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OOvveerr 3300 CClliinniiccss
TToo SSeerrvvee YYoouu

OOppeenn MMoonnddaayy--SSaattuurrddaayy

BBiirrmmiinngghhaamm 224488--557799--55227700
BBrriigghhttoonn 881100--552222--44660000
CClliinnttoonn TTwwpp.. 558866--999911--11992211
DDeeaarrbboorrnn 331133--556666--44003388
EEaassttppooiinnttee 558866--669933--44004433
LLiinnccoollnn PPaarrkk 331133--666622--11226633
NNoovvii 224488--993399--88337799
RRoocchheesstteerr 224488--449944--88553333
RRoommeeoo 558866--337722--99001100
TTrrooyy 224488--668888--00665555
WWaarrrreenn 558866--443366--33551166
WWhhiittee LLaakkee 224488--881122--99992222

Autoworkers and their dependents
receive an Extra 20% off ALL services*
Program may be covered by your FLEX Plan

*some restrictions apply

Carissa 
from Grand Rapids 
lost 78 lbs.

Lose all the weight
you want for 

$1 per pound

INDEPENDENCE
AUTO REPAIR

Full Service
� We Have Tires �

American Owned & Operated
We do all factory

scheduled maintenance!

FREE Shuttle Service within a 10 mile radius
FREE Courtesy Check on any vehicle
FREE Coffee to everyone

28775 Van Dyke • Warren
12 & Van Dyke

586-751-4440

Certifed
Technicians

15075 32 Mile Rd. • Romeo
Corner of 32 Mile & Powell Rd.

586-336-4440
2

Locati
ons:

Trans. Flush
w/ cleaner & additive.

Includes 17 qts. transmission fluid.
OR Coolant

Flushw/ cleaner & additive.
$9999 Inclu. 3 gal.

of Coolant
In-store offer good through 5-31-12

Front End
Alignment
$3999
4-Wheel
Alignment
$7999

Ceramic
Brake
Special

Includes pad
installation

In-store offer good
through 5-31-12

$9999
10%

OFF Parts

$1799
w/ Tire Rotation
$26.99

In-store offer good through 5-31-12

Full Service Oil,
Lube & Filter

Change
to All GM
Employees
w/ Badge

Camber & Caster
Adj. Additional

In-store offer good
through 5-31-12

OPEN:
Mon-Fri

7:30 am-6pm
Sat.

8am-3pm

GetAway to Sunset Bay
Bella Vista Inn & Hersel’s on the Bay

on beautiful Lake Huron in Caseville

Featuring
• Broken Arrow Blues Band
• The Flying Crowbaus
• Howard Glazer &The E634’s

BLUES ON THE BEACH

10th Annual

June 16th

Call 989-856-2650
or visit bella-caseville.com

June Special
Save up to $100 on a Suites,

Chalets and Cottages

FESTIVAL

Join us rain or shine
Beer tent & BBQ

WOODWORKING
FINE FURNITURE
www.audiawoodworking.net

AUDIA

HELP
WANTED
General Labor

for
Woodworking

Business
CALL TONY

586-296-6330

BRICK & BLOCK
New or Repair
• Chimneys
• Porches
• Windows- cut in or fill in

• Tuckpointing
• Basements
• Crawl spaces
• Custom Fireplace

586-651-2419

GRAND OPENING SPECIALS!
6 FREE Foils w/haircut purchase

FREE Lip Buff w/eyebrow wax purchase
or $5.00 OFF any service.

58912 van dyke & 27 mile road • washington twp., mi 48094

586.697.5361

V
salonsalon

by Gerald Scott
News Dept.

“Today is just the best day
ever!”

So exclaimed a 10-year-old
boy participating in the GM/A
World in Motion (AWIM) pro-
gram at St. Anne Catholic
School in Warren last week.

Classes of 4th and 5th
graders were climbing in and
out of Corvette, Camaro and
Volt cars and having just a
grand time in the way that
only kids that age can.

St. Anne, on Mound Road
between 13 and 14 Mile Roads,
is just a stone’s throw from
the GM Tech Center, which has
a history of supporting the
school through AWIM, A World
in Motion.

The program puts GM engi-
neers in the classroom to work
with St. Anne 4th and 5th grade
classes on auto vehicle projects
and the big reward at the end
of the program was car day,
when GM brings in all of its hot
vehicles to impress the kids.

“The schoolchildren are like
sponges, they really do take
everything in,” observed Paul
Bartold, a GM senior buyer
who purchases equipment for
battery assembly lines.

Bartold also works with Lin-
coln Middle School students in
south Warren on a similar
AWIM project.

AWIM connects GM engi-
neers to mainstream class-
rooms, all to make the STEM
classes and course (science,
technology, engineering and
math) all the more exciting to
these 10- and 11-year-old stu-
dents.

At St. Anne, the 4th graders
separated into teams and each
team developed a small boat, a
sailing vessel, that had to meet
certain criteria.

Likewise, the 5th graders de-
veloped small cars aimed at
their 10-year-old peers as the
consumer audience. The team
names for the cars developed
by the 5th graders were Light-
ning Bugs, JKL Speeders, all
like that.

“Let’s challenge! Let’s lead!”
exhorts GM’s Namir Zara, who
works as a lead suspension en-
gineer in the Chassis Dept. at

the GM Tech Center, where he
does suspension work for full-
size truck and utility lineups
that include the Silverado, Sier-
ra, Escalade, Avalanche and
more.

The student presentations
are active events, not quiet
ones, and GM’s Zara coaches
the youngsters on working in
teams, on speaking up and not
whispering when they have an
idea, to be good and direct
communicators as they col-
lectively tackle their car proj-
ects.

Teamwork, above all, is re-
inforced the most because
that’s the environment they’ll
be working in if they really do
make it to GM or another major
automaker in the years ahead.

Another volunteer mentor
is Melissa Morgan, a TARDEC
engineer who works at the
nearby Detroit Arsenal for the
U.S. Army.

“It’s fun to see the kids get all
excited about science and
math,” she observed.

Also, GM’s Mari Kay Scott,
who works in worldwide real
estate for GM, said that she’s
especially encouraged to see so
many girls at St. Anne partici-
pating in the AWIM program.

It’s encouraging to her be-
cause that’s about the same age
that young girls self-select out
of the sciences in part because
it’s just before they become in-
terested in other aspects of
life.

Scott is encouraged that the
GM/AWIM program, both the

research presentations and the
appearance of GM sports cars,
collectively helps to put the
buzz back into the possibility of
these young girls becoming en-
gineers or scientists some day.

After all, any event that can
cause today’s 10-year-olds to
exclaim that “today is just the
best day ever!” – well, you’ve
got to figure that’s having a pos-
itive impact on all these fertile
young minds.

GM Program Brings ‘Best Day Ever’ to St. Anne Youth

Schoolchildren from St. Anne Catholic School in Warren cavort inside of a 2012 Corvette at the GM
/ AWIM (A World in Motion) student car show last week.
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GM Tech Center employees Paul Bartold, left (senior buyer), and
Namir Zara (lead suspension engineer, Chassis Dept.), together
organized the GM / A World in Motion car show at St. Anne
Catholic School on Mound Road in Warren last week.
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Even TARDEC engineer Melissa Morgan participated in the GM /
AWIM (A World in Motion) student car show at the St. Anne
Catholic School in Warren last week. Morgan works at the near-
by Detroit Arsenal and volunteers through the GM program.
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This St. Anne School 5th grade team in Warren presents their auto project to their classmates under
the watchful eye of GM Tech Center engineer Namir Zara last week at the GM AWIM (A World in Mo-
tion) car show.
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By TOM KRISHER
AP Auto Writer

DETROIT (AP) – For General
Motors, the price isn’t right
when it comes to an ad during
next year’s Super Bowl.

The Detroit automaker said
last week that it won’t be ad-
vertising on the Feb. 3 specta-
cle because of a steep price
hike demanded by CBS, the
network broadcasting the
game.

“We understand the reach
the Super Bowl provides, but
with the significant increase in
price, we simply can’t justify
the expense,” GM marketing
chief Joel Ewanick said in a
statement.

A person with knowledge of
advertising costs said last week
that CBS wants 25-to-30-
percent more for air time than
NBC charged during this year’s
game.

Companies spent an average
of $3.5 million for a 30-second
commercial this year, meaning
the increase would be at least
$875,000 per ad. The person
didn’t want to be identified
because the ad prices have
not been made public.

CBS spokeswoman Shannon
Jacobs would not comment
on GM’s decision or on the size
of any price increase.

Earlier this year, a top CBS
sales official told the trade
publication Advertising Age
that prices for Super Bowl
spots would be raised.

CBS has said the ad spots for
next year’s game are selling
well.

For GM, it’s the second ma-
jor advertising change it con-
firmed last week. Earlier, the
company said it would pull
$10 million in ads from Face-
book, saying they weren’t ef-
fective. The announcement
came just three days before
Facebook’s public stock offer-
ing.

The moves for GM come as
the company shakes up its
global advertising, hoping to
save $2 billion. The company
consolidated its two main ad
agencies into one and central-
ized its media buying with one
firm in an effort to get better
prices.

GM spent about $4.5 billion
on advertising worldwide last
year, and the company expects
to spend about the same this
year.

GM advertised on this year’s
Super Bowl with a spot that
rankled rival Ford Motor Co.
One of GM’s ads implied that
its Chevrolet Silverado pickup
truck was more dependable
than Ford’s F-Series pickup.

In the ad, a driver in a Sil-
verado navigated a post-apoc-
alyptic scene. When he met up
with some friends, he noticed
one was missing. The ad said
the friend who didn’t make it
was driving a Ford.

The Super Bowl traditional-
ly is advertising’s biggest spec-
tacle, with automakers buy-
ing up a big chunk of air time.

GM Says Nix To
’13 Super Bowl
Commercials

In partnership with the
Michigan Travel Commission
(MTC) and the Highway Hos-
pitality Committee (HHC), the
Michigan Department of
Transportation last week an-
nounced a new statewide pro-
gram that allows tourism
groups across the state to
“adopt” Welcome Centers in
their community.

This new program is de-
signed to enhance operations
and leverage the resources of
all organizations involved.

“Similar to MDOT’s Adopt-
A-Highway program, this is a

cost-effective way to provide
enhanced services with a lim-
ited budget,” said MDOT
Southwest Region Engineer
and HHC Co-Chair Bobbi
Welke.

The Marquette Convention
and Visitor Bureau is the first
to take advantage of this new
program, adopting the Mar-
quette Welcome Center locat-
ed in Michigan’s Upper Penin-
sula. There are 14 Welcome
Centers located throughout
Michigan. Groups interested
in participating should con-
tact their area Center.

Public Can Adopt Centers


