ised a Motor City bailout, but in
September it pledged more than
$100 million in grants to help De-
troit tear down vacant buildings
and spur job growth.

by Jim Stickford

Newly-appointed GM CEO
Mary Barra kicked off the 2014
North American International Au-
to Show (NAIAS) on the evening
of Sunday, Jan. 12, by introducing
the new 2015 GMC Canyon at the
Russell Industrial Center in De-
troit.

Barra said 2013 was a good
year for GM, with the introduc-
tion of the 2014 Stingray and the
success of the Cadillac CTS
sedan and the Chevrolet Silvera-
do. At the Los Angeles auto
show, the company introduced
the Chevrolet Colorado.

“But we’re not done. We’re
continuing the product on-
slaught into 2014,” Barra said. “It
all starts tonight with the all-new
GMC Canyon.”

In North America, Barra said,
the Canyon is part of the compa-
ny’s three-truck strategy “de-
signed with the customer in
mind.”

“GM is the only manufacturer
that gives buyers the option be-
tween light-duty, heavy-duty or
midsize trucks,” she said.

“The midsize truck segment is
especially interesting. Other man-
ufacturers have either ignored it or
abandoned it. That means midsize
pickup customers have had to
compromise.

“To get the features, content
and amenities they’re looking for,
they’ve had to either leave the seg-
ment – most often to a compact
crossover or car – or choose from
a limited selection.

“To us, that’s no way to treat a
customer. That’s opportunity
knocking. That’s why we’re get-
ting back into the segment with
not one, but two all-new entries –
the Chevrolet Colorado and GMC
Canyon.”

Barra said the 2015 Canyon re-
defines the midsize truck seg-
ment with “its style, refinement
and capability.”

GM North American President

Mark Reuss talked about the fea-
tures customers can expect with
the new Canyon.

“When it arrives next fall, we
fully expect the 2015 Canyon to
be the quietest midsize truck you
can buy,” Reuss said.

“Canyon will offer the latest
technologies, from smartphone
connectivity with touch-screen
and voice-activated controls to
driver awareness features like
Forward Collision Alert and Lane
Departure Warning.

“There’s even Wi-Fi connectivi-
ty available to make Canyon a
mobile hotspot, with OnStar 4G
LTE. In addition to all these com-
fort and convenience features,
customers also want their truck
to perform like a truck. And that
means it needs to be truly capa-
ble.

“That’s why we engineered the
Canyon to deliver segment-lead-

ing payload, towing, and fuel
economy.”

GMC was able to achieve this
efficiency by building the Canyon
on a fully boxed, high-strength
steel frame, Reuss said.

“It’s a scaled version of our
full-size pickup frame,” he added.
“And it rides on an all-new chas-
sis designed specifically to meet
the needs of our customers in
North America.

“Two engines will be offered at
launch: a 2.5-liter 4-cylinder with
an estimated 195 horsepower,
and the optional 3.6-liter V6 with
an estimated 300 HP and 270 lb.-
ft. of torque.”

And, Reuss said, in its second
model year, GMC will offer his
iteration of the Canyon with a
2.8-liter four-cyliner Duramax
turbo diesel engine that will be
the only diesel engine in the mid-
size truck segment.

“All engines are mated to a
standard six-speed automatic
transmission with tow/haul
mode,” Reuss said. “And a six-
speed manual is also available.

“Of course, it wouldn’t be a
real truck without a functional
cargo box, so we gave Canyon
the largest box in the segment.

“And it has the features that
our full-size pickup customers re-
ally like -- such as the Corner-

Step rear bumper, cargo tie-
downs and the EZ Lift & Lower
tailgate.

“In short, the 2015 GMC
Canyon is the midsize truck that
customers have been waiting for.

It offers the refinement and
convenience of a premium
crossover with the capability of a
truck.

“Plus, it’s easy to maneuver
and highly efficient.”
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ROLLBACK PRICES ARE BACK 11 a.m. - 4 p.m.

FINE DINING SINCE 1933; NORTHERN ITALIAN CUISINE

®

Lelli’s Restaurant
855 N. Opdyke 248-373-4440

In Auburn Hills
� BUSINESS LUNCHEONS � DINNER 4 pm-10 pm

Be in and out in 45 minutes.
The Lelli family wants everyone

to come and experience
fine dining…

Housemade Pasta dishes
starting at $9.95

WARREN URGENTCARE

“We Care”
URGENT CARE FOR ACCIDENTS AND INJURY

ADULT & PEDIATRIC ILLNESS
Digital X-Rays, EKG and Lab Work, On-Site Lab Service, Strep, Mono,
Pregnancy & Urine Testing, Vaccinations, Sports & School Physicals,

Occupational Medicine, Work-Related Injuries,
Pre-Hire Physicals (BAT & Urine Screening)

SPECIAL ON SPORTS PHYSICAL $25.00 State-of-the-Art Facility

8am-10pm • 7 Days a week • 365 Days a Year
“Bringing Quality Urgent Care To Your Neighborhood”

586-276-8200
31700 Van Dyke • Warren, MI 48093

On Van Dyke Rd., between 13 & 14 Mile in
St. John’s Windemere Park

OTHER CONVENIENT LOCATIONS:

ATTENTION
Chrysler, GM, Ford

Employees, we’re within
2 miles of your plants

HAP & BCN
NO Referrals Needed!
www.warrenurgentcare.com

FLU SHOTS

Woodland Urgent Care
22341 W. 8 Mile Road

Detroit

313-387-8700

N. East Macomb Urgent Care
43900 Garfield, Suite 121

Clinton Township

586-868-2600

2015 GMC Canyon ‘Redefines Midsize Truck Segment’ – Mary Barra

GM CEO Mary Barra shows off the 2015 GMC Canyon during the NAIAS special media event at Detroit’s Russell Industrial Center last week.

35197 Dodge Pk. N. of 15
586-979-0828

IT’S THE BEST
PLACE AROUND !
• Delicious Soups & Salads
• Submarine Sandwiches
• Best Italian Food Items !
• Large Choice of Cheeses

Biden Praises Detroit Three Auto Workers


