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NEW YORK (AP) – Business
travel is bouncing back.
U.S. companies are forecast

to spend 5 percent more on
travel in 2011 than they did
last year - a sign of confidence
in the economy that is giving
a boost to airlines, hotels and
rental-car companies. That’s
double the growth rate from
2010, which followed two
years of decline.
Last year’s bump in busi-

ness travel – companies spent
an estimated $228 billion –
helped U.S. airlines post their
first collective profit in three
years. And profits are rising at
hotel chains like Marriott and
Hyatt and rental-car compa-
nies like Avis and Hertz.
Perhaps the most telling

sign of a rebound, industry of-
ficials say, is the return of cor-
porate retreats. They had all
but vanished during the re-
cession, part of an effort by
businesses to avoid the ap-
pearance of extravagance at a
time of government bailouts
and rising unemployment.
Executives sending their

workers back on the road say
travel is critical to their com-
panies’ success.

“You need to have to face
time,’’ says Robert P. Genco,
vice president of operations
for Synopsis, a Silicon Valley
company that makes software
for microchip manufacturers.
Synopsis cut its travel budget
by about 60 percent during
the recession. Now it’s nearly
back to a pre-recession level,
with salesmen and top execu-
tives visiting old and new
clients in China, India and
Japan.
Elyria Foundry, an Ohio

manufacturer of metal parts
for the wind turbine, natural
gas and mining industries,
has been sending engineers
and salesmen on the road
again to let customers know
they are important.
``If you look at the younger

generation, they seem addict-
ed to text messages,’’ says
CEO Bruce Smith. ``When you
are there in person, the quali-
ty of information you transmit
goes up dramatically.’’
U.S. economic output re-

turned to its pre-recession
level in the fourth quarter of
2010, and the economy is
forecast to grow faster in
2011. But spending on busi-
ness travel isn’t expected to
return to its pre-recession lev-
el until the middle of 2013,

says Michael W. McCormick,
executive director of the
Global Business Travel Asso-
ciation. That’s partly because
companies are asking employ-
ees to travel frugally.
The average cost per trip in

the first quarter is forecast to
be $538, 6 percent below the
same period in 2008, accord-
ing to the business travel as-
sociation.
Corporate travel managers

are asking employees to
spend fewer nights on the
road, stay at less expensive
hotels, rent smaller cars and,
in some cases, book cheaper
flights that aren’t nonstop.
The companies are also

asking more of their travel
providers. For example, travel
managers are asking hotels to
throw in free breakfast, Inter-
net, parking and gym use,
says Best Western CEO David
T. Kong.
The extra miles business

travelers are racking up are a
boon to an industry that suf-
fered badly during the down-
turn.
In 2009, business travelers

spent $222.7 billion, the low-
est level since 2003, according
to the business travel group.
That year, the largest U.S. air-
lines lost a combined $3.4 bil-
lion.
The travel industry’s suc-

cess has always been tied
closely to the economy and
corporate spending. By and
large, business travelers are
more concerned with conven-
ience than price, making
plans at the last minute.
That’s in contrast with leisure
travelers, who try to book far
in advance to secure the best
deal.
Now that the business trav-

eler is back, the industry is
reaping the benefits.
• The average price of a do-

mestic round-trip ticket be-
fore taxes climbed to $350
last year, 12 percent higher
than in 2009. Over the same
period, the number of fliers
on U.S. airlines rose about 4
percent.
• Hotel occupancy climbed

nearly 8 percent last year, ac-

cording to hotel research firm
STR Global. However, average
nightly rates have remained
flat at around $98 because
more rooms are available
than needed, the result of
overbuilding during the boom
years.
• Rental-car demand grew

by nearly 2 percent in first
three quarters of 2010, the
most recent period for which
data are available. That al-
lowed Hertz, Avis Budget
Group and Dollar Thrifty Au-
tomotive Group to earn a
combined $179 million during
that period, compared with a
loss of $39 million the year be-
fore.
The ultimate business-trav-

el bellwether might just be
the return of the corporate
junket. Some junkets had
been folded into teleconfer-
ences, video conferences or
Web chats for expediency’s
sake, but many business peo-
ple still like what they can
gain with in-person sales
pitches or presentations.
This spending virtually

dried up after companies
bailed out by the government
were accused of wasting tax-
payer money on lavish re-
treats. Even companies with
no ties to the bailout refused
to meet. The handful that did
met “in an airport location in
the dark of night,’’ says Scott
Berman, who leads the U.S.
hospitality and leisure prac-
tice for accounting and con-
sulting firm PwC.
Four Seasons Hotels and

Resorts expects the number
of corporate events in 2011 to
climb to just short of the 2007
level. That comes after a 31
percent drop in bookings
from 2007 to 2009.
Still, groups are staying few-

er nights, and agendas are
more business focused, says
Susan Helstab, executive vice
president of marketing for
Four Seasons.
The next challenge, she

says, is to get companies to
extend their stays and once
again spring for rounds of
golf, massages and expensive
bottles of wine.

Uptick in Business Travel a Good Sign for Economy
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VICKSBURG, Miss. (AP) –
William Gray was on a routine
fishing trip to Arkansas’ sce-
nic Lake Chicot about three
years ago when his bass boat
needed a fill-up.
After a day’s haul with co-

workers in the Grand Gulf
Bass Club, the avid duck
hunter and bass fisherman
noticed the ethanol stickers
on gas pumps there and head-
ed across the river to
Greenville. But time was
short, and he filled tanks feed-
ing the boat's 200 horsepower
Mercury engine with gas that
had been blended with 10 per-
cent ethanol.
“I heard a station in

Greenville had straight gas,
but I just took it to the next
one I could find. Within 10
minutes, my engine started
failing,” Gray said. “(The
ethanol) had crystallized and
crumbled and had clogged
my fuel line, and I had to tear
out all of the fuel system.''
Gray saved hundreds of

dollars by repairing it himself,
but his troubles with the mo-
tor are nothing new to marine
shop owners, lawn mower
mechanics and car enthusi-
asts familiar with the addi-
tive's apparent incompatibili-
ty with small engines and old-
er car engines.
Familiarity about fuel sys-

tems might extend to the driv-
ing public soon because of a
recent ruling on the grain al-
cohol that is now the domi-
nant additive in most gaso-
line.
The Environmental Protec-

tion Agency ruled Jan. 21 that
15 percent ethanol blended
with gasoline is safe for cars
and light trucks made be-
tween 2001 and 2006, adding
to a decision in October that
the higher blend is safe for
cars built since 2007. Maxi-
mum blends have been at 10
percent for about five years,
including at most gas pumps
in Mississippi.
While popular in farm

states because most ethanol
is made from corn and other
grains, its opponents locally
and elsewhere stress it leaves
drivers of older, otherwise
smooth-running vehicles in
the cold and harms such
small equipment as weed

trimmers and boat motors.
“I have concerns about the

unknown effects,'' said Roy
Pigg, whose owns a collection
of classic Ford Mustangs from
the 1960s to the early 1990s.
``Things I'd heard about is it
affects rubber components.''
``The bottom line is, all the

small engines are not made to
run on ethanol,'' said Fred
Katzenmeyer of Katz Broth-
ers, a shop in Vicksburg that
repairs vehicles as well as
tractors and lawn equipment.
Alongside parts for lawn

mowers and other lawn-main-
tenance equipment, he's been
selling products that test and
treat fuel in small engines
when ethanol and gasoline
separate in moist enough con-
ditions – leaving fuel tanks
and carburetor bodies on
mowers and weed trimmers
susceptible to corrosion due
to typical, sparing usage.
“Most people don’t leave a

car sitting a month or two
months before they run it,''
Katzenmeyer said. “That's
why they're getting away with
it on automobiles. Anyone
who's affected is anyone who
leaves here ticked because
they spent $60 to clean out
their engine.''
``I couldn't crank the thing

when I put (ethanol-blended
gas) in there,'' said Joe Woo-
ley, who was advised to use
premium gas in his weed trim-
mer when E10 left him high
and dry. ``I put some 93 in
there and haven't had a prob-
lem since.''
In 2008, the Mississippi Leg-

islature redefined allowable
gasoline mixtures to include
the grain alcohol. The new
definitions were renewed by
state lawmakers in 2010,
though mixing percentages of
ethanol remains completely
optional for gas station opera-
tors.
Two Vicksburg gas stations

– Port Mart and BG Jr. – have
advertised in print their non-
ethanol pumps to owners of
lawn equipment, boats and
all-terrain vehicles, stressing
better performance.
“Customers want to have

it,'' said Richard Waring, vice
president of Waring Enterpris-
es, which operates the two lo-
cations. “A lot of equipment is

not made for ethanol.''
Gray counted himself

among regular visitors to the
red-handled, pure-gas pumps.
“I’m very thankful,” he said.

“It may cost 20 cents more a
gallon, but I'm thankful.”
Boat manufacturers, who

joined automakers and out-
door power equipment mak-
ers in one of multiple lawsuits
against the EPA after the Oc-
tober decision, also contend
motors in boats – often laid
up in the backyard between
prime fishing seasons – can
corrode with automotive-
strength ethanol blends.
“It was about a 20 percent

decrease in performance,''
said Dane Mitchell, whose
bass boat covered only 100
miles per tank with E10 ver-
sus 130 to 140 miles on pure
gasoline.
Fuel treatments for boats

are consistent sellers at Car-
ruthers Marine in Vicksburg,
even with fairly new motors,
said manager Joey Simmons.
“The older boat motors

have more issues than the
newer ones, but there's still
that release process with fuel
systems,” Simmons said.
Ethanol’s fuel additive fore-

runner, methyl tertiary butyl
ether, or MTBE, was found to
contaminate groundwater
and soil and has been phasing
out since the federal govern-
ment in 2006 stopped requir-
ing refiners to use it. A year
earlier, Congress mandated
ethanol consumption by driv-
ers increase up to 50 percent
by 2012.
About 300 licenses to blend

ethanol have been issued by
the state since E10 began ap-
pearing at gas stations
statewide, Mississippi Depart-
ment of Agriculture and Com-
merce spokesman Andy
Prosser said, adding the de-
partment takes frequent calls
about what to do about equip-
ment powered by 2- and 4-cy-
cle engines. They advise the
same as most owners' manu-
als that come with small, mo-
torized equipment.
“For small engines, we rec-

ommend in the wintertime
that you run the fuel out of it,''
Prosser said.
The ethanol industry esti-

mates about six out of 10 cars

on the road could use ethanol
under the new standards. De-
cisions by the EPA on the
safety of E15 were delayed
multiple times as the agency
and the Department of Energy
tested it. Results indicate the
higher blend was approved
only for newer cars with more
durable emissions systems.
Success of E15 will depend

on how consumers accept it,
and more studies are neces-
sary to find out how more
ethanol in gasoline could af-
fect vehicles “designed and
warranted” for the current 10
percent blend, according to a
statement from the Alliance of
Automobile Manufacturers af-
ter the EPA's most recent de-
cision.

Some Boat Engines Ruined by New Ethanol Mix
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DETROIT (AP) – Chrysler
was collapsing when Fiat took
control of the company just
19 months ago.
Now, under the Italian au-

tomaker’s detail-driven CEO,
Chrysler is on the verge of
turning its first profit since it
filed for bankruptcy protec-
tion in 2009.
Chrysler Group LLC on

Monday said it dramatically
narrowed its losses in the
fourth quarter and 2010. And
it predicted it would post net
income of $200 million to $500
million for 2011.
Chief Executive Sergio Mar-

chionne has transformed
Chrysler by managing the
smallest details, even picking
the music for company pre-
sentations.
As a result, Chrysler’s vehi-

cles are starting to look and
drive better and the compa-
ny’s costs are under control.
Marchionne, 58, a Canada-

educated Italian who quickly
replaces executives who
don’t deliver, has brought
back the speed and drive that
Chrysler once had. He pushed
engineers and designers to
bring out 16 new or revamped
models in the past year, in-
cluding 11 in the fourth quar-
ter alone.
Last year at this time, many

Chrysler, Dodge and Jeep
dealers were wondering if
they’d even make it through
the year. Sales were down and
there were few new products
on their lots. The company
needed a $12.5 billion bailout
from the government to sur-
vive in 2009. For years, it piled
up debt and produced very
few hit cars.
Carl Galeana, who runs

dealerships in suburban De-
troit, Florida and South Car-
olina, said he is impressed
with the turnaround that Mar-
chionne engineered.
“I think this guy is a vision-

ary,’’ he said. “He talks about
what he needs to do and he
goes out and gets it done.’’
Of the 16 new or revamped

models, five were rebuilt from
the ground up in under two
years, far faster than the nor-
mal three or four years. They
include the 300 big sedan, the
Jeep Grand Cherokee and
Dodge Durango SUVs, Dodge
Charger muscle car and the
Fiat 500 minicar.
Marchionne allowed engi-

neers to make big changes,
even if they added costs, said
Doug Verley, chief engineer of
the revamped Chrysler 200
midsize car.
Engineers were encouraged

to make a case for new tech-
nology or designs, something
that didn’t happen under
Chrysler’s previous owners.

As a result, the 200 has new
features such as LED head-
lights and a quieter engine
mounting system, a big im-
provement in quality that its
predecessor, the Chrysler Se-
bring, didn’t have.
“The answer used to be

no,’’ Verley said.
Along with quality, Mar-

chionne pushed the 200 to
come out faster. He personal-
ly approved the car’s interior
in three days, far faster than
the two weeks it took under
previous CEOs.
Chrysler’s new models,

such as the Jeep Grand
Cherokee, could give the com-
pany a big boost. Sales of the
SUV, which came out in June,
rose 70 percent last year.
But while Detroit rivals

Ford Motor Co. and General
Motors Co. are making profits,
Chrysler still hasn’t posted a
quarterly net income since
leaving bankruptcy in June of
2009. It reported a $199 mil-
lion loss in the fourth quarter.
It lost $652 million in 2010, al-
though the result was a huge
improvement over the stag-
gering $8 billion loss the year
before.
Chrysler must be profitable

before its stock can be sold to
the public, a goal for the end
of this year. The stock sale is
important because it will al-
low the U.S. government to
unload its stake in them.

Marchionne Orchestrating Recovery

Former Ford executive Anne Doyle will be giving a talk about her
new book, “Powering Up!”, on March 3 at the Hyatt Regency Dear-
born. She will be speaking to an Inforum audience.

Shelby American, a wholly
owned subsidiary of Carroll
Shelby International, Inc., last
week introduced the limited
edition 2012 Shelby GT 350
during the Chicago Auto
Show, being held at the Mc-
Cormick Place exhibition hall.
A convertible, the first

since 1970, and two new body
colors (red and blue) will be
options for the 2012 model
year. In addition, a limited
production of 350 total 2012
Shelby GT350s will be built by
the aftermarket provider.
“Last year, we brought back

the GT350 45 years after it
was launched,” said Carroll
Shelby, founder of Shelby
American.
“They look and sound just

like the ones we built in 1965.
We’re repeating history by of-
fering two additional colors
and building a few convert-
ibles for the second year of
production,” he added.
Shelby American built 562

total GT350 fastback coupes
in 1965; all were painted white
with blue stripes. In 1966,
Shelby added more color op-
tions for the hardtops. Four

convertibles were also built,
today they are among the
most collectible Shelby cars
in the world.
The Shelby GT350 is a post-

title program based on the
Ford Mustang GT.
The 2012 Shelby GT350 per-

formance specs will be con-
tinued from the 2011 model
year. Customers can choose a
430 h.p. normally aspirated,
525 h.p. supercharged or 624
h.p. supercharged version.
An automatic transmission

is optional with the normally
aspirated engine, as well as a
short throw shifter for the
manual version.
Color combinations for the

2012 Shelby GT350s include
Performance White with blue
LeMans stripes, Race Red
with white LeMans stripes
and Kona blue with white Le-
Mans stripes.
The convertible will offer a

new optional light bar; other
options include a one-piece
drive shaft and color-coordi-
nated, billet aluminum engine
cap set.
The 2012 debuted at the

Chicago Auto Show last week.

Shelby Offers Options
For GT350 Super Car

The public is invited to cele-
brate women who dare to lead.
Join Inforum and author and

former Ford executive Anne
Doyle March 3 at 11:30 a.m. at
Hyatt Regency Dearborn, for a
luncheon to help launch “Pow-
ering Up! How America’s
Women Achievers Become
Leaders,” the new book from
Doyle.
Doyle’s first book, “Power-

ing Up!” is further described
as an inspiring field guide tat
shows three generations of fe-
male achievers how to take the
next steps toward gaining the
focus and the courage re-
quired to become leaders.
“The United States has be-

come a nation of women
Achievers. Yet, despite having
legal rights and educational
and economic opportunities
that most of our global sisters

can only dream of, American
women are leadership under-
achievers,” Doyle said.
“I’m tired of the glass ceil-

ing, the mommy track and the
good-old-boys network. We’ve
been treading water for over a
decade as the numbers of ac-
complished women in the mid-
dle keeps growing.
“It’s time to regain our sense

of urgency and begin preach-
ing across generational, eco-
nomic and racial lines to lift
one another into leadership
positions.”
As a journalist and auto ex-

ecutive, Doyle has long
worked side-by-side iwth some
of the most admired leaders in
global business, sports and
politics.
From global manufacturing

plants and executive suites, to
the halls of Congress and pro

sports locker rooms, Doyle
has literally seen it all.
Doyle joined the public af-

fairs staff of Ford in Dearborn
in 1987, at the beginning of a
decade of record profits and
expansion. Over her 13 years
in the tough environment of
the auto industry, she held nu-
merous leadership positions in
global product development,
sales andmarketing, customer
service and government affairs
operations.
And Doyle’s qwork with the

Inforum organization includes
having co-authored the first
years of the MichiganWomen’s
Leadership Index report,
which quantifies women’s
leadership at Michigan’s 100
top publicly traded compa-
nies.
Inforum is Michigan’s lead-

ing business forum for women,

with more than 1,800 members
from a cross-section of Michi-
gan’s business community.
Founded as the Women’s

Economic Club in 1962, Info-
rum now has affiliates in Grand
Rapids and Lansing as well.
The March 3 book talk by

Doyle is $55 for Inforum mem-
bers and $65 for nonmembers
– including a copy of Doyle’s
new book. Visit Inforum’s Web
site for further details.
Doyle said she interviewed

over 150 women nationwide,
across a variety of disciplines
including the military, to iden-
tify trends, tips, lessons
learned and other anecdotes
that today’s businesswomen
should find useful as they
climb the business ladder in
corporate America. Doyle is
also a city councilwoman in
Auburn Hills these days.

Former Ford Executive Doyle Speaks in Dearborn


