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Head of Ram and Mopar De-
sign Joe Dehner retired at the
end of 2019. And now he can use
his free time to do something he
really loves – design cars.
He’s not planning to idle away

the days on a beach somewhere,
said FCA digital editor Dale Jew-
ett. His list includes building a
car of his own design – some-
thing in the classic hot rod vein
but with a twist.
For more than 30 years, Joe

Dehner has been sketching the
future at FCA and for the past
four years as head of Ram and
Mopar design, Jewett said. Dehn-
er is nowhere near the tradition-
al retirement age. He joined the
company in 1988, fresh out of
Cleveland Institute of Art. So why
is he leaving?
“I’m doing this because I can,”

he says. “I always wanted to go
out on top. When I look back and
see that Ram has been back-to-
back Motor Trend Truck of the
Year twice this decade
(2020/2019 and 2014/2013), well
it doesn’t get any better than
that.”
Performance and heritage

have been themes of several con-
cepts Dehner’s studio produced
for Mopar and the SEMA Show
the past few years, including the
Shakedown Challenger and Jeep
CJ66 concepts in 2016, the 1968
Dodge “Super Charger” concept
in 2018 and the Mopar Lowliner
concept for this year’s show, a
modified 1968 Dodge D-200 se-
ries pickup.
“Joe and his team worked to el-

evate Ram Truck and Mopar de-
sign with a focus on style, quali-
ty, function and performance,”
says Ralph Gilles, head of Design
for Fiat Chrysler Automobiles
N.V. “Being an enthusiast himself,

he’s never forgotten the impor-
tance of being respectful to our
brand DNA and paying homage
to them with thoughtful design
solutions that moved each name-
plate forward with purpose. As a
result, his impact will be noted in
the history of FCA Design. We
will miss his dedication, leader-
ship and quiet charisma.”
Dehner spoke to Jewett about

his career. The first question was
why he chose car design as his
life’s work.
“We grew up in Indianapolis

and my dad worked for General
Motors and was in World War II,
so I knew I wanted to work for

Ram Designer, Dehner
Retires after 30 Years

Dehner helped lead Ram to success during his 30 years as a designer.

by YURI KAGEYAMA
AP Business Writer

TOKYO (AP) – By jumping bail,
former Nissan Chairman Carlos
Ghosn, who had long insisted on
his innocence, has now commit-
ted a clear crime and can never
return to Japan without going to
jail.
“So he now has burnt his

bridges to Japan,” Stephen
Givens, a lawyer and expert on
Japan’s legal and corporate sys-
tems, said Jan. 1. “This is going
to end in basically a stalemate
with him spending the rest of his
life in Lebanon.”
How exactly Ghosn fled sur-

veillance in Japan and popped up
in Lebanon, or who might have
directed the dramatic escape, re-
mains unclear.
The Tokyo District Court re-

voked his bail, Japanese media
reports said, meaning authorities

would seize the 1.5 billion yen
($14 million) Ghosn had posted
on two separate instances to get
out of detention.
Ghosn was first arrested in No-

vember 2018, released and then
rearrested.
Ghosn had been out on bail

while awaiting trial on various fi-
nancial misconduct allegations.
The trial was expected to start in
April. The date had not been set.
How the Japanese authorities

might investigate Ghosn’s escape
and what action they might take
on the apparent security lapses
remains unclear.
Ghosn, who is of Lebanese ori-

gin and holds French, Lebanese
and Brazilian passports, dis-
closed his location in a state-
ment through his representatives
but did not say how he managed
to flee Japan. He promised to talk
to reporters next week.
He said he wanted to avoid “in-

justice and political persecu-
tion.”
“I am now in Lebanon and will

no longer be held hostage by a
rigged Japanese justice system
where guilt is presumed, discrim-
ination is rampant, and basic hu-
man rights are denied, in flagrant
disregard of Japan’s legal obliga-
tions under international law and
treaties it is bound to uphold,”
the statement said.
His lawyer Junichiro Hironaka

denied all knowledge of the es-
cape, saying he was stunned. He
said he didn’t expect Ghosn to
return to Japan.
When asked if Ghosn had tak-

en any of the documents being
prepared for the trial, Hironaka
acknowledged he hadn’t checked
but said he seriously doubted
Ghosn would care about a trial
he had taken such pains to avoid.
Japanese media reports said

Jan. 1 that there were no official

records of Ghosn’s departure
from the country, but a private
jet had left from a regional air-
port to Turkey. One report said
he sneaked out from his Tokyo
home hiding in a case for a musi-
cal instrument.

Here Today, Ghosn Tomorrow - Ex-Nissan CEO Flees Japan

The Aviator has self-warming windshield wipers for snowy weather.

Little things like windshield
wipers being frozen to wind-
shields can add up to big prob-
lems when there is a heavy snow.
But Lincoln has that covered,
said Lincoln spokeswoman Anika
Salceda-Wycoco.
The next winter storm is just

around the corner, but that icy
sleet pelting windshields won’t
stand a chance against the new
Lincoln Aviator equipped with in-
tuitive and time-saving technolo-
gy like heated VisioBlade wipers
designed to help make winter
driving virtually effortless, Salce-
da-Wycoco said.

The available VisioBlade wash-
er and wiper system has a multi-
tude of features intended to keep
windshields clear of dirt, grime
and icy buildup. Unlike tradition-
al systems that dispense wiper
fluid through nozzles in front of
the windshield, it dispenses
wiper fluid through integrated
nozzles in the blades themselves,
Salceda-Wycoco said.
It’s an option that could come

in handy soon, said Geoffrey
Johnson, Lincoln body core engi-
neer. Weather forecasts are pre-
dicting challenging conditions
throughout the entire country

this winter. The Northeast is pro-
jected to see snowstorms and ice
storms, with above-normal snow-
fall predicted from New York City
to Boston. The North Central
plains and the Midwest, mean-
while, could be dealing with an-
other polar vortex combined
with above-normal snowfall.
This solution improves the dis-

tribution of the spray as the
wipers move, which cleans the
windshield more efficiently, said
Johnson.
“It sprays in front of the blade,

Lincoln Offers Heated Wipers for Snow, Ice
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Part personal shopper, part digital showroom, Cadillac Live lets buyers see Cadillac’s lineup from anywhere.

Using the latest technology,
shopping for a new Cadillac just
got more interesting.
A new program, called Cadillac

Live, is part personal shopper
and part interactive digital show-
room.
Launched this month in the

United States, Cadillac Live ex-
pands the reach of Cadillac’s im-
mersive luxury-shopping experi-
ence to mobile devices and desk-
tops across the country.

With Cadillac Live, said GM
spokeswoman Libby Wall, shop-
pers can enter a digital show-
room to view the features and
specifications of 10 Cadillac mod-
els, and also speak with a Live
product specialist, who can an-
swer vehicle and purchase-con-
sideration questions.
“Luxury consumers are look-

ing for a seamless, one-on-one
shopping experience, whether
online or in person,” said Melissa

Grady, Cadillac chief marketing
officer.
“Cadillac Live offers a high de-

gree of personal service, with
time-saving conveniences and
extended hours, reflecting to-
day’s evolving shopping habits
and our customers’ expecta-
tions.”
Data from Google shows twice

as many car buyers start their re-

Cadillac Creates Online Shopping Program
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FCA Volunteer Skipper Remembers to Share Good Fortune
It takes a lot of heart to not let

a heart problem keep you from
reaching out and helping others
achieve their dreams.
And that fits hometown hero

Marvin Skipper, district manager,
FCA Great Lakes Business Center,
to a T, said FCA spokeswoman
Kaileen Connelly.
He had all the right moves

when growing up in Detroit. A
Pershing High School graduate,
he earned a basketball scholar-
ship to Eastern Michigan Univer-
sity.
His eye was on an NBA career

with hopes of providing a better
life for his family and community.
But his dreams of basketball

glory were sunk by a heart condi-
tion.
“I never had a chance to play

college ball, I ended up with a de-
fibrillator; my sports career was
over. It was really disappointing
because growing up in one of the
toughest neighborhoods in De-
troit, the NBA was a meal ticket
out for me and my family,” said
Skipper.
Despite shattered basketball

dreams, Skipper said he never
gave up on wanting to help his
family, friends and community.
Shortly after starting work in

2015 at FCA, he founded “Youth
are Bigger Than Life,” a nonprofit
dedicated to serving Detroit’s un-
derprivileged with life and educa-
tional services.
Holding charity basketball

games and finding sponsors and
donations, Skipper’s “Youth are
Bigger Than Life” offers after-
school programs that provide
mentorship, recreational activi-
ties and for the fourth year in a
row, a free year-end grocery give-
away.
During this year’s Dec. 14

event, “Youth are Bigger Than
Life” handed out almost 30,000
pounds of food, feeding more
than 325 Detroit families, Connel-
ly said.
While donations and sponsor-

ships pay for most of the food
that’s given away, Skipper chips
in, too, so more people are
served. Skipper was just one of
many FCA volunteers who gave
of their time at the Dec. 14 event
to help put together food pack-
ages for families, Connelly said.
The project was just one of many
performed by FCA volunteers
this year.
“I am so thankful for my job at

FCA,” Skipper said. “It allows me
to carry out my mission of being

there for my community. I was
once that kid who could have
steered left or right but great
support kept me on the right
path. Today, I’m that support for
so many kids in my neighbor-
hood and that’s living the
dream.”
According to the “Youth Are

Bigger Than Life” Web site, the
organization is an educational
nonprofit designed to help “un-
der privileged youth residing in
the inner city of Detroit.”
The group’s goal -- to educate

youth on social, economic and
professional skills -- is accom-
plished through a variety of
means, including educational
and recreational field trips, tutor-
ing, academic and financial work-
shops, healthy meal planning
and mentorship.
The Web site states that the

“organization is dedicated to as-
sisting youth identify with their
personal strengths to develop a
successful future.

“Over a minimal period of two
years of service, our goal is to re-
duce the dropout rates in the De-
troit Public School System, and
to enlighten the under-privileged
youth .... Our goal is to set a pos-
itive foundation for the youth by

teaching discipline and positive
coping skills, along with creating
a fun after-school program with
recreational outlets to reduce the
amount of time allotted for de-
structive behavior and gang ac-
tivities.”

Skipper was one of many FCA employees who helped feed the hungry.

Lear Corporation of Southfield,
a global automotive technology
provider in seating and electrical
and electronic systems, said that
two members of Lear’s Board of
Directors have been named to
WomenInc. Magazine’s 2019 list
of Most Influential Corporate Di-
rectors.
Kathleen Ligocki and Dr. Mary

Lou Jepsen are included among
the top women executives, influ-
encers and achievers contribut-
ing their leadership on corporate
boards of S&P 500 Big-Cap pub-
licly held companies, as identi-
fied by WomenInc. Magazine, a
leading publication dedicated to
covering women’s achievements
in business, said Lear spokes-
woman Katya Pruett.
“We proudly congratulate

Kathleen and Mary Lou on this
well-deserved recognition. Both
are highly accomplished and tire-
lessly pursue excellence while in-
spiring by example,” said Ray
Scott, Lear CEO. “Whether in the
board room, the office or our op-
erating facilities, we value diver-
sity and inclusion. Our company
and our industry are stronger
when people with diverse experi-
ences and ideas collaborate to
turn possibilities into success.”
Ligocki joined Lear’s Board of

Directors in 2012. Formerly, she
was CEO of Agility Fuel Solutions,
Harvest Power, Next Autoworks
and Tower Automotive. In addi-
tion, she serves as a director at
Carpenter Technology, Farmers
Business Network and the Indi-
ana University Foundation.
Ligocki holds a master’s of busi-
ness administration degree from
the Wharton School at the Uni-
versity of Pennsylvania and a
bachelor’s degree from Indiana
University Kokomo.
Jepsen was appointed to

Lear’s Board of Directors in 2016.
She is the CEO, Founder and
Chairman of Openwater. A princi-
pal inventor with approximately
200 patents, she previously held
leadership roles in engineering

and technology at Facebook,
Oculus and Google. Jepsen holds
a doctorate degree in optical sci-
ences from Brown University, a
master of science degree in visu-
al studies from the Massachu-
setts Institute of Technology and
a bachelor of science degree in
electrical engineering from
Brown University.

“It is essential that the achieve-
ments and success of profession-
al women are showcased in the
highest regard and their stories
are told in meaningful ways.
WomenInc. is proud to recognize
this distinguished group of
women serving on public
boards,” said Catrina Young,
WomenInc. spokeswoman.

Lear Officials Earn ‘Most Influential’ Title

Those who want a Mustang E-Mach will have to wait in a very long line.

It’s not even here yet, but it’s
flown off the shelf.
According to a statement to

the media by Ford, reservations
for the First Edition of the Mus-
tang Mach-E are officially full --
though other models like the Pre-
mium edition and the GT are still
available for pre-order. Here are
some key facts from the reserva-
tions bank:
• 2021 Mustang Mach-E First
Edition reservations are full.

• Carbonized Gray is the most
popular choice with 38 per-
cent choosing it, with Grab-
ber Blue Metallic 35 percent
and Rapid Red 27 percent.

• More than 80 percent of U.S.

customers are reserving
Mach-E with an Extended
Range Battery.

• About 55 percent are opting
for all-wheel drive.

• Almost 30 percent of U.S.
customers are choosing the
Mach-E GT.

• More than a quarter of all
reservations are coming
from California.

E-Mach Mustang Sells Out
Over 2019 Holiday Season

(AP) – Tesla is anticipated to
meet the low end of its 2019 de-
liveries forecast, with China in
focus this year, according to
some analysts.
The EV maker previously an-

nounced that it expected to de-
liver 360,000 to 400,000 units
worldwide last year.
Jed Dorsheimer of Canaccord

Genuity said in a note that he ex-
pects Tesla will come in above
360,000 units. He previously esti-
mated the company would deliv-
er 368,965 units.
Wedbush’s Daniel Ives con-

curs, saying Tesla should com-
fortably hit its 2019 outlook.
Going forward, Dorsheimer

and Ives predict China will play a
critical role in the company’s
growth.
Tesla delivered its first batch

of Model 3 cars produced in
Shanghai last month.

Tesla Deliveries
Hit 2019 Target



When you’re driving off the
beaten path, it can be very easy
to lose your way and have trou-
ble getting back on track.
Ford understands that, said

Ford spokeswoman Samantha
Van Hoef, and the automaker is
making off-road adventures less
stressful by giving drivers a
“breadcrumb” path to find their
way back to the pavement.
This lets people find their way

back when traveling on unpaved
surfaces.
When enabled in the SYNC 3

navigation settings, the Bread-
crumbs feature works in the
background to drop a virtual pin
every second while out on the
trail, said Van Hoef. When drivers
need to return to the road, the
feature provides them with a
guide to get back to their starting
point – without the stress of relo-
cating landmarks.
“The 2019 Ford Ranger can

take you on your adventure on
the road or off,” Van Hoef said.
“And when your Ranger adven-
tures take you off the beaten
path, the SYNC 3 ‘Breadcrumbs’
feature can help you get back to
it.”
Based on satellite technology,

the Satnav Breadcrumbs feature
is included in Ranger’s naviga-
tion system and is available on
XLT and Lariat series trucks, Van
Hoef said. Breadcrumbs is also
available on other Built Ford
Tough trucks equipped with
SYNC 3 and navigation technolo-
gy, she said.
“Here’s how it works,” Van

Hoef said. “You enable the
‘Breadcrumbs’ feature in the
SYNC 3 navigation setting and a
virtual ‘pin’ drops onto the map
of your route every second. This
gives you a route to follow back
even if there are no roads. The
2019 Ford Ranger is ready to take

on the toughest terrain and take
you home again.”
For even more off-road capabil-

ity, Van Hoef said, Ranger can al-
so be equipped with an FX4 Off-
Road Package, including an elec-
tronic locking rear differential

and Terrain Management System
with Trail Control for situation-
specific traction. Off-road acces-
sories like a winch-capable front
bumper and leveling kit are also
available for improved ground
clearance and rugged styling.
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Ford technology tracks where you’ve been to create a path back.

Ford Creates ‘Breadcrumb’ for Off-Roaders

FCA kicked off 2020 by forming
a partnership with Plug and Play,
the largest global innovation
platform for startups and corpo-
rations, and the Michigan Minori-
ty Supplier Development Council
(MMSDC) to bring a new innova-
tion hub to Detroit by June 2020,
said FCA spokesman Kevin Fra-
zier.
“Plug and Play Detroit powered

by AmplifyD” (Amplify:Diversity)
will provide streamlined access to
all technology startups, with an
emphasis on those owned by
women andminorities, Frazier said.
The partnership underpins

FCA’s approach to the rapid ad-
vancement of select technologies
through smart and strategic col-
laborations that promote a cul-
ture of innovation and safety,
said Frazier.
“The automotive industry is at

the crossroads of digital transfor-
mation, where automated driv-
ing, connectivity, electrification
and shared mobility are reshap-
ing the future of mobility,” Mark
Stewart, COO, FCA North Ameri-
ca, said. “The participation with
Plug and Play Detroit powered by
AmplifyD accelerates FCA’s ap-
proach to research and develop-
ment, providing immediate
streamlined access to an ecosys-
tem of hundreds of technology
startups, all with an emphasis on
diversity. And with greater diver-
sity comes greater innovation.”
“Innovation accelerator pro-

grams play a critical role in suc-
cessfully bringing new ideas to
market,” said Michelle Sourie
Robinson, president & CEO of
MMSDC.

“Through this partnership, en-
trepreneurs will gain access to
resources, mentoring, financing,
as well as physical space, to re-
search and develop future mobil-
ity technology. Such resources,
in many cases, are not readily
available for entrepreneurs, par-
ticularly women and minorities. I
am excited to partner with Plug
and Play, FCA and various other
corporations we will announce in
the future, to address this need
as we grow corporations and en-
trepreneurs in the process.”
While FCA will become a

founding partner in the innova-
tion hub, AmplifyD expects to
welcome additional corporate
and automotive partners soon,
Frazier said.
FCA’s support and partnership

with MMSDC is consistent with
the company’s longstanding, en-
terprise-wide commitment to di-
versity.
Later this month, Scott Thiele,

head of Purchasing and Supply
Chain Management, FCA - North
America, will assume the helm as
MMSDC Board Chairman.
Plug and Play Detroit powered

by AmplifyD will secure space in
downtown Detroit for the innova-
tion hub in the first quarter of
2020.
The organization stated that it

plans to open its doors by June,
Frazier said.
“We have been building inno-

vation platforms focused on mo-
bility worldwide in locations
such as Silicon Valley, Stuttgart
and Tokyo,” said Saeed Amidi,
founder and CEO of Plug and
Play. “As Detroit has been the ori-

gin of the automotive industry in
the U.S., this is a strategic loca-
tion for us to connect our corpo-
rate partners to startups and en-
trepreneurs and to continue to
foster collaboration and innova-
tion.
“The automotive industry is

going through an incredible
transformation with electrifica-
tion, connected and autonomous
vehicles. This partnership with
MMSDC and FCA as an early par-
ticipant – globally as well as in
Detroit – in the automotive in-
dustry, is a perfect example of
how big corporations are taking
the necessary steps to embrace
the changes in the mobility sec-
tor.”
Plug and Play is a global inno-

vation platform, Frazier said.
Headquartered in Silicon Valley,
the organization has built accel-
erator programs, corporate inno-
vation services and an in-house
VC to make technological ad-
vancement progress faster than
ever before.
Since inception in 2006, its pro-

grams have expanded worldwide
to include a presence in over 25
locations globally, giving start-
ups the necessary resources to
succeed.
“With more than 10,000 start-

ups and 300 official corporate
partners,” said Amidi, “we have
created the ultimate startup
ecosystem in many industries.
Companies in our community
have raised over $7 billion in
funding, with successful portfolio
exits including Danger, Rappi,
Dropbox, Lending Club and Pay-
Pal.”

The Michigan Minority Suppli-
er Development Council (MMS-
DC) is a nonprofit organization
in the state promoting the eco-
nomic growth of our corporate
members and the minority-
owned businesses that serve
them, Frazier said.
Operating since 1977, MMSDC

drives more than $36 billion dol-
lars in economic impact each
year with its 1,200 certified mi-
nority business owners and 300
corporate members.

FCA Partners with ‘Plug and Play’ to Promote Tech Diversity

DETROIT (AP) – A film explor-
ing the significant, complicated
legacy of Henry Ford has re-
ceived a financial boost from a
Detroit nonprofit that supports
the region’s automotive and la-
bor history.
“Ten Questions for Henry

Ford” was among more than a
dozen projects to receive a share
of $66,000 from the MotorCities
National Heritage Area. The
movie, billed by its creator as a
blending “of historical fact and
poetic imagining,” garnered
about $9,000 through the Univer-
sity of Michigan Department of
Performing Arts Technology.
“(MotorCities is) very interest-

ed in portraying the positive as-
pects of Ford’s legacy, as well as
the negative,” said Andrew Kirsh-

ner, the film’s writer, director and
producer, who also teaches at
the university.
“I think it’s a pretty human por-

trait, but it doesn’t shy away
from the aspects that are less sa-
vory.’’
Kirshner said the story encom-

passes Ford’s creative and inno-
vative brilliance in automotive
manufacturing and marketing, as
well as the worldwide reach of
his anti-Semitic publications and
violent union crackdowns.
The film, preparing for a fall

2020 release, features Ford’s
ghost, who returns to the Detroit
area in the present day “to con-
front his complex legacy,’’ ac-
cording to text accompanying a
trailer. Ford’s apparition is
played by John Lepard, who

teaches at Michigan State Univer-
sity and leads the Williamston
Theatre.
Other grant recipients include

the Automotive Hall of Fame in
Dearborn for events about the
history and innovations of hon-
orees; the Flint Cultural Center
Corp. for research and develop-
ment of programs accompanying
the Vehicle City Gallery at the
Sloan Museum of Discovery; and
the Packard Motor Car Founda-
tion for revitalization efforts at
the Packard Proving Ground site
in Shelby Township.
MotorCities, which is affiliated

with the National Park Service,
has awarded roughly $1.6 million
in grants for historical and cul-
tural preservation projects since
its 1998 founding.

Henry Ford Highlighted in Documentary

BOSTON (AP) – Massachu-
setts is extending its electric ve-
hicle rebate program.
Republican Gov. Charlie Baker

and Lt. Gov. Karyn Polito an-
nounced that the rebates will be
extended Jan. 1, 2020 to last
through at least Dec. 31, 2021,
and the administration will make
at least $27 million available per
year in 2020 and 2021.
The program was phased out

from Sept. 30 through Dec. 31 be-
cause a rapid growth in applica-
tions caused a lack of funding,
Baker and Polito said, but the
funding plan they proposed for
an extension was largely adopt-
ed in a recent supplemental
budget.
Since 2014, Massachusetts has

allocated more than $31 million
for the effort, to promote the the
use of EVs and incentivize the
purchase of over 15,000 electric
vehicles and reduce the state’s
greenhouse gas emissions by an
estimated 39,000 metric tons an-
nually, Baker and Polito said.
The state program offers buy-

ers a $2,500 rebate for qualifying
battery electric vehicles and fuel
cell electric vehicles, or a $1,500
rebate for plug-in hybrid electric
vehicles with an all-electric
range of 25 miles or more, that
cost up to $50,000 to purchase
from OEMs.
Rebates will not be made avail-

able to buyers for purchases
that they made prior to Jan. 1,
2020.

State Renews Its
Rebate Program
Promoting EVs

http://www.detroitautoscene.com
mailto:info@techcenternews.com


PAGE 4 JANUARY 6, 2020DETROIT AUTO SCENE - TECH CENTER NEWS

one of the Big Three,” Dehner
said. “I became a Mopar guy be-
cause my buddy’s dad worked at
a Dodge/Plymouth dealership
and he had a ‘71 Challenger and a
‘71 Duster drag car. Those things
were awesome.”
When asked why he joined

Chrysler after school, Dehner
said that was an interesting sto-
ry.
“I interned at GM while in

school and saw how things
worked there. I also got an offer
from Ford,” Dehner said. “The
summer after graduating, I called
Chrysler and set up an interview.
The day I get there it is with Neil
Walling, who was running the In-
ternational studio. He opened my
portfolio, looked at two or three
plates, closed it and smacked his
hand down on it. I thought, ‘Oh
gosh, this is so over.’ He made
me an offer right there on the
spot and wanted to know if I
could start on Monday, and this
was on Friday.”
Dehner said what he liked

about Chrysler was if you did the
winning design, you did the vehi-
cle.
“You were given all the sup-

port you needed, but they defi-
nitely threw you into the deep
end of the pool.”
Dehner said he was involved in

creating some memorable de-
signs.
“In the early days, I worked on

a facelift for the Eagle Talon. It
was different, an asymmetrical
design. But the final design was
symmetrical," Dehner said. “My
first notable concept was the lit-

tle Dodge Neon in 1991. It had an
onboard trash compactor, recy-
clable panels and a two-stroke
motor. Across the aisle was a
Chrysler concept on a stretched
Viper platform. It showed we
could do power and efficiency.
Autoweek named the Neon best
concept of the Detroit show and I
thought that was kind of cool.”
When asked if he had any ad-

vice for designers just coming in-
to the business, Dehner said,
“Plan B is to make Plan A work.”
Dehner also noted that the ac-

tual process of designing cars un-
derwent radical changes during
his three decades at Chrysler.

“We changed from full-size ren-
derings and air markers to video
walls, but clay will never go
away,” Dehner said. “If it looks
good in three-eighths scale, it
will look great in full size. Digital
tools are great, but we still get
fooled sometimes. And cus-
tomers don’t care how it’s de-
signed; if they like it, they like it.”
Dehner said the biggest chal-

lenge for auto designers today is,
“How do you make your vehicle
look new and different when it

has the same basic shape as
everyone else’s vehicle. That’s
why I’m really proud of the new
Ram 1500. It is really close to our
original vision.
“We needed to take a vehicle

that is very modular and make it
look not modular. So we
stretched the wheelbase and
added 4 inches to the cabin. The
other breakthrough is we have
six price classes on that truck
and we want them all to look
good. When your entry level
doesn’t look cheap, you’ve done
your job.”
Dehner has also served on the

board of directors of his alma
mater, the Cleveland Institute of
Art (CIA), for 11 years and visits
regularly to meet with and en-
courage students.
“For decades, Joe has con-

tributed his time as a CIA instruc-
tor and board member,” says
Daniel Cuffaro, department chair
of Industrial Design at the
school.
“Additionally, he has made

generous financial contributions
and has been a steadfast advo-
cate within FCA. Finally, he has
been a trusted advisor to me and
a cheerleader and constructive
critic to our students.”
As to what’s next for the now-

retired designer of Ram pickup
trucks?
Dehner said that’s “an itch I

have to scratch. I’ve done some
sketching and designs over the
years, now I’m going to pay
someone a lot of money to build
it. People will see it’s a hot rod
something, but no one has ever
done anything like this. It will be
a bit of a mind freak.”

Ram Designer Retires After 30 Years
CONTINUED FROM PAGE 1

research online versus at the
dealership; and most shoppers
believe it's important for brands
to provide expert advice about
their products and services,
Grady said. About 71 percent of
car customers report switching
to a competitor’s product after
finding their selection process
easier.
Shoppers can explore every

detail of a Cadillac vehicle with
the help of a Live agent, who is
equipped with an iPhone X, Os-
mo Mobile gimbal and Bluetooth
headset, providing two-way au-
dio and one-way live video.
That means shoppers can hear

and see the agent, while the
agent can hear – but not see –
the shopper, Grady said.
The agents are also equipped

with a digital interface to share
color, wheel and accessory
choices.

Live agent sessions are avail-
able on-demand or can be sched-
uled for a future date. Additional-
ly, shoppers can invite a partner
to join a Live session.
As part of a pilot program, con-

sumers based in California, Illi-
nois, New Jersey, New York and
Texas can connect with a local
dealer to test drive their vehicle
of choice and take the next steps
on their path to purchase.
Shoppers outside of those five

states can still enjoy everything
else Cadillac Live has to offer
and can find a local dealer any-
time on Cadillac.com.
Cadillac.com is available 24/7

to explore the brand’s lineup;
and Cadillac Live agents are
available to connect with shop-
pers Monday-Thursday, 9 a.m.-1
a.m. ET; Friday, 9 a.m.-9 p.m. ET,
and Saturday and Sunday, 11
a.m.-7 p.m. ET. Customers can
schedule future sessions with a
Live agent during off-hours.

Cadillac Creates New App
For Online Shopping

CONTINUED FROM PAGE 1

Lebanon’s minister for presi-
dential affairs, Selim Jreissati,
told the An-Nahar newspaper
that Ghosn entered legally at the
airport with a French passport
and Lebanese ID.
France has reacted with sur-

prise and confusion, denying any
knowledge.
Speculation is rife that a for-

eign or Japanese government, or
both, might have been involved,
or maybe just looked the other
way to allow the escape to rid
the public of a potentially embar-
rassing trial.
With him missing, Ghosn’s trial

is suspended.
But a trial is still pending

against Nissan as a company and
Greg Kelly, another Nissan execu-

tive. Kelly, an American, has said
he is innocent.
Kelly’s allegations overlap with

those charges against Ghosn re-
lated to the underreporting of
Ghosn’s future compensation
from Nissan.
Those charges are less serious

than the additional breach of
trust accusations that have been
made against Ghosn.
Ghosn has been charged with

breach of trust in having Nissan
shoulder his personal invest-
ment losses, and diverting pay-
ments in Saudi Arabia and Oman
for personal gain.
He has repeatedly asserted his

innocence, saying authorities
trumped up the charges to pre-
vent a fuller merger between Nis-
san and alliance partner Renault
SA.

Ghosen Escapes to Lebanon
CONTINUED FROM PAGE 1

by Jim Stickford

JPMorgan Chase’s commit-
ment to the city of Detroit is a
long-term project.
So says September Hargrove,

vice president of Philanthropy
for the company.
Spurred on by the leadership

of Jamie Dimon, chairman and
CEO of JPMorgan Chase, the
bank has made a $200 million
commitment to the city and its
residents, Hargrove said. The
bank revealed its plans in the
summer of 2019 when plans were
unveiled to increase the $150 mil-
lion investment to Detroit to $200
million by 2022.
So far, more than 15,000 Detroi-

ters have received services to
improve their financial health,
Hargrove said. And, she said,
more than 13,000 Detroiters par-
ticipated in job training pro-
grams aligned with high-demand
industries.
Besides that, more than 5,000

businesses received capital or
technical assistance, more than
2,000 jobs were created or main-
tained, over 1,600 affordable
housing units created or pre-
served and 296,000 square feet of
commercial space developed.
Plus there has beend $290 mil-

lion-plus in additional, outside
funding were leveraged to sup-
port residential and commercial
development in neighborhoods,
Hargrove said.
With all this investment in the

city and its people, the question
becomes how do you measure
progress, Hargrove said.
“We’re proud of the invest-

ments we’ve made,” she said.
“We weren’t sure of its impact
when we decided to invest mil-
lions in the city. We wanted to fo-
cus on blight and access to capi-
tal and closing the skills gap.
Over the past few years, we’ve
seen progress. But Detroit has
seen such disinvestment (shut-
ting and moving of businesses
outside the city.) But we’ve seen

progress in addressing our four
main goals.”
JPMorgan Chase’s efforts are

concentrated in creating jobs,
improving job skills, small busi-
ness expansion (aimed at women
and minorities) and education on
how to achieve financial health,
Hargrove said.
“Because Detroit is the flag-

ship model city for JPMorgan
Chase’s philanthropic efforts,
we’ve worked hard to under-
stand how to track the metrics of
these programs,” Hargrove said.
“That includes tracking things
like wages and job retention on a
quarterly basis.
“We’re able to look back in real

time and see who’s being affect-
ed by our investments.”
And the bank’s programs ex-

tend beyond spending money,
Hargrove said. JPMorgan Chase
works with a variety of partners
to help their programs reach out
to Detroiters.
“There are so many partners,”

Hargrove said. “But I want to
mention ‘Invest Detroit’ and the
work they do.”
The organization was created

to bring partnerships and philan-
thropic resources together to
catalyze growth in Detroit by
supporting real estate and busi-
ness projects that struggle to
find traditional financing, Har-
grove said.
“It’s important to remember

that at the individual level, if you
have a low income, it can be
challenging to navigate and take
advantage of the resources avail-
able to you,” she said. “Especial-
ly if you’re going through an im-
mediate crisis.”
Which is why financial coach-

ing is something that JPMorgan
Chase supports, Hargrove said. It
helps people make informed
choices concerning their finan-
cial futures. Groups like Wayne
Metro Community Action Agency
gets support from the bank.
“Let me give you an example,”

she said. “If you are going

through a tax foreclosure, you
probably have other problems to
deal with as well. This organiza-
tion helps people on many differ-
ent levels. Our nonprofit part-
ners know getting access to mon-
ey is difficult. The challenge is to
use that money to serve the
needs of the people and how to
execute plans and track progress
and how to deliver on that prom-
ise.”
Kirsten Wenban, vice president

of Corporate Communications at
JPMorgan Chase, said she has
worked with the people at the
United Community Housing
Coalition.
“Their mission is to work to

help people in Detroit stay in
their houses,” Wenban said. “Of-
ten, people are renting a home,
and their landlord hasn’t paid
the property taxes. The coalition
works to help them buy the
houses they’ve been renting.
“My work with the group was

to use my marketing skills to tell
the coalition’s story to stake-
holders, to get the message out
that people have a place to go to
get help with housing.”
Hargrove said that helping

groups like these are important
because there is need in Detroit
for programs that can help edu-
cate people on the resources
available to them to build a bet-
ter life.
She has also seen that

progress will be incremental.
“Even when we help people get

job training, it takes time for that
training to pay off,” Hargrove
said.
“But we do see results. We see

passion and creativity and inno-
vation come into play to help
solve long-term problems. Which
is why we work with groups like
the Detroit Development Fund.
They work with entrepreneurs of
color. We work with the Kellogg
Foundation, who help women
and minorities get access to capi-
tal when they haven’t had access
in the past.”

JPMorgan Chase Philanthropy Helps Local
People Secure Better Jobs, Better Future

“Plan B is to make
Plan A work.”
– Joe Dehner,
Retired Head

Ram Designer

unlike traditional systems that
spray the entire windshield,”
Johnson said said. “You’re using
up to 50 percent less fluid than a
traditional system, and you’re
improving both day and night
visibility by spraying directly in
front of the blade as it travels,
not over the entire windshield.”
A heating element integrated

into the vehicle’s assembly
keeps the wiper blades warm
and prevents icy buildup, both
on the blades and the wind-
shield. Internal tests show the
blades can heat from subfreezing
temperatures to 86 degrees
Fahrenheit in four minutes; a tra-
ditional defroster alone can take
up to 15 minutes to clear an ice-
caked windshield. The
flat-blade shape also assists in
keeping the blade pressed
against the glass, enhancing wip-
ing and washing performance at
highway speeds.
“You don’t get that ice buildup

on the blades when you’re driv-
ing through sleet or snow,” said
Johnson. “It’s a more efficient
way to keep the windshield
clear.”
And the system is designed to

handle the heaviest snows. Con-
sider the time saved by those liv-
ing in Minnesota, ranked by
Thrillist.com as the state with
the worst winter ever, Salceda-
Wycoco said.
Parts of northern Minnesota

can see up to 170 inches of snow
in the winter months, and tem-
peratures can drop to minus 60
degrees.
The VisioBlade system, avail-

able as part of the Elements

Package Plus, is one of many Avi-
ator technologies designed to
take the bite out of winter driv-
ing, Salceda-Wycoco said. Lin-
coln Aviator features an available
Air Glide Suspension, which re-
places traditional coil springs
with guided air springs that en-
able several preset ride heights
for increased comfort and capa-
bility.
Having the VisioBlade system

is just a part of how Lincoln engi-
neers worked to make sure Avia-
tor drivers can see what’s up
ahead, Salceda-Wycoco said.
When paired with the available
Adaptive Suspension with Road
Preview, Aviator uses the front-
facing camera to read the road
surface nearly 50 feet ahead as it
looks for height deviations.
The system can spot speed

bumps, frost heaves and other
height deviations between two
and eight inches high to prepare
the suspension and make driving
over them as comfortable as pos-
sible.
With available intelligent all-

wheel drive, Aviator offers a
compelling combination of per-
formance and capability no mat-
ter the weather condition or ter-
rain, with the help of Lincoln
Drive Modes, Salceda-Wycoco
said.
While Drive Modes such as

Normal, Conserve and Excite en-
able a personalized driving style,
modes such as Slippery and
Deep Conditions offer optimum
stability in less-than-exemplary
weather conditions. In Deep Con-
ditions, Aviator rises to its high-
est position for better all-wheel-
drive capability and handling in
deep snow.

Lincoln Windshield Wipers
Warm on Cold Winter Days

CONTINUED FROM PAGE 1



Ringing in a new year is the
perfect time to look at the best
cars from the past.

Hagerty magazine’s annual Bull
Market list of the enthusiast vehi-
cles rising fastest in value and
popularity resembles a “’90s high
schooler’s wish list,” reflecting
the powerful influence of
younger generations on the clas-
sic car hobby, according to Larry
Webster, the magazine’s editor-
in-chief.
“The high school graduates of

the late ‘90s are now in their late
thirties, and like every genera-
tion before them, they are invest-
ing in the cars of their youth,”
said Webster. “The difference is
they love imports, SUVs and cars
that are more modern, affordable
and fun to drive than convention-
al classics. It’s great to see them
put their stamp on the hobby.”
Curated by the valuation ex-

perts at Hagerty, the third annual
Bull Market list this year includes
11 vehicles, including a Viper, an
Acura and a Ducati motorcycle.
The list was compiled using data
from the Hagerty Price Guide,
Hagerty Valuation Tools, Hagerty
auction research and requests
for insurance quotes.
“While placing emphasis on a

car’s monetary value over other
virtues is not always a top priori-
ty, our team carefully tracks the
value trends throughout the year
to build this list,” said Brian
Rabold, vice president of valua-
tion services at Hagerty. “It not
only keeps car enthusiasts well-
informed on their investments
but also helps them to learn
more about their interests and
car culture in general.”
The 2020 Bull Market list in-

cludes the 1996-2002 Dodge
Viper GTS. Hagerty’s take: “Gen-
eration Xers and millennials are
now 64 percent of the quotes on
this car. Vipers have a reputation
for being crude and uncompro-
mising, but it’s a driver’s car and
a visceral experience. The out-
landish design has aged well, and
attrition has worked in the
Viper’s favor, meaning there

aren’t a lot of good ones left. The
early cars are now seen as desir-
able.”
1990-95 Volkswagen Corrado.

Hagerty’s take: “This car appeals
equally to all age groups. With
cars in excellent condition going
for $6,500, it’s a cheaper entry
point than a GTI of the same vin-
tage but rarer. Our insurance
quotes are up 25 percent on this
car from 2018, so the interest is
growing.”
1999-2005 Ferrari 360. Hager-

ty’s take: “More of these cars are
coming off normal insurance
policies and onto Hagerty poli-
cies, with the number rising 211
percent in the past three years.
They are gaining more of a repu-
tation as an enthusiast or col-
lectible car rather than a used ex-
otic. The design has aged well
and looks elegant in a way a lot of
cars from that era don’t. The F1
transmissions were more com-
mon, but the gated shifter is
what collectors want.”
1994-98 Ducati 916. Hagerty’s

take: “Plastic fairings are becom-
ing accepted in the collectible
motorcycle world, and which
fairing would buyers want more
than the red one gracing the
Ducati 916? Motorcycle rider or
not, buyers are moving on these
for both aesthetics and pleas-
ure.”
1971-80 International Har-

vester Scout. Hagerty’s take: “The
vintage SUV craze has been going
strong for eight years, but Scouts
haven’t really popped yet like the
FJ40s, Broncos, and Blazers.
Most Scouts rotted away, but
you’re starting to see them being
restored. Gen X is 56 percent of
the quotes, and if Gen X likes it,
the values are going to go up.”
1988-91 Honda CRX Si. Hager-

ty’s take: “These filled every high-
school parking lot in the 1990s,
and millennials are now 60 per-
cent of the quotes. As one of the
first front-wheel-drive sporting
Japanese cars to get widespread
recognition from enthusiasts,
they are symbolic of the golden
age of Honda, quick and go-kart-

like and able to make any drive
fun.”
1997-2001 Acura Integra Type

R. Hagerty’s take: “Although front
drive is generally shunned, the
Type R is widely considered the
best-handling front-driver of all
time. These are huge with millen-
nials; half the quotes are from
them. Type Rs are super rare and
hard to find in good shape, and
only newly added to our price
guide because three years ago
sales were scant.”
1984-2001 Jeep Cherokee.

Hagerty’s take: “A relative bargain
compared with other legitimate
SUVs of its era such as the FJ60
Land Cruiser. Everyone loves a
Jeep, and this one has classically
rugged good looks in a reason-
ably-sized package with tons of
aftermarket support. Definitely
appeals more to younger buyers
than the same vintage Ford Ex-
plorer.”
1998-2002 BMW M Roadster.

Hagerty’s take: “M Cars are way
up, but the M roadster was over-
looked for a long time because it
looks so much like a regular Z3.
They are getting their due now.

The coupe has already popped,
and the roadster values are up 22
percent on the later 315-hp cars
and 31 percent (starting from a
lower value) on the earlier 240-
hp cars. Yet, good M roadsters
are still half the price of good M
coupes.”
1970-76 Porsche 914. Hagerty’s

take: “Only the third car that
Porsche ever designed is still the
cheapest way to get into a vin-
tage Porsche, and the 914 is be-
ing reevaluated for its great han-
dling and affordability.
“The VW association that once

tarnished it carries less of a
knock now among younger buy-
ers.”
1970-95 Land Rover Range

Rover. Hagerty’s take: “This is a
vehicle that appeals to millenni-
als and Gen Xers, and they’re af-
fordable because they’re known
to be troublesome. The brand’s
current success gets people to
look back at the catalog of past
vehicles, and this one estab-
lished a lot of the design cues
that guide Land Rover now and
have been copied by other manu-
facturers.”
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SERVICE PICK-UP & DELIVERY TO DOWNTOWN EMPLOYEES

YYoouurr OOnnllyy
VVaalleett GGMM DDeeaalleerr
Only 6 Blocks From Downtown & GM RenCen

GM
Hamtrack Plant

SHOWROOM HOURS:   MON. & THURS. 8:30AM-8PM / TUES., WED. & FRI. 8:30AM-6PM /

�

FAST CAR BLOWOUT
PLUS JEFFERSON BUCKS = BIG SAVINGS!!*

2019 CORVETTE Z06 COUPE 

2019 CORVETTE Z06 COUPE  BASED ON GM EMPLOYEE PRICEING.  JUST ADD TAX,TITLE,
PLATE AND DOC FEE. EXP 1/2/20

LT4 6.2L SUPERCHARGED V8
8SPD PADDLE SHIFT 
AUTO TRANS

MEMORY PACKAGE
CURB VIEW CAMERAS
REMOTE START
CHROME ALUM WHEELS

*

866-225-1775
www.jeffersonchevrolet.com

2130 E. JEFFERSON AVENUE
6 Blocks East of the GM RenCen • Detroit

SERVICE HOURS: Mon-Fri 7am-6pm CLOSED SATURDAY & SUNDAY

$3995
OIL CHANGE
& TIRE ROTATION

Includes up to 
5 qts. of Dexos Oil

VALET PICK-UP OR
SHUTTLE PICK-UP/DELIVERY

SAVE $14,311WAS$92,910
NOW

$78,599

2019 CAMARO ZL1 CONVERTIBLE

2019 CAMARO ZL1 CONVERTIBLE BASED ON GM EMPLOYEE PRICEING. JUST ADD
TAX,TITLE, PLATE AND DOC FEE. EXP 1/2/20

6.2L SUPERCHARGED V8
LEATHER 

*
SAVE OVER $8,055WAS$72,850

NOW

$64,795
STOP IN

AND
SEE THE
2020’s

BLAZER

EQUINOX

INDUSTRIAL FOOTWEAR
USAMADE – All Widths and Sizes

CHOICES - Over 28 Brands and a Wide Selection of Men's and Women's Styles
SAFETY, Non-Safety & MET GUARDS
EH, ESD and CSA Approved Footwear

WE'RE A LOCAL Company and Located in the North Pointe Shopping Center
30833Hoover Road (Hoover & 13Mile)Warren

Hours: Monday through Friday 10 am – 5 pm • Saturdays 9 am – 2 pm
*Mobile Shoe Store Available For Company-Sponsored Shoe Programs

On Your Site - Your schedule!

586-578-0996

Call for your appointment today!

248-399-1200
26831 Woodward Ave. Huntington Woods, MI. 48070

restorationdent@gmail.com

NOW ACCEPTING NEW PATIENTS!!

Dr. Matthew Gray DDS

SERVICES WE OFFER…
• Family and General Dentistry

• Crowns and Bridges
• Root Canals • Extractions • Implants

• Invisalign • Teeth whitening

NEW PATIENT SPECIAL!

FREE
Exam, Full Mouth
X-Rays & Fluoride
when paying
for cleaning.

(some restrictions apply)

Hagerty Says FCA Has Some Cool, Classic Cars

This 1997 Cherokee has landed on Hagerty’s “Bull Market” car list.

After 45 years of service, Nex-
teer’s President and Executive
Board Director Michael P.
Richardson is retiring. Senior
Vice President and Global Chief
Operating Officer, Tao Liu, and
Nexteer’s senior leadership team
will assume Richardson’s duties
going forward.
“Mike has served Nexteer in

many roles over 45 years and we
especially appreciate his leader-
ship in recent years as Nexteer
diversified its customer base
and expanded its global pres-
ence. While we will greatly miss
Mike and his inspiring leader-
ship, we wish him the happiest
of retirements,” said Guibin
Zhao, Nexteer’s CEO, Executive
Board Director and Vice Chair-
man. “We have a talented and ex-
perienced senior leadership
team committed to executing
our proven strategy for prof-
itable growth and driving share-
holder value and continuing to
drive Nexteer’s leadership in in-
tuitive motion control.”
Richardson began his career

in 1974 at the former Saginaw
Steering Gear Division while
studying for his bachelor’s de-
gree in engineering at Kettering
University. Over the next four
decades, he held a broad range
of assignments across skilled
trades, manufacturing, engineer-
ing and business leadership
within the US, France and China.
He was appointed Nexteer’s Ex-
ecutive Board Director in 2013
and appointed President in 2016.
“It’s been my distinct honor to

have served alongside this glob-
al team for 45 years. I have
every confidence that Nexteer is
well positioned to continue to
create an increasingly prosper-
ous future for all stakeholders,”
said Richardson.

Nexteer President
Richardson Will
Retire From Firm



BERLIN (AP) – Volkswagen and
a German consumer group said
Jan. 2 they will conduct talks on
a possible settlement in a land-
mark case in which hundreds of
thousands of people aim to es-
tablish a right of compensation
for cars affected by the automak-
er’s diesel emissions scandal.
A court in Braunschweig, Ger-

many, opened proceedings in
September in the case. At the
time, the presiding judge sug-
gested that the two sides could
consider a settlement, which he
said would be possible though
very difficult.
The case was brought by the

Federation of German Consumer
Organizations on behalf of more
than 400,000 diesel owners. It us-

es rules enacted in Germany in
2018 that allow a form of class-
action suit.
The new system was prompted

in part by the scandal over Volk-
swagen’s use of software to turn
emissions controls off when vehi-
cles weren’t being tested, which
was discovered in 2015. In a
statement made on Jan. 2, the
two sides said they have agreed
to open talks on a possible settle-
ment and that their common aim
is “a pragmatic solution’’ in the
interests of customers.
They didn’t say what such a

solution might entail for VW and
any consumers wishing to seek
compensation.
“The talks are at a very early

stage,’’ the brief statement said.

It stressed that it is uncertain
whether they will reach a settle-
ment and said both sides have
agreed to confidentiality.
The proceedings in Braun-

schweig encompass cars made
by the Volkswagen, Audi, Seat
and Skoda brands fitted with EA
189 diesel engines that were
bought after Nov. 1, 2008 and lat-
er affected by a recall.
The talks are meant to estab-

lish only whether the company
acted illegally. If the court de-
cides that that was the case, cus-
tomers would then have to seek
compensation in a separate pro-
ceeding.
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Free shuttle service to home, office or shopping.

buff whelan chevrolet
WHERE THE DEALS MAKE THE DIFFERENCE, EVERY DAY SINCE 1970!

Van Dyke • South of 18 Mile • Sterling Heights
Jeff Caul

586-274-0396
PEP QUOTES BY PHONE OR EMAIL: JEFF CAUL AT JCAUL@BUFFWHELAN.COM
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METRO PKWY.

18 MILE RD.

*See dealer for details. Photos may not represent actual sale vehicle. All rebates and incentives, including GM loyalty & Conquest
incentives have been deducted from the price and are included in the lease payments, and are subject to change by the manufac-
turer without notice. Leases are through GM Financial and are based on A1 approval. There is a $395 disposition fee, if you do not release or purchase thru GM
Financial at lease termination. GM Employee discount is required unless otherwise noted. All leases are for 10 k miles per year. GM Lease Loyalty requires a Buick,
GMC or Chevrolet lease in the household. Silverado or Sierra loyalty requires a 2014 Silverado or Sierra lease in the household. Those leases do not have to
terminate. 1st payment, tax, title, plate fee and $24 CVR fee are due at signing. All prices are plus tax, title and plate fee, and $24 CVR fee. See dealer for complete
details on all incentives and offers. All deals are only good while supplies last. Deals good thru 1/2/20

Thanks for making Buff Whelan Chevrolet the
#1 DEALER IN THE U.S.A. 2 years in a row

OVER 1,000
New Chevrolets

in Stock!

CALL
JEFF CAUL

586-274-0396

• Touch Screen
• Back Up Camera
• AluminumWheel
• Deep Tinted Glass
• Cruise Control
• & More

2020 TRAX LS 2020 EQUINOX 2FL

• 8 passenger
• AluminumWheels
• Keyless Entry
• XM Radio
• & More

36 MTH LEASE • 10,000 MILES

$318MTH $0DOWN
WITH GM LEASE LOYALTY

2020 TRAVERSE LS
• Power Locks/Power Windows
• Cruise
• Remote Start
• 20” Rims
• Trailer Package
• & more

2020 SILVERADO CREW CAB CUSTOM

DRIVER CONFIDENCE PKG
• EnhancedSafetyFeatures
• 7”ColorTouchScreenMyLink
•RadiowithXMSateliteRadio
•OnStarw/4GLTEwith
•Built InWifFiHotspot
• 1.5TurboEngine
•AluminumWheels
•KeylessEntry
•DeepTintedGlass

24 MTH LEASE • 10,000 MILES

$179MTH $0DOWN
WITH GM LEASE LOYALTY • GM EMPLOYEE TO ALL

+ TAX
24 MTH LEASE • 10,000 MILES

$189MTH + TAX
WITH COMPETITIVE LEASE

$0
DOWN

36 MTH LEASE • 10,000 MILES

$341MTH $0DOWN
WITH SILVERADO OR SIERRA LEASE LOYALTY

+ TAX +TAX

4X4

24 MTH LEASE • 10,000 MILES
$229MTH + TAX

WITH GM LEASE LOYALTY
GM EMPLOYEE TO ALL

$0
DOWN

BRAKE SPECIAL

$22995
Most F.W.D. U.S. Cars • In-store offer ends 1-31-20

Check Our Price on
Tune Ups, Water Pumps,

Heater Cores & Other Repairs

DELUXE OIL
CHANGE
SPECIAL

Up To 5 Qts. Of
Oil Lube & Filter

•
No Disposal Fee

Includes topping off fluids

1-31-20

MMMMAAAAKKKKEEEE UUUUSSSS YYYYOOOOUUUURRRR FFFFIIII RRRRSSSSTTTT CCCCHHHHOOOOIIIICCCCEEEE

WARREN • 586-757-7203

$2336

MUFFLER & BRAKE SERVICE
23252 VAN DYKE
3 Blocks North of 9 Mile

HOURS: Mon.-Fri. 7:30am-5pm; Sat.-Closed

• Front Premium Disc Brake Pads

• 2 New Front Rotors

• Labor Included

RRAADDIIAATTOORR PPOOWWEERR
FFLLUUSSHH && FFIILLLL CCOOOOLLAANNTT SSYYSSTTEEMM

$7995
1-31-20

Extended Life
Coolant 

& G05 Extra

Now that cars are talking more,
drivers have the opportunity to
make sure it’s in a pleasant voice.
Cerence Inc., a provider of AI

for motor vehicles, has intro-
duced My Car, My Voice, a new
system that lets people create
custom voices for their in-car as-
sistants, said Cerence spokes-
woman Kate Hickman.
“Cerence’s voice clone tech-

nology is a game-changing inno-
vation for the world of in-car
voice assistants, which typically
come with a set of pre-deter-
mined voice options,” said San-
jay Dhawan, CEO, Cerence.
Now, with this new Cerence in-

novation, people can quickly and
easily create a carbon copy of
their own voice or that of a fami-
ly member or friend to be the
persona of the voice assistant in
their cars that can be used to
give directions, read messages
and provide updates.
Not only does this create a

more human-like experience in
the car, but also enhances safety

– when the car is delivering noti-
fications or information, the
voice of a loved one can generate
a more attentive or urgent re-
sponse from a driver than a
generic voice, Hickman said.
“We pride ourselves on build-

ing the most natural, convenient
and fun in-car voice assistants in
the world,” said Dhawan. “Cer-
ence My Car, My Voice takes the
experience to a whole new level –
imagine having your spouse,
partner, best friend or other fam-
ily member as the voice within
your car. We’re delighted to intro-
duce this innovation to our cus-
tomers and their drivers, bring-
ing a bit more humanity and spir-
it to their journeys.”
Using the latest deep neural

nets and text-to-speech (TTS)
technologies, this new capability
can process, clone and add cus-
tom voices to an automotive as-
sistant’s voice library, Hickman
said.
To create a voice clone, a per-

son simply records a series of

short sentences using a mobile
app that guides the user through
the recording, allowing for cor-
rections or pauses as needed.
The system can also account

for uneven volume of recording
or other inconsistencies, Hick-
man said. In addition to creating
and using their own original
voice, people can also choose
other versions of the voice assis-
tant that are more sensible or hu-
morous, making interaction with
the voice assistant more interest-
ing and fun.
“One of the important features

of the new generation of connect-
ed vehicles is to realize the com-
prehensive upgrade of functions,
services and experiences,” said
Mr. ZhangLiang, chief digital offi-
cer of SAIC Motor Passenger Ve-
hicle. “Through the voice clone
technology in car, the personal-
ized holographic voice applied to
the intelligent cockpit system
will make your communication
with the car more natural and
cordial.”

New Talking Technology Gives Car Owners
Ability to Customize Their Vehicle Voices

VW in Talks About Consumer Compensation

ANN ARBOR, Mich. (AP) – A
Michigan company that makes
self-driving food delivery vehi-
cles will begin testing them out
in Ann Arbor in January with pa-
trons from four restaurants.
Ann Arbor-based Refraction AI

makes the REV, an autonomous
robot that’s five feet (1.5 meters)
tall, with wheels and a fuselage
that can hold up to delivery
bags. The company will begin us-
ing its REVs on Jan. 3 to make
meal deliveries from four restau-
rants to a test group of 300 cus-
tomers in downtown Ann Arbor.
Refraction AI hopes that its

electric, 100-pound (45 kilogram)
REV can make food deliveries for
half the cost of existing delivery
services like Grubhub, EatStreet
and DoorDash, The Detroit News
reported. If successful, the ro-
bots could open the door to met-
ropolitan areas being service by
self-driving vehicles that hustle
meals, groceries and documents
to customers.
The REV is armed with two li-

dar laser sensors as well as a mix

of cameras, radar and ultrasound
sensors that allow it to negotiate
streets in any climate.
“Our biggest focus is dense, ur-

ban areas. At (these) speeds, it’s
a safe proposition,” said Refrac-
tion AI CEO Matthew Johnson-
Roberson.
Refraction plans to expand in

2020 to areas including Boston as
well as Madison, Wisconsin.
Delivery orders are made via

phone app. The REVs are then
dispatched from their “nest’’ at
Refraction headquarters for de-
liveries within a 2-mile radius
from the four participating
restaurants: Miss Kim, Belly Deli,
Tios Mexican Cafe and Chow
Asian Street Food.
“The robots are cute, but as

business owners, their afford-
ability offers us the chance to
hire more employees devoted to
delivery services because the
cheap business model allows us
more money to pay our employ-
ees,” said Ji Hye Kim, the propri-
etor of Ann Arbor’s Miss Kim
restaurant.

Ann Arbor Might See AV Deliveries
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475 SUMMIT DRIVE • 248-292-2502 • 5825 HIGHLAND RD. (M59) • WATERFORD

CALL
BRUCE LITVIN
– 24/7 & 365 –

OVER 40 YEARS
OF QUALITY SERVICE

CELL # 1-586-405-5175
blitvin@lunghamer.com

1-888-665-5438

Please call with the vehicle you desire
and you will be delighted with the payment.

THANKS
FOR AN

OUTSTANDING
2019

LETS MAKE
2020 EVEN BETTER
We Can Start the New Year with

Great Lease Programs and a
$1,000

Bump Up In Rebates If You Have
GM Extended Family and
GM Buypower Card!!
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2020 BUICK ENCORE
PREFERREDPURCHASE FOR

$21,509*

$189*PER
MONTH

36
MONTHS

$999DOWN

LEASE FOR

STOCK # B500860

*All prices and payments include GM rebates. Pictures may not represent actual vehicle. Pricing subject to change per GM incentives. Prices and payments
are inclusive of active GM employee discount (unless otherwise stated). All leases are 10,000 miles per year with approved A Tier credit. All Vehicles shown
are $999 down unless otherwise stated. Disposition Fee may be required at vehicle turn in. Must have lease loyalty or lease conquest vehicle in household
on certain models. Prices and payments are plus tax, title, plate, doc fee, refundable security deposit required on certain vehicles – to be determined by lender.
**$3,500 trade in is valid on 2008 or newer vehicles w/ under 115k miles in drivable condition, no branded titles, reconditioning determined by appraiser.
Certain restrictions may apply, see dealer for complete details. Free appraisals on vehicles see salesman for details ** Exp date: 1/31/2020.

*All prices and payments include GM rebates. Pictures may not represent actual vehicle. Pricing subject to change per GM
incentives. Prices and payments are inclusive of active GM employee discount (unless otherwise stated). All leases are 10,000
miles per year with approved A Tier credit. All Vehicles shown are $999 down unless otherwise stated. Disposition Fee may be
required at vehicle turn in. Must have lease loyalty or lease conquest vehicle in household on certain models. Prices and
payments are plus tax, title, plate, doc fee, refundable security deposit required on certain vehicles – to be determined by
lender. Tahoe is a former courtesy vehicle. **$3,500 trade in is valid on 2008 or newer vehicles w/ under 115k miles in drivable
condition, no branded titles, reconditioning determined by appraiser. Certain restrictions may apply, see dealer for complete
details. Free appraisals on vehicles see salesman for details ** Exp date: 1/31/2020.

/ HURRY, OFFER ENDS 1/31/20

2020 GMC ACADIA SLE1
$239*PERMONTH 36MONTHS

LEASE FOR

$999DOWN

STOCK #G500782PURCHASE FOR

$30,219*

LEASE FOR

$239*

PURCHASE FOR

$23,209*

36MONTHS
$999DOWN

STOCK#500451

2020 CHEVROLETEQUINOX2FL

PER
MONTH

LEASE FOR

$249*

PURCHASE FOR

$29,979*

24MONTHS
$999DOWN

STOCK#502166

2020 CHEVROLET
SILVERADO 1500CREWCAB CUSTOM

PER
MONTH

LEASE FOR

$419*

PURCHASE FOR

$45,199*

36MONTHS
$999DOWN

STOCK#502209

2020CHEVROLETTAHOE LS

PER
MONTH

LEASE FOR

$199*

PURCHASE FOR

$25,569*
FORMER COURTESY
VEHICLE

24MONTHS
$999DOWN

STOCK#500010

2020 CHEVROLETTRAVERSELS

PER
MONTH

2020 GMC SIERRA
$339*PERMONTH 24MONTHS

LEASE FOR

$999DOWN

STOCK #G501922PURCHASE FOR

$36,419*

2020 GMC SIERRA
$309*PERMONTH 36MONTHS

LEASE FOR

$999DOWN

STOCK #G501610PURCHASE FOR

$35,109*

LEASE FOR

$149*

PURCHASE FOR

$15,619*

36MONTHS
$999DOWN STOCK#500605

2020 CHEVROLETTRAX LS

PER
MONTH

2020 GMCTERRAIN SLE1
$229*PERMONTH 39MONTHS

LEASE FOR

$999DOWN

STOCK #XFSZ8PPURCHASE FOR

$22,999*

2020 GMC CANYON SLE EXT CAB

$289*PERMONTH 36MONTHS

LEASE FOR

$999DOWN

STOCK #G501982PURCHASE FOR

$33,809*
1500 DBL CAB
ELEVATION

2020 GMCYUKON SLE
$419*PERMONTH 36MONTHS

LEASE FOR

$999DOWN

STOCK #G502268PURCHASE FOR

$47,639*

1500 CREW CAB
ELEVATION

LEASE FOR

$259*

PURCHASE FOR

$29,559*

36MONTHS
$999DOWN

STOCK#XGSF24

2020 CHEVROLET
SILVERADO 1500DBL CAB CUSTOM

PER
MONTH

LEASE FOR

$199*

PURCHASE FOR

$19,479*

36MONTHS
$999DOWN

STOCK#WXNQZP

2020 CHEVROLETMALIBULS

PER
MONTH

2020 BUICK ENVISION PREFERRED
PURCHASE FOR

$28,109*

$269*PER
MONTH

36
MONTHS

$999DOWN

LEASE FOR
STOCK# B501807

2019 BUICK ENCLAVE PREFERRED
PURCHASE FOR

$34,229

$339*PER
MONTH

39
MONTHS

$999DOWN

LEASE FOR
STOCK# B502202

2019 BUICK REGAL TOUR X ESSENCE
PURCHASE FOR

$38,109*

$529*PER
MONTH

39
MONTHS

$999DOWN

LEASE FOR
STOCK# B400024

2019 BUICK REGAL SPORTBACK AVENIR
PURCHASE FOR

$35,599*

$499*PER
MONTH

39
MONTHS

$999DOWN

LEASE FOR
STOCK# B400026

LEASE FOR

$239*

PURCHASE FOR

$28,939*

36MONTHS
$999DOWN STOCK#501809

2020 CHEVROLETBLAZER 1LT

PER
MONTH

Savemore with GM
Card Top Off !
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