
Ford Motor Company has put
in place a series of changes with-
in its senior leadership team.

Tony Brown, group vice presi-
dent, Global Purchasing, has
elected to retire. Capping a ca-
reer spanning more than 36
years, Brown has been Ford’s
Global Purchasing leader for the
past 11 years. He joined Ford in
July 1999, after serving in a vari-
ety of senior purchasing leader-
ship positions inside and outside
the auto industry.

“Tony Brown is a world-class
business leader who has helped
to transform Ford’s relationships
with our global supplier part-
ners,” said Ford President and
CEO Alan Mulally. “Tony’s leader-
ship and dedication to working
together have helped Ford and
our supplier partners emerge
from the recent global transfor-
mation of the auto industry well-
positioned for future growth.”

Succeeding Brown as group
vice president, Global Purchas-
ing is Hau Thai-Tang, who will re-
port to Mark Fields, Ford’s chief
operating officer. Thai-Tang cur-
rently is vice president, Engineer-
ing. His extensive global experi-
ence leading the company’s glob-
al engineering operations in
North America, South America
and Europe will enable him to
bring the same One Ford ap-
proach to Ford’s purchasing,
company officials said.

Ford also announced that Bir-
git Behrendt was elected a Ford
Motor Company officer and
named vice president, Global

Programs & Purchasing Opera-
tions, and that Burt Jordan was
elected a Ford Motor Company
officer and named vice president,
Global Vehicle and Powertrain
Purchasing & Supplier Diversity.
Both will report to Thai-Tang.

Currently executive director,
Global Programs and the Americ-
as Purchasing, Behrendt will
have operational purchasing re-
sponsibility for all the regions of
the world and for partnering with
Ford’s suppliers to accelerate
their integration into the compa-
ny’s global product development
system. She also will help drive
operational efficiency across
each of the company’s business
units, leveraging Ford’s global
scale to improve costs and oper-
ational efficiency. Behrendt
joined Ford in 1978.

Currently executive director,
Global Vehicle and Powertrain
Purchasing, Jordan will be re-
sponsible for all commodity-re-
lated purchasing and supplier
sourcing around the world.

This includes more than $70
billion in parts and commodities,
as well as leading the company’s
Supplier Diversity Office. Since
joining Ford in 1999, Jordan has
led Ford’s Purchasing activities
in Asia Pacific and at Mazda, and
has extensive experience in vehi-
cle and powertrain purchasing –
most recently leading the compa-
ny’s global powertrain and vehi-
cle purchasing organization. He
has been honored several times
as one of the industry’s most in-
fluential African American auto-

motive business leaders.
In parallel with these moves,

Kumar Galhotra was appointed
vice president, Engineering, suc-
ceeding Thai-Tang. Currently
vice president, Product Develop-
ment, Asia Pacific, Galhotra will
oversee global engineering for
the development of all Ford and
Lincoln vehicles. He will report
to Raj Nair, group vice president,
Global Product Development.
Since joining the company in
1988, Galhotra has held various
positions in product develop-
ment. In his recent role, he has
led the team that developed
Ford’s aggressive plan to bring
more than 50 new vehicles and
powertrains to Asia Pacific by
mid-decade.

Succeeding Galhotra is Trevor
Worthington, who was elected a
Ford Motor Company officer and
appointed vice president, Prod-
uct Development, Asia Pacific,
based in Shanghai. Worthington
currently is a Vehicle Line direc-

tor within Ford’s Asia Pacific
Product Development organiza-
tion. In his new role, Worthington
will be responsible for continuing
the acceleration of new products
to support Ford’s aggressive
growth plans in Asia Pacific.

All appointments are effective
Aug. 1.
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VYLETEL

ATTENTION GM EMPLOYEES AND FAMILY MEMBERS THIS IS NO JOKE!

For *2 years receive freemaintenance, freeOnStar, free XM radio on24month leases only. Programs subject to change. Photosmaynot represent actual vehicle.Total due at lease signing:
Acadia $1681; Encore $2067;Yukon$2936;Terrain $1743; Regal $1915; Lacrosse $1885;Verano$1906; Sierra $699. Seedealer for details. Expires 7/31/13.

40755 Van Dyke • Sterling Heights •586.977.2800
WWW.VYLETEL.NET SALES: M/TH 8:30am-9pm; T/W/F 8:30am-6pm; SAT 10am-3pm

SERVICE: M/TH 7am-8pm; T/W/F 7am-6pm; SAT 8am-1pm

2013 GMC TERRAINFWDSLE-1
• Rear Back-Up Camera • Full Power Locks/Windows

2013ACADIA FWDSLE-1

GMPricing plus tax. Lease figuredwith lease loyalty rebate. Demomiles 4677. Lessee assumes lease figured
for 12k per year not including demomiles. Actual miles allowed 9661 per year. No security deposit.

Stock #9339-13 • Deal #42637

$199*

$229*
39 MO.
LEASE

FREE OFFERS

2 YEAR Scheduled Maintenance!
2 YEAR XM Satellite Radio!
2 YEAR OnStar w/Directions

& Connections!

ATTENTION
ACTIVE RESERVE OR
RETIRED MILITARY!
ReceiveAnAdditional$750

TowardsPurchaseOrLease
OfAnyBuickGMCModel

ATTENTION
FORD & CHRYSLER

OWNERS!
YouGetUpToAnAdditional$2,000Rebate!

TowardsPurchaseOrLease
YouDONOTNeedToTrade InYour

Non-GMVehicleToQuality

JUST
ANNOUNCED:
Stackable Bonus Cash
for GM Employees.
Up to $1,000 for

Buick/GMC Models

LEASE MUST EXPIRE
BY 7/31/14

GM LEASE LOYALITY
IS BACK

NoNeedToTrade In.$500Addl.
withCurrentLease inHousehold

JJUULLYY LLEEAASSEE
SSPPEECCIIAALLSS!!

DEMO SPECIAL 2013 BUICK ENCOREFWD 

•Remote start
• Fog lamps
•Alloy wheels
• Dual climate control and more.
Price plus tax figured with lease loyalty rebate or conquest. No security deposit.

Stock #5914-13 • Deal #43296

$229*
24 MO.
LEASE

DEMO SPECIAL

39 MO. LEASE

GM Pricing 10k per year. Lease figured with lease loyalty rebate. No security deposit.

Stock #9699-13 • Deal #42635

UP
TO

36
MPG

2013 BUICK LACROSSE
• eAssist technology

$199*

10K Per Year

24 MO. LEASE

GM Pricing plus tax. Lease figured with lease loyalty rebate. No security deposit.

Stock #5800-13 • Deal #42634

UP
TO

36
MPG

2013 SIERRA 1500 4WD EXT CAB SLE
• Full leather • Split bench seat • 20” Chrome wheels
• Rear vision camera 
• Chrome appearance pkg.

$179*

10K Per Year

24 MO. LEASE

GM Pricing plus tax. Lease figured with loyalty rebate.. No security deposit.
Stock #9621-13 • Deal #43953

2013 YUKON4WD SLE
• 20” Alum wheels • Remote start 
• Rear view camera • Pwr. adjust. pedals 
• Rear park assist

$365*

10K Per Year

39 MO. LEASE

GM Pricing plus tax. Lease figured with lease loyalty rebate.  No security deposit.

Stock #9207-13 • Deal #43952

MODEL END BLOW OUT!

YOU WON’T FIND A LOWER PRICE YOU WIN! WE LOSE!

2013 REGAL TURBO PREMIUM 1 GROUP
• 18” Chrome wheels • Leather • Heated seats
• Passive key entry/ push start technology

$215*

10K Per Year

24 MO. LEASE

GM Pricing with lease loyalty rebate. Plus tax, title, lic. No security deposit.

Stock #5740-13 • Deal #42631

2013 VERANO FWD 1SD
• Rear vision camera
• 18” Alloy wheels

$179*

10K Per Year

24 MO. LEASE

GM Pricing plus tax, title, lic. Lease figured with $1295 down and lease loyalty rebate.
No security deposit.

Stock #5943-13 • Deal #42630

WARREN URGENTCARE

“We Care”
URGENT CARE FOR ACCIDENTS AND INJURY

ADULT & PEDIATRIC ILLNESS
Digital X-Rays, EKG and Lab Work, On-Site Lab Service, Strep, Mono,
Pregnancy & Urine Testing, Vaccinations, Sports & School Physicals,

Occupational Medicine, Work-Related Injuries,
Pre-Hire Physicals (BAT & Urine Screening)

SPECIAL ON SPORTS PHYSICAL $25.00 State-of-the-Art Facility

8am-10pm • 7 Days a week • 365 Days a Year
“Bringing Quality Urgent Care To Your Neighborhood”

586-276-8200
31700 Van Dyke • Warren, MI 48093

On Van Dyke Rd., between 13 & 14 Mile in
St. John’s Windemere Park

OTHER CONVENIENT LOCATIONS:

ATTENTION
Chrysler, GM, Ford

Employees, we’re within
2 miles of your plants

HAP & BCN
NO Referrals Needed!
www.warrenurgentcare.com

FLU SHOTS

Woodland Urgent Care
22341 W. 8 Mile Road

Detroit

313-387-8700

N. East Macomb Urgent Care
43900 Garfield, Suite 121

Clinton Township

586-868-2600

We Specialize In
Life Insurance • Annunities • Mutual Funds

Retirement • Education • 401K Rollovers • Investments

For more information
Brenda Pozehl (586) 913-8059
Vicki Kata (586) 913-8452

A member of Western & Southern Financial Group

• Buick LaCrosse – Premium
large sedan.

“General Motors received
awards in a wide-range of seg-
ments,” said David Wurster, pres-
ident of Vincentric. “It’s clear
that GM’s strong product portfo-
lio and CPO program provide
measurable value to customers.”

Jeff Bunch, vice president of
Lenders Solutions for Black
Book, said residual values can
play an important role in new-car
sales.

Many people buy new cars
with an eye on what the vehicle
could be worth when it comes
time to trade the vehicle in and
get another new car, Bunch said.
A vehicle having a high residual

value is a positive factor when
people decide whether or not to
buy a certain model vehicle.

High residual value creates de-
mand. Demand, in turn, can help
creat strong residual value,
Bunch said, creating a sort of
“pleasant circle.”

Bunch said he’s not surprised
at the particular GM vehicles
that were cited for their CPO val-
ues.

With construction beginning to
make a comeback, the demand
for good pickup trucks, both new
and used, is getting stronger. The
automaker redesigned the Sierra
and Silverado at the perfect time
to take advantage of this de-
mand.

And, Bunch said, mid-sized
cars have made a comeback with

the buying public. Their fuel
economy is strong, which wasn’t
always the case in the past, and
“they look good. The mid-sized
car of today looks sharp.”

So seeing the Buick Regal and
the Buick LaCrosse on the list
was consistent with how Bunch
has been reading the market-
place.

In its inaugural year, the Vin-
centric Awards honor the “Best
in Class” model with lower-than-
expected ownership costs in
each market segment.

“Low cost-of-ownership and
overall value are key factors for
customers when they’re shop-
ping for a CPO vehicle,” said Jen-
nifer Costabile, GM general direc-
tor of Used Vehicle Activities and
Marketing.

“The Vincentric Awards are a
great testament to our Owner
Care program, which is the only
CPO program in the industry to
include a standard vehicle main-
tenance plan – a real value for
customers.”

Vincentric measures cost-of-
ownership using eight different
cost factors: depreciation, fees
and taxes, financing, fuel, insur-
ance, maintenance, opportunity
cost, and repairs.

Each CPO vehicle was evaluat-
ed in all 50 states plus Washing-
ton, D.C., with the assumption
that each vehicle had been driv-
en 15,000 miles per year, and
with the expectation that they
will be driven an additional
15,000 miles per year over the
coming five years.

GM Picks Up Eight Vincentric Awards for Residual Value
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Ford Senior Leadership Shifts Around as Brown Retires

Tony Brown

If you have solid business news
for this paper, please contact us
at News@DetroitAutoScene.com.

Got News?

Ford has achieved something
that no other automaker – for-
eign or domestic – has done. It-
made the YouGov list of best-
perceived brands in the U.S.

The company has not only
made the YouGov list, it was
ranked first – numero uno.

YouGov is a marketing re-
search firm, and every day of the
week, its workers speak to 5,000
Americans, gauging public opin-
ion on 1,100 of the country’s
biggest brands.

YouGov asks respondents if
they’ve “heard anything about
the brand in the last two weeks
through advertising, news or
word of mouth,” and was what
they heard positive or negative.

The most recent survey put
Ford at the top of the list, fol-
lowed by Amazon, Subway, The
History Channel, Lowe’s, V8,
Walgreens, YouTube, Kindle and
Cheerios. In 2012, Ford was
ranked sixth on the YouGov list.

On its web site, YouGov said of
Ford that “it has been a success-
ful year so far for the automaker
in terms of perception and prof-
its, with Ford posting its highest-
earning quarter in Q1 2013 in
more than a decade. The manu-
facturer increased its U.S. mar-
ket share from 15.2 percent in
2012 to 15.9 percent in 2013,
thanks largely to the success in
sales of its Focus model.

Surprisingly, no other au-
tomaker made the Top 10. The
list also did not include some
other pretty heavy hitters, such
as Apple, Google and most
media outlets.

Ford Tops Chart
Of Best-Perceived
Brands in the U.S.

mailto:news@detroitautoscene.com

