
Behold the 2012 Verano –
an automobile that’s entirely
new from Buick: a 21st centu-
ry compact car.
Actually, the Verano is

Buick’s first such compact
since it closed out the old-
school Skylark back in 1997.
But maybe the only thing that
Skylark and Verano have in
common is that first name of
“Buick.”
We had a test car for a week

and found it to be a surprising
delight to drive. Since Verano
is an all-new vehicle and all-
new name, we really didn’t
have any preconceived no-
tions about what it might of-
fer, but we were delighted to
drive it all the same.
It’s build at the GM Orion

Township plant as a four-
door, five-passenger compact
sedan.
Our test car came with a

2.4L DOHC engine (I4) mated
to a six-speed automatic
transmission. The engine can
run on E85 ethanol, by the
way.
All in all, the car handled

exceptionally well on the road
– it just hugged the highway
on a recent out-of-state drive
and it offers 32 mpg hwy. / 21
mpg city and the vehicle hit
those marks.
It comes with 18-inch, ma-

chine-faced alloy wheels and
those big tires probably ac-
count for part of the smooth
ride, that and the 2.4L engine
that’s more than adequate in
pushing the svelte, 3,300-lb.
car around the motorways.
Verano comes with a 15-gal-

lon gas tank, so it doesn’t feel
like you’re gassing up every
20 minutes, even when you’re
taking an extended drive on
the expressway (compared
to, say, the Chevrolet Volt,
which has a 9.3-gallon tank).
If you can find an ethanol

pump, you can get even more
savings because ethanol
these days is running about
50 cents to a dollar or so be-
low regular gas, so on a 15-gal-
lon tank, the savings from
ethanol can add up.
Meanwhile, it’s a Buick, de-

scribed by the press kit as a
luxury sedan, so it has to
have the feel and comfort and
convenience to match, right?
Mostly it does. The interior

layout is professional and all
of the buttons and whistles
are within normal reach.
For that matter, inside the

Verano you’ll find that every-
thing has a purpose. From the
premium-level materials to
the right amount of trunk
space, it seems that Buick de-
signers went out of their way
to make Verano comfortable
and purposeful. One will find
premium craftsmanship and
design everywhere you look,
along with exceptional seat
comfort.
Both driver and passenger

seats have the three-tiered
heated seat function with the
control button summoning ei-
ther hot, hotter or toast as
your aching back or bones
see and feel fit.
From our view, Buick began

remaking itself in a major way
about a decade ago when it
debuted the Buick Ren-
dezvous and then refreshed
its entire lineup around that,
even though the Rendezvous
has gone away since then.
The Verano comes into to-

day’s Buick lineup just below
the Regal and it competes
against the likes of the Audi
A3, Volvo S40, Lexus IS250 and
Acura TSX.
So the competition was

fierce even before the first Ve-
rano came off the assembly
line in Orion Township.
At first and second glances,

it does appear that the Verano
will compete nicely against its
more well-established rivals.
The Verano is loaded with a

variety of technology and
safety features, but not so
much that it gets in the way of

a smooth ride or otherwise
confuses the driver or front
passengers.
Remember, beginning with

the Rendezvous a decade ago
and up through its current
car-heavy lineup, Buick is
chasing a much younger and
hipper buyer.
This means that modern

technology has to be baked
into the vehicle in such a fash-
ion as to be seamless. Buick
has put its in-vehicle techni-
cal offerings under the um-
brella of Intellilink, which
manages a suite of technolo-
gies ranging from voice recog-
nition and Bluetooth phone

operations to Pandora, Stitch-
er SmartRadio, Sirius XM
satellite channels and more.
The Verano not only has

OnStar, which most every-
body is familiar with these
days, but also the aforemen-
tioned Pandora Internet Ra-
dio, which the 30-and-under
crowd especially adores.
Pandora allows the user to

listen to personalized radio
stations based on favorite
artists or genres.
With Pandora, drivers are

asked to downolad the Pando-
ra app to one’s smartphone
and then restart it (the phone,
not the car).

You then listen to your
smartphone’s customized
song list wirelessly linked to
the stereo system in your Ver-
ano.
Some of the above might

frighten seniors who have
long been patrons of Buick
but the younger audience, as
the saying goes, “gets it.”
Finally, as Buicks go, the Ve-

rano is entirely get-able: our
test car came in at a $25,000
base price and was out the
door at $27,175.
So let’s pause here and con-

sider how much the automo-
tive world has changed when
Buick is not only promoting a

compact car these days – but
one with a 4-cylinder engine
that gets 32 mpg on the high-
way all the same. Buick, once
synonymous with large land
boats, is lately among the
most svelte of GM divisions
and overall car offerings.
Verano, indeed, represents

just how much the GM and
Buick car worlds have
changed -- and all for the bet-
ter, we might add.
So there you go – a Buick

luxury four-door compact
sedan priced under $30,000
with seat warmers that will
toast your buns.
So to speak.
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Wally Edgar
Chevrolet Employee HQ

Be treated with the respect you deserve.
TOP DOLLAR FOR YOUR TRADE and the Best Deal PERIOD!!

1-248-724-1073

Wally Edgar
Chevrolet

Located right o! I-75 onM-24,
2minutes N. of the Palace of Auburn Hills

Make us your Michigan P.E.P. Car Connection 1-866-906-0279
*GM Employee pricing Malibu and Silverado, plus tax, title, plate, first month payment and
doc fee due at signing. All rebates assigned to dealer. Traverse and Malibu lease includes
required eligibility for S tier and 800 credit score. Traverse lease requires competive lease
in the household assigned to dealer. Lessee responsible for excess ware and tear as well
as exceeded contracted mileage. Security deposit may be required by lender. Exp 4-30-12.

Jay x117

� No Doc Fees on P.E.P.’s
� Open Saturday 9:30-3
Fax: 248-391-0189
Cell: 248-821-8026
Email: jchaiser@wallyedgar.com

SalesHours:
Mon. - Thur. 8:00am-8:00pm
Fri. 8:00am-6:00pm
Sat. 9:30am-3:00pm•Sun. Closed

CHEVY DEALER CODE 44085

2012 MALIBU LS

$129**

$999 DOWN

24MOS. LEASE • 10K

2012 TRAVERSE LS

$149**

$999 DOWN

24MOS. LEASE • 10K

2012 SILVERADO

$219**

$999 DOWN

24MOS. LEASE • 10K

EXT CAB LS 4WD

www.wallyedgar.com • www.wallyedgar.com • www.wallyedgar.com • www.wallyedgar.com • www.wallyedgar.com • www.wallyedgar.com
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Showers
bring beautiful flowers

Let’s Deal…

AprilApril

JIM DOUGLAS
AUTO SALES

Serving Metro Detroit customers since 1975

Come To You -or- Shuttle Available

Great selection of vehicles for sale!

Top $$$ paid for
your vehicle

248-332-8326

4511 24TH AVE.
FORT GRATIOT

MINUTES FROM EVERYWHERE!

35500 GRATIOT
CLINTON TWP.

*Picture may not represent actual vehicle. All cash incentives have been deducted from Payments/Sales prices are plus tax, title and plates. Alternate APR is in lieu of most incentives. All
leases are 39 months/10,000 miles per year +800 credit score, other slightly higher. First payment, title, tax and plate fees are due at lease signing. Security deposit is required on Equinox.
Purchase Payments are 75 months at 2.99% APR for well-qualified individuals. Certain restrictions may apply, see dealer for additional details. Sale ends 4-30-12 at 6 pm.

RICH
MILNE

rmilne@moranautomotive.com

DICK
MILNE

dmilne@moranautomotive.com

6 6 7 2 6 NO DOC FEES!!

Your Sales & Service Leaders
888-58-MORAN

Automotive
Family

ViewAllofOurNewandCertifiedUsedVehicles24/7@moranchevy.com

WeTreat YouLike Family®

No Hassle…No Haggle…ALWAYS
NO Hidden Fees or Charges • We’ll Beat ANYONE’S Deal…PERIOD!

The Best Pric
e…

PERIOD!

WAS $35,990
Starting At!

$27,464 $261
39 Month Lease!

$0Down

Stk.#7172

WAS $22,870
Starting At!

$16,782 $162
With $713 Down OORR

2012MALIBU LS
MPG

33

24 Month Lease!

$0Down
With +800 Credit Score

Stk.#FG5483

WAS $24,260
Starting At!

$22,581 $266
With $733 Down OORR

2012 EQUINOX LS
MPG

32

24 Month Lease!

$0Down
With +800 Credit Score

Stk.#5577

WAS $17,470
Starting At!

$15,999 $183
With $890 Down OORR

2012CRUZE LS
MPG

36

24 Month Lease!

$0Down
With +800 Credit Score

All Star
Edition!

2012SILVERADO
Ext Cab
4x4

Stk.#5860

2012 BUICK VERANO FWD

• Base Price:
• As Tested:
• Engine:
• Mileage:
• Length:
• Wheelbase:
• Trans:

• Built at:
• Curb Wt.:

OPTIONS:
•The 1SL package is included
in the base price, crystal red
paint ($325), and destination
charge ($885).

$25,965
$27,175
2.4LDOHC4-cyl.
32 hwy/21 city
183 inches
105.7 inches
6-speed auto
3,300 lbs.
GM Orion Twp.

2012 Buick Verano.

Detroit AutoScene®ROADREPORT
‘Everything Has a Purpose’ in Verano

NEW YORK – The Chevrolet
Impala has proudly worn the
image of the leaping African
antelope for which it was
named as an emblem in some
form since its debut in 1958.
With the all-new 2014 Impala,
the emblem evolves to com-
plement the more modern,
athletic design of the 10th-
generation full-size sedan.
The Impala emblem is an

enduring symbol of the name-
plate. It is one of only two ve-
hicles – the Corvette and its
crossed-flags emblem is the
other – in the Chevrolet line-
up to have a unique symbol in
addition to the brand’s signa-
ture bowtie.
The design and placement

of the emblem has gradually
transformed with each ver-
sion while maintaining a con-
nection to the previous one.
“For the new Impala, we

wanted to evolve the emblem
to complement the new vehi-

cle design without making any
radical changes to its charac-
ter,” said Joann Kallio, lead
creative designer for Chevro-
let global badging.
“We kept the stylized inter-

pretation of the animal, and
made the impala more muscu-
lar. We also added defined
edges, to give the impala a
sleek form and make it look
like it was running fast.”
The new Impala emblem

has a bright chrome finish to
match the bright chrome of
the car’s bowties, located in
the grille and on the decklid.
Special attention was paid to
how the highlights flow
across the leaping Impala
badge surface, following the
contour of the form of the im-
pala, enhancing the overall
appearance and illusion of
movement.
There are two versions of

the new emblem, one for each
side of the vehicle so the ani-

mal always appears to be run-
ning forward. There also are
impala logos stamped in the
aluminum sill plates.
Chevrolet will complete the

total transformation of its
North American passenger
car lineup when the all-new

2014 Impala goes on sales in
early 2013.
Chevrolet’s redesigned flag-

ship sedan was designed to
offer dramatic styling, a more
refined interior, easy-to-use
technology and engaging driv-
ing dynamics.
Meanwhile, from 1958 to

1961, the leaping impala was
located on the rear quarter
panel and had no circle or
oval surrounding it.
From 1962 to 1967, it was lo-

cated on the front or rear
quarter panel with a circle

surrounding it.
From 1968 to 1985, there

were no exterior emblems.
Only variations of the Impala
script were used.
The emblem was reserved

for the interior, usually on the
dashboard and horn button
although it was not used for
every model year.
The 1994-1996 Impala SS

had the emblem with an oval
located on sail panel.
Since 2002, Impalas have

featured the emblem with an
oval located on the sail panel.

Chevrolet Redesigns the 2014 Impala and Its Emblem As Well

The leaping African Impala,
for which Chevrolet named its
full-size sedan in 1958, has
been used as an emblem in
some fashion on every Impala
since the car was introduced
54 years ago. The emblem for
the 2014 model to go on sale in
2013 evolves to complement the
more modern, athletic design
of the 10th-generation full-size
sedan.

The Chevrolet Impala has proudly worn the image of the leaping
African antelope in some form or another since it's debut in 1958.
Between 1962 and 1967, the leaping impala was located on either
the front or rear quarter panel and had a circle surrounding it.

BY GERALD SCOTT
NEWS DEPT.

Buick Verano comes with a
crisp, well-laid-out interior.
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