
There’s a lot going on over at
the Dearborn automaker these
days.
Last year, Ford’s share of the

U.S. electrified vehicle market
quadrupled.
And while that was going on,

the company introduced im-
provements to the on-road fuel
economy performance of its hy-
brid vehicles – and hired new en-
gineers – and even expanded its
research facilities for expected
continued growth.
“Strong consumer acceptance

of Ford hybrids shows that our
plan to lead in fuel economy
across our lineup is working,”
said Raj Nair, group vice presi-
dent, Global Product Develop-
ment. “Our commitment to deliv-
er great fuel economy in our
cars, utilities and trucks is a key
reason we are seeing strong
growth in coastal markets and
with import buyers.”
This year, Ford’s share of the

U.S. electrified vehicle market is
up 12 share points to nearly 16
percent, while Toyota’s share is
down 8 share points, and more
customers are trading in their
Priuses for the new Ford C-MAX
Hybrid.
Ford reported electrified vehi-

cle sales of 46,197 units through
June – 400-plus percent higher
than the same period a year ago.
The Ford C-MAX Hybrid and

Ford C-MAX Energi plug-in hybrid
are helping drive this growth.
Meanwhile, the Ford brand had
the largest retail share increase
in California of any brand during
the first five months of 2013.
Last month, 64 percent of C-

MAX Hybrid buyers came from
non-Ford brands. In fact, the ve-
hicle most traded in for a Ford C-
MAX is the Toyota Prius.
Strong demand has led Lincoln

to increase the production mix of
MKZ Hybrid to 40 percent of MKZ
production, up from 20 percent.
Electrified vehicles are part of

a larger Ford success story, said
Todd Nissen, manager of Ford
Corporate Communications. The
company’s strong product lineup
has led to Ford’s U.S. market
share growing at a faster rate
than competitors, said Nissen –
gaining nearly a full percentage
point in the first half of the year.
Consumer demand is strong

across the company’s lineup –
with its fuel-efficient cars, utili-
ties and trucks all showing gains
this year, Nissen said.
Ford Fusion has seen record

sales for the first half of the year,
and Escape continues to be the
best-selling utility in America –
posting record sales the last five
months.
Overall, Nissen said, Ford is on

track to be the best-selling brand
of utility vehicles for three
straight years. Ford F-Series has
been America’s best-selling pick-
up for 36 straight years.
As its electrified vehicle mar-

ket share grows, Ford also is tak-
ing action to improve the on-road
fuel economy performance of
2013-model hybrid vehicles in
the United States and Canada,
Nissen said. Starting in August,
the company will make calibra-
tion updates designed to im-
prove on-road fuel economy for
owners of the 2013 Ford C-MAX
Hybrid, 2013 Ford Fusion Hybrid
and 2013 Lincoln MKZ Hybrid.
“We are committed to continu-

ously improving fuel economy of
our vehicles,” said Nair. “We be-
lieve these actions will provide
our customers enhanced on-road
fuel economy satisfaction.”
Calibration updates to Ford hy-

brid vehicles include control sys-
tem enhancements for a variety
of driving conditions on the high-
way, during short trips and while
using the climate control system.
Those designed to improve cus-
tomer satisfaction include:
• Increasing the maximum

pure electric speed to 85 mph

from 62 mph, allowing increased
use of electric-only mode;
• Optimizing the use of Active

Grille Shutters to reduce aerody-
namic drag under more driving
and temperature conditions, in-
cluding cold weather, air condi-
tioner use and when the engine
coolant temperature is higher;
• Reducing the electric fan

speed as a function of coolant
temperature to minimize the
fan’s energy consumption;
• Shortening engine warm-up

time by up to 50 percent to en-
able electric-only driving and en-
gine shutdown at stops sooner
after cold starts;
• Optimizing the climate con-

trol system to minimize use of
the air conditioning compressor
and reduce the energy used in
cold weather.
“Just as individual mileage can

vary based on driving styles and
environmental conditions, we ex-
pect fuel economy improve-
ments will differ from customer
to customer depending on indi-
vidual driving habits,” said Nair.
“Customers should see the most
improvement at highway speeds,
during air conditioner use and
operation in colder climates.”
This year, Ford also will ex-

pand its electrification engineer-
ing team by nearly 50 percent,
growing to 500 salaried employ-
ees. Further, the automaker is in-
vesting an additional $50 million
in electrified product develop-
ment and testing centers in Dear-
born.
Ford will double electrification

battery-testing capabilities by
the end of the year – to a total of
160 individual battery-test cells –
helping to speed hybrid and elec-
tric vehicle development by as
much as 25 percent, Nair said.
“This investment in new engi-

neers and expanded facilities
helps us prepare for growth,”
said Nair.

Picture may not represent actual sale vehicle. All applicable rebates have been deducted from Sale Price/Payment and are subject to change by the manufacturer without notice. Prices/Payments are plus
tax, title and plates. GM Employee Discount is required on all vehicles except where noted. Leases are 39 months/10,000 miles per year except Silverado which is 24 months/10,000 miles per year and Mal-
ibu which is 36 months/10,000 miles per year plus title, tax and plates which are due at lease signing. First payment is also required on Silverado and Traverse. $2000 trade-in guarantee excludes salvage
or branded titles. Certain Restrictions apply, see dealer for details. Sale ends 7/31/2013 @ 6:00PM.

2013SILVERADO
• Vortec V8 Engine! • Remote Keyless Entry!
• Power Windows/Locks! • Air Conditioning!

• Chrome Styled Wheels!
• GM Bedliner!

• 20 MPG!
Stk. #D12391

MSRP $35,464

NO SECURITY
DEPOSIT

REQUIRED!

2013MALIBU “LS”
• 2.5L DOHC VVT Engine! • Automatic Transmission!
• Power Locks/Windows! • AM/FM/XM Radio w/CD!

• Remote Keyless Entry!
• Aluminum Wheels!

• 34 MPG!
Stk. #D11619

MSRP $22,755

NO SECURITY
DEPOSIT

REQUIRED!

2013EQUINOX “LS”
NO EMPLOYEE DISCOUNT REQUIRED!

• 2.4L DOHC VVT Engine! • Automatic Transmission!
• Power Locks/Windows! • AM/FM/XM Radio w/CD!

• Remote Keyless Entry!
• Aluminum Wheels!

• 32 MPG!
Stk. #D11872

MSRP $25,015

NO SECURITY
DEPOSIT

REQUIRED!

2013TRAVERSE “LS”
• 3.6 SIDI V6 Engine! • 8 Passenger Seating!

• Power Locks/Windows! • 6.5” Touch Screen AM/FM/XM w/CD!
• Remote Keyless Entry!
• Bluetooth for Phone!

• 24 MPG!
Stk. #2D6495
MSRP $31,335

NO SECURITY
DEPOSIT

REQUIRED!

For A Limited Time!...Get Great Deals on EVERY Remaining 2013 Chevy in Stock! MODEL
YEAR END

EVENT!
FOR A LIMITED TIME!

GET GREAT DEALS
ON EVERY REMAINING

2013 CHEVY IN STOCK!

Starting At!

$23,573
Lease for Only!

$99
Just$999Down

Starting At!

$17,398
Lease for Only!

$139
Just$999Down

Starting At!

$20,728
Lease for Only!

$179
Just$999Down

Starting At!

$25,878
Lease for Only!

$179
Just$999Down

Ext Cab
4x4

NOSECURITY
DEPOSIT
OR FIRST
PAYMENT
REQUIRED

Now is the Time to “Pull Ahead”! ...Let Us Get You Out of Your Lease Early!

NOSECURITY
DEPOSIT
OR FIRST
PAYMENT
REQUIRED
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#42333 #21552#44296
475 SUMMIT DRIVE • 248-292-2502 • 5825 HIGHLAND RD. (M59) • WATERFORD

CALL
BRUCE LITVIN
– 24/7 & 365 –

40 YEARS
OF QUALITY SERVICE

PPUURRCCHHAASSEE DDEEAALLSS……
40 years of great service, Lowest lease payment or puchase price. 

Before you take delivery of vehicle "Please" remember 
to check with me to see how much money I can save you.

I HAVE MORE THAN 12
2013 CHEVROLETVOLTS
AVAILABLE AFTER
AUGUST 1ST.
NO GM DISCOUNT NEEDED
THESE ARE DAILY RENTALS WITH APPROX 2,000 MILES ON THEM.

CELL # 1-586-405-5175
blitvin@lunghamer.com

1-888-665-5438

All leases figured with 10K miles, plus tax, transfer and DOC fee.  
No security deposit required.

‘13 CHEVROLET VOLT
With the comfort package 
which includes 
heated seats 
& leather wrapped 
steering wheel.

36 months
with miles ending @ 30,000

$221*
mo

The 2014 Chevrolet Sonic will
be available in two limited-edi-
tion colors as the brand contin-
ues to scour design products
seeking the “individualist” con-
sumer.
“We know that about one-third

of our Sonic buyers note exterior
color as an ‘extremely important’
factor in their purchase process
– a higher percentage than other
small car buyers,” said Michelle
Killen, lead creative designer in
General Motors’ color and trim
studio and exterior paint expert
for Chevrolet.
A chromatic plum called Deep

Magenta Metallic is the first in
the series and will be available
August through October.
When it came time to replace

Inferno Orange, the design team
realized pink was a lasting trend,
and after the success of Chevro-
let Spark’s Techno Pink, the team
wanted to bring a more chromat-
ic tone to showroom floors. It ac-
cents Sonic’s shape to perfec-
tion.
“Color is simply energy: it is a

universal language that everyone
instinctively understands, and
yet it can also mean different
things to each individual,” said
Isham Sardouk, chief creative of-
ficer of Stylesight, a New York
fashion trends forecasting com-
pany.
Chevrolet developed Deep Ma-

genta Metallic after extensive re-
search into fashion runways,
consumer products and high-end
furniture galleries.
The color shifts in this magen-

ta tone will show Sonic’s form vo-
cabulary, essentially the shape of
the car, as it drives down the
road.
“A car in a distinctive color is

really the ultimate statement

piece, especially to my genera-
tion who is now embracing
metallic across their wardrobes,
furniture and accessories,” said
Justin Livingston, color trend ex-
pert and founder of fashion blog,
“Scout Sixteen.”
“The Chevrolet Sonic in Deep

Metallic Magenta expresses an
individual’s personality and tells
people that they embrace style.
Plus this richer magenta tone
works against a lot of skin tones
and is practical for anyone who’s
willing to take a risk – both male
and female.”
On average, a Chevrolet vehi-

cle has 10 to 12 color options
throughout its lifecycle.
The limited edition colors will

be applied with the “three-wet”
paint process at GM’s Orion As-
sembly Plant.
The technique ensures high

quality while reducing environ-
mental impact. And it reduces
the plant’s paint shop footprint
by 10 percent.
GM was the first automaker to

use the process, in which three
layers of paint are applied one af-
ter another without drying, thus
requiring only a single trip
through the oven.
GM officials announced that

Cool Blue – a greyish, dirty blue –
will follow the Deep Magenta
Metallic, and will be available on
Sonic from November until
March.

Dragon Green will come to the
lineup as a permanent addition
to the Sonic palette the first
quarter of 2014.

Sonic: Color Me Purple... or
Plum... or Magenta Metallic

If you have solid business news
for this paper, please contact us
at News@DetroitAutoScene.com.
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