
by Gerald Scott
News Dept.

In an era of corporate cut-
backs, how refreshing to learn
that Mercedes-Benz Financial
Systems (MBFS) in Farmington
Hills is a champion of all things
artistic.
MBFS held its annual art

show last Tuesday evening af-
ter work and the firm’s own
employees, local artists from
the community, but especially
including Cranbrook, all gath-
ered for wine, cheese and a
celebration of great art hang-
ing on the walls.
“We believe that art plays a

critical role in creating a dy-
namic work environment, an
inquisitive culture and sparks
creativity,” the “Experiencing

Perspectives” invitation from
MBFS to the local arts commu-
nity reads.
“While our workplace might

not be a gallery, it does house
cutting-edge art from local
artists and graduate students
from Cranbrook Academy of
Art” it says.
“To explore the art and the

question of what role art can
play in being a catalyst for
change and inspiration, we in-
vite you to join us for an
evening celebrating the arts.”
They’re not kidding.
Besides the dramatic art-

works on display such as paint-
ing, framed photography and
mixed-media creations, visitors
were able to enjoy a brief but in-
spiring concert performance
fromMosaic Youth Theater and
a spoken poem about Detroit
from a local high school teen.
This is the 4th annual art re-

ception that MBFS has hosted
in this impressive fashion.
“Youmaywonderwhy a com-

panywhose prime focus is to fi-
nance Mercedes cars and
Freightliner trucks andThomas-
built buses and a few other
things, why we put up somany
pieces of art in our offices – and
that’s a good question,” said Pe-
ter Zieringer, president and CEO
of Mercedes-Benz Financial
Services.
“While someof us here are big

fans of art – thatmay play a role,
I admit – but more importantly,
art helps us create an environ-
ment that is creative, inspiring
and thought-provoking. That is
something we appreciate a lot.
“As with any other bank or fi-

nancial services institution: we
have a very simple business
model, we buy money and we
sell money and the piece in the
middle that makes all the dif-
ference is our people.
“So we want to make sure

we get the best people aboard,
but we want to make sure that
we provide a work environ-
ment that is creative, that is in-
spiring and that’s fun to work
and to create new ideas – and
art is the catalyst to do that.
“Art, and pieces of art, chal-

lenge us on a constant basis to
rethink what we know or what

we think we know, and that
helps us maintain a competi-
tive advantage in the market-
place.
“If we are to stay competi-

tive, we have to be willing to
challenge what we think we
know and we have to be able
to depart on a journey to new
horizons, and art is the perfect
companion for that journey.”
Cut out and frame the above

quote – a bean counter en-
dorsing art on an official basis,
here in an era when corporate
embrace of artistic endeavors
largely dried up, nationally
speaking, with the 2008-09 eco-
nomic downturn.
And yet at MBFS, they are

finding ways to make art rele-
vant to their employees and
customers who visit their large
facility in Farmington Hills. In
fact, theMBFS office space feels
muchmore like a creative space
like an ad agency than it does
just the financial and accounting
aspects of their business.
Art abounds everywhere. Not

only was Cranbrook art on dis-
play, but also MBFS employees
were able to have their person-
al art participate in the 4th an-
nual art day function.
Brittany Bean, for example,

a marketing department intern
from Oakland University, had
her self-portrait, using mixed

media based on newspaper
clippings on display and she
brought her whole family in to
see her workspace and her
displayed art.
Although she’s a communi-

cationsmajor, Bean created the
artwork for an OU art class, so
it did double-duty for her in
terms of putting her name and
creativity forward for this en-
deavor.
And yes, Bean got an “A”

grade on the art project.
Meanwhile, Leila Matta, the

MBFSmanager of Brand Identi-
ty, Design and Art Programs
pointed out that of late, MBFS
has even been taking two dozen
or so employees at a time to the
DIA for a workday afternoon of
outside-the-box thinking and
celebration of creativity.
Unknown to most visitors to

MBFS, the fourth-floor board-
room at the Farmington Hills of-
fice even has two original Andy
Warhol paintings on display, on
loan from Daimler.
Painted in 1986, just one year

prior to the famous artist’s
death, the typically bright and
dramaticWarhol images are ac-
tually of a 1925 Mercedes-Benz
touring car, all to remind MBFS
. employees, at least, that the
selling and financing of auto-
mobiles is still what they all do
for a living.
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3800 S. Lapeer Rd., LAKE ORION
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SCAN
ME

OPEN
SATURDAYS!

10am-3pm

CHECK YOUR
TRADE IN
VALUE HERE

ADDITIONAL $500 OFF FOR MEMBERS
OF THE NATIONAL ASSOCIATION OF REALTORS.

On Select Models

JUST ANNOUNCED!
$500 EXTRA

FOR RECENT
COLLEGE GRADUATES!

See dealer for details.

2012 JEEP GRAND
CHEROKEE

LAREDO
4X4
MSRP

$31,920

$189*mo.
36 MO
LEASE

2012 RAM 1500 CREW
CAB

EXPRESS

$108*mo.
24 MO
LEASE

OFFICIAL
TRUCK
OF THE

RED WINGS

2012 DODGE JOURNEY
SXT
MSRP

$25,395

$99*mo.
24 MO
LEASE

2012 CHRYSLER 300
LIMITED

MSRP
$27,290

$169*mo.
36 MO
LEASE

2012 CHRYSLER TOWN &
COUNTRY

MSRP
$29,435

$119*mo.
24 MO
LEASE

2012 CHRYSLER 200
LIMITED

MSRP
$25,340

$135*mo.
24 MO
LEASE

2012 JEEP LIBERTY
SPORT
4X4
MSRP

$25,770

$109*mo.
24 MO
LEASE

2012 DODGE CHARGER
SE

MSRP
$27,515

$127*mo.
24 MO
LEASE

*All payments include your $999 down, includes all rebates, employee bonus cash, acq. fee included and must
qualify for Chrysler employee advantage discount. Plus tax, title, plate, security deposit and destination. Leases
are 24 or 36 mo. leases, 10k miles per year. WAC. Security deposit waived with S Tier credit. In stock units only.
See dealer for complete details. Offer expires 4/30/2012.

The local auto industry got a rare peek at the two Andy Warhol
original paintings hanging in the Mercedes-Benz Financial Servic-
es boardroom in Farmington Hills as part of MBFS’ annual art
day last week. Pictured is Leila Matta, manager of brand identity.
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Roush Industries will host
an Open House in the Roush
Museum, located at 11789
Market Street in Livonia on
Thursday, May 17.
The American Welding Soci-

ety -- Detroit Section (AWS) is
holding its May technical
meeting that night at Roush,
hence the open house.
The private museum hous-

es over 110 vehicles ranging

from vintage classics to vari-
ous race cars and experimen-
tal prototypes.
Roush Vice President Steve

Sciatto will discuss how the
firm’s fabrication services
have evolved as the Roush
operation has diversified. The
evening is titled “Race Cars to
Roller Coasters – the Evolu-
tion of Welding at Roush.” Vis-
it the AWS web site for more.

AWS Holds Event at Roush

Former president of Poland Lech Walesa addresses the Chrysler Jefferson North Assembly Plant em-
ployees and management. The plant assembles the Jeep Grand Cherokee and the Dodge Durango.
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period increase in shipments
and positive pricing.
One analyst, at least, credits

Marchionne himself for the lead-
ership that ismaking Chrysler’s
ongoing turnaround, following
bankruptcy, as dramatic as it is
right now.
“At a time when nobody else

saw any value in Chrysler what-
soever and many people were
saying, ‘Just let it go die,’” said
John McElroy, auto expert and
host of TV’s Autoline Detroit
program.
“Sergio got the thing, albeit

for free, almost as a gift from
the U.S. government. But
again, nobody else was doing
anything with it or riding to
the rescue.
“The turnaround he’s pulled

off is spectacular, absolutely
spectacular, beyond anyone’s
expectations.”
Indeed, McElroy further

credits Chrysler’s engineering
and design teams in Auburn
Hills for creating some dramat-
ic and well-received products
coming out of bankruptcy in
2009, and those products are

elevating the company and its
image.
The Jeep Grand Cherokee

and Dodge Durango were both
finalists for the 2011 Truck of
the Year at the Detroit auto
show that year, and although
both vehicles lost out to
Ford’s redesigned Explorer,
still, the Cherokee and Duran-
go have become sales leaders.
Add to that the out-of-

nowhere impact of the Chrysler
200 sedan, especially following
the “Eminem” Super Bowl TV
commercial that ran in 2011, as
well as early praise for the 2013
DodgeDart and,well, you’ve got

the image of an automaker that
is quietly confident and on the
move.
Chrysler’s turnaround is felt

deeply across metro Detroit if
only because so many of its as-
sembly plants like the one in
Sterling Heights and Jefferson
North in Detroit are continuing
to thrive across Southeast
Michigan.
Speaking of Jefferson North,

just last Thursday afternoon,
Marchionne and the plant
team there hosted a notable
visit by former Polish presi-
dent and Nobel Peace Prize
winner Lech Walesa.
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Former Polish President Lech Walesa in the grand lobby of the
Chrysler Jefferson North Assembly Plant in Detroit last week.
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