
Ford plug-in hybrid owners are
making the most of the vehicles’
21 miles of gas-free all-electric
range, using them for mostly
short trips or commutes, and op-
erating in electric mode nearly 60
percent of the time, according to
new aggregate data collected
from Ford’s MyFord Mobile app.

“The daily percent driven in
electric mode continues to inch up-
ward, suggesting drivers are using
the information provided by My-
Ford Mobile to change how they
drive and really get the most out of
their vehicles,” said Joe Rork, My-
Ford Mobile product manager.

He said MyFord Mobile is avail-
able on Ford’s plug-in and bat-
tery-electric vehicles, Fusion En-
ergi, C-MAX Energi and Focus
Electric, and is available for
download both through the App
Store and Google Play.

Early aggregate data collected
through vehicles tied to MyFord
Mobile show nearly 60 percent of
total PHEV miles driven every
day are in electric mode, and
that there is an improvement in
this figure over the first 30 days
of vehicle ownership.

Rork said MyFord Mobile al-
lows drivers to link up with their
cars via an embedded AT&T
wireless module that provides re-
mote communication with the
car to maximize utility and mini-
mize operating costs; a multiyear
wireless service subscription is
included with every Ford electri-
fied vehicle. Among the various
features, drivers can log in at any
time to check the current state of
charge of the advanced lithium-
ion battery pack.

A company spokesperson said
Ford doesn’t collect information on

individual drivers, but aggregates
group data so that it can continue
to deliver the best possible own-
ership experience. And while not
every owner uses MyFord Mobile,
data available from those who do
are showing, early in the year, as
little as 41 percent of drive time
was being spent in electric mode;
as recently as July 16, the figure
was nearing 60 percent.

With Ford’s share of the U.S.
electrified vehicle market at
nearly 16 percent for the first half
of 2013, between 100,000 and
160,000 miles are being driven
every day, Rork said.

In the last month, roughly
5,000 to 7,000 trips have been
made in vehicles using MyFord
Mobile daily. About 84 percent of
one-way trips are of distances 20
miles or less.

“We’re already seeing just how
useful MyFord Mobile is, both
from a customer point of view in
terms of day-to-day driving and
also from a company standpoint,”
says Rork. “We look at the data
closely to make decisions about
the evolution of MyFord Mobile
and the vehicles themselves.”

Ford reported that MyFord Mo-
bile has evolved since launch
and now features a charging sta-
tion finder powered by
PlugShare.com, which provides
the most comprehensive dataset
of information available. In addi-
tion to the more than 12,500 pub-
lic charge stations in the United
States, PlugShare provides data
about private stations, too.

The station finding feature is
one of the most frequently used
functions of MyFord Mobile. Ear-
ly data related specifically to
charging show:

• About 6 million charging sta-
tions are found every month
through MyFord Mobile;

• Average charge time is 185
minutes;

• About 180,000 charge sta-
tions are located daily through
MyFord Mobile;

• Noon to 2 p.m. is when most
charge station searches are con-
ducted;

• The top five most active re-
gions for charge station searches
are San Francisco, Los Angeles,
Portland, Seattle and the North-
east corridor.

Another recent change to My-
Ford Mobile is the addition of the
Trip & Charge Log, a function
that gives drivers instant infor-
mation about recent trips, such
as how much energy was used
and average fuel economy, along
with an instant score based on

driving habits, such as how effec-
tively brakes are applied.

Other features of MyFord Mo-
bile include:

• Trip planner: Designed to
provide peace of mind by con-
firming a planned destination is
within the battery’s current
range, based on previous driving
history; provides tips specific to
driving habits to ensure route
feasibility; defaults route to a
charge station as the final desti-
nation;

• My GO times: Schedule your
vehicle to be cozy (precondi-
tioned) and ready to go (fully
charged);

• Value charge profiles: Charge
based on electricity rates; pro-
vides a list of electrical plans
from local utility company to
maximize your charging needs af-
fordably.

for them and it saves on natural
resources.

“Our goal is to educate dealers
throughout Chrysler’s entire
dealer network – and that’s 2,385
dealerships – about how they
can save money on their opera-
tions through eco-friendly ac-
tions,” Kisiel said.

“This is the second time we’ve
done this and it’s gone over well
with our dealers. They love to
talk about what they’ve done and
what their projects are.”

Kisiel said Chrysler appreci-
ates the fact that its dealers are
willing to share with other deal-
ers their best eco-friendly prac-
tices.

“Dealers are smart,” Kisiel
said. “They explore their options
and implement the ones that
work best for their operations.
And we are encouraging them to
share that information with their
fellow dealers. So far, it’s worked
out great.”

Russell Maisano, general man-
ager of Sterling Heights Dodge
Chrysler Jeep Ram, said the eco-
friendly efforts were part of the
dealership’s renovations that be-
gan in 2011 and were completed
in 2012.

“We overhauled our entire
lighting system, changing every
light bulb,” Maisano said. “By go-
ing to energy-efficient bulbs in-
side and outside the dealership,
we were able to reduce our elec-
trical consumption by 60 per-
cent.”

The dealership also installed
motion detectors in the bath-
rooms, so the lights automatical-
ly turned off when no one was in
there, Maisano said.

He pointed out that dealer-

ships use a lot of power to light
the exterior of their dealerships.
By switching to flat LED lights,
they were able to focus the light
directly onto the areas that need-
ed lighting at night. Less light
was required and that means less
electricity is needed.

“Next, we’re going to look at
the possibility of installing wind
turbines,” Maisano said. “We can
generate our own electricity for
something like our car wash op-
eration and maybe even sell
some back to the grid. But we’re
just looking at that. I know some
other dealerships around metro
Detroit have done that.

“This is a good idea because a
dealership uses a lot of electrici-
ty just keeping the place pow-
ered up. There are lights and
computers that always have to
be on.”

Maisano said the dealership

worked with DTE Energy on the
refit and credits the company
with making all the energy sav-
ings possible.

The other three Michigan deal-
erships honored by Chrysler for
their eco-friendly actions are
Roseville Chrysler Dodge Jeep
Ram of Roseville, Golling
Chrysler Dodge Jeep Ram of
Bloomfield Hills, and Zeigler
Chrysler Dodge Ram of Kalama-
zoo.

The 30 dealerships were cho-
sen for recognition based on
data gleaned from dealership on-
line surveys and in-dealership
photos.

Selection was based on a deal-
ership’s major ECO initiatives,
energy efficiency, waste recy-
cling, wastewater control, bulk
oil containment, vehicle lift main-
tenance and community rela-
tions program.
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the bandwidth of the Art & Sci-
ence philosophy is wide, indeed
– and we’re going to make it even
wider.”

The Ciel was developed at GM
Design’s North Hollywood De-
sign Center, which is managed
by Frank Saucedo. Niki Smart
was the lead exterior designer,
with Gael Buzyn leading interior
development.

USA Today reported that the
car will use a rear-drive chassis
and it is not based on the Aus-
tralian Holden.

Caldwell said that more infor-
mation on the Ciel will be re-
leased as time goes on, but for
now, GM is keeping quiet on the
exact details.

Concept Cadillac
Ciel On Its Way
To Production
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Chevrolet Volt Chevrolet Sonic

Chevrolet Avalanche Buick Encore

For a second year in a row,
Chevrolet has three segment
award recipients – more than any
other brand – in the 2013 J.D.
Power Automotive Performance,
Execution and Layout (APEAL)
Study.

The Chevrolet Volt ranks high-
est in its segment three years in a
row. Sonic and Avalanche both
received awards for the second
consecutive time.

“We are driven by the positive
recognition from our customers
on the things they love about our
vehicles,” said Alicia Boler-Davis,
senior vice president, Global
Quality and Global Customer Ex-
perience. “This is a key measure
of how successful we are at excit-
ing and delighting our cus-
tomers.”

With the Buick Encore ranking
highest in its segment in its
launch year, GM received four
segment awards. In addition to
the award recipients, seven

other General Motors’ models
placed in the top three of their
respective segments, Boler-Davis
said.

The APEAL Study is based on
more than 83,000 responses on
how gratifying a new vehicle is to
own and drive in the first 90 days
of ownership.

The APEAL study comple-
ments the J.D. Power Initial Qual-
ity Study.

GM had two vehicles that
ranked highest in their segment
in both studies – the newly
launched Buick Encore and
Chevrolet Avalanche.

APEAL Study GM Segment
Award Recipients:

• Chevrolet Volt – Compact
Car;

• Chevrolet Sonic – Sub-Com-
pact Car;

• Chevrolet Avalanche – Large
Light-Duty Pickup;

• Buick Encore – Sub-Compact
CUV.

Chevrolet Earns High Marks in Study
Of Owners After 90 Days of Driving

Local Green Dealer Shares Best Eco-Friendly Practices

Electric Mode Drive Time Inches Up, Says MyFord Mobile
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