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4511 24TH AVE.
FORT GRATIOT

MINUTES FROM EVERYWHERE!

35500 GRATIOT
CLINTON TWP.

*Picture may not represent actual vehicle. All cash incentives have been deducted from Payments/Sales prices are plus tax, title and plates. Alternate APR is in lieu of most incentives. All
leases are 39 months/10,000 miles per year +800 credit score, other slightly higher. First payment, title, tax and plate fees are due at lease signing. Security deposit is required on Equinox.
Purchase Payments are 75 months at 2.99% APR for well-qualified individuals. Certain restrictions may apply, see dealer for additional details. Sale ends 2-29-12 at 6 pm.

RICH
MILNE

rmilne@moranautomotive.com

DICK
MILNE

dmilne@moranautomotive.com

6 6 7 2 6 NO DOC FEES!!

Your Sales & Service Leaders
888-58-MORAN

Automotive
Family

ViewAllofOurNewandCertifiedUsedVehicles24/7@moranchevy.com

It Pays to Be Loyal…Current GM Owners Get Up To $1000 in Bonus Cash!

2012SONIC

Stk.#6699

Check Out Our 24
Month Leases!

2012CRUZE

Stk.#5425

MPG

36
LS Equipment Package!

Power Locks/
Windows!

LS Equipment Package!
5 Star Rating!

MPG

35

WAS $18,740
Starting At!

$17,597

24 Month
Lease!

$129
$999 DOWN!

The Best Pric
e…

PERIOD!

Stk.#6179

MPG

33
LS Equipment Package!

Remote Keyless
Entry!

WAS $22,755
Starting At!

$18,169

24 Month
Lease!

$129
$999 DOWN!

The Best Pric
e…

PERIOD!

WAS $14,845
Starting At!

$13,998
Payment As Low As!
$189
$999 DOWN!

The Best Pric
e…

PERIOD!

2012CAMARO

Stk.#6614

2LS Equipment Pkg!
Auto Transmission!

MPG

29

WAS $26,020
Starting At!

$23,898
24Month Lease!
$279
$999 DOWN!

The Best Pric
e…

PERIOD!

2012 IMPALA

Stk.#5302

LS Equipment Package!
AluminumWheels!

MPG

30

WAS $26,470
Starting At!

$21,398
Lease or Buy...
Your Choice!!
$299

$999 DOWN!

The Best Pric
e…

PERIOD!

OWNERAPPRECIATIONDays.

WeTreat YouLike Family®

NO Hidden Fees or Charges • We’ll Beat ANYONE’S Deal…PERIOD!
NO Monthly Payments Until Spring 2012… Sign and Drive Leases!

GM Card
bonus up to
$2,000
Call for details

2012MALIBU

Wally Edgar
Chevrolet Employee HQ

Be treated with the respect you deserve.
TOP DOLLAR FOR YOUR TRADE and the Best Deal PERIOD!!

1-248-724-1073

Wally Edgar
Chevrolet

Located right o! I-75 onM-24,
2minutes N. of the Palace of Auburn Hills

Make us your Michigan P.E.P. Car Connection 1-866-906-0279
*Employee pricing plus tax, title, plate, first month payment and doc fee due at signing.
Lease examples with ALLY bank and approved credit. All rebates including GM Owner
Loyalty assigned to dealer. Lessee responsible for excess wear and tear as well as ex-
ceeded contracted mileage. †S Tier and 800 credit score required. Security deposit may
be required by lender. Exp. 2-29-12.

Jay x117

� No Doc Fees on P.E.P.’s
� Open Saturday 9:30-3
Fax: 248-391-0189
Cell: 248-821-8026
Email: jchaiser@wallyedgar.com

SalesHours:
Mon. - Thur. 8:00am-8:00pm
Fri. 8:00am-6:00pm
Sat. 9:30am-3:00pm•Sun. Closed

CHEVY DEALER CODE 44085

2012 MALIBU LS

$129**

$999 DOWN

24MOS. LEASE • 10K

FREE!!
Factory Remote Start

2012 CRUZE LS

$139**

$999 DOWN

24MOS. LEASE • 10K

2012 SILVERADO
EXT 4WD

$219**

$999 DOWN

24MOS. LEASE • 10K

GM CARD
TOP OFF

BONUS OF
$2,000

GM OWNER
LOYALTY REBATE
UP TO $1,000

SpecialsFebruaryFebruary

www.wallyedgar.com • www.wallyedgar.com • www.wallyedgar.com • www.wallyedgar.com • www.wallyedgar.com • www.wallyedgar.com
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GM North America President Mark Reuss announces Chevrolet vehicles sold in the United States
will display new Ecologic environmental labels that let customers see the environmental features of
a vehicle relating to manufacturing, driving and recycling at the Washington, D.C., Auto Show.

DETROIT – Chevrolet has
announced its vehicles sold in
the United States will have
Ecologic environmental la-
bels, starting with the 2012
Chevrolet Sonic, that let cus-
tomers see some of the envi-
ronmental features of the ve-
hicle relating to manufactur-
ing, driving and recycling.
Chevrolet is the first auto-

motive brand to include a la-
bel of this kind on its vehicles.
The Ecologic labels will be lo-
cated on the rear driver-side
window of Sonics beginning in
March. It will appear on 2013
Chevrolet vehicles later this
year.
Each claim on the Chevro-

let-created labels is audited
by Two Tomorrows, an inde-
pendent third-party sustain-
ability agency that provides
auditing and assurance serv-
ices to companies for environ-
mental initiatives.
“Customers want companies

to be honest and transparent
about their environmental ef-
forts and sustainability goals,
and rightly so,” said General

Motors North America Presi-
dent Mark Reuss.
“Putting an Ecologic label

on each Chevrolet is just one
more way for us to share our
environmental progress.”
Chevrolet is focused on in-

vesting in fuel-saving tech-
nologies, using alternative en-
ergy sources, and reducing
waste and emissions from its
manufacturing facilities. The
label communicates vehicle-
specific features in the follow-
ing areas:
Before the road: Environ-

mental aspects related to ve-
hicle manufacturing and as-
sembly.
On the road: Fuel-saving

features such as advanced en-
gine technologies, aerody-
namics, lighter-weight compo-
nents or low-rolling resistance
tires.
After the road: How 85 per-

cent – by weight – of the vehi-
cle can be recycled at the end
of its lifespan.
“Chevrolet’s goal to invest

millions in energy efficiency,
renewable energy, and other

lower-carbon projects to re-
duce U.S. emissions by up to 8
million metric tons demon-
strates innovative corporate
leadership,” said Eileen
Claussen, president of the
Center for Climate and Energy
Solutions (C2ES).
“With this new labeling pro-

gram, Chevrolet not only
gives easy access to informa-
tion customers want, it again
shows its commitment to the
environment.”
More information on the au-

dit process and environmen-
tal features for each vehicle
with an Ecologic label will be
available on www.chevrolet-
.com/ecologic.
The Chevrolet Sonic 1.4L

turbo with a six-speed manual
transmission achieves an EPA-
estimated 40 mpg on the high-
way, making it one of the most
fuel-efficient small cars in
America.

It is the only subcompact
car – foreign or domestic – to
be assembled in the United
States. To learn more, visit the
Sonic facebook page.

Labels Note Environmental Progress
On Chevy’s EV and Hybrid Vehicles

CUE Engineer Manager Mike Hichme and CUE Design Manager
Stuart Norris prepare CUE demo for a Cadillac-OnStar press con-
ference at the 2012 CES.

DETROIT – Cadillac CUE,
the new user experience for
intuitive in-vehicle connectiv-
ity and control, received a
Popular Mechanics Top Gadg-
ets of CES 2012: Editors’
Choice Award at this year’s In-
ternational Consumer Elec-
tronics Show in Las Vegas.
Cadillac was the only au-

tomaker selected. The awards
were announced on Popu-
larMechanics.com at the con-
clusion of CES.
Each year at CES, the edi-

tors of Popular Mechanics se-
lect their top picks based on
the level of innovation, poten-
tial industry impact and over-
all appeal.
Cadillac presented CUE

amid thousands of new prod-
ucts and innovations in the
consumer electronics show-
case.
“After seeing an earlier

demonstration of the system
at the Los Angeles Auto Show,
I knew it would be a strong
candidate for an award at
CES,” said Andrew Del-Colle,

assistant editor, Popular Me-
chanics.
“The show offered a great

opportunity to compare the
CUE with many other OEM
and aftermarket systems, and
it stood out to us for its inno-
vative use of new standards
such as HTML 5, as well as for
its intuitive user interface.”
CUE features the first auto-

motive use of capacitive
touch – the use of electrodes
to sense the conductive prop-
erties of objects, such as a fin-
ger. It is a technology used by
many of today’s most popular
handheld mobile devices.
Other key aspects of CUE

are natural speech recogni-
tion, Bluetooth connectivity
for up to 10 devices, and a
motorized concealed storage
compartment.
CUE debuts in production

on Cadillac’s 2013 XTS start-
ing in late spring in North
America. CUE will also be fea-
tured in the all-new 2013 ATS
sport sedan launching in
North America this summer.

Cadillac CUE Named Top Gadget

DETROIT – In 2011 alone,
the Apple App Store reported
more than 100 million down-
loads to phones and iPads.
Just as consumers embrace

hand-held technology, studies
show they want the same
smart technology in their ve-
hicles.
Buick’s new eAssist Fuel Ef-

ficiency smartphone games
seek to connect the two.
Available free in Android

and Apple stores, the three
games come bundled in a sin-
gle app that offers a fun way
to sharpen driving techniques
and improve fuel economy.
“Consumers today want

purposeful technology in the
products they buy,” said Tony
DiSalle, U.S. vice president of
Buick Marketing. “Buick is of-
fering exactly that with fuel-
saving eAssist.”
The games focus on the key

attributes of eAssist and how
they can be used to stretch
every gallon of fuel.

Regeneration Road high-
lights the regenerative brak-
ing feature of eAssist, which
captures energy otherwise
wasted during braking to re-
power the compact lithium-
ion battery located beneath
the car’s trunk floor. Players
must make it through a town
and to a destination without
running out of fuel. Pedestri-
ans along the way add difficul-

ty to the challenge.
Roll and Boost: The energy

stored from braking can later
be used for an added, emis-
sions-free boost of accelera-
tion, and using that energy
wisely is key to this game. A
beautiful weekend drive
through a flowing countryside
is limited to just one tank of
fuel. The goal is distance, not
speed, and battery manage-
ment strategy is vital.

Wind Tunnel Tester allows
players to become an auto-
motive engineer. If a vehicle
cuts through the air easier,
eAssist’s other features don’t
need to work as hard. By
tweaking a car’s length and
width on the screen, players
can gain an understanding of
how the sleek, modern
shapes help the car slice
through the air. Aerodynam-
ics-defeating extras like spoil-
ers and roof rails can be
added or removed.
Standard on the 2012 Buick

LaCrosse and available on the
Buick Regal, the eAssist light
electrification system uses a
compact lithium-ion battery
pack and small electric motor
to aid the performance of a
fuel-efficient 2.4-liter gas en-
gine. Both models achieve the
same 36 highway mpg as a
Mini Cooper and top larger
full hybrids like the Infiniti
M35h, rated at 32 mpg.

In addition to its fuel econo-
my-boosting benefits, eAssist
allows the gas engine to turn
off completely when the car is
sitting still. Energy gathered
from the regenerative brakes
and stored in the battery
keeps the climate and audio
systems operating, and the
engine is able to restart with-
out passengers taking notice.
“The driving force behind

eAssist’s development was to
make great vehicles like the
LaCrosse and Regal even bet-
ter,” said Dan Cottrell, General
Motors assistant chief engi-
neer for the eAssist power-
train.
“With eAssist, we can im-

prove both vehicle perform-
ance as well as fuel economy.”
Like the eAssist games, the

driving experience in a Buick
with eAssist is aided by an
“Eco” gauge that indicates
how efficiently the driver is
operating the vehicle.
The car’s infotainment

screen delivers more ad-
vanced reporting of what the
intelligent powertrain is doing.
Here are three fuel-saving

tips from GM engineer Dan
Cottrell:
1) Be light on the gas pedal

and avoid hard braking.
2) Use low-rolling resist-

ance tires.
3) Avoid bulky accessories

such as roof racks.

Games Available on Buick’s eAssist

DETROIT – General Motors
has selected New York adver-
tising and communications
agency, The Vox Collective, as
its U.S. Hispanic public rela-
tions agency for 2012.
The decision came after

an extensive review of agency
capabilities in public rela-
tions, corporate communica-
tions, and public affairs be-
fore the rapidly expanding
Hispanic market.
“The Vox Collective demon-

strated a genuine under-
standing of our company’s
priorities,” said Eric Peter-
son, GM vice president of
Corporate Diversity.
“At GM, we’re focused on

making meaningful connec-
tions with the Latino commu-
nity.”
As GM’s Hispanic commu-

nications agency, The Vox
Collective is tasked with de-
veloping and delivering an in-
tegrated Hispanic initiative
that incorporates Chevrolet,
Buick, GMC and Cadillac
products and brands in a ho-
listic manner and that res-
onates with the Latino com-
munity, Peterson said.
“We’re delighted to be join-

ing a global company that un-
derstands how important the
Hispanic market is to the fu-
ture of their business, and
we’re ready to help GM ex-
pand its efforts to connect
with Latinos in a unique and
compelling way,” said Vox
Collective President, CEO and
Cofounder Roberto Ramos.
Founded in 2001, The Vox

Collective makes its head-
quarters in New York.

GM Selects
Agency for
Spanish Ads


