
KANSAS CITY, Kan. –
Chevrolet continued its global
rollout of the all-new 2013
Malibu midsize sedan last
week with the first shipment
of its most fuel-efficient Mal-
ibu ever – the Malibu Eco – to
dealers across the United
States.
The Malibu Eco is the first

model of the all-new 2013 Mal-
ibu lineup to reach dealer
showrooms in North America,
bringing with it, Chevy says:
• A sporty exterior shaped

to save fuel
• An all-new interior with

more room, comfort and pre-
mium materials
• Sound-reducing and

sound-absorbing components
to make it the quietest
Chevrolet in history
• All-new Chevrolet MyLink

infotainment system that en-
hances customer connectivity
• All-new ride-and-handling

package
• Engineering to meet top

safety results around the
world.

The heart of the Malibu
Eco, says Chevrolet officials,
is its segment-exclusive, fuel-
saving eAssist technology,
which provides GM-estimated
25 mpg city and 37 mpg high-
way fuel economy.
It combines start-stop tech-

nology with regenerative
braking and a lightweight
lithium-ion battery to provide
an electric boost in certain
conditions, improving fuel
economy by 12 percent over
today’s four-cylinder engine –
and delivering better fuel
economy than any non-hybrid
midsize sedan currently avail-
able.
The 2013 Malibu is built at

GM’s Fairfax assembly plant,
which opened in 1987. It has
been the home of the Chevro-
let Malibu and has built more
than 1.4 million of them since
2003.
The Fairfax plant operates

three shifts and is the largest
employer in the Kansas City
metro area, with more than
4,000 employees. The Malibu

is also scheduled to be built
at GM’s Detroit-Hamtramck
assembly plant later this sum-
mer.
An all-new Ecotec 2.5L en-

gine debuts in the Malibu lat-
er this summer, followed by
an all-new Ecotec 2.0L turbo
engine.
The new Malibu Eco is

priced less than a full hybrid
vehicle with a suggested retail

price of $25,995, including a
$760 destination charge.
The 2013 Malibu is Chevro-

let’s first-ever global midsize
sedan and will be sold in near-
ly 100 countries on six conti-
nents.
Last year, the Malibu was

GM’s second-best-selling car
in the United States – behind
the Chevrolet Cruze compact
sedan, it might be noted.

by Gerald Scott
News Dept.

All hail Bob Lutz, even in re-
tirement, still the firm and re-
solved wizened “voice” of the
domestic auto industry.
Lutz, retired now as GM

vice chairman, spoke at the
University of Detroit Mercy
last week to kick off the re-
opening of the Chemistry
Building lecture hall on the
McNichols campus – as well
as to sell a few books for him-
self.
Lutz, the author of his most

recent tome, “Car Guys vs.
Bean Counters,” also dis-
pensed some practical corpo-
rate wisdom to a packed audi-
ence.
Students even wore T-shirts

designating themselves as ei-
ther “Car Guys” (engineering
students) or “Bean Counters”
(accounting and finance stu-
dents).
Lutz was asked during Q&A

what advice he would give to
young students joining the
auto companies and what
their roles would be inside of
large, still somewhat hard-
ened or bureaucratic firms
like hometown automakers
General Motors, Ford and
Chrysler.
“There are always opportu-

nities to express yourself, al-
ways opportunities to offer
suggestions,” Lutz said.
“The person who is some-

what disruptive in that sense
. . . if you’re over-disruptive,
you go over that boundary
and everybody decides you’re
more trouble than you’re
worth, then out you go.
“I always managed to . . . go

over that line. Sometimes a lit-
tle bit over, then I’d correct
back and apologize for my be-
havior and promise I would
toe the line better in my fu-
ture.”
Lutz, of course, has the ben-

efit of a long auto industry ca-
reer that began back in 1963
at General Motors, followed
by executive stops at BMW,
Ford, Chrysler and then GM
again in 2001 for his last tour.
“I don’t think I’m any

smarter now (at age 80) than I
was 25 to 35, but when I was
that age, I’m saying the same
things I’m saying now, and
everybody would say, ‘You
young punk, you don’t have
the experience to know what
you’re talking about. Come
back when you’re 55 and
maybe you’ll have learned
something.
“I don’t think I’ve changed,

but now that I’m 80, when I
say the same stuff I said when

I was 25, I see everybody tak-
ing notes. I haven’t gotten
smarter – I’ve just gotten old-
er.
“So I would say, be a change

agent, be disruptive, but don’t
push it too much. If you’re a
constructive change agent,
you are like the grain of sand
that irritates the inside of the

oyster to where it ultimately
produces a pearl around it.
“If the grain of sand is too

big, too jagged and too
painful, the oyster spits it out
and the pearl never gets cre-
ated.
“Get the balance right, but

do not be a drone. Be a con-
structive critic of the way the

company is run.
“If you exercise your cre-

ativity and your full intellect,
and do what engineers are
supposed to do – find a better
way to do things – then, I
think that’s what companies
are really looking for these
days: people who can move
the needle.”
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The Changing Weather…
Means Changing Footwear

• Waterproof
& Insulated

• Work & Sport

• Professional
Fitting

• Wide Widths
In Stock

SSTTEERRLLIINNGG HHEEIIGGHHTTSS
3333228899 MMoouunndd RRdd..

(N. of 14 Mile Rd.)

586-264-4500

SSHHEELLBBYY TTWWPP..
1133998899 HHaallll RRdd..

(NE. corner of Schoenherr)

586-566-9600

RREEDD WWIINNGG
SSHHOOEE SSTTOORREE

M-F 10-8; Sat. 10-5; Sun. 12-4

MMOONNGGOOLLIIAANN BBUUFFFFEETT
Call for reservations
586-558-9015
4235 E. 12 Mile Rd.

(at Ryan)
www.go-mongolianbuffet.com

Call for reservations
586-558-9015
4235 E. 12 Mile Rd.

(at Ryan)
www.go-mongolianbuffet.com

Visit Our Other Location: Tokyo Buffet in Southfield
(SW corner of 12 Mile & US-24 • Next to Star Theater)
We now have 2 banquet rooms for all your occasions • Reserve Your Party Today!

• Specializes in Chinese, 
American cuisine, 
Mongolian Grill, Variety 
Sushi &  Hong Kong Dim Sum

• Carry-Out Buffet (pay by weight)
• Now Serving Steak & Oysters
• Enjoy Our New Big Screen TV
For Any Sporting Event

1100%% DDIISSCCOOUUNNTT
For ALL Employees

w/ID Badge
Mongolian Buffet
All-You-Can-Eat
Lunch or Dinner

Dine-in only. Expires 2/29/12.

Voted Top 100
Chinese Restaurant

in the U.S.

Voted Top 100
Chinese Restaurant

in the U.S.

HHOOTT TTUUBB,, FFIIRREEPPLLAACCEE,, KKIINNGGBBEEDD......is awaiting you at the
Springbrook Inn.  All rooms offer a 6x6 hot tub, fireplace,
king size bed, private bathroom & Cable/DVD.  A hot
breakfast is served to your room & dinner pkgs. avail on
some nights ($129-$229).  The  Frog Tiki Bar is open on
Thursday, Friday & Saturday (Trivia Thursday every week).   

HOUGHTON LAKE AREA GETAWAY

Ask about romantic extras & specials or visit us 
online at www.springbrookinn.com or call 880000//442244--00221188.

3 hours from Detroit • One mile E. of Houghton Lake on M-55.

BRAKE SPECIAL

$19995
Most F.W.D. U.S. Cars • In-store offer ends 2-29-12

Check Our Price on
Tune Ups, Water Pumps,

Heater Cores & Other Repairs

DELUXE OIL
CHANGE
SPECIAL

Up To 5 Qts. Of
Oil Lube & Filter

•
No Disposal Fee

Includes topping off fluids

2-29-12

MMMMAAAAKKKKEEEE UUUUSSSS YYYYOOOOUUUURRRR FFFFIIII RRRRSSSSTTTT CCCCHHHHOOOOIIIICCCCEEEE

WARREN • 586-757-7203

$2170

MUFFLER & BRAKE SERVICE
23252 VAN DYKE
3 Blocks North of 9 Mile

HOURS: Mon.-Fri. 7:30am-5pm; Sat.-Closed

Most FWD Cars  

• Front Metallic Disc Brake Pads

• 2 New Front Rotors

• Labor Included

MMUUFFFFLLEERR,, EEXXTTEENNSSIIOONN PPIIPPEE && TTAAIILL PPIIPPEE

10%Off
In-store offer ends 2-29-12

FAMOUS DETROIT STYLE PIZZA™

5835 13 MILE RD. AT MOUND

586-722-7536

Known as “The Muscle Car of All Pizzas!”
This thick dish pizza is baked 3 times with double
toppings and layer upon layer of different cheeses,
normally weighing over 5 lbs with just 1 topping!

SMALL DETROIT
STYLE PIZZA™
W/1 TOPPING

$8.99

VINCENZO’S
PIZZERIA

Showcase
Collision & Auto Care Center
www.showcasecollisioninc.com

586-979-6450
6330 E. 14 Mile Rd.

OPEN
Mon-Fri 8-6
Sat 9-Noon

Call for
Appointment

Free
Loaner

Car

10%OFF
Offer ends
2-29-12

Offer ends 2-29-12

Labor

Coolant Flush & Fill
$8995

For most vehicles. Offer ends 2-29-12

FREE Loaner Car
on Collision Repairs
Stop In For Details

Offer ends 2-29-12

Brake Service
NEW Ceramic Pads

NEW Rotors
Labor

(Front or Rear)

ONLY$14995
Offer ends 2-29-12

$1795
Oil Filter & Change

Some restrictions apply, not valid w/ any other offer.

For most
vehicles

Cannot be used with any other offers. Includes up to 5 qts.
synthetic blend oil, filter. Most vehicles. Offer ends 2-29-12

2 gallons
& Additive+ Tax

FREE
OIL CHANGE

With Collision Repairs
Over $1,000

Retired GM Vice Chairman Bob Lutz, center, and UDM Engineering Dean Leo Hanifin, center right,
together with students who wear T-shirts declaring themselves either “Car Guys” or “Bean Coun-
ters” at UDM’s Chemistry Building on the school’s McNichols campus in Detroit last week.
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The 2013 Chevrolet Malibu Eco is loaded up for distribution to
dealers across the United States at the General Motors Fairfax
Assembly Plant in Fairfax, Kansas.

Retired GM Exec Lutz Offers His ‘Pearls of Wisdom’

2013 Malibu Eco Headed to U.S. Dealer Showrooms

SAN ANTONIO – USAA, a fi-
nancial services provider for
military members and their
families, has recently hon-
ored Campbell Ewald for the
second consecutive year as a
recipient of their 2011 Strate-
gic Supplier Excellence
Award.
USAA created this award in

2010 as a way to honor its
suppliers who have been crit-
ical to the organization’s suc-
cess. Campbell Ewald re-
ceived the award in the Inno-
vation category for their abili-
ty to achieve business objec-
tives.
The Warren agency’s as-

signment was to develop and
launch a brand awareness
campaign that was designed
to raise awareness of USAA
among 61 million Americans
and their families who may be
eligible for USAA membership
based on their military serv-
ice, or their parents’ military
service.
“Campbell Ewald’s overall

work on the Breakthrough
Awareness media campaign

was innovative and insightful
from concept to execution,”
said Roger Adams, chief mar-
keting officer at USAA.
“Their ability to tap into the

‘fabric and DNA’ of USAA
helped make the campaign a
tremendous success with vet-
erans and their families by in-
creasing their awareness of
USAA.”
In 2010, Campbell Ewald al-

so received USAA’s Innova-
tion award for work that
helped increase USAA’s brand
awareness.
“Receiving USAA’s Innova-

tion award for the second
consecutive year is an as-
tounding tribute to the quali-
ty of work we are doing to
help USAA grow their brand,”
said Jim Palmer, chief client
officer from Campbell Ewald.
“Our client’s recognition of

our contributions and our
ability to assist them in
achieving their mission is the
highest honor we can re-
ceive.”
USAA provides insurance

and other financial services.

Campbell Ewald Earns
USAA Financial Salute

KARLSRUHE, Germany and
CHARLOTTE, N.C. -- The
Bosch Automotive Aftermar-
ket division plans to acquire
the Service Solutions busi-
ness of SPX Corporation,
headquartered in Charlotte.
An agreement to this effect

was signed in New York City
on January 23, 2012. SPX
Service Solutions develops,
manufactures and sells diag-
nostic and service tools,
workshop equipment, and
software for the global auto-
motive aftermarket. For 2011,
the business, which is based
in Warren, is expected to gen-
erate sales of approximately
$920 million (or about 660
million euros).
It employs some 2,700 as-

sociates in 17 countries, pri-
marily in the U.S., Germany,
France, and China.
This makes the planned ac-

quisition the largest in the
history of the Automotive Af-
termarket division. The trans-
action is subject to normal
closing conditions and regu-
latory approvals, and is ex-
pected to close during the
first half of 2012. The pur-
chase price amounts to $1.15
billion (roughly 883 million
euros).

Bosch Acquires
Warren-based
SPX Subsidiary


