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4511 24TH AVE.
FORT GRATIOT

MINUTES FROM EVERYWHERE!

35500 GRATIOT
CLINTON TWP.

*Picture may not represent actual vehicle. All cash incentives have been deducted from Payments/Sales prices are plus tax, title and plates. Alternate APR is in lieu of most incentives. All
leases are 39 months/10,000 miles per year +800 credit score, other slightly higher. First payment, title, tax and plate fees are due at lease signing. Security deposit is required on Equinox.
Purchase Payments are 75 months at 2.99% APR for well-qualified individuals. Certain restrictions may apply, see dealer for additional details. Sale ends 2-29-12 at 6 pm.

RICH
MILNE

rmilne@moranautomotive.com

DICK
MILNE

dmilne@moranautomotive.com

6 6 7 2 6 NO DOC FEES!!

Your Sales & Service Leaders
888-58-MORAN

Automotive
Family

ViewAllofOurNewandCertifiedUsedVehicles24/7@moranchevy.com

Current GM Owners Get Up To $1000 In Loyalty Appreciation Bonus Cash!

Now Thru
Feb 24th…

Exercise Your Right For The “Freedom Of Choice”

2012CRUZE

Stk.#5425

MPG

35
LS Equipment Package!

6-Spd Auto Trans
Power Locks/

Windows!

WAS $18,740
Starting At!

$17,237
NoGM Discount Required!

24 Month
Lease!

$129
$999 in Cash or

GM CARD Earnings Down!

Stk.#6397

LS Equipment Package!
6-Spd Auto Trans
Remote Keyless

Entry!

WAS $22,755
Starting At!

$17,669
NoGM Discount Required!

24 Month
Lease!

$129
$999 in Cash or

GM CARD Earnings Down!

The Best Pric
e…

PERIOD!

PRESIDENT’SDAYEVENT

WeTreat YouLike Family®

NO Hidden Fees or Charges • We’ll Beat ANYONE’S Deal…PERIOD!
NO Monthly Payments Until Spring 2012… Sign and Drive Leases!

Last
Chance

To Use Your GM
Card Earnings
To Save Even

More!

2012MALIBU

The Best Pric
e…

PERIOD!

MPG

33

2012SONIC

Stk.#66445

MPG

34
LS Equipment Package!

Automatic
Transmission

WAS $16,240
Starting At!

$15,629
NoGM Discount Required!

Buy A Sonic

$219
$999 in Cash or

GM CARD Earnings Down!

Stk.#FG5348

LS Equipment Package!
AluminumWheels

WAS $24,260
Starting At!

$22,998
NoGM Discount Required!

Lease
An Equinox

$219
$999 in Cash or

GM CARD Earnings Down!

The Best Pric
e…

PERIOD!

2012 EQUINOX

The Best Pric
e…

PERIOD!

MPG

32

Wally Edgar
Chevrolet Employee HQ

Be treated with the respect you deserve.
TOP DOLLAR FOR YOUR TRADE and the Best Deal PERIOD!!

1-248-724-1073

Wally Edgar
Chevrolet

Located right o! I-75 onM-24,
2minutes N. of the Palace of Auburn Hills

Make us your Michigan P.E.P. Car Connection 1-866-906-0279
*Employee pricing plus tax, title, plate, first month payment and doc fee due at signing.
Lease examples with ALLY bank and approved credit. All rebates including GM Owner
Loyalty assigned to dealer. Lessee responsible for excess wear and tear as well as ex-
ceeded contracted mileage. †S Tier and 800 credit score required. Security deposit may
be required by lender. Exp. 2-29-12.

Jay x117

� No Doc Fees on P.E.P.’s
� Open Saturday 9:30-3
Fax: 248-391-0189
Cell: 248-821-8026
Email: jchaiser@wallyedgar.com

SalesHours:
Mon. - Thur. 8:00am-8:00pm
Fri. 8:00am-6:00pm
Sat. 9:30am-3:00pm•Sun. Closed

CHEVY DEALER CODE 44085

2012 MALIBU LS

$129**

$999 DOWN

24MOS. LEASE • 10K

FREE!!
Factory Remote Start

2012 CRUZE LS

$139**

$999 DOWN

24MOS. LEASE • 10K

2012 EQUINOX
FWD LS

$215**

$999 DOWN

36MOS. LEASE • 10K

GM CARD
TOP OFF

BONUS OF
$2,000

GM OWNER
LOYALTY REBATE
UP TO $1,000

SpecialsFebruaryFebruary

www.wallyedgar.com • www.wallyedgar.com • www.wallyedgar.com • www.wallyedgar.com • www.wallyedgar.com • www.wallyedgar.com
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Behold the 2012 Buick Re-
gal GS, the first and only auto-
mobile ever named for an au-
tomotive journalist, GS for
Gerald Scott.
Actually, I made that up,

but I’ll take the coincidence.
But by the time my week in

the Regal GS test vehicle was
done, well, darnit, the car
sure felt like it was made for
me personally.
As GM has remade itself

and its cars, especially over
the past decade or so, Buick
has done perhaps the most
pronounced job of reinvent-
ing itself of all of GM’s surviv-
ing brands.
The neat thing about Buick

these days is that they’ve
wisely put the hallmark, mid-
20th century Buicks from the
1950s and 1960s into the
brand’s rear-view mirror.
The 21st century Buick

brand lineup, is represented
by the Regal GS as one of a
whole series of new, stylish,
thoughtful, modern and hip
Buicks that will likely help the
brand to re-emerge in the do-
mestic market.
It’s one of the great ironies

of the global economy that
GM sells more Buicks in China
today than it does in the U.S.
Thirty years ago, that

would’ve been heresy. But in
today’s world, GM has taken a
good thing selling overseas
and repackaged it here for the
home front.
First to mention out of the

gate is that the Regal GS
comes with a 2.0L, high-out-
put Ecotec 4-cylinder engine,
mated to a 6-speed manual
transmission, and all those
car numbers add up to fun,
fun, fun.
Never thought I’d rave

about the “get-up-and-go” re-
garding a Buick with a 4-cylin-
der engine, but my word, this
car just scoots and scoots
and scoots.
What’s rewarding with the

car is that whenever I needed
extra juice, the confidence
gear while negotiating traffic
with 18-wheelers on the ex-
pressway, why, the Regal GS
was never disappointing.
Now, the car gets 19 mpg

city and 27 mpg hwy., but
maybe that’s to be expected
considering that it’s still a
mid-size car with a curb
weight of 3,710 lbs.
The Regal GS boldly an-

nounces its arrival with signa-
ture front and rear styling –
and raises expectations with
the aforementioned Ecotec
2.0L high-output turbo-
charged engine offering more
torque than Acura TSX V6 and
Audi A4 Sport. Tuned to deliv-
er 270-hp and 295 lb.-ft of
torque, Regal GS blurs the
lines with an estimated 0-60
mph performance of 6.7 sec-
onds.
This is all notable because

from 1998 to 2008, coinciden-
tally, I drove a 1998 Chevrolet
Cavalier, one with a 2.4L en-
gine and while it was a reli-
able small car, man, the pow-
ertrain never kicked out the
jams anywhere near what this
new-gen 2.0L engine does.
It’s amazing what GM, and

the entire industry, have done
to make engines with smaller
displacements that are more
reliable, more fuel efficient
and more fun than the V8
road beasts of yesteryear.
What’s more, the Regal GS

comes with a standard, inter-
active Drive Control System
with an exclusive “GS Mode”
(a button on the dash), that
actually allows drivers to
change the suspension set-
tings and steering sensitivity
for a more spirited, overall
driving performance.
A four-wheel disc brake sys-

tem with Brembo-built, four-
piston front calipers, larger
ventilated front discs and
high-performance linings
keeps one safe in every in-
stance that brakes have to do
their job professionally, con-
sistently and confidently on
the driver’s behalf.
Meanwhile, everything

about the interior of the car
shouts mid-size luxury, which
is the industry category the
Regal GS competes in.
Key competitors for the Re-

gal include the Audi A4, Acura
TSX, Volvo S60, Lexus IS 250,
Volkswagen CC and Infiniti
G25. That’s quite a lineup to
compete against, but the inte-
rior of this Buick is a nice
combination of classy and ele-
gant materials, impressive fit
and finish, and just an overall
sense of elegance that
screams “prom car” the
minute you push the button
on the dash to start the en-
gine.
Prom car means that if you

have a 17-year-old and you
drove the Regal GS, he or she
would be begging for a loan
out for prom night kind of im-
pressiveness, that is to say.
Actually, that is claiming a

lot on behalf of Buick, which
of course, thanks to its her-
itage from the 20th century,
screamed “Dad’s car” in the
old days, and maybe that’s
not a compliment.
So all you dads out there,

ones with teenage kids, boys
and girls alike – spend $38,350
out the door for our test Regal
GS and see if your kids don’t
become moths to the flame.
The car really is that cool,

and further evidence that GM
is bringing all of its 21st cen-
tury surviving brands along
for what’s shaping up to be a
pretty impressive customer
ride after all.
That’s not to be understat-

ed because in the 1990s, GM
was roundly criticized for a
certain sameness in the style
look and feel of its vehicles,
even across several brands.
Today it seems fair to claim

that 15 or more years later,
GM’s vehicles have personali-
ty and style such that a 4-
cylinder Buick that prices out
around $38,000 is going to
have wider appeal, especially
to buyers under the age of 40.
GM’s historic brands in-

cluding Cadillac and Buick
have been fighting their own
legacies as “Dad’s cars,” “not
your father’s Oldsmobile” and
all of that. Suffice to say that
the Regal GS is evidence that
the entire Buick brand has
been reborn into a much
sportier image than before.

2012 Buick Regal GS.

2012 Buick Regal GS interior.

Detroit AutoScene®ROADREPORT
Buick Regal GS is a 21st Century Gem

BY GERALD SCOTT
NEWS DEPT.

2012 Buick Regal GS

• Base Price:
• As Tested:
• Engine:
• Mileage:
• Length:
• Wheelbase:
• Trans:

• Assembly:
• Curb wt.:

OPTIONS:
Radio / AM-FM stereo with CD
and MP3 playback, navigation
system with 7-inch color touch
screen ($1,145); power sunroof
($1,000); and 20-inch polished
alloy wheels ($700).

$34,450
$38,350
2.OL Ecotec
19 cty/27 hwy
190.2 inches
107.8 inches
6-speed man.
3,710 lbs.
GM Oshawa

DETROIT – Coming off
strong sales year in which it
outsold the Audi A4, Lexus
IS250, and Acura TSX, Buick’s
midsize luxury sport sedan
continues to evolve.
The performance-oriented

Regal GS has a new automatic
transmission available in
dealerships now. Additionally,
with the introduction of the
2013 model later this year,
eAssist fuel efficiency tech-
nology becomes standard.
U.S. News and World Re-

port has named the Regal the
“Best Upscale Midsize Car for
Families.” Last month, it was
named “Best Car for the Mon-
ey” in the same category. The
“Upscale Midsize Car” catego-
ry includes 19 different vehi-
cles.
The 270 horses of the Regal

GS’ turbocharged 2.0L Ecotec
– one of WardsAuto World’s
2012 “10 Best Engines” for
North America – can now be
controlled through a second
transmission. A six-speed au-
tomatic with Driver Shift Con-
trol is now offered as a no-
cost option instead of the ex-
isting six-speed manual.
“With the Regal GS, we

made a conscious decision to
go against the current trend
and give enthusiasts the man-
ual transmission they desire
as standard equipment” said
Tony DiSalle, U.S. vice presi-
dent of Buick Marketing.
“Adding an automatic simply
makes the performance of the
GS even more accessible.”
The new Aisin AF40 auto-

matic is calibrated specifical-
ly for Buick’s most athletic
sedan. With the car’s Interac-
tive Drive Control System set
to “GS” mode, the transmis-
sion delivers firmer shifts,
aiding performance. Accelera-
tion matches the manual with
an estimated 0-60 mph time of
6.7 seconds.
EPA-estimated fuel econo-

my of 19 mpg city and 27 on
the highway, standard per-
formance components like
Buick’s innovative HiPer Strut
front suspension and Brembo
front brake calipers, and op-
tional features are identical
regardless of the transmis-

sion.
Hagerty insurance recently

named the Buick Regal GS to
its “2012 Hot List” of vehicles
its valuation experts expect
to be future collectibles.
Starting with the arrival of

2013 models, eAssist will be
standard on the Regal with
the discontinuation of the
2.4L base model. Both the Re-
gal Turbo and Regal GS mod-
els will remain available.
The eAssist uses a compact

lithium-ion battery pack and a
small electric motor to aid the
performance of a fuel-efficient
2.4-liter gas engine. The sys-
tem provides an electrical
boost to aid the engine at low
speeds and on inclines where
fuel efficiency can suffer
most.
The Regal with eAssist

achieves an EPA-estimated 36

highway mpg, equal to a Mini
Cooper and higher than some
full hybrids like the Infiniti
M35h, which is rated at 32
mpg.
“Buick is committed to in-

creasing innovation across
the lineup,” said DiSalle “By
making the advanced eAssist
powertrain standard on a sec-
ond vehicle, we are putting
the spotlight on smart tech-
nology.”
For the 2012 model year,

eAssist became standard for
the larger LaCrosse luxury
sedan. Offered at the same
price as the V6, eAssist is al-
ready outselling its hybrid
competitors and is projected
to grow in popularity this
year. Pricing and an on-sale
date for the 2013 Regal with
eAssist will be announced lat-
er this year.

GM Adds Automatic Transmission to
Popular, Sporty 2012 Buick Regal GS

DETROIT – Advertising ex-
perts say more people are in-
terested in buying Chevrolet
cars and trucks due to clever
and targeted advertising and
innovative digital campaigns
tied to Super Bowl XLVI.
According to the CNBC/Col-

lective Intellect Super Sunday
Ad Tracker research conduct-
ed before, during and after
the game, Chevrolet came in
first in purchase language –
language that suggests a con-
sumer’s intent to purchase a
product based on the adver-
tising.
Chevrolet beat out all of the

other brands that also adver-
tised during the Super Bowl
by a comfortable margin.
“Our strategy was to reach

far beyond the in-game spots,
and extend the conversation
about Chevy cars and trucks
through multiple digital ef-
forts before, during and, im-
portantly, after the game,”
said General Motors Global
Chief Marketing Officer Joel
Ewanick.
“In the end, brand exposure

and purchase consideration
is what this is all about, and
these results show Chevrolet

nailed it.
“We knew if we delivered a

focused message about
Chevrolet cars and trucks, us-
ing strong creative with a
sense of humor, we could gen-
erate meaningful interest in
our products that could
translate into future sales,”
said Ewanick.
According to Nielsen,

Chevrolet ads in total also ex-
celled in breakthrough and
memorability, scoring higher
than the Automotive Super
Bowl average and the Overall
Super Bowl average.
In addition to the attention-

grabbing ads, Chevrolet’s dig-
ital efforts proved successful
with more than 700,000 regis-
trations for the Chevy Game
Time app, more than 35 mil-
lion page views, and more
than 25 million trivia answers
submitted before and during
the game.
Chevrolet also gained more

than 130,000 new fans on Face-
book andmore than 9,000 new
followers on Twitter.
To view all of Chevrolet’s

Super Bowl ads, visit:
http://www.youtube.com-
/Chevrolet.

Ad Experts Say Chevrolet Topped
All Auto Brands’ Super Bowl Spots


