
young car designers was the
inspiration of Harley J. Earl,
design legend of GM. For
some contestants in the 1950s
and 1960s, their adolescent
years were consumed by
building five or six consecu-
tive entries for the contest.”
The competition was a true

national contest and not tilted
to Detroit or Michigan entries
in any way.
Bill Scott, originally from In-

diana and who competed
from 1957-59 and went on to
become a senior GM Design
executive, says in the book:
“On this trip, we toured in-

teresting sites in and around
the Detroit area and GM facili-
ties. At the GM Proving
Ground in Milford, I remem-
ber the surprise of seeing a

car flash by above the bus as
we were on the high-speed
test track, slowly making our
way around the high-banked
turn on the lower flat lane,”
he writes.
“The two trips I had to De-

troit were wonderful opportu-
nities to experience time with
other boys with similar inter-
ests and to view the world of
auto design. they were instru-
mental in forming a goal, a
clear target to work toward,
and providing a focus for
achievement. Of course, the
main thing was winning the
scholarship, which made it
possible to attend (design
school).”
The 308-page book, pub-

lished by McFarland, is avail-
able for $35 via the mcfarland-
pub.comWeb site or the (800)
253-2187 toll-free order line.

Meanwhile, book editor Ja-
cobus competed as well and it
helped launch his career – he
was a design engineer at the
GM Tech Center in Warren in
the late 1960s.
“I was there from 1967

through 1971, four to four-
and-a-half years,” he said by
phone from Maryland.
“I worked at Turnstedt Divi-

sion, and I was a design engi-
neer, worked on a drafting
table. I also worked at Fisher
Body (on Van Dyke) as a de-
sign engineer. That’s how I got
interested in all this stuff.
“Being a part of the Guild as

a youth got me interested in
all that kind of stuff. We talk
today about STEM – Science,
Technology, Engineering and
Math, we didn’t call it that
back then, but the bottom line
is that it got us all interested

in automotive.” The partici-
pants in the contest held their
most recent major reunion at

the GM Design Dome at the
Tech Center in Warren back in
2004.
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4511 24TH AVE.
FORT GRATIOT

MINUTES FROM EVERYWHERE!

35500 GRATIOT
CLINTON TWP.

*Picture may not represent actual vehicle. All cash incentives have been deducted from Payments/Sales prices are plus tax, title and plates. Alternate APR is in lieu of most incentives. All
leases are 39 months/10,000 miles per year +800 credit score, other slightly higher. First payment, title, tax and plate fees are due at lease signing. Security deposit is required on Equinox.
Purchase Payments are 75 months at 2.99% APR for well-qualified individuals. Certain restrictions may apply, see dealer for additional details. Sale ends 2-29-12 at 6 pm.

RICH
MILNE

rmilne@moranautomotive.com

DICK
MILNE

dmilne@moranautomotive.com

6 6 7 2 6 NO DOC FEES!!

Your Sales & Service Leaders
888-58-MORAN

Automotive
Family

ViewAllofOurNewandCertifiedUsedVehicles24/7@moranchevy.com

It Pays to Be Loyal…Current GM Owners Get Up To $1000 in Bonus Cash!

2012SONIC

Stk.#6699

Check Out Our 24
Month Leases!

2012CRUZE

Stk.#5425

MPG

36
LS Equipment Package!

Power Locks/
Windows!

LS Equipment Package!
5 Star Rating!

MPG

35

WAS $18,740
Starting At!

$17,597

24 Month
Lease!

$149
$999 DOWN!

The Best Pric
e…

PERIOD!

Stk.#6179

MPG

33
LS Equipment Package!

Remote Keyless
Entry!

WAS $22,755
Starting At!

$18,169

24 Month
Lease!

$129
$999 DOWN!

The Best Pric
e…

PERIOD!

WAS $14,845
Starting At!

$13,998
Payment As Low As!
$189
$999 DOWN!

The Best Pric
e…

PERIOD!

2012CAMARO

Stk.#6614

2LS Equipment Pkg!
Auto Transmission!

MPG

29

WAS $26,020
Starting At!

$23,898
24Month Lease!
$279
$999 DOWN!

The Best Pric
e…

PERIOD!

2012 IMPALA

Stk.#5302

LS Equipment Package!
AluminumWheels!

MPG

30

WAS $26,470
Starting At!

$21,398
Lease or Buy...
Your Choice!!
$299

$999 DOWN!

The Best Pric
e…

PERIOD!

OWNERAPPRECIATIONDays.

WeTreat YouLike Family®

NO Hidden Fees or Charges • We’ll Beat ANYONE’S Deal…PERIOD!
NO Monthly Payments Until Spring 2012… Sign and Drive Leases!

GM Card
bonus up to
$2,000
Call for details

2012MALIBU

Wally Edgar
Chevrolet Employee HQ

Be treated with the respect you deserve.
TOP DOLLAR FOR YOUR TRADE and the Best Deal PERIOD!!

1-248-724-1073

Wally Edgar
Chevrolet

Located right o! I-75 onM-24,
2minutes N. of the Palace of Auburn Hills

Make us your Michigan P.E.P. Car Connection
1-866-906-0279

*Employee pricing plus tax, title, plate, first month payment and doc fee due at signing.
Lease examples with ALLY bank and approved credit. All rebates including GM Owner
Loyalty assigned to dealer. Lessee responsible for excess wear and tear as well as ex-
ceeded contracted mileage. †S Tier and 800 credit score required. Exp. 2-29-12.

Jay x117

� No Doc Fees on P.E.P.’s
� Open Saturday 9:30-3
Fax: 248-391-0189
Cell: 248-821-8026
Email: jchaiser@wallyedgar.com

SalesHours:
Mon. - Thur. 8:00am-8:00pm
Fri. 8:00am-6:00pm
Sat. 9:30am-3:00pm•Sun. Closed

CHEVY DEALER CODE 44085

2012 MALIBU LS

$119*

$999 DOWN

24MOS. LEASE • 10K

FREE!!
Factory Remote Start

2012 CRUZE LS

$129*

$999 DOWN

24MOS. LEASE • 10K

2012 SILVERADO
EXT 4WD

$219*

$999 DOWN

24MOS. LEASE • 10K

$500
AUTO SHOW BONUS

ON SELECT VEHICLES

GM CARD
TOP OFF

BONUS $750

GM OWNER LOYALTY REBATE UP TO $1000GM OWNER LOYALTY REBATE UP TO $1000

SpecialsJanuaryJanuary

www.wallyedgar.com • www.wallyedgar.com • www.wallyedgar.com • www.wallyedgar.com • www.wallyedgar.com • www.wallyedgar.com
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Chuck Jordan was the 1947 First National Senior Scholarship
($4,000) award winner in the General Motors’ Fisher Body Crafts-
man’s Guild model car competition as a youth. He went on to be-
come Vice President of GM Design from 1986 - 1992.

GM judges go over the youth entries into the Fisher Body Craftsman’s Guild scale-model design com-
petition back in 1963. A new book records the memories of 29 student-age participants.

The 1947 contest winners included, far left, Chuck Jordan, who
went on to become GM’s vice president of Design.

Ex-GM Engineer Tells Readers About
Fisher Body’s 1947-68 Talent Search
CONTINUED FROM PAGE 1

DETROIT – After a spectac-
ular nine-day run, the North
American International Auto
Show (NAIAS) 2012 is in the
books.
The final day’s attendance

of 101,141 topped last year’s
final day numbers of 98,106,
bringing total attendance of
the 2012 show to 770,932, the
highest since 2005.
Bill Perkins, NAIAS chair-

man, said the show lived up
to its reputation of being one
of the tops in the world.
“From the press to the pub-

lic, everyone realized that
this was a very special show,”
said Perkins.
“People want to feel good

again about the industry,
which is now obviously in a
better place than it was a few
years ago. As a result, this
year’s show was a ‘must-see’
event, as the attendance
numbers indicate. Everything
that could go right, did.”
Jim Seavitt, NAIAS 2012

vice chair (and incoming
chair of NAIAS 2013) said the
overwhelming feeling of au-
tomaker confidence, which
was demonstrated in the
more than 40 product unveil-
ings and in the new exhibits,
helped to create a positive
environment at the auto
show.
“NAIAS is positioned along

with shows in Geneva, Frank-
furt, Paris, Beijing and Tokyo
because of the number of
journalists who attend, and
the number of worldwide
product unveilings we host,”
said Seavitt.
“We are traditionally very

strong in both categories,
which is why NAIAS remains
an important part of the au-
tomakers’ global product
launch strategies.”
NAIAS highlights included:
• 5,196 media from 61 coun-

tries attended Press Preview
Days
• 22,788 auto suppliers, de-

signers and engineers, repre-
senting 28 countries and
more than 2,000 companies,
attended Industry Preview
Days
• 12,000 people attended

the Charity Preview.

Auto Show’s
Attendance
Best Since ’05

DETROIT – GM announced
a major ad agency account
placement last week.
That’s all because General

Motors has awarded its global
media operations account to
Carat, part of the specialist
media and digital group Aegis
Media, after an extensive re-
view of the company’s global
marketing operations.
The account carries re-

sponsibility for most of GMs
global planning and buying
operations for consumer-fac-
ing media, including broad-
cast, digital and social media.
“We wanted a media agency

partner with the sophistica-
tion to leverage global mar-

keting opportunities,” said
Joel Ewanick, GM vice presi-
dent and global chief market-
ing officer. “Carat has an inno-
vative approach to drive sig-
nificant marketing value and
their service model has been
tailored to align well with our
global and regional brands.
They are uniquely positioned
to help us form strong media
partnerships and drive signifi-
cant global efficiencies.”
Carat will immediately be-

gin to transition responsibili-
ty for GM’s media operations
in most global regions, with
the exception of China, India
and Brazil, where these activi-
ties will continue to be man-

aged by agencies specific to
those countries.
On a related note, Chevro-

let last week announced a
first-of-its-kind app which will
allow viewers of Super Bowl
XLVI to play trivia, interact
with each other via Twitter,
participate in polls and possi-
bly win one of 20 Chevrolets
or thousands of other prizes.
The Chevy Game Time app

will be available in the An-
droid Market, the App Store
and at chevy.com/gametime.
As participants watch the Su-
per Bowl, they can play along
to win prizes from Chevrolet,
Bridgestone, Motorola, the
NFL and NFLShop.com.

GM Awards Its Global Media to Carat


