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Call Toll Free:

New
Saturday Hours:
Sales 10am-3pm &
Service 8am-2pm

HOURS: Mon/Thurs 8:30am-8pm
Tue/Wed/Fri 8:30am-6pm

800-710-3857
Visit Us at www.palacecj.com

3800 S. Lapeer Rd., LAKE ORION

YOUR OFFICIAL CHRYSLER JEEP • DODGE LEASE TURN-IN HEADQUARTERS

SCAN
ME

OPEN
SATURDAYS!

10am-3pm

CHECK YOUR
TRADE IN
VALUE HERE

ADDITIONAL $500 OFF FOR MEMBERS OF THE
NATIONAL ASSOCIATION OF REALTORS.

On Select Models

2012 JEEP GRAND
CHEROKEE

MSRP
$32,120

2012 RAM 1500 CREW
CAB

EXPRESS

$119*mo.24 MO
LEASE

OFFICIAL
TRUCK
OF THE

RED WINGS

2012 DODGE
JOURNEY

SXT
MSRP

$24,290

2012 CHRYSLER 300
•With U Connect

MSRP
27,290

2012 CHRYSLER TOWN &
COUNTRY
TOURING L

Leather and DVD
MSRP

$34,920

2012 CHRYSLER 200
LIMITED

Heated
Leather

Seats
MSRP

$25,340

2012 JEEP LIBERTY
LATITUDE

4X4

MSRP
$25,770

2011 DODGE ADVENGER
SXT

Heated Seats
3 Available

MSRP
$23,280

Wemake car buying fun at Milosch’s Palace. Please call to schedule an appointment for a demonstration drive. All rebates to
dealer. Deals apply to stock units only. Ram Crew Cab deals include your $1000 down, plus destination, taxes, title, employee
bonus cash, and employee discount, zero security deposit, must be a Chrysler employee. All other deals include your $995
down, plus destination, taxes, title, plates. Lease calculated at 10,000 miles per year. Vehicle shown not actual vehicle. WAC.
See dealer for details. Offer expires 8-31-2012.

$500
EXTRA FOR RECENT
COLLEGE GRADUATES!

See dealer for details.

$149*24 MO.
LEASE

0% FOR
60 mo.

Sale Price

$14,938*

0% FOR
72 mo.

MSRP
$36,365

72 MO.
BUY$249*

Sale Price

$16,855*

24 MO.
LEASE$139*

Sale Price

$16,896*

24 MO.
LEASE$158*

Sale Price

$20,670*

YOUR OFFICIAL CHRYSLER • JEEP • DODGE LEASE TURN-IN HEADQUARTERS

JUST
ANNOUNCED!

72 MO.
BUY$315*

Sale Price

$21,995*

DOWN PAYMENT MATCH IS BACK
*LIBERTY, JOURNEY, RAM CREW CAB AND CHRYSLER 200

$239*mo.39 MO
LEASE

$259*mo.39 MO
LEASE

Assouline’s book on Cadillac.

AUBURN HILLS – Chrysler
Group’s revamped product line-
up and extensive quality invest-
ments, say Chrysler officials,
make it the most improved au-
tomaker as it ties for second
place in Strategic Vision’s 2012
Total Quality Index (TQI) study.
The company’s results were

boosted by the Dodge brand’s 26-
point year-over-year improvement.
This is one of the most sub-

stantial increases in Total Quality
since the inception of the study in
1995, according to Strategic Vision,
and reflects the fact that Dodge
has one of the youngest show-
rooms in the country with seven
all-new or significantly redesigned
vehicles in the past two years.
Three Chrysler Group models

won TQI Awards. The Fiat 500 led
the small car segment, Dodge
Charger ranked highest in the
larger car segment and Jeep
Grand Cherokee took the top spot
in the medium SUV segment.
According to Strategic Vision,

TQI reflects all aspects of buying,
owning and driving a vehicle as a

holistic measure. TQI encom-
passes positive and negative ex-
periences including reliability,
driving excitement, emotional at-
tachment and overall sales and
service satisfaction.
“TQI recognizes that quality

and satisfaction can mean differ-
ent things to different cus-
tomers,” said Doug Betts, senior
vice president – Quality, Chrysler
Group.
“The ultimate measure of qual-

ity is whether customers want to
recommend their vehicle to
friends and family and these re-
sults emphasize the progress
we’ve made to build exciting,
high-quality vehicles that our cus-
tomers are proud to recommend.
“We’ve improved our vehicle

reliability by more than 60 per-
cent in the past three years,”
Betts said.
“Today, the entire industry is

very competitive on reliability
and the real competition is in de-
livering innovative, exciting vehi-
cles and ensuring customer satis-
faction during and after the sale.”

‘We’ve Improved Quality by 60 Percent
Over Last 3 years’ – Chrysler’s Betts

DETROIT – Cadillac, which cel-
ebrates its 110th birthday this
month, will be the subject of a new
limited edition Assouline luxury
book.When it debuts later this fall,
Cadillac will be the renowned
publisher’s first project dedicated
to a single automotive brand.
Cadillac tells the history of

America’s first luxury auto mak-
er with 150 pages of images de-
picting the brand’s many land-
mark cars and the people who
drove them, making Cadillac
among the world’s most-revered
luxury brands.
“Cadillac is indelibly woven into

culture, in America and around the
world,” said Don Butler, Cadillac
vice president of marketing.
“Today, with Cadillac once

again moving forward as a design
and technology leader, we’re
proud that our brand has in-
spired the artists at Assouline.”
Only 500 hand-numbered Cadil-

lac luxury books will be pro-
duced, each housed in a black
slipcase with metallic Cadillac
plaque and retailing for $395. A
more conventional hardcover
version with dust jacket will also
be available and retail for $75.
The book will be released in time
for the holiday shopping season.
Known for their editions on ar-

chitecture, fashion, design and
travel, Assouline has published
more than 1,000 luxury books
since its founding in 1994. They
have branded boutiques around
the world including Paris, New
York, Las Vegas, Seoul, and Lima.
Cadillac’s history dates to

1902, when it was founded by en-
gineer and entrepreneur Henry
Leland. As Henry Ford’s first at-
tempt to establish an automobile
company faltered, Ford’s in-
vestors asked for Leland’s ap-
praisal of the assets of the failed
Henry Ford Company. Leland in-
stead convinced the investors to
let him make a new company
with cars powered by the single-
cylinder engine he invented.
Historians debate the actual

“birthdate” of Cadillac. Leland’s
original meeting with the Henry
Ford Company’s investors oc-
curred on Aug. 22, 1902, often cit-
ed as the “start” of Cadillac. The
actual date of the founding of the
Cadillac Automobile Company, in
records filed in Detroit, is Aug. 27,
exactly 110 years ago last week.
Using tools and equipment from

his other firm, Leland and Faulcon-
er, Leland’s first Cadillac was built
on Oct. 22, 1902. The new com-
pany began production and sales
in earnest in March of 1903.

Book Recounts
Cadillac History,
Which is Officially
110 Years Old

MCLEAN, Va. -- The recent 42
cents spike in the price of regu-
lar grade gasoline has had a min-
imal impact on used-vehicle
prices in August as consumers
are choosing to stay the course
with their current vehicles, said
Jonathan Banks, senior analyst
with the NADA Used Car Guide.
“This time around, rising gas

prices have done little to shift
consumer demand for late-mod-
el used vehicles. Buyers have be-
come more accustomed to dra-
matic swings in gas prices,”
Banks said.
“As long as fluctuations are

similar to what's been seen in
the past, consumers will stick
with vehicles that best fit their
lifestyles, rather than make un-
necessary sacrifices for im-
proved fuel economy.”
In 2011, used-car prices in-

creased significantly and light-
truck prices decreased when gas
prices grew from $3.07 a gallon
in early January to a peak of
$3.96 in May, according to the
Energy Information Administra-
tion.
Fast forward to spring 2012,

gas prices followed a similar
course toward a peak of $3.94 a
gallon in April, but used-vehicle
prices took a different path with
car price appreciation much less
than the prior year.

High Gas Prices
Not Impacting
Used Car Sales


