
VOL. 80 NO. 10 IN PRINT SINCE 1933

PAGE 4 MARCH 19, 2012TECH CENTER NEWS - DETROIT AUTO SCENE

Springer Publishing Co., Inc. © 2012

AD DEADLINE: Thursday 5:00 p.m. for the next edition
Ads@TechCenterNews.com 586-939-5850 Fax

Tech Center News is a trademarks of Springer Publishing Company, Inc.
Detroit Auto Scene is a registered trademark.

William Springer, Publisher
Lisa A. Torretta, Office of the Publisher

31201 Chicago Road South #A-101
Warren, Michigan 48093

586-939-6800

News@TechCenterNews.com
Gerald B. Scott, News Director

– Business Weeklies Since 1933 –

™TechCenterNews™

Call Toll Free:

New
Saturday Hours:
Sales 10am-3pm &
Service 8am-2pm

HOURS: Mon/Thurs 8:30am-8pm
Tue/Wed/Fri 8:30am-6pm

800-710-3857
Visit Us at www.palacecj.com

YOUR OFFICIAL CHRYSLER • JEEP • DODGE LEASE TURN-IN HEADQUARTERS

3800 S. Lapeer Rd., LAKE ORION

*Prices for well qualified Chrysler employees. Leases are based on 36 or 24 mo. 10k miles per
year. WAC. Plus tax, title, and plate and $1995 down. All rebates to dealer. Must have Conquest or
Lease Loyalty. See dealer for details. Security deposit waived with S Tier credit. In stock
units only. **See dealer for details. Offer expires 3/24/12.

YOUR OFFICIAL CHRYSLER
JEEP • DODGE LEASE

TURN-IN HEADQUARTERS

SCAN
ME

OPEN
SATURDAYS!

10am-3pm

CHECK YOUR
TRADE IN
VALUE HERE

ADDITIONAL $500 OFF FOR MEMBERS
OF THE NATIONAL ASSOCIATION OF REALTORS.

On Select Models

ATTENTION ALL CHRYSLER CONTRACT
WORKERS AND FAMILY FRIENDS.
FOR 1 WEEK ONLY AT MILOSCH’S

PLACE RECEIVE EMPLOYEE PRICING
ON ALL 2011 AND 2012 VEHICLES**
2012 DODGE
JOURNEY

$159*
Mo.

MSRP $25,295
LEASE

2012 CHRYSLER
TOWN & COUNTRY

$199*
Mo.

MSRP $30,830
LEASE

2012 JEEP
LIBERTY 4X4

$179*
Mo.

MSRP $25,770
LEASE

2012 RAM 1500
CREW CAB 4X4

$179*
Mo.

MSRP $35,684
LEASE

European flavor to this mar-
ket, I’d never do that,” Fran-
cois said. “But to bring the
best of my knowledge . . . be-
cause a human being is a hu-
man being . . . so to bring
some experiences here and to
test the market.
“It’s fundamentally, for the

time being, very different.”
That is to say, an advertise-

ment for Fiat in Europe would
be noticeably different than a
similar ad in the U.S. And a
Chrysler brand or vehicle ad ,
in turn, would strike a differ-
ent tone than a comparable
Fiat vehicle ad in this market.
Francois attributes part of

this keen sensitivity to his
own global heritage, so to say

– he’s a native Frenchman,
working for an Italian auto
and industrial conglomerate
(Fiat) selling U.S. cars out of
Detroit. (That alone might be
a pitch for a sitcom.)
But in this post-2009 bank-

rupty world for Chrysler,
Francois has fit in remarkably
well within a Motor City auto
industry that has been sur-
prisingly insular to outside
automotive influences.
Francois has done remark-

ably well in shepherding this
whole series of ads that be-
sides drawing a buzz, bring
actual attention to Chrysler
products, which is the whole
point, one supposes.
For example, buyer consid-

eration of the Chrysler 200
went up tenfold off of that fa-

mous Eminen Super Bowl ad
whose title was actually
“Born of Fire.”
That’s the ad that included

the tagline “Imported from
Detroit” and it has become so
popular in the 18 months
since broadcast that Chrysler
now has a line of T-shirts and
other paraphernalia sporting
that popular culture saying
(proceeds are donated to De-
troit-area charities).
Francois made light of his

own situation that he was this
French-native, Italian-busi-
ness marketer who landed in
Detroit and he was left to fig-
ure out this town by way of lo-
cal TV that was then drown-
ing in ads for window insula-
tion and Art Van furniture.
But figure it out he did.

“From time to time, during
very specific moments, the
less commercial (product
pitch) you are, the stronger
the message,” Francois said.
“And timing is important –

the stronger the message.
What makes a message per-
fectly relevant is that it hits
the right nerve at the right
time.”
Indeed, the 2011 Super

Bowl ad with Eminem spoke
to Detroit’s recovery in the
same way that the Clint East-
wood ad might have done for
all of America just a year later.
But, of course, this being a

presidential election year in
the U.S., it wasn’t surprising
to see the Eastwood ad
dragged into U.S. national po-
litical debate.

Marketing Exec Revels In Success of Chrysler Ads
CONTINUED FROM PAGE 1

Join the Adcraft Club of De-
troit on April 9 for “Chrysler
Day” at the San Marino Club
in Troy to hear from one of
the hottest executives within
the Chrysler Group regime –
Saad Chehab. Chehab is a
progressive branding execu-
tive who was instrumental in
developing Chrysler’s suc-
cessful “Imported from De-
troit” ad campaign.

Share lunch with Chehab as
he further discusses the “Im-
ported from Detroit” cam-
paign and what Chrysler has
planned that might tie into its
ongoing renaissance theme.
Lunch is at 11:30 a.m. and

the formal program begins at
12 noon. Tickets are $35 for
members, $45 for non-mem-
bers and $25 for junior / stu-
dent members. See Web site.

Adcraft Hosts Chrysler

AUBURN HILLS – The 2012
Chrysler 300 and 2012 Dodge
Charger have achieved 5-star
safety ratings from the Na-
tional Highway Traffic Safety
Administration (NHTSA).
The 5-star rating is the

highest rating for safety by
NHTSA and measures vehicle
safety performance in three
categories, including front
and side crashes as well as for
rollover.
“We’re very pleased that

both the 2012 Chrysler 300
and 2012 Dodge Charger have
achieved the highest overall
rating,” said Scott Kunselman,
senior vice president - Engi-
neering, Chrysler Group LLC.
“The results of these tests

reflect crashworthiness and
performance in different sce-
narios.”
The rating is a combination

of frontal, side pole and barri-
er performance with the stat-
ic stability factor accounting
for the rollover rating.

Both Chrysler 300 and
Dodge Charger also achieved
high marks in rollover testing
with a 4-star rating.
“These vehicles are com-

prehensively equipped with
advanced safety features,”
added Kunselman.
“Both vehicles are robustly

designed with a rigid struc-
ture to protect occupants and
have numerous advanced
safety features, including
available Adaptive Cruise
Control, which NHTSA notes
as a technology proven to re-
duce crashes.”
The advanced Adaptive

Cruise Control maintains a set
distance between vehicles
when the cruise control is en-
gaged.
Other safety and security

features on the Chrysler 300
and Dodge Charger include
standard electronic stability
control and available blind-
spot monitoring.
Earlier this year, the

Chrysler 300 and Dodge
Charger were named a “Top
Safety Pick” by the Insurance
Institute for Highway Safety.
Both the Chrysler 300 and

Dodge Charger are equipped
with more than 65 safety and
security features, including
segment-exclusive Ready
Alert Braking and Rain Brake
Support features to support
overall vehicle handling and
performance under all weath-
er and pavement conditions.
Safety ratings are just part

of the story with both the
2012 Chrysler 300 and 2012
Dodge Charger.
Both vehicles also are

equipped with a new 8-speed
automatic transmission, a
first by a domestic automak-
er.
Combined with the award-

winning 292 horsepower Pen-
tastar V6 engine, both vehi-
cles achieve a Best-in-Class
EPA-rated 31 miles-per-gallon
on the highway.

NHTSA Says Chrysler 300, Dodge
Charger Earn Five-Star Safety Rating


