
We spent a week in a 2012
Chevrolet Cruze Eco recently
and whoever would’ve
thought we’d quote our over-
all driving experience as “big
fun?”
Compact car, big fun.
Indeed, perhaps that’s the

best way to describe the car,
one with the now-rare manual
transmission, which is how it
achieves its remarkable 42
mpg highway fuel economy
rating.
The sticker on the car list-

ed it at 42 hwy./28 mpg city,
and is there a better drawing
card for buying a compact
like the Cruze Eco these days
than those numbers?
Indeed, the Cruze is gener-

ally selling like gangbusters in
the U.S., but also around the
world.
Most Cruzes are the base

model, our test car happened
to be the Cruze Eco, which
achieves its hybrid-like high-
way fuel economy using a
1.4L Ecotec turbocharged en-
gine, six-speed manual trans-
mission and features that im-
prove its aerodynamics, mini-
mizes weight and reduces
rolling resistance.
(Cruze Eco is also available

with an automatic transmis-
sion, rated at about 39 mpg
highway, by the way).
The Cruze sells itself, so to

speak, as GM’s fun-to-drive
compact segment car.
It’s the only car in its seg-

ment with 10 standard air
bags, including frontal driver
and passenger air bags; roof
rail-mounted head curtain
side air bags that help proect
the front and outboard rear
seating positions; seat-mount-
ed side-impact air bags (front
and rear), and front knee air
bags.
Other rather high-tech fea-

tures on the car include a
front passenger/seat occu-
pant sensing system and
rollover sensing and protec-
tion system; collapsible pedal
assembly to help against low-
er-extremity injuries and Sta-
biliTrak electronic stability
control, traction control and
antilock brakes.
As it happened, our test car

came equipped with what is

called the Aero Performance
Package, a series of mostly
exterior add-ons and supple-
ments, all to jazz up the car
without having to go to an af-
termarket specialist.
The Aero kit includes lower

front grille air shutter, mid-
body aero panels and front
fascia air dam. This all helps
the Cruze to breeze through
the atmosphere in a more
aerodynamic way, adding to
gas mileage and “fun factor”
open-road driving all at the
same time.
Arguably, for our $21,560

out-the-door sticker price, the
typical Cruze buyer seems to
be getting the equivalent of a
Chevrolet Malibu at Cruze
prices. About the only sacri-
fice between the family car-
sized Malibu and Cruze is the
drop in front-back legroom,
plus trunk space, but look at
the price gain in return.
The car was blue granite

metallic exterior color togeth-
er with jet black interior, mak-
ing for a very sporty, modern
appearance package. The car
had both OnStar and XM
Satellite radio, giving the driv-
er even more security.
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An idea whose time has
come has finally arrived -- a
thorough picture book about
the 100-year anniversary of
Chevrolet.
It’s arriving about a year af-

ter Chevy celebrated its cen-
tennial (1911-2011), but pre-
sumably the auto industry
would welcome such an en-
deavor all the same.
Written by local author

Michael Davis, the photo his-
tory of Chevrolet has actually
been written in two parts,
with 1911-1960 having just
been released, followed by
1961-2011 coming out in De-
cember.
Published by Arcadia Pub-

lishing, it’s another in a series
of those handy picture books
that help capture local histo-
ry and folklore in the way that
concisely edited photographs
only seem to do.
Davis, a former Ford public

relations man who was on
staff at Lincoln-Mercury in the
early to mid-1960s, has earlier
written a whole series of
these picture books on differ-
ent angles of Big Three histo-
ry, so he seems reasonably
well-suited to tackle Chevro-
let.
“By 1960, Davis writes, it

could be said that the auto in-
dustry – in which Chevrolet
was the largest producer – ac-
counted for one out of every
seven jobs in America.
“I have never owned a

Chevrolet or any other Gener-
al Motors product. To top it
off, I spent 25 years in public
relations with Ford Motor Co.,
where General Motors was
the enemy, the overwhelming
competitor. The reader and
Chevy enthusiast might well
ask: what is a Ford guy doing
with a book about Chevy his-
tory?”
Davis answers his own

question with three explana-
tions, including that Detroit is
actually a “small town” with
one industry with plenty of
overlap among the Big Three.
He likens it to different

branches of the armed forces.
That, and after retiring from
Ford, Davis branched out in
his career and is respected
around town and at the Auto-
motive Press Association, as a
top-notch writer, historian
and journalist of note. Finally,
he’s published a whole series
of these Arcadia history
books, so who better, actually,
than Mike Davis of Royal Oak?
For all of the attention that

the Chevrolet centennial drew

last year, this new book,
“Chevrolet: 1911-1960,” adds
great value to all of the previ-
ous folklore. Author Davis
was able to flesh out a num-
ber of pictures and anecdotes
that many industry insiders,
much less Chevrolet employ-
ees or retirees, probably
haven’t seen before.
Writes Davis: “By 1911,

when Durant started Chevro-
let, there were some 270 vehi-
cle brands on the U.S. car
market. Today, only four of
those 270 American makes
survive: Chevrolet, its sister-
GM brands Buick and Cadil-
lac, and Chevrolet’s longtime
archrival, Ford.
“Chevrolet’s first 50 years

were arguably its most suc-
cessful. Chevrolet overcame
Ford’s production and sales
leadership in the 1920s, ex-
panding that dominance to the
1930s, then made important
but little-heralded contribu-
tions to the Arsenal of Democ-
racy in the 1940s and pio-
neered long-lasting product
developments in the 1950s.
“In the final decade of its

first 50 years, Chevy intro-
duced new creature comforts
such as automatic transmis-
sions and power steering for
the ‘low-priced’ market fol-
lowed by the Corvette sports
car and the small-block V8
that ultimately propelled
Chevrolet from its traditional
value image to street-and-
track high performance for

the muscle car era of its sec-
ond 50 years.”
Indeed, a good part of the

book examines Chevrolet’s
roots and development in
Flint, “Vehicle City,” and all of
the various Chevrolet car and
truck facilities there at the be-
ginning of the 20th century.
By the end of the 20th cen-

tury, Flint had earned the title
“Buick City,” but before that,
it was Chevrolet that held
sway and helped sustain the
town – especially during
Chevrolet’s first 50 years lead-
ing up to 1960.
Davis argues in the book,

and in an interview, that 1960
represents a pivot point in
both general automotive and
Chevrolet history because
that’s when the market began

to branch off into so many
niches, including pickup
truck, sports car and, after
1964, the Mustang, the pony
car market, too.
Says Davis, “Corvette is

America’s Sports Car – very
different than the Ford Mus-
tang. Lee Iacocca conceived
the Mustang as a response to
the Corvair Monza.
“(GM President) Ed Cole,

the father of the Corvair, told
me in an interview he wanted
a Porsche-like car but the GM
Board wanted a family
sedan.”
Davis will be signing his

book at the Auto Zone in
Birmingham from 1 to 5 on
Thursday, Aug. 16, just ahead
of this year’s Woodward
Dream Cruise.

AUGUST 6, 2012 PAGE 7DETROIT AUTO SCENE

Jeff Caul
586-274-0396
PEP QUOTES BY PHONE OR EMAIL:
JEFF CAUL AT JCAUL@BUFFWHELAN.COM

Van Dyke • South of 18 Mile
Sterling Heights

buff whelan
chevrolet

buff whelan chevrolet

We guarantee the lowest price or it’s free! ☺ We guarantee the lowest price or it’s free!
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See dealer for details. All payments are based on GM Employee pricing except where otherwise noted. 2012
Cruze and 2012 Equinox lease payments require 800+ credit score, and assume you have a NON-GM lease
in the household. Other payments slightly higher. Down payment, first payment, tax, title, and plate due at
signing. Offer expires 08/31/2012

Free shuttle service to home, office or shopping.

WHERE THE DEALS MAKE THE DIFFERENCE, EVERY DAY SINCE 1970!

CONVENIENT HOURS:
Mon. & Thurs.

8:30 am – 9 pm
Tues., Wed., Fri.

8:30 am – 6:30 pm

OVER 1,000
New Chevrolets in Stock!

WE GUARANTEE THEWE GUARANTEE THE
LOWEST PRICES OR IT’S FREELOWEST PRICES OR IT’S FREE☺☺
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586-274-0396

SUMMER’S HOTTEST

DEALS!!!

Power Locks • Power Windows • Power Mirrors
Cruise • Tilt • Touch Screen Radio • Bluetooth

Onstar • XM Radio & More…

2013MALIBU ECO

Stk.#20081

$229*+Tax
$0 Down

24 Mos./10,000 Miles

$186*+Tax
$999 Down

LS Equipment Pkg. • Automatic Trans

2012 CRUZE LS

Stk.#12096

$149*+Tax
$0 Down

24 Mos./10,000 Miles
- No employee discount required -

$108*+Tax
$999 Down

LS Equipment Pkg. • Aluminum Wheels

2012 EQUINOXLS

Stk.#11860D

$179*+Tax
$0 Down

24 Mos./10,000 Miles

$139*+Tax
$999 Down

Wally Edgar
Chevrolet Employee HQ

Be treated with the respect you deserve.
TOP DOLLAR FOR YOUR TRADE and the Best Deal PERIOD!!

Wally Edgar
Chevrolet

Located right o! I-75 onM-24,
2minutes N. of the Palace of Auburn Hills

Make us your Michigan P.E.P. Car Connection

1-866-906-0279

Jay x117

� Open Saturday 9:30-3
Fax: 248-391-0189
Cell: 248-821-8026
Email: jchaiser@wallyedgar.com

SalesHours:
Mon. - Thur. 8:00am-8:00pm
Fri. 8:00am-6:00pm
Sat. 9:30am-3:00pm•Sun. Closed

CHEVY DEALER CODE 44085

www.wallyedgar.com • www.wallyedgar.com • www.wallyedgar.com • www.wallyedgar.com • www.wallyedgar.com • www.wallyedgar.com
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Let’s Deal
1-248-724-1073

Specials
AugustAugust

WANT TO DEAL WITH A STRAIGHT FORWARD
HONEST DEALER? TRY THESE REAL NUMBERS!
LEASE A 2012 TRAVERSE LS FWD FOR 24 MONTHS WITH APPROVED CREDIT AND 10K MILES

PER YEAR FOR $331.24 PER MONTH TAX INCLUDED WITH $595.74 DUE AT DELIVERY

THE AMOUNT DUE AT DELIVERY INCLUDES EVERYTHING EXCEPT A NEW PLATE.
IF YOU NEED ONE. NO SECURITY DEPOSIT IS REQUIRED

ELIGIBLE FOR THE GM EMPLOYEE DISCOUNT – SAVE $111.48 PER MONTH
HAVE A NON GM LEASED VEHICLE – SAVE $89.18 PER MONTH

HAVE S-TIER AND 800 OR ABOVE CREDIT SCORE – SAVE $30.71 PER MONTH
MILITARY EXPERIENCE – SAVE $33.44 PER MONTH

YES ! YOU CAN COMBINE THESE ADDITIONAL DISCOUNTS

DON’T LOOK FOR THE SMALL PRINT THERE IS NONE
EXPIRES 8/31/12

GM Design VP Harley Earl, right, shows the finer points of a 1956
Custom Corvette to His Royal Highness, Prince Bertil of Sweden.

1955 Corvettes on an under-construction Los Angeles freeway.

Former Ford P.R. Guy Writes Chevy History Book

2012 Chevrolet Cruze Eco.

Detroit AutoScene®ROADREPORT
Cruze Compact is Big Fun

2012 CHEVY CRUZE ECO

• Base Price:
• As Tested:
• Engine:
• Mileage:
• Length:
• Wheelbase:
• Trans:

• Assembly:
• Rear Axle:

OPTIONS:
•• Entertainment package in-
cluding radio, AM/FM stereo
with CD and MP3 playback, nav
system with 7-inch color touch-
screeen display ($995); Audio
system/premium ($445).

$19,325
$21,560
1.4L Ecotec
42 hwy/28 city
181 in.
105.7 in.
6-spd manual
3.83 ratio
GM Lordstown

Eco interior.

NOVI, Mich. (AP) – Plans for
reviving the state fair in
Michigan include a circus as
well as more traditional agri-
cultural events, competitions
and entertainment offerings,
organizers have announced.
The Great Lakes State Fair

will be held Aug. 31 to Sept. 3
at Suburban Collection Show-
place in Novi. Organizers last
week released more details of

the attractions, including
Shrine Circus shows that are
expected to include high wire
performances, acrobatics,
clowns and wild animal acts.
Kent Roberts, vice chair-

man of the Great Lakes State
Fair Board, said in a state-
ment that organizers are “de-
lighted to bring back a state
tradition” with modern up-
dates. The event will include

livestock exhibits, education
stations, product displays,
rides, a beer garden and en-
tertainment stages.
“We’ve created an exciting

venue that builds upon the
tradition of past fairs and
packages it into a 21st centu-
ry version focused on Michi-
gan’s rich agricultural and
arts heritage,” he said, adding
that “the entire show will in-

clude mostly Michigan-made
content, including all enter-
tainment, exhibits and con-
cessions.”
The Michigan State Fair,

which took place in Detroit,
closed in 2009 because of a
lack of funding.
In addition to having a dif-

ferent name and location, the
new event isn't funded by the
state in any way.

Supporters and Diehards Trying to Bring Back State Fair to Novi


