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DAYTONA BEACH, Fla. (AP)
– Maybe it’s his consistent ap-
proach on the track, or his
low-key demeanor off it.
Whatever the reason, Matt

Kenseth’s name usually isn’t
the first to come up when
people talk about current
Sprint Cup Series drivers who
might rank among the sport’s
all-time greats.
But with Kenseth’s Daytona

500 victory last month, his
racing resume is hard to ig-
nore. When Kenseth’s career
is over, a case can be made
that he’ll be worthy of consid-
eration for NASCAR’s Hall of
Fame. Other drivers were
louder, but he was successful.
Kenseth said he hasn’t put

much thought into his place
in the sport’s history. He’s
just happy he got a chance.
“We’ve done a lot of things

beyond my wildest dreams,’’
Kenseth said. “I never
thought I’d get a chance to
run in this series and run a
Daytona 500, much less win
one – or two. Certainly, I ap-
preciate and enjoy the suc-
cess I’ve had so far.’’
Kenseth has won two Day-

tona 500s, a Cup Series cham-
pionship in 2003, and has 22
career Cup race victories. He
also has 26 career wins in
NASCAR’s second-tier series,
now known as Nationwide.
His defining characteristic

as a driver always has been
his consistency; in 437 career
Cup starts, Kenseth has 210
top-10 finishes.
Given Kenseth’s career ac-

complishments – and his ob-
vious ability to run up front as
he nears his 40th birthday on
March 10 – it seems odd that
his Roush Fenway Racing
team has not yet been able to
find a full season’s worth of
sponsorship for his No. 17
car.
The Daytona win might pay

off in renewed sponsorship
interest. But as far as Kenseth
knew Wednesday, it hadn’t
yet.
Kenseth said he occasional-

ly gets updates from the
team’s sponsorship sales de-
partment but generally stays
focused on racing.
“I think they have some in-

ventory they’re trying to
sell,’’ Kenseth said. “They give
me some updates. But other
than that, I kind of let the
sales department do their
thing, and try to do our thing
from a performance stand-
point.’’
According to the team, Best

Buy has committed to spon-
soring Kenseth in nine races
this season, with Zest spon-
soring an additional four
races and Valvoline as the pri-
mary sponsor for one race.
Meanwhile, team co-owner

Jack Roush is expected to run
the No. 17 team for a full sea-
son regardless of the sponsor-
ship situation, but Roush Fen-
way very much would like to
sell the rest of the races avail-
able on Kenseth’s car.

BARCELONA, Spain – Ford
Motor Co. Executive Chair-
man Bill Ford has outlined a
plan for connected cars to
help avoid a potential future
of crippling congestion.
During his keynote address

at the 2012 Mobile World Con-
gress in Barcelona recently,
Ford told delegates that the
number of cars on the world’s
roads is forecast to grow from
1 billion now to up to 4 billion
by mid-century.
And he proposed that one

way of avoiding the potential-
ly global problem of an over-
crowded road network is to
create a global transportation
network that utilizes commu-
nication between vehicles,
transport infrastructure and
individual mobile devices.
“If we do nothing, we face the

prospect of ‘global gridlock,’ a
never-ending traffic jam that
wastes time, energy and re-
sources and even compromis-
es the flow of commerce and
healthcare,” said Ford in a pre-
view of Ford Motor Co.’s “Blue-
print for Mobility.”
“The cooperation needed

between the automotive and
telecommunications indus-
tries will be greater than ever
as we prepare for and manage
the future. We will need to de-
velop new technologies, as
well as new ways of looking at
the world.”

Ford went on to say, “No
one company or industry will
be able to solve the mobility
issue alone and the speed at
which solutions take hold will
be determined largely by cus-
tomer acceptance of new
technologies.
“The telecommunications

industry is critical in the cre-
ation of an interconnected
transportation system where
cars are intelligent and can
talk to one another as well as
the infrastructure around
them.
“Now is the time for us all

to be looking at vehicles on
the road the same way we
look at smartphones, laptops
and tablets; as pieces of a
much bigger, richer network.”
Addressing Mobile World

Congress delegates earlier in
the day Ford Motor Co. also
took the opportunity to an-
nounce that AppLink, a fea-
ture that delivers voice con-
trol of smartphone apps from
the driver’s seat, is being in-
troduced globally as part of
the SYNC voice-control and
in-car connectivity system.
In the spirit of cooperation

outlined in the keynote ad-
dress, Ford says, it plans to
work closely with app devel-
opers around the world to pro-
vide the best services for Ford
customers through AppLink.
The automaker’s “Blueprint

for Mobility” will seek solu-
tions for a problem that is al-
ready becoming a reality in
expanding vehicle markets
around the world.
Ford points out:
• In Sao Paulo, Brazil, traffic

jams regularly exceed 100
miles and the average com-
mute lasts between 2 and 3
hours a day. Despite this, car
buying is growing at a rate of
7.5 percent annually.
• In China, the world’s

longest period of gridlock was
registered at 11 days during
2010.
• The problem is not re-

stricted to emerging markets,
either. For example, it is esti-
mated that the cost of conges-
tion to the economy in Eng-
land through lost time will
rise to around $35 billion an-
nually by 2025. In Germany,
sustaining a town of 300,000
people is estimated to require
1,000 truck deliveries daily.
• Solving the issue of urban

mobility is a huge challenge
that will only be successful if
government collaboration, in-
frastructure development and
industry come together glob-
ally.
During his keynote address,

Ford focused on the opportu-
nities and challenges present-
ed by expanding communica-
tion networks and increasing
global demand for personal

mobility and commercial
transportation as he outlined
his vision for a future trans-
port network integrated with
mobile communications.
And, as with the company’s

“Blueprint for Sustainability,”
which set near- , mid- and
long-term goals for significant
reductions in the company’s
global environmental foot-
print, the “Blueprint for Mo-
bility” defines the start of
Ford’s thinking on what trans-
portation will look like in 2025
and beyond, and the tech-
nologies, business models
and partnerships needed to
get there.

by Gerald Scott
News Dept.

Ford Motor Co. has put
some serious research into
the science of using light and
color in car interiors and that
has manifested itself inside
the Ford Fusion of late.
Two Ford experts – Interior

Chief Designer Michael Ar-
baugh and Mahendra Das-
sanayake, Ford technical
leader for design – gave a talk
entitled, “The Science and De-
sign of Lighting” at the Prod-
uct Development Center in
Dearborn recently.
They said that research

shows that a person’s atten-
tion span is limited, and light-
ing can play a key role in pro-
viding a driver with critical
and non-critical, driving-relat-
ed information, all without di-
verting attention from the
task at hand.

Lighting in a vehicle is
about space and dimension,
Dassanayake said.
“Lighting gives you a sense

of orientation. It’s a unique
combination of functionality
and comfort. Lights, graphics
and displays are critical to
drivers; we need to make sure
that information is presented
to the customer in an effec-
tive way.”
In the case of the Fusion in-

terior, developing the “ice
blue” color in the ambient, or
accent, lighting palette was
critical, since it is a shade that
can help keep drivers and
passengers more alert.
This makes it easier for a

driver to absorb all the other
messages coming from inside
the vehicle.
The same balance has been

used to make sure that the
ambient colors available in
the Ford Fusion enhance the

driving experience.
Ford researchers have test-

ed how the lighting affects the
vehicle’s interior from the dri-
ver’s perspective, checking
the textures and materials un-
der a multitude of lighting
conditions to make sure that
glare and reflection are limit-
ed on smooth surfaces and
that eye strain would be mini-
mized.
Ford research further says

that it all starts with how the
brain recognizes light.
“The brain does not see col-

or,” Dassanayake said. “What
we call color of light is actual-
ly a form of electromagnetic
energy with different wave-
lengths.
“Light is like a pond, with

ripples as the wavelengths.
These ripples form and reflect
and interact with each other,
just like a ray hits a surface
and sends a signal and then

another sends a signal, and
the sensation between the
two is what people perceive
as blue or red or green.”
Certain levels of light actu-

ally trigger enzymes in the
brain. Those enzymes then
cause emotional responses
within the body – states of be-
ing we recognize as stress or
calmness or happiness.
Added Dassanayake, “The

emotions are created based on
the secretion of these enzymes
that are associated with certain
light wavelengths. There are
certain triggers.”
So, it’s not your imagination

– Ford research says color
really can affect how you feel.
In fact, it affects everything
from your buying choices to
your blood pressure.
On the Ford Fusion, the

palette is ice blue, purple,
blue, orange, red, white and
green. The palette allows the

customer to set and change
each color, depending on
wants and needs.
With a seven-color palette,

customers have several op-
tions. “We’re opening this up
to let the customer decide,”
Dassanayake said. “It’s offer-
ing them a choice.”
Meanwhile, Chief Interior

Designer Arbaugh said that
craftsmanship inside the Fu-
sion is key.
Dynamic structural ele-

ments throughout, like the re-
al metal grills over the speak-
ers, show that every detail of
the vehicle has been aestheti-
cally enhanced. That’s how
the car takes on its “glow.’
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$6.00 OFF
*Deluxe Oil Change

*Most cars, includes drain & fill motor oil up to 5 quarts, replace oil filter & our 16 points check
& fill service, bottled & synthetic oil extra.

34315 Mound Rd.
Between 14 & 15 Mile on W Side
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Regular Price
$3195+ tax

Mon.-Fri. 8am-6pm
Sat. 8am-4:30pm

COME TO J.R.’s
for good old fashioned
courteous service.

The Collision Shop

(586) 806-5076
Fax: (586) 806-5078

5479 12 Mile Road • Warren
Hours: Mon.-Fri. 8am-6pm • Sat. 9am-1pm

We Pay Your Deductible* or Free Loaner*
(Some Restrictions Apply - Call For Details)

Services We Offer:
Free Estimates
Towing • Glass
Theft Recovery

Factory Package Paint
Unitized Body & Frame Repair

Saturday Hours
Fleet Repairs

All Makes & Models
Lease Turn-Ins

Insurance Repair Specialists
Lifetime Warranty

Email: collisionshopwarren@yahoo.com
Website: TheCollisionShopWarren.com

CERTIFIED BODY & PAINT SPECIALISTS

Bill Ford: ‘If We Do Nothing, We Face Global Gridlock’

Ford Lets the Light Shine within Fusion Interior

Fusion offers customer seven
interior lighting options includ-
ing ice blue, purple, blue, or-
ange, red, white and green.

Ford used the 2013 Fusion as a
test-bed for a series of color
and neutral interior lighting
tests. Ford research showed
that interior lighting accents
are an important car function.

Bill Ford

CHARLOTTE, N.C. (AP) --
Penske Racing will switch
from Dodge to Ford in
NASCAR competition begin-
ning in 2013, a move the team
believes will help Roger
Penske finally win a Sprint
Cup championship.
Penske said Thursday his

drivers will compete with
Ford Fusions in the Sprint
Cup Series, and Ford Mus-
tangs in the Nationwide Se-
ries. He said the multi-year
deal calls for Penske to field
two Cup cars and two Nation-
wide cars, and he hopes to
eventually move one of his
Nationwide teams up a level
to create a three-car Cup pro-
gram.
When we weighed the

plusses and minuses of the
opportunity, it was apparent
we need to win a NASCAR
Sprint Cup championship,
and we’ve been trying to do it
alone," Penske said in a con-
ference call.
Only Penske and Robby

Gordon currently compete
with Dodge, which recently
rebranded itself to SRT Brand
and Motorsports.
Penske fielded his first en-

try in NASCAR in 1972, but
did not launch a full program
until 1991 with Rusty Wallace.
Although he’s one of the most
successful team owners in

open-wheel history, his only
NASCAR championship came
in the second-tier Nationwide
Series, with Brad Keselowski
in 2010.
Wallace finished second in

the 1993 title race. Penske’s
highest finishes in the last
decade were a fourth from
Kurt Busch in 2009 and a fifth
last season from Keselowski.
Penske noted that with all
four NASCAR manufacturers
rolling out new 2013 models
next season, the time was
right to switch brands. His
contract with Dodge ends at
the conclusion of this season.
“This was a watershed time

to take a good look in the
rear-view mirror and also out
front,” he said. "It was a tough
decision.”
He said the Penske organi-

zation will stop development
of Dodge’s 2013 car, which is
scheduled to be unveiled next
weekend at Las Vegas. Penske
said his team won’t be part of
the announcement.
Ralph Gilles, president and

CEO of SRT Brand and Motor-
sports, said the brand is com-
mitted to auto racing. “Roger
has made a business decision
to accept an offer with anoth-
er manufacturer,” Gilles said.
Penske first raced with

Ford in 1976 and 1977, then
re-joined the blue oval brand.

Penske Racing Separates
From Dodge, Adds Ford

NASCAR’s Kenseth Enjoys New Fame


