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Big Three Looking at Big Sales Year

April showers bring May flow-
ers may or may not be true, but
the wet weather didn’t stop De-
troit’s OEMs from having a great
sales month.

Mike Wall, director of automo-
tive analysis for IHS Automotive
in Grand Rapids, said that while
he hasn’t had the time to careful-
ly review and analyze the April
sales numbers, from what he’s
been able to see so far this year,
look good for Detroit.

“April is shaping up as a de-
cent month for Detroit,” Wall
said. “The figures are indicative
of the economic recovery we’re
going through. With an 11 per-
cent increase in sales for April, it
looks like GM is picking up some
market share.”

And the Detroit OEMs are
doing very well, Wall said, when
compared with Toyota, which re-
ported a 1.1 percent decline in
April sales over last year.

Overall, 2013 looks to be a fair-
ly decent year for new car sales,
Wall said. IHS expects there to be
about 15 million new vehicle pur-
chases and the Big Three look
appear to be doing well, growing
market share as well as selling
more cars.

Ford’s April sales climbed 18
percent with gains across the
portfolio – cars were up 21 per-
cent, utilities up 16 percent, and
trucks up 16 percent. Retail sales
were up 27 percent.

“We are working harder than
ever to keep pace with record de-
mand for our all-new, fuel-effi-
cient Fusion and Escape – with
sales growth particularly strong
on the coasts,” said Ken Czubay,
Ford vice president, U.S. Market-
ing, Sales and Service. “F-Series
pickups also continue to build on

their momentum as the housing
and construction industries re-
bound.”

Fusion continues its strong
sales run with best-ever April
sales results of 26,722 vehicles, a
24 percent increase over record
year-ago April levels. The
strongest retail sales increases
for Fusion continue to come from
the Western and Southeastern
U.S. – with the sales in the West
doubling in April and the South-
east up 70 percent.

Escape also had its strongest
April sales since its launch 13
years ago, reporting a 52 percent
increase with 25,826 vehicles
sold.

Sales of the Ford F-Series in-
creased 24 percent, with 59,030
pickups sold. This represents the
F-Series’ best April sales results
since 2006. It also is the 21st
straight monthly sales increase
for F-Series – with sales up 19
percent year-to-date.

In April, Lincoln sales in-
creased 21 percent. The new Lin-
coln MKZ established an all-time
monthly sales record, with 4,012
vehicles sold for the month –
breaking the 4,000-vehicle mark
for the first time ever.

General Motors sold 237,646
vehicles in the United States in
April, up 11 percent compared
with a year ago. Retail sales in-
creased 10 percent, fleet sales
were up 16 percent and the fleet
mix was 28 percent of total sales.

“Car-buying conditions are
strong and will continue to re-
lease pent-up demand,” said Kurt
McNeil, vice president of U.S.
Sales Operations. “We’re very op-
timistic because GM’s market
share is growing, the economy
continues to move forward and

important car and truck launch-
es are just getting under way.”

All four GM brands posted
higher total and retail sales.
Crossovers were up 14 percent;
trucks, which include pickups,
vans and SUVs, were up 17 per-
cent; and car sales were up 6 per-
cent. Large pickups were up 23
percent.

Strong sales of the all-new
Chevrolet Spark and double-digit
sales increases for the Buick Ver-
ano, the Chevrolet Sonic and the
Chevrolet Cruze drove a 31 per-
cent increase in sales of GM mini,
small and compact cars. The new
Chevrolet Malibu achieved its
best sales and retail segment
share since launch.

Chevrolet dealers began re-
ceiving their first shipments of
the all-new 2014 Impala in mid-
April, and the all-new 2014
Chevrolet Silverado 1500 and
GMC Sierra 1500 crew cabs will
begin arriving in dealerships in
the summer. Buick is launching
redesigns of the Regal and
LaCrosse in late summer and
Cadillac will launch an all-new
CTS luxury sedan in the fall.

Chrysler Group reported U.S.
sales of 156,698 units, an 11 per-
cent increase compared with
sales in April 2012 (141,165 units)
and the group’s best April sales
since 2007.

The Jeep, Dodge, Ram Truck
and FIAT brands each posted
year-over-year sales gains in
April compared with the same
month a year ago. The Ram
Truck brand’s 49 percent in-
crease was the largest sales gain
of any Chrysler Group brand in
April.

Ford Up 18 Percent, GM and Chrysler 11 Percent
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2012 Chrysler 300 customized by Mopar

The new generation of tech-
savvy Chrysler enthusiasts are
the target of the automaker’s lat-
est “Chrysler Custom Challenge,”
which was posted recently on
Facebook.

The contest is open to owners
of any Chrysler brand vehicles,
which means the Chrysler 200,
Chrysler 300 and Chrysler Town
& Country.

Chrysler spokesperson Gabrielle
Schulte said it will be interesting to
see what the fans, both men and
ladies, will come up with. She
commented that interest in vehicle
customization by women “is defi-
nitely on the rise, so that’s a great
thing.”

Now through Monday, June 24,
fans can visit the “Custom Chal-
lenge” tab on the Chrysler Face-
book page to enter, by submit-
ting an image of their customized
Chrysler brand vehicle, along
with a brief description of what
customizations they have made
to their ride to make it unique.

“The Chrysler brand is looking
for those enthusiasts whose love
for the brand is expressed
through their vehicles. We’ve
seen and met many of them at
the various car shows and
events, but we know there are
many more out there,” said Said

Chrysler Custom Challenge Invites
Brand Fans to Post Their Car Re-dos

Jeremy Salinger, General Motors R&D manager for Super Cruise
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GM is pushing ahead with
technology that will make the se-
mi-autonomous vehicle a practi-
cal reality.

Development of “Super Cruise,”
Cadillac’s semi-automated driving
system, is advancing to the next
stage of development, including
real-world driving assessment and
trials.

Cadillac officials project this
technology could make its way
into production models later this
decade.

Research and development in

active safety has already resulted
in advancements on the road to-
day in Cadillac’s new 2013 mod-
els, including the innovative Safe-
ty Alert Seat and Driver Aware-
ness and Driver Assist features.

In this next phase of develop-
ment, engineers will drive Super
Cruise vehicles in more and more
challenging driving situations to
test the system in a wide variety
of environments to help refine it.

“As we continually upgrade Su-
per Cruise’s enabling technolo-
gies, it is important to expose the

updated system to different envi-
ronments,” said Jeremy Salinger,
R&D manager for Super Cruise.
“The best way to achieve reliable
performance is to gather as
much data as possible in the con-
ditions our customers will expe-
rience.”

Super Cruise is capable of se-
mi-automated driving, including
hands-off lane following, braking
and speed control under certain
driving conditions. The system is

‘Look, Ma, No Hands!’ – R&D Execs
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