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WASHINGTON (AP) – The
Obama administration said
last week that the govern-
ment will lose about $14 bil-
lion in taxpayer funds from
the bailout of the U.S. auto in-
dustry, a third of the loss offi-
cials had initially estimated.

In a report from the presi-
dent’s National Economic
Council, officials said that fig-
ure is down from the 60 per-
cent the Treasury Depart-
ment originally estimated the
government would lose fol-
lowing its $80 billion bailout
of Chrysler and General Mo-
tors in 2009.

The report’s release coin-
cides with the administra-
tion’s efforts to tout the
bailout’s role in the revitaliza-
tion of the U.S. auto industry
after last week’s announce-
ment that Chrysler is repay-
ing $5.9 billion in U.S. loans
and a $1.7 billion loan from
the Canadian government.

Those payments cover
most of the federal bailout
money that saved the compa-
ny after it nearly ran out of
cash and went through a gov-
ernment-led bankruptcy.

For Obama, the auto indus-
try comeback is one of the
few bright spots in an other-
wise sluggish economic re-
covery. What’s more, the auto
industry has a big footprint in
key presidential battleground
states like Michigan, Ohio, In-
diana and Missouri.

General Motors Co., which
also went through bankrupt-
cy, received a $49.5 billion
U.S. bailout. The federal gov-
ernment has lowered its equi-
ty stake in the company from
61 percent to 26.5 percent of
GM after selling part of the
stake in November.

Ford did not seek federal
government assistance.

“In the last year, the Detroit
Three have all gained market
share, they have all added
jobs and they have all shown
the ability to make money,”

Ron Bloom, President Oba-
ma’s top adviser on manufac-
turing, said in reference to the
three U.S. carmakers.

Bloom declined to say
when the government would
sell its remaining stake in GM.
The company’s stock price
fluctuated between $29 and
$39 over the last two months.

The administration’s deci-
sion to promote the industry
and the role of the bailouts
came on the same day the in-
dustry reported a falloff in
May sales after an aggressive
performance earlier this year.

General Motors’ sales fell
1.2 percent as it offered fewer
deals to customers and cut
sales to rental car companies.

Ford sales fell 2.4 percent
as strong sales of small cars
were weighed down by lower
sales of pickup trucks.

Still, Treasury Secretary
Timothy Geithner said U.S.
auto companies are now at
the forefront of a comeback in
American manufacturing.

“We cannot guarantee their

success, and at some point
they may stumble. But we’ve
given them a better shot,”
Geithner wrote in an opinion
piece in The Washington Post
last week.

“While we will not get back
all of our investments in the
industry, we will recover
much more than most pre-
dicted, and far sooner,” he
wrote.

GM and Chrysler were on
the verge of collapse in the fi-
nal days of the Bush adminis-
tration after Congress failed
to approve an emergency loan
package. The Bush adminis-
tration gave the companies
$17.4 billion in loans and re-
quired them to develop a re-
structuring plan by mid-Feb-
ruary 2009.

Obama’s administration
pumped billions more into
the carmakers later that
spring but won concessions
from industry stakeholders,
allowing it to push GM and
Chrysler through bankruptcy
court in the summer of 2009.

Government’s Bailout Loss Much Less Than Expected

DETROIT – OnStar won the
Best Telematics Safety Tech-
nology Award from Telemat-
ics Update last week, the
ninth consecutive year On-
Star has received an Interna-
tional Telematics Update
Award.

OnStar has accumulated 21
Telematics Update Awards in
the program’s nine-year histo-
ry.

The ceremony, which was
kicked off by Clear Channel’s
Ryan Seacrest, recognizes the
most prominent and up-and-
coming players in the indus-
try in 10 telematics cate-
gories.

The Best Telematics Safety
Technology award highlights
OnStar’s commitment to pro-
viding more than 6 million
customers with unparalleled
safety and security services.
Since its inception, OnStar
has deployed emergency
services more than 1 million
times, and receives nearly
2,500 Automatic Crash Re-
sponse alerts monthly.

“We’re thrilled that the
telematics community has
again recognized OnStar’s un-
wavering commitment to pro-
viding drivers with a safety
service they can rely on,” said
Linda Marshall, OnStar presi-
dent.

“Our team makes a con-
stant effort to not only en-
hance the safety of our cus-
tomers, but also to help all
drivers on the road and assist
first responders in emergency
situations.

“We thank the first respon-
der community, who make
the life-saving technology of
OnStar a reality every day.”

Last year, OnStar, in coordi-
nation with the General Mo-
tors Foundation, provided a
$500,000 grant to the Interna-
tional Center of Automotive
Medicine at the University of
Michigan Health System for
research related to the pre-
diction of injury severity after
a crash.

Research being led by Dr.
Stewart Wang, director of the
University of Michigan Pro-
gram for Injury Research and
Education, uses OnStar crash
data and hospital records, as
well as first responder and
police information to help im-
prove the outcome for severe
crash victims.

The awards precede the
Telematics Detroit Confer-
ence, the biggest telematics-
focused conference and exhi-

bition of the year. Last week,
Greg Ross, OnStar vice presi-
dent of business extensions,
will give a keynote speech
where he will discuss OnStar
FMV, the company’s new re-
tail product that can be in-
stalled in 90 million vehicles
already on the road.

Launching later this sum-
mer, OnStar FMV will deliver
OnStar’s award-winning serv-
ices to drivers of non-GM and
older GM vehicles on the
road.

It can be installed on most
top-selling vehicles manufac-
tured in the past 10 years, in-
cluding vehicles from Ford,
Toyota and Chrysler.
OnStar FM will be available at
Best Buy and other consumer
electronic retail locations. To
check if your vehicle can sup-
port OnStar FMV, use the ve-
hicle compatibility tool,
which is also available at the
OnStar Facebook page.

OnStar, a wholly owned
subsidiary of General Motors,
is the leading provider of con-
nected safety and security so-
lutions, value-added mobility
services and advanced infor-
mation technology.

Currently available on more
than 40 MY 2011 GM models,
OnStar soon will be available
for installation on most other
vehicles already on the road
through local electronics re-
tailers, including Best Buy.

The OnStar Mobile App is a
recipient of the 2011 Edison
Award for Best New Product
in the Remote Driving Aids
segment and OnStar Stolen
Vehicle Slowdown is a recipi-
ent of the 2010 Edison Award
for Best New Product in the
Technology segment.

OnStar Grabs Telematics
Award – Its 9th Straight

The awards just keep piling up
for the OnStar telematics unit.

AUBURN HILLS – Chrysler
Group LLC employees, suppli-
ers and affinity partners can
check out the all-new and sig-
nificantly refreshed lineup of
2011 models up close and per-
sonal during the 2011
Chrysler Road Tour, which
kicked off last week.

There are 95 stops on this
extensive 19-week tour, an ex-
citing mobile marketing event
that provides Chrysler Group
employees and employees
who work for Chrysler Group
suppliers the opportunity to
talk at their place of employ-
ment with product specialists
about the 2011 Chrysler, Jeep,
Dodge and Ram Truck mod-
els, as well as the 2012 Fiat
500 model.

“This is a terrific way to dis-
cover everything you want to
know about our 2011 models
without leaving work and in a
no-pressure environment,”
said Reid Bigland, president
and CEO of the Dodge Car
Brand and head of U.S. Sales.

“After employees examine
our new 2011 models in this
unique mobile showroom ex-
perience, they can visit their
local dealers to purchase or
lease their favorite vehicle.”

This fun-filled, one-day
event includes vehicle
demonstrations, complimen-
tary food and beverages,
prizes and event souvenirs.
Further adding to the excite-
ment, the tour includes a pho-
to opportunity with Kurt
Busch’s No. 22 NASCAR
Dodge Charger.

Where space allows it, em-
ployees also will have the op-

portunity to test drive select
vehicles. The product special-
ists will explain special dis-
count programs available to
employees.

A list of local dealerships
will be available at each stop
so interested employees can
visit their favorite Chrysler,
Jeep, Dodge, Ram Truck deal-
ership or Fiat Studio to make
their purchase or take a test
drive.

The stars of the 2011
Chrysler Road Tour are the
vehicles that the automaker
produces themselves – the
freshest lineup in the indus-
try, say Chrysler officials.

From loved and proven fam-
ily haulers, such as the
Chrysler Town & Country
minivan and all-new Dodge
Durango three-row SUV, to the
rugged, muscular vehicles
like the 1500 Ram pickup
truck and all-new Jeep Grand
Cherokee, the 2011 Chrysler
Road Tour has a vehicle for
every need.

Other models featured on
this tour are the Chrysler 200
sedan, the star of the innova-
tive “Imported from Detroit”

Super Bowl television com-
mercial, and the all-new
Chrysler 300 premium sedan,
with its award-winning iconic
rear-wheel-drive proportions,
elegantly sculptured body-
side, and world-class crafts-
manship and refinement.

The new 2012 Fiat 500, with
its beautiful Italian styling,
timeless functionality, effi-
cient design and innovative

technology, is on this tour
along with the all-new Dodge
Charger muscle car and Jeep
Wrangler Unlimited.

The tour opened last week
at Continental Automotive
Systems in Auburn Hills.

The stops last week includ-
ed such well-known suppliers
as Delphi, Valeo, HP Enter-
prise Services and Inteva
Products.

Chrysler Models Visit Employees, Suppliers on Tour

David Sowers, Head - Ram Truck Brand, unveiled the new 2011
Ram 1500 Express at the Dallas Auto Show.

by Christine Snyder
Staff Reporter
Tech Center News

A Corvette racecar, a cus-
tom Camaro and the Chevy
Spark concept car were just
some of the cars in the Malow
Junior High parking lot June
7.

This little-known car show
of GM and Ford’s finest vehi-
cles is a yearly tradition at
Malow, thanks to the ministra-
tions of its drafting teacher,
Harry Istok.

“It’s a reward on one side
and on the other, I try to pro-
mote careers,” said Istok.

Istok got the idea for the
car show about five years ago
and called GM for help.

“We had two or three cars
out,” said Istok, standing
among more than a dozen of
the OEMs’ most eye-popping
vehicles.

Ford got involved through
Istok’s son, Mike, a Ford engi-
neer. “They (GM and Ford)
have been supportive and
every year it’s grown bigger
and bigger.”

The cars come with OEM
representatives, too, to talk to
the students about automo-
tive-related careers.

“As a teacher, my credibili-
ty only goes so far,” said Istok.
“It comes to a point where
they need to hear it from an
expert. Here they are.”

This is the third consecu-
tive year John Green, a GM su-
perintendent who manages
the Tech Center’s rapid proto-
typing labs, has participated
in the Malow car event.

“General Motors looks for-
ward to supporting communi-
ty education events,” said
Green. “It’s important for us
to support the youth and give
them a chance to see some of
the technology that’s put into
these new cars.

“Also, it gives them a possi-
ble thought path of someday
working in the (automotive)
field. (That’s) certainly a
great opportunity in itself.”

Green said he has an added
interest in coming to the
school – his son, Jonathon, is

an eighth-grader at Malow.
“It’s because of a program

like this . . . he gets a chance
to look at these cars and gets
an opportunity to make a de-
cision in his life,” said Green.

Istok said that, while it’s a
fun event, he uses it to reward
students at the end of the
school year for their hard

work. He started it because of
his worry that the U.S. is
falling behind in STEM (sci-
ence, technology, engineering
and mathematics) related ca-
reers.

“The rest of the world is
catching up to us and in some
cases passing us up,” said Is-
tok.

GM, Ford Treat Junior High Students
To Some Tasty Automotive Eye Candy

Students at Malow Jr. High School check out the interior of this
Camaro during auto display day activities.
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GM’s John Green, right, describes the interior of this Corvette to
students from Malow Jr. High in Shelby Township.
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AUBURN HILLS – Borg-
Warner BERU Systems sup-
plies Fiat’s new 0.9L TwinAir
gasoline engine with compact
plug top ignition coils.

The next generation in coil
technology, BorgWarner’s
smaller, modular ignition
coils are designed to accom-
modate the tight spacing
available in today’s down-
sized engines while providing
more power and more reli-
able starts.

“BorgWarner’s advanced ig-
nition technology delivers
more combustion energy and
higher voltage in a compact
package, providing our part-
ners in the global automotive
industry with efficient, reli-
able combustion and optimal
fuel utilization for environ-
mentally sound ignition,” ex-
plains Dr. Thomas Waldhier,
president and general manag-
er, BorgWarner BERU Sys-
tems.

“With this innovative tech-
nology, BorgWarner satisfies
several customer require-
ments while at the same time
delivering the added benefit
of fast-to-market implementa-
tion.”

BorgWarner’s new, light-
weight plug top ignition coils
utilize new magnetic circuitry
technology resulting in re-
duced part size necessary to
meet the tight installation re-
quirements of modern down-
sized car engines.

In addition to being more
compact, BorgWarner’s new
ignition technology produces
higher combustion energy
and greater ignition voltage.
All this enables more com-
plete combustion.

BorgWarner
Supplies Fiat
With New Coils

DEARBORN – Ford contin-
ues to use technology in a
powerful to connect with its
consumers and constituents.

Most recently, users of Ford
Crew Chief powered by Telo-
gis are improving fuel efficien-
cy for their fleets by up to 20
percent through better man-
agement of vehicle diagnos-
tics, location and driver be-
havior.

Crew Chief was developed
by Ford Motor Company in re-
sponse to commercial cus-
tomer demand for a system
that would allow fleet man-
agers to monitor the location
of the trucks in their fleets. To
help managers improve the
fleet operation even further,
Ford developed a system that
reports vehicle diagnostics
along with driver behavior.

“Driver behavior has so
much influence on not only
fuel efficiency but on the
overall maintenance and life
of a vehicle,” said Bill Fryk-
man, Ford Work Solutions
product and business devel-
opment manager.

“The U.S. Department of En-
ergy reports that aggressive
driving decreases fuel econo-
my by up to 33 percent. With
Crew Chief, Ford is deploying
smart technology to deliver
green driving results.”

The average vehicle crash
costs an employer $16,500,
according to the U.S. Depart-
ment of Labor.

When a worker has an on-
the-job crash that results in
injury, the cost to the employ-
er averages $74,000. With its
alerts for safety belt status
and aggressive driving, Crew
Chief can play a significant
role in helping improve safe
driving behavior.

Crew Chief works by receiv-
ing information from the en-
gine computer. What makes
Crew Chief powered by Telo-

gis different from competitors
is that no other system can
access proprietary Ford data,
Frykman said.

Crew Chief equipment is
mounted under the dash and
out of sight. The system can
be factory- or dealer-in-
stalled, and once installed,
automatically engages every
time the vehicle is used. No
driver interaction is required.

Data is collected, transmit-
ted wirelessly and displayed
on a simple-to-use, Web-
based interface that is acces-
sible only to the fleet manag-
er. Aliso Viejo, Calif.-based
Telogis, Inc. provides the
telematics software for Crew
Chief. Through their platform,
data is collected, transmitted
wirelessly and displayed on a
simple-to-use, Web-based in-
terface that is accessible to
fleet operators.

Ford offers customers for
Crew Chief powered by Telo-
gis a range of exclusive bene-
fits, including alerts and re-
ports for safety belt status, oil
life remaining, water-in-diesel,
tire pressure and air bag sta-
tus. Other information col-
lected centers on three spe-
cific areas:

• Vehicle location. The sys-
tem allows fleet managers to
watch from a remote location
as fleet vehicles travel from
stop to stop. One fleet manag-
er using Crew Chief found a
fleet vehicle being used to run
a side delivery business dur-
ing regular business hours,
Frykman said.

• Driver performance. Infor-
mation includes safety belt
usage status, if a vehicle is
starting and stopping harshly,
if a vehicle is being used out-
side of business operating
hours, if a vehicle is being
used outside of designated ar-
eas, and if excess idling and
speeding is happening.

Ford ‘Crew Chief’ System
Is Proving to be Efficient


