
Perry, vice president, global
Chevrolet marketing.
“With the striking new de-

sign and the right mix of com-
fort, technology and efficien-
cy, we have recaptured the
magic that attracted millions
of consumers to the Impala
nameplate for decades.”
Designed on an award-win-

ning global platform, the 2014
Impala introduces new levels
of comfort, refinement and
technology.
Highlights include:
• All-new exterior design

that represents the next evo-
lution of Chevrolet’s design
vocabulary. It features a sleek
proportion, sculpted body
sides, standard 18-inch
wheels and projector-beam
headlamps, with HID head-

lamps and LED daytime run-
ning lamps standard on LTZ
models.
• A range of three direct-in-

jected engines, including a
3.6L V6, new 2.5L four-cylin-
der and a 2.4L four-cylinder
with eAssist, that deliver en-
hanced performance and effi-
ciency.
• All-new interior with flow-

ing design and integrated cen-
ter stack that incorporates an
available eight-inch touch
screen display with available
Chevrolet MyLink.
• Chevrolet MyLink, which

includes Bluetooth audio
streaming and available navi-
gation among many other fea-
tures, is controlled via a
touch screen on the eight-
inch display.
• Quieter environment with

a greater emphasis on com-

fort – including active noise
cancellation with four-cylin-
der powertrains.
• 360 degrees of active safe-

ty features with 10 standard
air bags and OnStar, along
with available features includ-
ing full-speed-range adaptive
cruise control, collision miti-
gation braking, forward colli-
sion alert, lane departure
warning, side blind zone alert,
rear cross traffic alert, rear
camera and rear-park assist.
The 2014 Impala brings a

new aesthetic to Impala that
honors the cues that have
helped distinguish the classic
nameplate for decades.
“Our design team was chal-

lenged to create a new clas-
sic, but that didn’t mean rely-
ing on nostalgia,” said John
Cafaro, director of North
America passenger car exteri-
or design.
“This is very much a con-

temporary car, with design el-
ements, craftsmanship and at-
tention to detail that comple-
ment its advanced technology
and performance.”
The Impala’s long, low pro-

portion has a wind-swept pro-
file that suggests motion,
while the range of 18-, 19- and
20-inch wheels is tailored to
the body to provide that “just
right” stance.
At the front, low-profile pro-

jector-beam headlamps – or
HID headlamps and LED day-
time running lamps on LTZ –
sweep around the corners
and frame a wide grille, while
a power dome hood conveys
performance.
The LTZ’s LED daytime run-

ning lamps provide a contem-
porary visual statement,
along with function.
The 2014 Impala will be of-

fered in LS, LT and LTZ levels,
and will be built at GM’s De-
troit-Hamtramck, plant.

By DEE-ANN DURBIN
AP Auto Writer

DETROIT (AP) – The recov-
ery in the American auto in-
dustry has moved into the
fast lane.
With gas prices at nearly

$4, smaller cars like the Ford
Focus, Nissan Versa and Fiat
500 flew off dealer lots in
March and gave U.S. car mak-
ers their best monthly sales in
almost five years.
Larger vehicles sold well,

too, offering more evidence of
growing confidence in the
economic recovery. Small
businesses, farmers and oth-
ers took advantage of big pro-
motions to buy pickups.
In all, Americans bought 1.4

million cars and trucks in
March, up 13 percent from the
same month a year ago. Ed-
munds.com said was the most
vehicles sold since August
2007.
General Motors, Chrysler

and Toyota all reported dou-
ble-digit gains over last
March. Nissan and Hyundai
set company records. Only
Honda Motor Co. reported a
decline.
If car sales stay at the same

rate as March, they would end
the year at 14.4 million, up
from 12.8 million in 2011.
While that's still below the 17
million of the booming mid-
2000s, it's far higher than the
industry's downturn in 2009,
when 10.6 million vehicles
were sold.
Jesse Toprak, vice presi-

dent of industry analysis at
car buying site TrueCar.com,
expects continued strong
sales this year, thanks to com-
pelling new products, im-
provements in consumer con-
fidence and the stock market
and low interest rates.
“The good news is that the

recovery has legs,” he said.
He expects total sales of 14.5
million in 2012.
That would be a faster pace

than many were predicting at
the start of the year, and it
builds on a strong perform-
ance in January and February.
As recently as October, J.D.
Power and Associates low-
ered its 2012 forecast from
14.1 million vehicles to 13.8
million because of high gas
prices and continuing eco-
nomic uncertainty.
The auto sector’s recovery

is helping the entire economy.
“Auto is important because

it creates so many other
jobs,” said Sung Won Sohn, an

economics professor at Cali-
fornia State University. “Think
about the things that go into
an auto: glass, textiles, rub-
ber. There's a lot of financing
activity. We are talking about
a very significant portion of
job creation.”
Sohn said a lot of pent-up

demand remains in the U.S.,
from people who couldn't af-
ford cars during the recession
to those who waited for
Japanese inventories to im-
prove after last March’s earth-
quake.
The average age of a vehi-

cle on U.S. roads has reached
10.8 years, and many need to
be replaced. GM’s U.S. sales
chief, Don Johnson, says pent-
up demand will continue to
fuel sales well into next year.
Sohn says high gas prices

are actually helping persuade
people to trade in older, less-
efficient vehicles.
Alan J. Ward, a Chicago psy-

chologist, felt forced to buy a
new car because of the cost
to repair his older BMW and
fill it with gas.
Just last week, Ward was

shopping for a Volkswagen
Passat that uses regular un-
leaded, which is generally 10
cents to 15 cents cheaper per
gallon than the higher-grade
fuel he's been using. And he's
thinking about retirement.
“For those who will be mov-

ing toward a fixed income,
you don’t want to get stuck,”
Ward said. “The price of gas
keeps going up and your in-
come is static.”
High car prices don't seem

to be holding buyers back.
TrueCar said the average ve-
hicle price reached a new
record of $30,748 in March,
around $2,000 more than the
same month last year. Even

though drivers are switching
to smaller cars, they're ap-
pointing them with expensive
luxuries such as leather seats
and navigation systems,
Toprak said.
Smaller cars were the stars

last week as the automakers
reported their March sales to-
tals.
GM said its total U.S. sales

rose 12 percent, but car sales
were up a combined 62 per-
cent because of new models
including the Chevrolet Sonic
subcompact and Buick Vera-
no compact. Sales of the
Chevrolet Cruze were up 20
percent. Small SUVs like the
Chevrolet Equinox also did
well.
Chrysler Group’s sales

jumped 34 percent. One
standout was the Fiat 500,
with sales of 3,712 vehicles,
compared with just 500 last
March, when the subcompact
was first on the market. Sales
of Chrysler's 200 and 300
sedans each doubled over
last March. Both cars have re-
cently been revamped and
have better fuel economy
than previous models.
Ford Motor Co. reported its

best March since 2007. Sales
were up 5 percent as demand
for the Focus small car rose
65 percent. But that came at a
price. Sales of the Fiesta sub-
compact fell 34 percent as
buyers flocked to the newer
and bigger Focus.
Among larger vehicles,

sales of Ford’s F-Series pickup
– the best-selling vehicle in
the U.S. – were up 9 percent.
Sales of Chrysler's Ram brand
rose 18 percent, indicating
home building might be up.
Further, small SUVs like the

Jeep Grand Cherokee saw big
gains too.
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Call Toll Free:

New
Saturday Hours:
Sales 10am-3pm &
Service 8am-2pm

HOURS: Mon/Thurs 8:30am-8pm
Tue/Wed/Fri 8:30am-6pm

800-710-3857
Visit Us at www.palacecj.com

YOUR OFFICIAL CHRYSLER • JEEP • DODGE LEASE TURN-IN HEADQUARTERS

3800 S. Lapeer Rd., LAKE ORION

*Prices for well qualified Chrysler employees. Leases are based on 36 or 24 mo. 10k miles per
year. WAC. Plus tax, title, and plate and $1995 down. All rebates to dealer. Must have Conquest or
Lease Loyalty. See dealer for details. Security deposit waived with S Tier credit. In stock
units only. **See dealer for details. Offer expires 4/16/12.

YOUR OFFICIAL CHRYSLER
JEEP • DODGE LEASE

TURN-IN HEADQUARTERS

SCAN
ME

OPEN
SATURDAYS!

10am-3pm

CHECK YOUR
TRADE IN
VALUE HERE

ADDITIONAL $500 OFF FOR MEMBERS
OF THE NATIONAL ASSOCIATION OF REALTORS.

On Select Models

JUST ANNOUNCED!
$500 EXTRA

for Recent
COLLEGE GRADUATES!!
2012 DODGE
JOURNEY SXT

$99*
Mo.

MSRP $25,395
24 MO LEASE

2012 CHRYSLER
TOWN & COUNTRY

$119*
Mo.

MSRP $29,435
24 MOLEASE

2012 JEEP
LIBERTY 4X4

$109*
Mo.

MSRP $25,770
24 MO LEASE

2012 RAM 1500
CREW CAB EXPRESS

$108*
Mo.24 MO LEASE

OFFICIAL
TRUCK OF THE
RED WINGS

BRAKE SPECIAL

$19995
Most F.W.D. U.S. Cars • In-store offer ends 4-30-12

Check Our Price on
Tune Ups, Water Pumps,

Heater Cores & Other Repairs

DELUXE OIL
CHANGE
SPECIAL

Up To 5 Qts. Of
Oil Lube & Filter

•
No Disposal Fee

Includes topping off fluids

4-30-12

MMMMAAAAKKKKEEEE UUUUSSSS YYYYOOOOUUUURRRR FFFFIIII RRRRSSSSTTTT CCCCHHHHOOOOIIIICCCCEEEE

WARREN • 586-757-7203

$2170

MUFFLER & BRAKE SERVICE
23252 VAN DYKE
3 Blocks North of 9 Mile

HOURS: Mon.-Fri. 7:30am-5pm; Sat.-Closed

Most FWD Cars  

• Front Metallic Disc Brake Pads

• 2 New Front Rotors

• Labor Included

MMUUFFFFLLEERR,, EEXXTTEENNSSIIOONN PPIIPPEE && TTAAIILL PPIIPPEE

10%Off
In-store offer ends 4-30-12

Professional Repair Service
iPod • iPhone • iPad

23838 Van Dyke at Stephens (9 1/2)
– Inside Battery Warehouse Co –

586-754-2677

10%
Discount

for ALL
Employees
w/ID Badge

BRICK & BLOCK
New or Repair
• Chimneys
• Porches
• Windows- cut in or fill in

• Tuckpointing
• Basements
• Crawl spaces
• Custom Fireplace

586-651-2419

Big 3 Say March Best Sales Month in Years

’14 Impala Called ‘A Design Leader’
CONTINUED FROM PAGE 1

ANN ARBOR – Former GM
Vice President of R&D and
current University of Michi-
gan engineering professor
Larry Burns will deliver the
keynote address at U-M’s Ro-
botics Day activity April 9 on
U-M’s North Campus.
Burns’ speech is entitled

“Reinventing the Automobile”
and begins at 3:30 p.m.
Other speakers include U.S.

Sen. Carl Levin and TARDEC

chief scientist for Robotics,
Dr. Jim Overholt.
Michigan Robotics Day is

being celebrated in Ann Ar-
bor on Monday. Automation
Alley and the National Center
for Manufacturing Sciences
are co-hosting along with the
University of Michigan.
The University of Michi-

gan’s North Campus Research
Complex is located at 2800
Plymouth Rd., Bldg. 18.

Ex-GM Exec Speaks at U-M Event


