
DETROIT – The Chevrolet
Spark, a mini-car currently
sold in 100 markets world-
wide, will debut in the U.S. lat-
er this year with new features
specifically targeted to appeal
to the urban millennial mar-
ket.
“We listened to what young

people said they wanted in a
car. Our engineers tuned and
equipped the Chevrolet Spark
specifically for first-time buy-
ers and city dwellers in North
America,” said Chris Perry,
vice president of Chevrolet
Global Marketing.
“Spark is the perfect urban

car because we’ve made it
easy to drive, easy to park and
easy to own.”
To tackle the challenges of

urban driving environments,
several Spark features are
tailored to North American
consumers, including:
• Giving the Spark the abili-

ty to conquer steep inclines
and declines with Hill Start As-
sist and equipping the Spark
with a sixth sense with Panic
Brake Assist – both standard

on Spark and new to the mini-
car segment in North America.
Hill Start Assist aids drivers

in cities known for hilly ter-
rain – such as San Francisco –
by holding the vehicle in place
while the driver switches from
the brake pedal to the gas.
• Panic Brake Assist de-

tects situations where emer-
gency braking is needed and
automatically engages maxi-
mum braking force.

• Squeezing Spark into the
tightest of parking spaces
with a length of only 144 inch-
es and 63 inches wide, which
is 37 inches shorter and 8
inches narrower than the
Chevy Cruze.
• Connecting Spark owners

to their friends, music, videos
and photos with a radio that
features a seven-inch diagonal
color touch screen equipped
with the Chevrolet MyLink in-
fotainment system, which pro-
vides users with access to
Pandora and Stitcher, Blue-
tooth and navigation.
MyLink also makes it possi-

ble to connect a smartphone
or other USB device to play
movies, display pictures and
download contacts for hands-
free calling, allowing for a full

in-vehicle media experience.
• Packing extra horsepow-

er under the hood with modifi-
cations to the engine displace-
ment and enhancements to
the ride and handling, giving
the Spark more power and
better handling at higher
speeds.
• Hooking up the Spark

with 15-inch wheels, making it
the only vehicle in the seg-
ment to come standard with
alloy wheels and increasing its
performance and style street
cred.
• Giving the Spark a facelift

with a deeper grille and
restyled fog lamps for a sporti-
er, more aggressive style.
The Spark will arrive in

Chevrolet showrooms later
this year.

Spark ‘Perfect Urban Car,’ Says Chevy’s Chris Perry

The 2013 Chevrolet Spark comes standard with Hill Start Assist, which helps drivers of manual
transmission-equipped vehicles navigate steep inclines or declines in cities known for their hilly ter-
rain. The Spark also features as standard a Panic Brake Assist for emergencies.

DETROIT – Getting into the
Chevrolet Equinox is so easy,
say Chevy officials, its owners
may never notice.
The small crossover’s nar-

row rocker panels require
minimal reach to step over,
and its seat height requires
minimal bending, according
to Chevrolet officials.
Equinox’s ease of entry,

they say, is just one example
of Chevrolet’s use of universal
design, an approach that
makes products of all kinds
work for as many people as
possible.
A rear-vision camera, pro-

grammable liftgate and easy-
to-use touch screen controls
are examples of Equinox’s
ease-of-use features.
Ease of use is increasingly

important to car design as au-
tomakers adapt to changing
consumer demographics. Ac-
cording to the U.S. Census Bu-
reau, the 65-and-older popula-
tion is projected to grow to
more than 71 million by 2030,
and will account for 20 per-
cent of the nation’s citizenry.
That means more car buy-

ers will be dealing with age-re-
lated issues that affect range
of motion, eyesight, hearing,
reflexes and cognition – is-
sues that General Motors has
studied in depth and has al-
ready begun to address in
many of its vehicles such as
the Equinox.
“We never design vehicles

specifically for older con-
sumers, but we increasingly
integrate design solutions

that work for all users, re-
gardless of age,” said Carl
Wellborn, senior staff engi-
neer and project manager, GM
Design and Technology Fu-
sion.
“Designs that make life easi-

er for older users also work
for younger users. Universal
design is the key to unlocking
usability solutions and imple-
menting them successfully.”
Wellborn presented GM’s

findings on increasing prod-
uct value for an aging global
market at the American Occu-
pational Therapy Associa-
tion’s national convention
last year. The research was
based on dozens of inter-
views with consumers who
ranged in age from 21 to 65
and older.
“We are thrilled that GM is

interested in better under-
standing the unique needs of
aging drivers,” said Elin
Schold Davis, project coordi-
nator of the Older Driver Ini-
tiative at the American Occu-
pational Therapy Association
in Bethesda, Md.
“We are a car-dependent

nation and want to maintain
our driving independence as

long as we can. Vehicles that
use universal designs can
make it easier and safer for
people to have and enjoy per-
sonal transportation well into
old age.”
For automakers, the rising

number of older car buyers is
impossible to ignore, because
Baby Boomers, the genera-
tion now reaching retirement
age, buy the most new vehi-
cles.
According to a recent study

from J.D. Power and AARP,
people ages 50 and older now
buy more than 6 of every 10
new vehicles sold – up 39 per-
cent since 2001.
“Boomers want vehicles

that help them maintain their
vitality by adapting to their
needs, rather than the other
way around,” said Matt
Thornhill, founder and presi-
dent of the Boomer Project, a
marketing research firm in
Richmond, Va.
“If a car screams that it was

designed ‘for old people,’
Boomers will hate it and so
will younger buyers. Boomers
want vehicle designs that re-
flect their youthful vitality
and aspirations, even if they
are dealing with age-related
issues.”
One of the reasons why op-

erating a vehicle becomes
more difficult with age is di-
minished range of motion.
Equinox’s blind spot mirrors
and wraparound rear side
glass can be useful to drivers,
regardless of their age, who
may have difficulty looking
over their shoulder when
making a lane change.
In addition, the crossover’s

rear-vision camera, standard
on 2013 Equinox LT and LTZ
models, helps all drivers iden-
tify objects behind the vehi-
cle when backing up.
Equinox’s rear programma-

ble power liftgate, standard
on LTZ and available on 2LT,
also helps users of any age
who have limited range of mo-
tion, but also is convenient
for anyone whose hands are
full.
Another example of

Equinox’s universal design
advantages is its segment-
leading, multi-flex rear seat
that allows parents to move
the rear seat closer for easier
and safer access to their chil-
dren. The additional leg room
afforded by the multi-flex rear
seat allows up to five people
to sit comfortably in the vehi-
cle.
Also in easy reach are

Equinox’s center stack radio
controls, with redundant con-
trols on the steering wheel
that help drivers keep their
hands on the wheel and eyes
on the road.
Additionally, Equinox’s

MyLink infotainment system,
standard on 2013 LT and LTZ
models, has a seven-inch col-
or touch screen display with
easy-to-understand icons.
The system allows users to

integrate their Bluetooth-
paired smartphone with their
vehicle so they can stow their
phone and safely use the
hands-free voice control sys-
tem to listen to music files
and place calls to stored con-
tacts. Users also can access
their mobile phone book on
the display.

GM Focusing on ‘Designs That Make Life Easier’

Ingress in the Equinox.

Egress is easier in the Equinox, Chevrolet says.
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GetAway to Sunset Bay
Bella Vista Inn & Hersel’s on the Bay

on beautiful Lake Huron in Caseville

WEEKEND GETAWAY

Call 989-856-2650
or visit bella-caseville.com

PACKAGE

Early Check-in Friday. Late Check-out Sunday.

• Jacuzzi Suites • Fireplace
Dining, DJ, Dancing & More.

MOTEL
ROOMS $70 per

night

$229
3 DAYS & 2 NIGHTS

The Changing Weather…
Means Changing Footwear

• Waterproof
& Insulated

• Work & Sport

• Professional
Fitting

• Wide Widths
In Stock

SSTTEERRLLIINNGG HHEEIIGGHHTTSS
3333228899 MMoouunndd RRdd..

(N. of 14 Mile Rd.)

586-264-4500

SSHHEELLBBYY TTWWPP..
1133998899 HHaallll RRdd..

(NE. corner of Schoenherr)

586-566-9600

RREEDD WWIINNGG
SSHHOOEE SSTTOORREE

M-F 10-8; Sat. 10-5; Sun. 12-4

WARREN URGENTCARE

“We Care”
URGENT CARE FOR ACCIDENTS AND INJURY

ADULT & PEDIATRIC ILLNESS
Digital X-Rays, EKG and Lab Work, On-Site Lab Service, Strep, Mono,
Pregnancy & Urine Testing, Vaccinations, Sports & School Physicals,

Occupational Medicine, Work-Related Injuries,
Pre-Hire Physicals (BAT & Urine Screening)

SPECIAL ON SPORTS PHYSICAL $25.00 State-of-the-Art Facility

8am-10pm • 7 Days a week • 365 Days a Year
“Bringing Quality Urgent Care To Your Neighborhood”

586-276-8200
31700 Van Dyke • Warren, MI 48093

On Van Dyke Rd., between 13 & 14 Mile in
St. John’s Windemere Park

OTHER CONVENIENT LOCATIONS:

ATTENTION
Chrysler, GM, Ford

Employees, we’re within
2 miles of your plants

HAP & BCN
NO Referrals Needed!
www.warrenurgentcare.com

FLU SHOTS

Woodland Urgent Care
22341 W. 8 Mile Road

Detroit

313-387-8700

N. East Macomb Urgent Care
43900 Garfield, Suite 121

Clinton Township

586-868-2600

INDEPENDENCE
AUTO REPAIR

Full Service
� We Have Tires �

American Owned & Operated
We do all factory

scheduled maintenance!

FREE Shuttle Service within a 10 mile radius
FREE Courtesy Check on any vehicle
FREE Coffee to everyone

28775 Van Dyke • Warren
12 & Van Dyke

586-751-4440

Certifed
Technicians

15075 32 Mile Rd. • Romeo
Corner of 32 Mile & Powell Rd.

586-336-4440
2

Locati
ons:

Trans. Flush
w/ cleaner & additive.

Includes 17 qts. transmission fluid.
OR Coolant

Flushw/ cleaner & additive.
$9999 Inclu. 3 gal.

of Coolant
In-store offer good through 7-31-12

Front End
Alignment
$3999
4-Wheel
Alignment
$7999

Ceramic
Brake
Special

Includes pad
installation

In-store offer good
through 7-31-12

$9999
10%

OFF Parts

$1799
w/ Tire Rotation
$26.99

In-store offer good through 7-31-12

Full Service Oil,
Lube & Filter

Change
to All GM
Employees
w/ Badge

Camber & Caster
Adj. Additional

In-store offer good
through 7-31-12

OPEN:
Mon-Fri

7:30 am-6pm
Sat.

8am-3pm

JIM DOUGLAS
AUTO SALES

Serving Metro Detroit customers since 1975

Come To You -or- Shuttle Available

Great selection of vehicles for sale!

Top $$$ paid for
your vehicle

248-332-8326

CHICAGO – Citing his lead-
ership in helping to guide Gen-
eral Motors’ recovery and its
strength in both U.S. and glob-
al markets, the Executives’
Club of Chicago last week gave
GM Chairman and CEO Dan
Akerson its 2012 International
Executive of the Year Award.
During a moderated ques-

tion-and-answer session be-
fore nearly 1,000 attendees,
Akerson discussed a number
of topics, including GM’s
resurgence; record profits of
2011; global growth in China

and Russia; and his role in re-
cruiting more women to the
GM Board of Directors and ex-
ecutive leadership team.
Previous honorees include

executives such as Larry Elli-
son, Bill Gates, the chiefs of
United Airlines, IBM, Northern
Trust Corp. and others.
The Executives’ Club of

Chicago was founded in 1911.
Its Board of Directors is com-
posed of 46 CEOs and senior
executives of top companies
headquartered in the Chicago
area.

Akerson Named Executive of Year

GM Chairman and CEO Dan Akerson receives the International
Executive of the Year Award from the Executives’ Club of Chicago
last week in Illinois. The club cited Akerson’s leadership in help-
ing guide GM’s recovery in both the U.S. and global markets.

LIVONIA – TRW Automotive
Holdings Corp. has developed
a new active seat belt technol-
ogy that assists the driver in
grasping the belt during the
buckling-up process.
The system, known as

TRW’s active seat belt presen-
ter, can help to support elder-
ly or less mobile passengers,
as well as act as a reminder to
fasten the seat belt upon en-
tering the vehicle.
Uwe Class, senior engineer-

ing manager, global active re-
straint systems at TRW, com-
mented: “Current systems are
today fit into coupes and con-
vertibles where the seat belt
is more difficult to reach due
to the B pillar being consider-
ably further back than in oth-
er vehicles.
“The technology is current-

ly not available for 4- and 5-
door vehicles, but this is an
area that TRW is exploring.
“Widely available statistics

indicate an aging population
globally and we believe that
comfort functions such as our
seat belt presenter are becom-
ing increasingly important for
this demographic. And as a
safety company, we are propo-
nents of occupants being re-
minded to buckle up.”
TRW’s new seat belt presen-

ter is mounted directly on the
height adjuster within the ve-
hicle’s B pillar. When the occu-
pant is seated, the presenter –
a small arm that rests within
the B pillar – brings the belt
forward to an ‘easier-to-
reach’ position.
As soon as the occupant

takes the belt, the arm simply
reverts to its original park po-
sition. The presenter can be
easily integrated into the B pil-
lar with no modifications re-
quired other than to the trim.
Class continued: “The seat

belt presenter can bring the

belt forward up to 300 mm,
depending on the vehicle. We
are working closely with indi-
vidual vehicle manufacturer
customers to identify the opti-
mum position for occupants
to retrieve the belt and mini-
mize any twisting action re-
quired as part of the buckling
process.”
TRW estimates that its ac-

tive seat belt presenter will be
ready for production by 2016.
TRW is a global leader in au-

tomotive safety systems. With
2011 sales of $16.2 billion,
TRW Automotive ranks
among the world’s leading au-
tomotive suppliers.
Headquartered in Livonia,

the company, through its sub-
sidiaries, operates in 26 coun-
tries and employs more than
60,000 people worldwide.
TRW Automotive products

include integrated vehicle
control and driver assist sys-
tems, braking systems, steer-
ing systems, suspension sys-
tems, occupant safety sys-
tems (seat belts and airbags),
electronics, engine compo-
nents, fastening systems and
aftermarket replacement
parts and services.

With an Aging Population, TRW
Develops Driver Seat-Belt Aid

TRW’s new seat belt system.


