
By Gerald Scott

For all of the improvements
made by the OEMs, car pro-
grams still necessarily run on
about three-to-five-year devel-
opment cycles.

That’s why a supplier like
BASF Automotive Coatings is
currently reporting to their
auto customers on paint
trends looking ahead already
out to 2016.

BASF has announced the re-
sults of its latest automotive
color trend report. In the re-
port, BASF color experts from
North America, South Ameri-
ca, Europe, and Asia provide a
forecast of the automotive
colors of the future.

Results from this year’s re-
port show future colors will
be “naturally cultivated” with
nuanced berry and copper
tones, along with natural col-
ors such as brown, blue and
green.

“Although popular staple
colors such as silver, black
and white can make up ap-
proximately 50 to 80 percent
of current production, there is
a rich diversity of potential
shades that is returning to the
market,” said Paul Czornij,
technical manager for the
BASF Color Excellence group.

“The increasing inclination
of society to celebrate beauty
in earth tones and more tradi-
tional green and blue hues is
the basis for this trend.”

In recent years, the color
green has hardly played a role
on the roads, yet in four to
five years, the color is pre-
dicted to become more popu-
lar. Similarly, white, silver, and
gray will gradually wane in
popularity at the expense of
more saturated colors like
blues and browns.

“There are signs from au-
tomakers and consumers that
the desire for more color on
the roads is continuing. We
will be tapping into further
color spaces, such as bronzes
and emeralds,” says Mark
Gutjahr, head of Design for
BASF in Europe.

“The continued high value
assigned to the notion of ecol-
ogy may now again be signi-
fied by the color green.”

Indeed, automakers equat-
ing the color green with the

notion of eco-friendliness and
increased fuel economy be-
gan as a western notion that
will likely sweep globally in
the next several years.

The topic of sustainability
continues to be on the radar,
attracting attention to not on-
ly the environment, but also
the everyday world.

Finding novel ways to use
materials, simplifying
lifestyles, and having a closer
focus on daily experiences
are the main inspirations for
this trend.

“The innovation that arises
from this mindset nurtures a
stronger awareness for things
great and small, which in turn
raises social responsibility,”

said Czornij.
“Colors are being devel-

oped that evoke this sense of
purpose, stretching the afore-
mentioned blue, green, and
browns into both strong and
subtle tones.”

What’s more, modern com-
munication technologies are
triggering huge changes. Set-
ting the tone are phenomena
such as the increasing “de-ma-
terialization” of technology.

In the future, technology
will be less tangible in a hap-
tic sense, and instead, will be
increasingly more intuitive.
For example, smart phones
use a touch display instead of
a keypad.

“We are observing new nar-

rative and haptic qualities in
many areas. Heavy sub-
stances, striking surfaces and
expressive materials such as
wood and stone create a
stronger emotional connec-
tion to the world we live in.

“In the automotive world,
this means that we can expect
more intensive colors and
bolder effects,” said Corinna
Sy, designer at BASF Coatings
Europe.

“The new colors are expres-
sive, but not blatant, like a
good story.” With dark
berries, intensive browns and
coppers, along with radiant
emeralds, BASF designers an-
ticipate powerful color experi-
ences further on the roads.
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Wally Edgar
Chevrolet Employee HQ

Be treated with the respect you deserve.
TOP DOLLAR FOR YOUR TRADE and the Best Deal PERIOD!!

Wally Edgar
Chevrolet

Located right o! I-75 onM-24,
2minutes N. of the Palace of Auburn Hills

Make us your Michigan P.E.P. Car Connection

1-866-906-0279

Jay x117

� Open Saturday 9:30-3
Fax: 248-391-0189
Cell: 248-821-8026
Email: jchaiser@wallyedgar.com

SalesHours:
Mon. - Thur. 8:00am-8:00pm
Fri. 8:00am-6:00pm
Sat. 9:30am-3:00pm•Sun. Closed

CHEVY DEALER CODE 44085

www.wallyedgar.com • www.wallyedgar.com • www.wallyedgar.com • www.wallyedgar.com • www.wallyedgar.com • www.wallyedgar.com
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Let’s Deal
1-248-724-1073

SpecialsJuneJuly

WANT TO DEAL WITH A STRAIGHT FORWARD
HONEST DEALER? TRY THESE REAL NUMBERS!
LEASE A 2012 TRAVERSE LS FWD FOR 24 MONTHS WITH APPROVED CREDIT AND 10K MILES

PER YEAR FOR $331.24 PER MONTH TAX INCLUDED WITH $595.74 DUE AT DELIVERY

THE AMOUNT DUE AT DELIVERY INCLUDES EVERYTHING EXCEPT A NEW PLATE.
IF YOU NEED ONE. NO SECURITY DEPOSIT IS REQUIRED

ELIGIBLE FOR THE GM EMPLOYEE DISCOUNT – SAVE $111.48 PER MONTH
HAVE A NON GM LEASED VEHICLE – SAVE $89.18 PER MONTH

HAVE S-TIER AND 800 OR ABOVE CREDIT SCORE – SAVE $30.71 PER MONTH
MILITARY EXPERIENCE – SAVE $33.44 PER MONTH

YES ! YOU CAN COMBINE THESE ADDITIONAL DISCOUNTS

DON’T LOOK FOR THE SMALL PRINT THERE IS NONE
EXPIRES 7/31/12

WARREN URGENTCARE

“We Care”
URGENT CARE FOR ACCIDENTS AND INJURY

ADULT & PEDIATRIC ILLNESS
Digital X-Rays, EKG and Lab Work, On-Site Lab Service, Strep, Mono,
Pregnancy & Urine Testing, Vaccinations, Sports & School Physicals,

Occupational Medicine, Work-Related Injuries,
Pre-Hire Physicals (BAT & Urine Screening)

SPECIAL ON SPORTS PHYSICAL $25.00 State-of-the-Art Facility

8am-10pm • 7 Days a week • 365 Days a Year
“Bringing Quality Urgent Care To Your Neighborhood”

586-276-8200
31700 Van Dyke • Warren, MI 48093

On Van Dyke Rd., between 13 & 14 Mile in
St. John’s Windemere Park

OTHER CONVENIENT LOCATIONS:

ATTENTION
Chrysler, GM, Ford

Employees, we’re within
2 miles of your plants

HAP & BCN
NO Referrals Needed!
www.warrenurgentcare.com

FLU SHOTS

Woodland Urgent Care
22341 W. 8 Mile Road

Detroit

313-387-8700

N. East Macomb Urgent Care
43900 Garfield, Suite 121

Clinton Township

586-868-2600

GetAway to Sunset Bay
Bella Vista Inn & Hersel’s on the Bay

on beautiful Lake Huron in Caseville

WEEKEND GETAWAY

Call 989-856-2650
or visit bella-caseville.com

PACKAGE

Early Check-in Friday. Late Check-out Sunday.

• Jacuzzi Suites • Fireplace
Dining, DJ, Dancing & More.

MOTEL
ROOMS $70 per

night

$229
3 DAYS & 2 NIGHTS

TAYLOR
MADE
FENCE

SINCE 1954
Reasonable rates.
Free estimates.
Professional

Installation & repairs.
Insurance work.

Gates made to order.
Insured.

NO JOB’S TOO SMALL
586-446-4695

1-800-291-0464

SPECTACULAR ESTATE
On 3+ Acres

4194 Windmill Farms, Milford

Custom built with 5 bedrooms,
4.2 baths. Over 4,900 sq. ft.

$1,390,000
To view the virtual tour visit
www.homesbypartners.com
John MacLeod
248-866-7694

OPEN
9am-7:30pm
Mon thru Sat

FULL MOTORCYCLE MACHINE SHOP
“OVER 30 YEARS EXPERIENCE”

ALL MOTORCYCLE & ATV
TUNE-UPS & REPAIRS

• Suspension Service & Engine Mods
• Full Discounts on OEM
& Aftermarket Parts

FREE ESTIMATES
6293 14 MILE RD. • EAST OF MOUND RD.

586.795.0144

The Changing Weather…
Means Changing Footwear

• Waterproof
& Insulated

• Work & Sport

• Professional
Fitting

• Wide Widths
In Stock

SSTTEERRLLIINNGG HHEEIIGGHHTTSS
3333228899 MMoouunndd RRdd..

(N. of 14 Mile Rd.)

586-264-4500

SSHHEELLBBYY TTWWPP..
1133998899 HHaallll RRdd..

(NE. corner of Schoenherr)

586-566-9600

RREEDD WWIINNGG
SSHHOOEE SSTTOORREE

M-F 10-8; Sat. 10-5; Sun. 12-4

Michelle Killen, lead creative designer, GM color and trim studio.

Paul Czornij, technical manager, Color Excellence Group at BASF Corp. in Southfield.

White, Silver Cars to Fade as Blues, Greens Return

WARREN – Inferno Orange
is the second-most requested
color for Chevrolet Sonic
hatchbacks, accounting for
nearly one in five dealer or-
ders and signaling a new col-
or trend in the subcompact
market. Its popularity trails
only the ever-popular black
hatchback.

Pantone named PANTONE
17-1463 Tangerine Tango the
Color of the Year for 2012, rec-
ognizing orange’s widespread
appeal and prominence.

Taking cues from the fash-
ion, architecture and furni-
ture industries, Sonic’s design
team monitored color to iden-
tify hues with longevity that
best fit the Sonic attitude.

“Fashion houses can quick-
ly jump on the latest color
craze, since their products
are designed for shorter life
spans, but long-lasting Chevy
vehicles must feature colors
that will remain attractive and
on-trend for multiple years,”
says Michelle Killen, lead cre-
ative designer in the color
and trim studio and exterior
paint expert at General Mo-
tors Design.

“We had a strong feeling
that Sonic’s Inferno Orange
would hit the trend at the per-

fect time and hatchback driv-
ers would embrace it.”

Orange, a staple of
Corvettes and Camaros, is
firmly ingrained in the per-
formance vehicle market.

With the Sonic’s turbo-
charged engine and Corvette-
inspired handling, the design
team wanted to visually ex-
press its fun-to-drive person-
ality, Killen said.

Chevy design experts pre-
dict orange will remain a col-
or trend in the future, transi-
tioning from the bright, chic
tint of today to a more burnt,
coppery finish in the years to
come.

Sonic Designers Like Baseball,
Hot Dogs, Orange Chevrolets

PLANTATION, Fla. – DHL Ex-
press, an international ex-
press services provider, has
announced the launch of 100
pickup and delivery vans
fueled by clean, safe and eco-
nomical propane autogas.

The new Ford E-250 cargo
vans, each equipped with a
Roush CleanTech-dedicated
liquid propane autogas fuel
system, will be on the road by
late August 2012 and will sup-
port DHL Express pickup and
delivery service within Cali-

fornia, Florida, Georgia, Mis-
souri and Texas.

“Customers in the U.S. and
worldwide are increasingly
demanding greener logistics
and sustainable business pro-
cedures,” said Ian Clough,
CEO of DHL Express U.S.

“Initiatives like our all
‘green’ fleet in Manhattan and
this propane autogas fleet not
only lower our DHL carbon
footprint, but are a smart,
clean and cost-effective
choice for our business.”

The new alternative-fuel ve-
hicles join other propane ve-
hicles already operating for
DHL Express in Ohio, Ten-
nessee and Louisiana. They
all complement Deutsche
Post DHL’s GOGREEN pro-
gram and its target to im-
prove the company’s world-
wide carbon efficiency 30 per-
cent by 2020, using 2007 lev-
els as a baseline. Through the
use of propane autogas, each
alternative fuel vehicle saves
over 22,587 pounds of CO2.

Roush Sells 100 Propane Units to DHL
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Xy
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DEARBORN – Henry Ford
Community College will host
“Filling the Skills Gap in Man-
uacturing: New Learning
Tools & Opportunities,” an
event showcasing the Col-
lege’s manufacturing work-
force program at the M-TEC
Building located at 3601
Schaefer Road in Dearborn.

This event runs from 2-4
p.m. on Wednesday, Aug. 8,
followed by a reception.

The College continues to
collaborate with various part-
ners, including Ford Motor
Co., to create the next genera-
tion of manufacturing pro-
grams across the country.
These programs have been
designed by the Automotive
Manufacturing Technical Edu-
cation Collaborative
(AMTEC), which is sponsored
by the National Science Foun-
dation (NSF).

Gary Saganski, director of
HFCC’s Corporate Training
Division, said that for the
past three years “We have
been building new targeted
and flexible educational tools
for manufacturing mainte-
nance with colleges and auto-
motive companies through
NSF/AMTEC.

“We are working to fill the
gaps that exist in applied
manufacturing higher educa-
tion. Companies have new
technology and new manufac-
turing processes, and this
has necessitated the need for
new types of educational
products. Our programs will
be designed to address that,”
Saganski added.

HFCC Is Host of
Manufacturing
Event on Aug. 8


