
AUBURN HILLS – The
Chrysler brand introduced
the new “Imported from De-
troit” merchandise last week
on the brand’s website.
The new collection features

an array of products with the
“Imported from Detroit” logo
which represents the hard-
working spirit captured and
celebrated in the Chrysler
brand’s Super Bowl commer-
cial, “Born of Fire.”
The two-minute commer-

cial resonated throughout the
country, as many felt a con-
nection to the attitude and
work ethic portrayed in the
scenes and narration. While
the commercial focused on
Detroit, in many ways, it en-
capsulated the spirit of the
country and the comeback of
the Chrysler brand and
Chrysler Group LLC.
“The objective of the ‘Born

of Fire’ commercial was in-
tended to generate a conver-
sation about the Chrysler
brand and the new 2011
Chrysler 200, we are humbled
at the thought that the con-
versation continues and is
generating a spark through-
out the country,” said Olivier
Francois, President and CEO,
Chrysler Brand and Lead Ex-
ecutive for Marketing,
Chrysler Group LLC.
“The Chrysler brand, the

company and its employees
have adopted the principle
that failure is not an option –
this merchandise reflects that
spirit and attitude. The entire

company is proud that we are
manufacturing and producing
products that embody beauty
and quality such as the 2011
Chrysler 200.”
In keeping with the spirit in

which the logo was created, a
portion of the proceeds from
the sale of “Imported from De-
troit” merchandise found on
Chrysler.com will go to four
Detroit-area charities.
Charities are as follows:
• The Marshall Mathers

Foundation;
• Boys & Girls Clubs of

Southeastern Michigan;
• Habitat for Humanity De-

troit;
Think Detroit PAL;
“We hope that by partner-

ing with these charitable or-
ganizations people will be en-
couraged to wear their ‘Im-
ported from Detroit’ merchan-
dise proudly knowing that a
portion of the proceeds will
go to programs and initiatives
that contribute to the funda-
mental development of the
children of Detroit and the
communities in which they re-

side,” Francois said.
“We are very happy to part-

ner with the Chrysler brand in
supporting the local commu-
nities," said Paul Rosenberg,
Eminem's manager, President
of Shady Records and Direc-
tor of The Marshall Mathers
Foundation.
“The Chrysler brand and

The Marshall Mathers Foun-
dation share a parallel com-
mitment to give back to the
City of Detroit.”
“Chrysler Group has been a

long-time supporter of Boys &
Girls Clubs of Southeastern
Michigan and we truly appre-
ciate this opportunity for the
23,000 kids we serve to bene-
fit from the ‘Imported from
Detroit’ merchandise cam-
paign. Our kids will be future
leaders and they are also be-
ing developed right here in
Detroit and this campaign will
help impact many lives,” said,
Len Krichko, President &
CEO, Boys & Girls Clubs of
Southeastern Michigan.
“We are very pleased to

have been chosen by the

Chrysler brand as a partner-
ing non-profit organization in
this campaign. This partner-
ship will support our organi-
zation in assisting more De-
troit-based, low-income fami-
lies in need of decent, afford-
able housing where they can
raise their children,” said Vin-
cent Tilford, Executive Direc-
tor of Habitat for Humanity
Detroit.
“We are grateful for this

support from the Chrysler
brand’s ‘Imported from De-
troit’ program. For over 40
years, Think Detroit PAL has
been providing leadership de-
velopment, team sports and
mentoring programs to tens
of thousands of Detroit
youngsters. Chrysler’s sup-
port will help us continue to
build character among young
people,” said Think Detroit
PAL Chief Executive Officer,
Michael Porter.
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Chrysler is now marketing its famous Super Bowl ad slogan on a new set of consumer merchandise.

Patrick Davis, right, program manager for Vehicle Technologies at the U.S. Department of Energy,
checks under the hood of the Mississippi State student entry vehicle at the GM EcoCAR challenge in
Ann Arbor last week. The student cars measured emissions and horsepower at the EPA labs.
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The best lab for developing
automotive engineers still re-
mains popping the hood on a
new car.
This became clear at the

EPA testing labs in Ann Arbor
last week, when the EPA host-
ed GM’s ongoing EcoCAR: The
Next Challenge university stu-
dent car competition.
The competition challenges

16 universities across North
America to reduce the envi-
ronmental impact of vehicles
by minimizing the vehicle’s fu-
el consumption, petroleum
use and emissions, while
maintaining its utility, safety
and performance.
GM and the U.S. Depart-

ment of Energy are the major
sponsors of the competition.
Kent Helfrich, executive di-

rector, Electronics Integration
& Software at the GM Milford
Proving Ground, and one of
the executive leads for the
competition, was on hand at
the EPA parking lot in Ann Ar-
bor to describe EcoCAR and

what GM gains from sponsor-
ing the competition.
“What we did is we chose

16 universities from across
the U.S. and Canada,” said
Helfrich. “And we challenged
them to re-imagine the car
and we gave them a ‘donor
car’ and we said, ‘make it
more sustainable, make it
more ecologically friendly,’
and tell us what you come up
with.’
“So these teams of (stu-

dent) engineers have re-creat-
ed these vehicles into some-
thing that’s totally different.”
The student teams, from

universities as diverse as the
University of Wisconsin,
Michigan Tech, Virginia Tech,
Ohio State and others, were
given “Chevrolet Energy” ve-
hicles (actually Saturn Vues)
three years ago to modify to
perform as hybrids using
modified powertrains.
The results are now start-

ing to bear fruit for GM, DOE
and the other sponsors.
“Our role in this is provid-

ing parts and mentors and ad-
vice and along with a bunch
other sponsors, we’re the

ones who make it possible for
the kids to do this all very
safely,” said Helfrich.
“They’ve done amazing things
and they use the industry-
standard tools, and they use
the industry standard tools
so we benefit from getting re-
ally top-notch engineers right
out of the chute, graduating
engineers that are a couple
years ahead of their peers.”

This is the third year of a
three-year competition. The
final competition is June in
Milford and Washington, D.C.,
The students -- almost all

engineering majors -- said
they love the competition
and what it provides. One
Ohio State student has al-
ready interned at the GM
Tech Center in Warren. An-
other student from Virginia
Tech will begin working for
GM this July.
The U.S. Department of En-

ergy likes what it sees with all
the hoods up, 16 cars in a row
at the EPA parking lot for in-
spection, as well. Patrick
Davis, program manager for
Vehicle Technologies at DOE,
came from Washington, D.C.

EPA Labs in Ann Arbor Plays Host to
GM’s Ongoing EcoCAR Competition

NEWARK, N.J. -- The auto-
mobile industry is the largest
U.S. importer of goods
shipped via container trans-
port from Japan, giving auto
manufacturing and support
businesses the greatest threat
of disruption as Japan's in-
dustrial output struggles fol-
lowing the devastating earth-
quake and tsunami, according
to data and analysis from The
Journal of Commerce/PIERS.
Japan is the No. 3 exporter

of containerized goods to the
United States, according to
PIERS data, behind China and
Korea. The country is second,
behind only China, as an im-
porter from the U.S., based on
container volume measured
by PIERS data.
Although three Japanese

maritime ports – Sendai, Hi-
tachinaka and Kashima –
have remained closed since
the disaster on the northeast-
ern coast, the country's
largest ports, including
Tokyo, Kobe and Yokohama
in the industrial southern
part of the country were open
this week and handling com-
mercial vessels.
But Mario Moreno, econo-

mist for The Journal of Com-
merce, said Japanese exports
“will weaken in the months
ahead as the closing of sever-
al manufacturing plants
prompted by electricity
shortages, combines with se-

verely damaged roads and
bridges to hamper produc-
tion.”
In 2010, U.S. containerized

imports of auto parts from
Japan, accounted for 28 per-
cent of all the total U.S. im-
ports of this commodity glob-
ally.
Boosted by solid gains in

U.S. auto sales last year, im-
ports of auto parts from
Japan rose 22 percent in 2010,
according to PIERS data.
The increase was already

slowing in 2011, growing by
only 3 percent, year over year
in January 2011 versus 2010.
“The positive trend is un-

likely to continue,” says
Moreno. “U.S. car manufactur-
ers, like Toyota, must meet
strict specifications and use
Toyota-made auto parts only.”
Moreno’s forecast issued in

December anticipated a 2.5
percent decline in U.S. con-
tainerized imports from
Japan, coming off high vol-
umes in 2010.
Japan’s bilateral trade in-

cludes China as its top export
market, with 21 percent of its
total exports in 2010, while
the U.S. accounted for 17 per-
cent.
Japan's export to China was

$598 billion in 2010, up 36 per-
cent from 2009, and exports
to the U.S. totaled $482 bil-
lion, up by 26 percent from
2009.

Crisis Will Likely Weaken
Japan’s Auto Exporting

MCLEAN, Va. – Rising gaso-
line prices will play a signifi-
cant role in determining the
price of used cars and trucks
– including trade-in values –
across all vehicle segments,
said Jonathan Banks, execu-
tive automotive analyst for
the NADA Used Car Guide.
“The upward trend in gaso-

line prices will have an impact
on consumer preferences for
vehicles and will impact used-
vehicle prices, but it will pale
in comparison to the situation
in 2008, when gasoline prices
last spiked,” Banks said.
Gasoline prices have

climbed more than 35 cents
during the first two weeks of
March, driven by speculation
that the country will experi-
ence a shortage in oil supply
because of disruptions in oil
production in the Middle East
and new concerns after the
devastating earthquake and
tsunami in Japan last week.
“The impact to vehicle pro-

duction from the earthquake
in Japan will limit the supply
of many fuel-efficient cars like
the Toyota Prius,” Banks
added.
“These vehicles were al-

ready tight on inventory and
over the next month demand
should easily outstrip supply
in the new market, driving
more consumer demand to-
wards used cars and trucks.
“Historically, a sharp in-

crease in fuel prices has been
followed by a decline in large,
used SUV prices and con-
versely, resulted in an in-
crease in prices for used com-

pact cars,” he said.
Auction prices in February

were up between 1 to 3.7 per-
cent on a month-over-month
basis, with passenger cars
recording the largest price
gains and SUVs recording the
smallest price gains, accord-
ing to AuctionNet, a whole-
sale data supplier.
In February, auction prices

for compact cars increased
about 3.1 percent or higher,
depending on the model year.
Auction prices for large pick-
up trucks and SUVs were flat
compared to January, which
is a departure from the ex-
pected seasonal price in-
crease of about 2.5 percent.
The latest data gathered by

AuctionNet on March 15
shows that fuel-efficient vehi-
cles like the Honda Civic and
Chevrolet Cobalt have contin-
ued to increase. Average val-
ues on small cars are up be-
tween 4 to 6 percent with sev-
eral Hyundai and Kia models
posting increases more than 6
percent in March. Meanwhile,
truck prices have remained
stable and have not showed
signs of serious declines over
the past month.
“Because of the recent

spike in fuel prices, values for
used compact and mid-size
cars are increasing dramati-
cally compared to the rest of
the market,” Banks said.
“We expect prices of com-

pact and mid-size cars to con-
tinue to increase because of
the recent production disrup-
tions in Japan. Lower produc-
tion of popular-selling new

cars will limit availability and
drive more consumers into
the used-vehicle market.”
Hybrid prices, which in-

creased dramatically in 2008
and then waned considerably
through fall 2010, have begun
to rise again as fuel prices
have increased, he said. For
example, AuctionNet prices
for the Prius are up more than
$1,700 since November 2010.
In March, Prius values have
increased by about 6 percent
with the strongest gains oc-
curring this past week.
“Barring an extreme in-

crease in gas prices driven by
a potential domino effect in
other Middle East and North
African countries, it's unlikely
that used-vehicle prices will
experience the extreme
volatility seen in 2008.”

NADA Says High Gas Prices in the U.S.
Will Create Run on High Mileage Cars

By DEE-ANN DURBIN
AP Auto Writer

DETROIT (AP) – Goodyear
Tire and Rubber Co.’s chair-
man, president and chief ex-
ecutive saw his compensation
jump 69 percent to $8.5 mil-
lion in 2010 as he assumed
new leadership roles, accord-
ing to an Associated Press cal-
culation from a regulatory fil-
ing.
Richard Kramer, who be-

came CEO on April 13 and
chairman on Oct. 1, received
a base salary of $929,924, an
increase of 37 percent, as the
company reversed a 2009 de-

cision to freeze executive offi-
cers' salaries.
Still, the Akron, Ohio-based

company reported a loss of
$216 million, or 89 cents per
share, for 2010 despite a 15
percent increase in revenues.
The loss included a $160 mil-
lion charge to close a 1,900-
employee plant in Union City,
Tenn.
Goodyear, the largest U.S.

tire maker, noted that the
company was operating in an
uncertain environment in
2010 as the global economic
recovery continued and
prices for raw materials and
energy rose. Goodyear said in

compensating executives, it
considered their actions to
improve pricing and product
mix and their plan to cut $1
billion in costs by 2012.
Kramer received stock and

stock option awards worth
$1.9 million, up from $1 mil-
lion in 2009. He also received
a performance-based cash
bonus of $5.7 million, an
amount based on the compa-
ny's pretax earnings but not
including one-time charges
like the plant closing. That
compared with a cash pay-
ment of $3.3 million in 2009.
Goodyear also reported

$52,161 in perks for Kramer.

Goodyear CEO’s Pay Jumped in 2010

Chrysler Begins Selling ‘Imported’ Merchandise

Johnson Controls, an auto-
motive and industrial suppli-
er, announced last week that
it is donating $1 million – or
nearly 100 million yen – to the
Japan Red Cross through the
American Red Cross for disas-
ter relief efforts currently un-
derway in Japan.
“We have a responsibility to

support the disaster relief ef-
forts to help our customers
and others who are in vital
need of assistance,” said
Steve Roell, chairman and
CEO of Johnson Controls,
which has a local facility in
Plymouth.
The supplier also will col-

lect donations from its
142,000 employees worldwide
to provide additional financial
support for this worthy
cause.
Johnson Controls has ap-

proximately 2,000 employees
in Japan and conducts
busines there through its Au-
tomotive Experience business
unit.
Reports from Japan are

conflicted about the total
number of nationals who
have been displaced or other-
wise have acute medical
needs, but the American Red
Cross said that all donations
will benefit survivors directly.

JCI Donates to Japan Aid Comerica Bank’s Michigan
Economic Activity Index rose
one point in January, to a lev-
el of 87. January’s level is two
points above the average for
all of 2010, and 15 points, or
23 percent, above the Index
cyclical low of 71.
“After three months of

drag, motor vehicle produc-
tion contributed significantly
to the January rise in our in-
dex,” said Dana Johnson,
chief economist at Comerica
Bank, which is now head-
quartered in Dallas.
“Further gains in the motor

vehicle sector are likely over
the first half of 2011, given
that the Michigan-based pro-
ducers have boosted their
production plans in reaction
to stronger national sales.
“More broadly, the Michi-

gan economy is poised to
make modest gains in 2011,
against a background of grad-
ually accelerating national
growth.”
The bank’s Michigan Eco-

nomic Activity Index equally
weighs nine, seasonally ad-
justed coincident indicators
of real economic activity.
These indicators reflect activ-
ty in the construction, manu-
facturing and service sectors
as well as job growth and
consumer outlays including
credit and cash purchases.
Comerica Bank was former-

ly based in Detroit but moved
its corporate headquarters to
Texas a few years ago.

Economy Is
On Way Up


