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2014 Dodge Journey

Chrysler’s ‘Work Never Ends, But Pays Off’

Fans of Chrysler vehicles know
that “Best Buy” isn’t just an elec-
tronics store.

The automaker just had sever-
al of its vehicles receive “Best
Buy” designations from two dif-
ferent consumer groups,

Consumers Digest, placed six
Chryslers, representing each
brand, on its list of 2014 “Best
Buys.”

Vehicles chosen as “Best
Buys,” said Chrysler spokesper-
son Ann Smith, deliver the most
value for the money in their re-

spective segments, and “value” is
determined by purchase price
and ownership costs as well as
comfort, performance and utility,
among other factors.

The automotive editors at Con-
sumers Digest drive “Best Buy”
contenders in a range of circum-
stances and conditions and eval-
uate vehicle characteristics such
as acceleration, ride quality, fuel
economy, fit and finish, styling,
and interior ergonomics, Smith
said.

“We are constantly making im-

Buick Regal with 2.0L Turbo ‘Torque-Rich, Fuel-Efficient’

The revamped 2014 Buick
Regal now arriving in dealerships
features the sport sedan’s most
powerful standard engine ever —
and increased fuel efficiency,
said Buick spokesperson Katie
Bjork.

Producing an SAE-rated 259
horsepower and 295 lb.-ft. of
torque from just two liters of dis-
placement, the Regal has more
standard horsepower and torque
than the Acura TSX, Audi A4,
Lexus IS 250, Mercedes-Benz CLA
250, Volkswagen CC, and Volvo
S60, Bjork said.

The new turbo four-cylinder
engine incorporates an improved
twin-scroll turbocharger and a
host of other advancements that
result in a smoother, quieter en-

gine with improved power and ef-
ficiency, Bjork said.

Buick staffers consider these
vehicles to be the Regal’s “natur-
al competition,” he said.

“Cars like the Acura TSX and
the Audi A4 are what the Regal is
compared to, not only internally,
but in the media,” Bjork said. “It’s
interesting to see what the Regal
is doing for the brand. It was
launched with enthusiasm and is
being compared to vehicles like
the Audi A4. A lot of people still
think Buick is making cars that
we no longer make. Our oldest
model is the Verano and it was
launched in December of 2011.”

What company research is
showing, Bjork said, is that peo-
ple are buying the Regal based

on its design, but they also like
the performance and horsepow-
er and value it provides. “And
Buick’s efforts to be known as a
less stodgy brand is paying off.”
Bjork added, “The average in-
dustry car buyer is between
54 and 56 years of age. But the

average age of the Regal buyer is
43. This means our efforts to
make the Regal attractive to
younger buyers is paying off.
That’s a good indicator that the
Buick demographic is changing.”
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Continental’s Touchpad Helps Reduce Driver Distractions

It’s a tough question. How does
a company make all the latest
safety and convenience features
in a vehicle easy to operate so
that the driver is distracted as lit-
tle as possible?

Officials at Auburn Hills-based
Continental Automotive Systems
say they think they just might
have the answer.

Its experts in the human-ma-
chine interface (HMI) in vehicles
are currently pursuing a new
path.

The company has developed a
touchpad with active haptic feed-
back, which is an input device
with a touch-sensitive surface. Its
primary purpose is to control
screen menus. This touchpad
feature confirms a driver’s action
with tactile pulses - similar to
what you would experience with
a button.

“We see a lot of potential in
touch control,” said Eelco
Spoelder, manager of the Conti-
nental business unit Instrumen-
tation and Driver HMI during the
recent “Driver in the 21st Centu-
ry” conference held in Braun-
schweig, Germany, on Nov. 8.

“Together with active haptic
feedback, the touch principle is
particularly efficient, which is
confirmed in a test study carried
out at the University of Kassel.”

In the U.S. alone, The National
Highway Traffic Safety Adminis-
tration (NHTSA) estimates that
there are at least 3,000 deaths an-
nually from distraction-affected
crashes — crashes in which driv-
ers lost focus on the safe control
of their vehicles due to manual,
visual, or cognitive distraction.
And, it estimates nearly an addi-
tional 400,000 are injured in relat-
ed crashes, said Spoelder.

“The touchpad with active
haptic feedback demonstrated a

significantly positive effect in the
study,” said Prof. Ludger
Schmidt, head of the Human-Ma-
chine-Systems Engineering
Group in the Mechanical Engi-
neering Department at the Uni-
versity of Kassel.

“On average, a driver’s gaze is
diverted away from the traffic 23
percent less when haptic feed-
back is switched on. And the con-
trol tasks set were performed on
average 33 percent quicker than
without active haptic technolo-

These values were investigat-
ed using a driving simulator. The
32 study subjects had to perform
standardized lane-change ma-

neuvers in accordance with ISO
26022, Spoelder said.

At the same time, the drivers
were expected to call up and acti-
vate functions from the screen
menu using the touchpad. Per-
forming secondary tasks at the
wheel can significantly affect
driving safety, the study deter-
mined.

According to the study, the
longer the driver’s gaze is direct-
ed at the screen, the longer the
vehicle is being “driven blind.”
The detailed results of the study
were presented at the 10th Berlin
Human-Machine Systems Work-
shop in October.

The touchpad with active hap-

Haptic touchpad
tic feedback was positioned low
down within reach of the right
hand. Its purpose is to operate a
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provements to the performance
and quality of our vehicles,” said
Doug Betts, senior vice president
— Quality at Chrysler. “Our work
never ends, but it is paying off
with increased customer satis-
faction and loyalty, as well as
product awards like this from
Consumers Digest.”

The 2014 Chrysler 300 was
named a Luxury Car “Best Buy,”
as were the 2014 Chrysler Town
& Country/Dodge Grand Caravan

CONTINUED ON PAGE 2

Ford to Sponsor
Hob Nobble Gobble
At Ford Field

Everybody loves a parade, and
Ford has found a way to help pay
for Detroit’s annual Thanksgiv-
ing Day Parade.

This year, the automaker is
sponsoring the 24th annual Hob
Nobble Gobble event, which will
be held at Ford Field on Friday,
Nov. 22, at 6:30 p.m.

Parade spokesperson Heather
George said money from the
black-tie event benefits The Pa-
rade Company, the nonprofit
that creates and produces De-
troit’s annual America’s Thanks-
giving Parade, this year - its 27th
- presented by Art Van.

“More than 2,000 distin-
guished guests will come togeth-
er for a magical night in Detroit
at the 24th Annual Hob Nobble
Gobble presented by Ford Motor
Company,” George said.

“Hob Nobble Gobble is an in-
credible night in Detroit and we
are extremely grateful for all of
our supporters and the generosi-
ty of Ford Motor Company as
our presenting sponsor to help
make this fundraiser possible,”
said Tony Michaels, president
and CEO of The Parade Compa-
ny.

“We are thankful for our many
amazing sponsors and partners
that continue to make America’s
Thanksgiving Parade presented
by Art Van one of the greatest

parades in the country.”
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Lincoln Adds New Turbocharged Infant to Vehicle Family

Talk about good things in small
packages.

The 2015 Lincoln MKC is an all-
new vehicle with an all-new en-
gine. At least, that was the mes-
sage when the 2015 Lincoln MKC
small premium utility was un-
veiled Nov. 13.

It adds a key new option to The
Lincoln Motor Company lineup
of premium vehicles, an available
all-new engine — a 2.3-liter Eco-
Boost turbocharged four-cylin-
der powerplant, said Jim Farley,
executive vice president of Ford
Global Marketing, Sales and Serv-
ice and Lincoln.

“Core to the Lincoln reinven-
tion is creating new vehicles that
are unique not only to the brand,
but also to the premium automo-
tive market,” Farley said. “The
2.3-liter EcoBoost helps us
achieve that in the all-new 2015
MKC by setting a new standard in
the balance of performance and
efficiency.”

The 2.3-liter EcoBoost four-

cylinder offers best-in-class per-
formance even when measured
against competitors’ six-cylinder
engines, Farley said. The 2.3-liter
EcoBoost offers projected best-
in-class horsepower per liter and
best-in-class torque per liter, gen-
erating 275 horsepower at 5,500
rpm and 300 lb.-ft. of torque at
3,000 rpm, according to prelimi-
nary test data.

The 2.0-liter EcoBoost, stan-
dard on MKC, generates 240
horsepower at 5,500 rpm and 270
Ib.-ft. of torque at 3,000 rpm, ac-
cording to preliminary test data,
Farley said. The 2.3-liter Eco-
Boost was specifically engi-
neered for higher performance.

Two factors pivotal to the suc-
cess of the newest entry in the
benchmark EcoBoost engine line-
up are a three-port integrated ex-
haust manifold cylinder head
and a twin-scroll turbocharger.

“The three-port IEM design i0s
the key driver for performance
because it improves airflow and

optimizes exhaust energy pulses
through the turbocharger,” said
Pete Pandolfi, 2.3-liter engine su-
pervisor for Lincoln. “The three-
port IEM and twin-scroll turbo
design really opened us up to
have outstanding power and re-
finement.”

The exhaust flows from the in-
ner and outer pairs of cylinders
are kept separate as they go

through the three ports into the
two scrolls of the turbocharger.
Separating the exhaust pulses
until they hit the turbine wheel
minimizes the backflow into the
next cylinder that fires, preserv-
ing energy to help spin up the
turbo, Pandolfi said.

Turbo lag is virtually eliminat-

CONTINUED ON PAGE 6

2015 Lincoln MKC
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